In  Chicago,  you  can  depend  upon 
one  paper  to  give  you 


IMPARTIAL  REPORTING! 


That  one  newspaper,  as  the  record  shows,  is  the  CHICAGO  DAILY  NEWS. 

The  significant  success  of  the  Daily  News  can  he  traced  to  an  objective  that 
was  pledged  when  I  assumed  control  of  the  paper  on  October  18,  1944.  At 
that  time  I  promised  Chicago  a  re-dedication  of  the  NEWS  to  a  principle 
pioneered  by  Victor  F.  Lawson  ...  in  his  day  something  almost  brand  new 
in  American  journalism  .  .  .  “An  Independent  Newspaper.” 

The  fulfillment  of  that  objective  has  brought  us  more  than  130,000  more 
readers  each  day  than  we  had  in  1944  .  .  .  the  largest  circulation  of  any  eve¬ 
ning  newspaper  in  Chicago. 

This  summer  the  eyes  of  the  entire  world  will  he  turning  to  Chicago. 
And,  just  as  certainly,  the  eyes  of  every  thinking  Chicagoan  will  be  turning 
for  impartial  reporting  and  independent  comment  to  the 

CHICAGO  DAILY  NEWS 

Chicago's  Independent  Newspaper 


JOHN  S.  KNIGHT. 


EDITOR  AND  PUBLISHER 


SCOTT 


PRESSES 


THE  WORLD'S  OUTSTANDING  PRESS 


WALTER  SCOTT  &  CO..  Inc. 

PLAINFIELD,  NEW  JERSEY 
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Ad;  6-62-1 


I 


The  Twin  City  Market  has  never  posed  a 
media  problem  for  Northwest  Airlines.  With 
newspapers  as  the  backbone  of  our  advertising 

campaigns  we  have  found  equal  linage  in 
St.  Paul  and  Minneapolis  a  basic  requirement. 


John  M.  Cook 
Advorfisinq  -ManAqor 
Northwest  Airlines  Inc. 


NATIONAL  ADVERTISERS 

- Selected  from  hundreds  investing  equal 

linage  in  both  “halves”  of  the  twin  cities. 

Admiral  Television  . 

Buick . 

Chevrolet  . 

Coca-Cola  . 

Continental  Baking  Co . 

(Wonder  Bread) 

General  Electric . 

(All  products) 

Great  Northern  Railway . 

Institute  of  Life  Insurance . 

Lever  Bros . 

(Surf) 

Lucky  Strike  Cigarettes . 

National  Biscuit  Co . 

(Crackers) 

Northern  States  Power . 

Northwest  Airlines  Inc . 

Philip  Morris . 

Procter  &  Gamble  . 

(Cheer) 

Shell  Oil  Co . 


LINEAGE 


MINMtAPOLlS 

MES' 


ST.  PAUL 
(MESi 


USE  FULL  SCHEDULES 
OF  ADVERTISINC  IN  BOTH 


Full  schedules  are 
used  in  both  cities 
because  only  the 
St.  Paul  Dispatch- 
Pioneer  Press 
EFFeCTfVBLY 
covers  the  lucrative 
ST.  PAUL  MARKET 


Sourca:  Media  Records  12  Months  1951 


After  103  years  of  continuous  serv¬ 
ice,  The  St.  Paul  Dispatch  e^nd 
Pioneer  Press  remain  the  only  news¬ 
papers  to  cover  the  St.  Paul  market. 
No  other  newspaper  has  more  than 
yU  Morning  and  8%  Evening  circu¬ 
lation  in  the  city. 


N«w  York  •  DofroH  *  thico90  •  Sf.  Pool 


RIOOIIt*JCHNS»  INC.,  ffoproiootoftVot 


\ 


There’s  No  Mystery  About 
Your  Market  Potential  in 


SYRACUSE.  N.  Y. 


Here’s  another  instance  where  the  diversity 
of  economy  in  the  S>Tacuse  market  "pays  off.” 
Regardless  of  tlie  Steel  situation  Family  Buying 
Power  is  still  maintained,  as  always,  at  high 
level.  Everyone  of  the  20  basic  Industries  in 
the  United  States  are  located  in  the  Central 
New  York  Industrial  Family.  China,  soda, 
ehemicals,  drugs,  rope,  shoes,  food,  textiles, 
business  supplies,  etc.,  keep  family  incomes 
relatively  high  year  in  and  year  out.  That’s 
why  sales  suiv'eys  show  Syracuse  and  Central 
Nmv  York  consistently  in  the  “top”  brackets. 
There’s  no  mystery  in  the  impressive  Retail 
Sales  per  family  figure  (S5928)*— tlie  answer 
is  diversity  in  industry  and  rich  agriculture. 


W’hether  you  are  launching  a  test  campaign 
or  planning  expansion  of  your  present  sales 
program,  this  proven  market  assures  maximum 


*  Sales  Management  1952  Survey 
of  Buying  Povucr 


COMPLETE 

COVERAGE 


of  this  Key  Central 
New  York  Market 

/  AT  r\kic 


AT  ONE  LOW  COST 


/ 

/ 

/ 

.  tUPUr 


Number  of  Family  Units 

181.650 


Newspaper  Circulation 

Daily .  209.229 


SYRACUSE 


AU  MlSUffSS 

nochu 


HERALD  JOURNAL  -  POST  STANDARD 

(Evening/  (Aiorningj 

HERALD-AMERICAN  POST-STANDARD 

(Sunday^  (Sunday^ 


^lAJliat  Our  f^eaderd 


Market  Guide  Boost 

To  THE  Editor:  You  have  no 
idea  how  pleased  I  have  been  to 
see  that  Editor  &  Publisher  is 
making  wonderful  progress  with 
the  new  Market  Guide  and  with 
the  idea  of  its  containing  Standard 
Market  Data  information. 

It  is,  without  a  doubt,  an  out¬ 
standing  contribution  to  the  in¬ 
dustry  and  will  aid  considerably, 
1  feel,  in  the  sale  of  newspaper 
advertising  on  a  national  basis.  I 
feel  this  primarily  because  it  tends 
to  bring  all  markets  into  focus  in 
one  package  for  use  on  a  national 
basis. 

Good  luck  to  the  fine  Editor 
&  Publisher  organization. 

Joseph  P.  Lynch,  Jr. 
Promotion  Manager, 

Grand  Rapids  (Mich.)  Press 


The  Crimson  Side 
Of  the  Police  Story 

To  THE  Editor:  I  was  distressed 
to  find  (E&P,  June  7)  an  article 
headed  “Crimson  Staffers  called 
‘Irresponsible  Boys’”  in  which  the 
Chief  of  the  Cambridge  Police 
Department  said  that  our  news¬ 
men  and  photographers  had  been 
“hostile  to  police  and  objection¬ 
able  in  manner”  during  a  recent 
riot  in  Harvard  Square. 

It  is  not  that  I  wish  to  be  snide 
or  sarcastic,  but  rather  I  dislike 
having  a  totally  unfounded  charge 
run  under  a  head  reading  “Re¬ 
sponsibility  of  Press  Impressed  on 
Students.”  I  can  assure  you  that 
we  are  well  aware  of  our  respon¬ 
sibility  and  as  a  matter  of  fact, 
the  Crimson  feels  so  strongly  that 
the  police  employed  high-handed 
and  extra-legal  methods  in  quel¬ 
ling  the  disturbance  and  arresting 
our  newsmen,  we  are  seriously 
considering  filing  suits  for  damage. 

Because  I  feel  a  disservice  has 
been  done,  I  am  enclosing  the 
rough  text  of  the  statement  made 
by  myself  to  the  Associated  Press 
in  reply  to  the  attack. 

The  statement  read:  “If  anyone 
is  irresponsible,  it  is  Chief  Ready 
and  not  the  staff  members  of  the 
Harvard  Crimson  who  covered  the 
recent  rally  in  Harvard  Square. 
Ready  is  particularly  irresponsible 
in  making  the  accusation  since  he 
was  not  even  present  at  the  dis¬ 
turbance. 

“In  claiming  that  Crimson  re¬ 
porters  and  photographers  differ 
from  other  newsmen,  he  said  they 
were  ‘hostile  to  the  police  and 
jeering  and  objectionable  in  man¬ 
ner.’  He  has  absolutely  no  evi¬ 
dence  to  support  this  slanderous 
statement;  to  the  contrary,  the 
Crimson  has  23  witnesses  who 
were  ready  to  testify  that  the 


Crimson’s  newsmen  were  conduc¬ 
ing  themselves  in  an  ordenfi 
manner. 

“Witnesses  would  testify  th 
police  were  obstructing  news  m 
erage. 

“Chief  Ready  also  seems  t 
have  forgotten  that  the  arrestiij 
officers  could  identify  only  ok 
of  the  five  arrested  newsmen  i: 
court;  the  police  could  present  m 
evidence  whatsoever  that  any  c 
the  newsmen  were  taking  part  i: 
the  riot.  One  policeman  testife: 
that  he  arrested  one  of  the  Criir 
son  reporters  at  9  p.  m.  the  nigh 
of  the  riot.  At  the  time  of  sup¬ 
posed  arrest,  that  reporter  wi 
interviewing  Chief  Ready  at  polic; 
headquarters.” 

I  should  like  to  add  that  tt 
very  use  of  the  word  “boys”  b 
Chief  Ready  is  indicative  of  hi 
ignorance  of  the  situation.  It  so 
happens  that  of  the  five  arrested 
one  is  a  war  veteran,  two  in 
Naval  Reservists,  and  ail  art 
either  almost  or  past  voting  age. 

Philip  M.  Crontx 

President, 

The  Harvard  Crimson, 
Cambridge,  Mass. 


10,000-Circ.  Borrifir 
To  the  Editor:  Recently  I  in¬ 
quired  of  Ray  Lahr,  chairman. 
Standing  Committee  of  Corre¬ 
spondents,  why  the  Alpena  Nevs 
was  denied  accommodations  at 


{Continued  on  page  4) 


^liort 


Woman's  Page 

Buffalo  (N.  Y.)  Courier-Ex¬ 

press:  “The  table  was  centered  with 
red  earnations.” 


Peabody  (Kan.)  Gazette-Herald' 
“Given  in  marriage  by  her  father, 
the  bride  wore  a  gown  of  brida. 
satin  that  was  fashioned  with  a 
fitted  bodice  with  tiny  self  cove^ 
buttons  and  an  isle  wide  train." 


Leigh  (Neb.)  World:  “Mrs.  Al¬ 
vin  Smith  poured  and  Mrs.  Walter 
Blank  smeared.” 


Montgomery  (Ala.)  I  If  tv 

“Mrs.  Jones  Is  Installed  As  Fanul)  I 
Life  Bloc  Head.”  |  , 

brev 


•  Beloit  (Wis.)  Daily  , 

“Church  Altar  Becomes  Brideotiwi.i 


Harold  Blank.” 


Harrodsburg  ( Ky. )  Herald 
“Mrs.  Blank  is  ill  from  having  > 
tooth  distracted.” 
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REMEMBER  the  black-crepe-hangers  who  used 
to  shriek  that  radio  would  kill  the  newspaper  busi¬ 
ness?  Their  tea  leaves  couldn’t  have  been  foggier. 

Radio  supplemented  newspapers,  and  that's 
all.  While  radio  was  springing  into  lusty  giant- 
hood,  American  dailies  were  growing  faster  than 
ever.  They  now  have  the  largest  number  of 
readers  and  the  largest  volume  of  advertising 
ever  recorded.  They  have  been  and  still  are  the 
world's  No.  I  force  for  freedom — and  good, 
clean  government. 

Now,  the  crepe-hangers  are  claiming  that  tele- 
mion  will  ruin  newspapers.  These  skeptics  are  as 
wrong  as  before.  Actually  radio  and  TV  have  de¬ 
veloped  important  new  advertising  revenues  for 
newspapers.  TV  will  lure  big  audiences  and  big  ad 
budgets,  but  it  will  never  substitute  for  newspapers 
any  more  than  radio  and  other  competitive  media 
have. 


BIRTH  TO  BURIAL 

By  its  very  nature,  the  daily  newspaper  will  al¬ 
ways  be  our  most  important  fountain  of  information 
and  entertainment.  In  reporting  life,  from  birth  to 
burial,  no  other  medium  can  touch  it. 


■ier-Ex- 
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From  the  standpoint  of  competition,  our  news¬ 
papers  are  now  faced  with  a  challenge,  and  an 
opportunity — a  challenge  to  continue  our  supre¬ 
macy  as  the  No.  I  medium  for  advertising  dollars 
— and  an  opportunity  to  produce  even  better 
newspapers  to  serve  our  communities  and  the 
nation. 


AN  OPPORTUNITY 

what  they  want,  magazines,  television,  radio  and 
other  media  will  give  it  to  them  to  the  detriment  of 
newspapers. 

/ 

HIGHER  RATES  INEVITABLE 

The  cost  of  newsprint  has  increased  almost 
300^.  This  bitter  pill,  together  with  other  skyrock¬ 
eting  costs,  means  that  higher  advertising  and  cir¬ 
culation  rates  are  inevitable.  However,  advertisers 
and  readers  are  getting  far  more  for  their  money 
from  newspapers  today,  than  from  any  other  source. 

Too  few  people  give  thought  to  the  fact  that 
in  most  communities  they  can  still  get  their 
favorite  newspaper  for  5c  while  the  5c  magazine 
has  gone  up  to  15  and  20c. 

Sound,  high  reader  interest  features  played  a 
major  role  in  helping  American  newspapers  increase 
their  total  daily  and  Sunday  circulation  more  than 
37%  since  1940,  while  the  population  increased  only 
14%.  The  record  proves  that  no  large  circuUition 
has  ever  been  built  and  maintained  by  any  newspaper 
without  an  abundance  of  features.  The  tightly  edited 
4  and  6  page  British  newspapers  with  the  largest 
circulations  in  the  world  are  jammed  with  features. 

CURTIS  JOHNSON  HAD  THE  ANSWER 

The  late  Curtis  Johnson  of  the  CHARLOTTE 
OBSERVER  always  boasted  that  his  paper  printed 
more  features  than  any  other  in  the  South — and  the 
OBSERVER  is  one  of  only  two  newspapers  in  Amer¬ 
ica,  in  a  city  of  over  100,000  people,  whose  circulation 
exceeds  the  city’s  population. 


rs.  Al- 
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Our  organization  of  newspaper-trained  men 
recognizes  and  understands  editors’  space  problems. 
If  two  columns  can  be  tightened  to  one,  we  do  it.  In 
our  development  of  features,  we  strive  always  for 
brevity  and  higher  and  higher  reader  interest  mater¬ 
ial,  recognizing  that  if  neivspapers  do  not  give  people 


We  of  General  Features  Corporation  (America’s 
Leading  Independent  Syndicate)  with  headquarters 
at  250  Park  Avenue  in  New  York  City,  believe  that, 
now  more  than  ever,  newspapers  need  more  and 
better  features,  and  we  pledge  to  continue  our 
energies  toward  helping  editors  fulfill  that  need.  ® 


•aid- 
ving  > 


rtat«  ij 
ditor* 


Rejyrinted  above  is  the  exact  copy  published  as  the  center  spread  in  color  in  Editor  &  Publisher  Syndicate 
Section  July  28,  1951.  These  facts  are  even  more  important,  timely  and  apparent  today  than  they  were 
tt  year  ago. 
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A  considerable  part  of  the  money  you  pay 
for  telephone  service  goes  right  out  in  taxes. 
In  fact,  the  total  telephone  tax  bill  last  year 
averaged  $2.70  per  month  for  every  Bell  tele¬ 
phone  in  the  country.  It  will  be  even  higher 
this  year. 

Taxes  are  necessary  . . .  you  couldn’t  run 
a  city,  state  or  nation  without  them.  But 
they  do  mount  up. 

BELL  TELEPHONE  SYSTEM 


Out  l^eadetA  .Sat 


continued  from  page  2 

the  Republican  National  Conven¬ 
tion.  I  received  a  letter  from  Mr. 
Lahr  saying  the  Committee  “is 
sincerely  sorry  that  it  was  neces¬ 
sary  to  deny  applications  of  news¬ 
papers  with  less  than  10,000  cir¬ 
culations.” 

I  protest  most  vigorously.  My 
application  was  filed  last  Febru¬ 
ary.  I  imagine  this  was  earlier 
than  most  applications  were  re¬ 
ceived.  Why  were  not  applica¬ 
tions  honored  in  order  of  receipt 
rather  than  in  the  arbitrary  way 
told  by  Lahr? 

I  want  to  cover  this  convention 
for  my  paper  as  I  did  the  Phila¬ 
delphia  convention  in  1948.  It  is 
more  important  to  our  readers  that 
1  be  there  than  that  some  metro¬ 
politan  ppaers  be  represented  by 
as  many  as  a  half  dozen  men, 
which  I  note  they  are  advertising. 

Journalistic  fat  cats  have  no 
right  to  bar  me  from  the  Republi¬ 
can  National  Convention  under 
any  10,000-minimum  circulation 
rule.  Freedom  of  the  press — hell. 
This  is  one  newspaper  of  7,000 
that  wants  to  cover  the  Chicago 
convention  and  has  a  right  to  ac¬ 
commodations. 

Emmett  Richards 
Editor  and  owner, 

Alpena  (Mich.)  News. 

Jao.  with  a  Period 
To  THE  Editor:  1  deeply  appre¬ 
ciate  the  recognition  which  you 
have  given  to  the  efforts  of  the 
Newspaper  Guild  of  New  York  to 
I  eliminate  the  use  of  the  term  “Jap” 

I  without  a  period. 

I  The  leadership  which  you  have 
I  shown  in  publicizing  and  observ- 
I  ing  the  recommendations  of  the 
Guild  on  this  matter  is  significant 
proof  of  yoAW  alert  concern  with 
the  responsibilities  which  are  an 
inseparable  part  of  a  free  press. 
In  thus  exerting  your  influeacc 
toward  improving  and  strengthen¬ 
ing  the  press  of  America  against 
its  enemies  you  are  reflecting  the 
highest  credit  on  your  publication. 

Shosuxe  Sasaki 
LSO  West  104th  St., 

New  York  25,  N.  Y. 

I  Collector 

I  To  THE  Editor:  I  have  a  collec- 
j  tion  of  1,382  newspapers  from  48 
I  states  and  nine  foreign  countries. 

I  Included  are  dailies,  weeklies,  la¬ 
bor,  religious,  fraternal,  college 
I  and  high  school  papers  .  .  .  col- 
1  lected  through  the  efforts  of 
i  friends.  I  would  appreciate  receiv- 
I  ing  donations  of  papers  to  my 
collection. 

Lewis  Burke  Songer 
214  Wren  St., 

Scotia  2,  N.  Y. 

For  Single  Fund  Drive 
To  THE  Editor: — It’s  up  to  the 
nation’s  newspapers  to  nudge  fund 
campaigners  under  the  one  Big 


Tent  of  a  single  community  cal 
vass. 

Rather  than  being  rallied 
campaign  causes,  the  run-of-:- 
mine  contributor  is  moved  to 
volt  (when  he  is  moved  at  a 
by  undue  newspaper  publicizing 
drives.  Common  contributors  ^ 
convinced  that  drive  leade 
(they’re  getting  their  pictures 
the  paper,  ain’t  they?)  are  proli:; 
in  social  prestige  from  their  c 
mindedness. 

At  the  end  of  every  drive  cor 
the  victory  dinner  in  a  blaze 
publicity.  Contributors  of 
community  are  praised,  but  mt 
tion  of  the  many  little  men  iy. 
gave  is  almost  buried  beneath 
high  commendation  heaped  on 
big  wheels  who  gathered  in 
cifts.  And,  again,  who  are  ber 
ing  out  of  the  photographs 
“Leaders  of  Victorious  Drive." 
course. 

And  when  the  contribute: 
whose  money  made  the  dr  is 
successful  see  the  credit  and  p-t 
licity  being  given  to  campaic 
chieftains  by  the  newspapers- 
whom  do  the  contributors,  the 
mass  of  citizens,  resent? 

Daniel  Francis  Clanci 
P.O.  Box  322, 

Springfield,  Ohio. 


^ lien,,. 


50  Years  Ago — The  copper  cat 
is  the  unit  of  value  in  Texas,  says 
Marcellus  E.  Foster,  editor  of  the 
Houston  Chronicle,  explaining  wit? 
the  new  paper  sells  for  2c  instcai 
of  5c.  “In  starting  a  2c  paper," 
he  says,  “we  announced  the  dogm  I 
that  the  wide  use  of  the  copper  1 
cent  is  the  surest  indication  of  a  | 
city.” 

From  Editor  &  Publishh 

30  Years  Ago — Here  for  thi« 
days  between  trips  to  Europe,  Wi¬ 
liam  Randolph  Hearst  orders  tha: 
all  editors  of  his  newspapers  bi 
given  a  month’s  vacation  eacl 
Summer,  instead  of  two  weeks » 
in  former  years. 

From  Editor  &  Publish^ 

10  Years  Ago — NAEA  asksf# 
careful  study  on  overset  of  ads  # 
prevent  loss  of  billing  to  agent® 
and  loss  of  revenue  to  newspaper 
as  a  result  of  mat  shrinkage.  OR 
agency  reports  loss  on  a  nation 
schedule  amounted  to  31/4?^  ® 
the  billing. 

’  From  Editor  &  PuBUSHti 

_ 4nJ  flon. 

Even  2c  plus  a  nickel  won’t  W 
a  paper  in  many  cities  as  * 
home-delivered  price  goes  up  ■ 
45c  a  week  to  meet  the  increase 
the  newsprint  bill. 
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West  Net»  JJork  Sime^ 

TIMES  SQUARE  NEW  YORK  36  N  Y 
LAckawanna  4-1000 


Mr.  Publisher: 

All  Indians  walk  single  file. 

Who  says  so? 

We  do.  We  saw  one  once. 

Okay,  we *11  try  again. 

For  a  solid  research  fact,  confirmed  by  thousands 
of  mail  questionnaires,  hundreds  of  personal 
interviews,  and  years  of  checking  and  rechecking, 
remember  this... 

More  advertising  executives,  both  at  agencies  and 
accounts,  see  and  remember  media  advertising  in 
The  New  York  Times,  more  than  in  any  other  newspaper. 


••ALL  THE  NEWS  THAT’S  FIT  TO  PRINT’’ 


6 


EDITOR  S,  PUBLISHER  for  June  21 


Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 


Snow  Transfers  Control 
To  Speidel  Executives 


His  $4,500,000  Stock  Holdings 
In  8  Newspapers  Are  Involved 


actively  engaged  in  development 
of  the  Speidel  group. 

His  associations  with  Merritt  C. 
Speidel  go  back  to  1906  when  Mr. 


haupt,  Poughkeepsie,  stockholders; 
and  Joseph  F.  McDonald,  Reno, 
stockholder. 

Mr.  Snow,  who  originated  the 
Colorado  Springs  —  Executives  executives  of  the  corporations  will  ^^^hange  of  stock  plan,  is  a  former 
of  Speidel  Newspapers  Inc.  and  of  be  flexible  as  to  changing  time  and 

eight  affiliated  newspapers  will  ob-  circumstances,  to  provide  for  pro-  Company, 

uin  voting  control  of  the  corpora-  motions  within  organizations,  addi-  ^ 

lions  under  a  reorganization  and  tion  of  new  personnel,  retirements  sociated  with  that  company  for  ap- 
mpitalization  plan  made  public  and  other  favors.  To  ^  " 

here  June  20  by  John  Ben  Snow,  Mr.  Snow  said  the  reorganiza-  Pulaski,  N.  Y.,  he  was  gradu- 
chairman  of  the  board  of  directors,  tion  plan  contemplates  that  no  in- 
Mr.  Snow  said  the  purpose  of  dividual  will  obtain  voting  control  Sk'  i  Y 

the  plan  is  to  place  and  assure  of  any  of  the  properties.  Control  he  entered  the  employ  of  the  Wool- 
perpetuation  of  the  ownership  and  will  be  vested  in  the  combination  ''°'’*h  company,  ?ervmg  ^  a 
control  of  the  newspapers  in  the  of  local  management  stockholdings  "umber  of  years  with  that  organi- 
Speidel  group  in  the  hands  of  and  they,  in  turn,  will  be  reprt 

those  producers  actively  engaged  sented  by  one  of  their  number  the  Woolworth  storw  in  Eng- 
in  management.  among  the  12  stockholders  who  fh  I  n  ^ 

To  effectuate  the  plan.  Mr.  will  own  all  the  voting  stock  of  J  " 

Snow  is  exchanging  his  common  Speidel  Newspapers  Inc. 
stock  interest  and  voting  control  Xn#  Snhtirfiaripc 

of  the  newspaper  organizations  for  ‘  j  .i,  c 

non-voting  preferred  stock.  .^hile  under  the  Snow  -  ^ - -  - 

$6,000,000  Property  Smnan^er  ^remah  was  operating  a  Woolworth 

»'  •  companies  will  remain  integratea  ^jore  in  Port  Jervis.  N.  Y.,  and 

Involved  are  newspaper  proper-  with  Speidel  Newspapers  Inc.,  ^r.  Speidel  was  a  young  reporter 
“‘approximately  they  will  not  be  subsidiaries.  In-  the  Port  Jervis  Union-Gazette. 
56000^0  and  located  in  six  states  tcgration  is  for  the  purpose  of  Snow’s  help,  Mr.  Speidel 

from  New  York  to  California.  affording  the  individual  newspapers  started  building  the  Speidel  group 

Mr.  Snow  further  explained  that  the  benefit  of  national  newspaper  ^  expanded 

linf  his  majority  management  service,  research  and  ^^pidly  until  it  extended  from  coast 

'oting  stock  in  Speidel  News-  accounting  facilities.  No  change  coast 
papers  Inc.,  a  national  newspaper  in  management  or  officers  is  con-  ‘  , ,  •  r- 

management  service  and  research  templated  at  the  present  time.  Fougiikcepsic  i.roiip 

organization  with  offices  in  Colo-  Newspapers  affected  are  the  Local  executives  who  will  obtain 
rado  Springs  and  Palo  Alto,  Calif.,  lowa  City  (Iowa)  Press-Citizen,  control  of  Poughkeepsie  Newspa- 
for  non-voting  preferred  stock.  Chillicothe  (Ohio)  Gazette.  Fort  Pers-  Inc.,  under  the  Snow  ex- 
His  stock  holdings  in  the  entire  Collins  (Colo.)  Coloradoan,  Reno  change  of  stock  plan  are  as  fol- 
group  are  valued  at  approximately  (Nev.)  Evening  Gazette  and  Ne-  lows:  Edward  A.  C  h  a  p  p  e  1 1 , 
$4,500,000.  vada  State  Journal,  Poughkeepsie  vice-president  and  director;  Clifford 

Mr.  Snow  said  the  plan  gives  (N.  Y.)  New  Yorker,  Visalia  L  Nuhn,  editor,  publisher,  treas- 

each  of  the  companies  the  privi-  (Calif.)  Times-Deita  and  Salinas  urer  and  director;  Arthur  F.  Wol- 
lege  of  eventually  retiring  his  pre-  (Calif.)  Californian.  lenhaupt,  general  manager;  Charles 

ferred  stock,  whereupon  the  prop-  officers  and  stockholders  of  Murray,  editorial  director; 

KtoTvlI  u  Newspapers  Inc.  are:  Mr.  Maguire. 

c m !  Snow,  chairman  of  the  board  and  kelson  G-  Secor  c.rcula- 

ecutives  and  employes  engaged  in  director;  Merritt  C.  Speidel.  Palo  and  Robert  J.  Taylor, 

mnaging  and  operating  Speidel  president,  director  and  stock-  "^ce  manager. 

Newspapers  Inc.  and  the  eight  Voider;  Edward  A.  Chappell,  Officers  of  the  company  are:  Mr. 
til.  *P,“P^’'*’  Provision  is  made  in  poughkeepsie,  vicepresident,  direc-  Snow,  chairman  of  the  board  of 

ihLn  tor  and  stockholder;  Harry  S.  directors;  Merritt  C.  Speidel,  pres- 

future  ^  Stockowners  in  the  3unker,  Colorado  Springs,  treas-  ident;  Mr,  Chappell,  viceprcsident: 

urer,  director  and  stockholder;  Mr.  Nuhn.  treasurer;  Harry  S. 

Stock  for  F.xecutives  Charles  H.  Stout,  Colorado  Bunker,  secretary;  and  Charles  H. 

Common  voting  stock  of  the  Springs,  secretary,  director  and  Stout,  assistant  secretary, 
corporations  is  available  to  each  stockholder;  William  T.  Hage-  Present  Class  A  preferred  stock- 

of  the  principal  executives  white  boeck,  Iowa  City,  director  and  holders  are:  John  M.  Alexander, 
associated  actively  with  one  of  the  stockholder;  Paul  H.  Caswell,  John  J.  April,  Charles  L.  Banker, 
newspajKrs.  At  the  end  of  such  Salinas,  director  and  stockholder;  Herbert  R.  Banker,  John  W.  Bank- 
association,  the  stock  will  be  pur-  Clyde  E.  Moffit,  Fort  Collins,  er,  Jr.,  E.  Wilson  Burroughs,  Wil- 
chased  by  one  of  the  corporations  stockholder;  Robert  M.  Speidel,  fred  E.  Cleland,  Stella  W.  Coy, 
and^  offered  to  the  retiring  execu-  Visalia,  .stockholder;  W.  E.  Beeler,  Martin  S.  Daley,  Joseph  W.  Ems- 
^es  success  or  other  executives.  Chillicothe,  stockholder;  Clifford  lev,  Paul  F.  Fenwick.  Josephine 
Members  of  the  group  of  principal  J.  Nuhn  and  Arthur  F.  Wollen-  M.  Garno,  Margaret  S.  Gordon, 
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John  Ben  Snow 

Vincent  T.  Kennedy,  Charles  L. 
Lauritsen,  Alice  T.  Leonard,  Lud¬ 
wig  Merte,  Mabel  S.  Meurer, 
Stanley  P.  Mikus,  Edward  L.  Mink, 
Florence  M.  Nightingale,  Peter  P. 
O’Hara,  George  A.  Palmateer, 
Edward  H.  Peretti,  Edwin  H.  Roz- 
ell,  Michael  J.  A.  Shinners,  Ger¬ 
aldine  C.  Steinbach,  Herbert  J. 
Thomsen,  Albert  N.  Thorne,  Helen 
C.  Tinklepaiigh,  Edward  A.  Weiss, 
Marjorie  C.  Weiss,  Richard  J. 
Whalen.  Winifred  Wilkin  and 
Hilda  P.  Yetzer. 

Reno  Executives 

Local  executives  who  will  have 
opportunity  to  obtain  control  of 
Reno  Newspapers,  Inc.  are:  Jo¬ 
seph  F.  McDonald,  Merrill  Inch, 
Clarence  K.  Jones,  John  Sanford, 
Frank  J.  H.  Sullivan,  Joseph  F. 
.Melcher,  Milton  B.  Gerwin,  Jo¬ 
seph  R.  Jackson  and  Victor  O. 
•Anderson. 

Present  Class  A  preferred  stock¬ 
holders  are:  Karl  F.  Bogart,  John 
J.  Burns,  Albert  D.  Conton, 
Madeline  C.  Croal,  Christine  Ann 
Favre,  Claude  W.  Friel,  Maxwell 
O.  Jensen,  Carl  E.  Mortensen, 
Mary  Ann  Murphy,  Margaret  F. 
Trego  and  Robert  H.  Trego. 

The  Salinas  executives  are:  Paul 
H.  Caswell,  publisher,  treasurer 
and  director;  Gilbert  V.  Baymil- 
ler,  general  manager,  — Jack  Pat¬ 
ton,  managing  editor;  Francis  Cis- 
lini,  advertising  director;  Harry 
Thatcher,  circulation  manager; 
Merwyn  Ballard,  mechanical 
superintendent  and  George  H. 
Whisler,  editor  Ranch  and  tJome 
magazine. 

Class  A  stockholders  are:  Doug¬ 
las  Baldwin,  Edward  C.  Bey,  Al¬ 
fred  Bray,  Frank  A.  Campbell, 
Francis  M.  Froelicher,  Jr.,  Dell 
Card,  Emogene  M.  Fisher,  Robert 
L.  Huttenhoff,  Charles  A.  Mitch- 
( Continued  on  page  8) 
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Speidel  Papers 


Papers  Eisenhower's 

Continued  from  page  7  Press  Relations 

G.  Parsons,  and  Wan-  (^0^  SnOfued 


WASHINGTON: 


ell.  Stanley  G.  Parsons,  and  Wan¬ 
da  W.  Wallace. 

Executives  of  the  Press-Citizen 


«i  1  O  f  .  Progressives  Protest  Radio  and  TV  'Blackout'  J 

Xei  OnOlUea  to?  brass  from  the  radio-TV  networks  busied  themselves  this 

Denver _ A  major  controversy  making  peace  with  leading  contenders  for  the  Presidential  nomlik  ^ 

is  touched  off  here  June  18  protested  inequality  with  Eisenhower  in  the  matter  of  air 


paign  for  the  Republican  presi 


Greene,  advertising  director  and  nomination 


Guy  J.  Chappell,  mechanical 
superintendent. 


The  cause  was  an  off-the-record 


coverage  of  the  Chicago  conventions  violate  the  Corrupt  Practices  : 
moreover,  the  radio-TV  chains  violate  Section  315  of  the  Fe., 
Communications  Act  by  “blacking  out”  the  Progressive  Party,  its 


luncheon  session  held  for  the  Gen-  candidates.  As  against  96  hours  to  be  devoted  to  the  nemor 


Class  A  stockholders  are:  Clara  ^  small  group  of  report-  gnd  Republican  sessions,  the  Progressives  have  been  offered  15- 


.\.  Graves,  Bernard  L.  Holoubek, 
•Mice  H.  Kelley,  George  Kriz. 
Robert  S.  Lee  and  William  R. 
McNeal. 

Executives  of  Chillicothe  News¬ 
papers  Inc.  are:  J.  K.  Hunter,  vice- 
president  and  director;  W.  E. 
Beeler,  publisher,  treasurer  and  di- 


ers  from  newspapers  backing  his  utes  for  their  national  convention,  July  4-6.  They  contend  that 


candidacy.  The  luncheon,  at  the  works  can't  get  around  Section  315's  requirement  of  equal  opport:  ue  is 


Brown  Palace  Hotel,  was  set  up  on  for  all  accredited  candidates  by  claiming  newsworthiness.  Eva 
the  basis  that  nothing  “Ike”  said  that,  they  argue,  they  have  a  newsworthy  candidate  for  Preside- 
there  would  be  attributed  directly  Vincent  Hallinan  of  California,  who  i:^  incarcerated  for  contempt 


to  him  and  that  his  remarks  were  court  while  defending  Harry  Bridges.  For  Vicepresident,  the  Prc,:l 


nresident  and  Hiri^^efor-  "w  F  for  background  purposes  only.  sives  have  named  Mrs.  Charlotta  Bass  of  New  York,  former  ei 
Beelet%SSer,t^^^^^^^^  Reporfers  who  attended  the  publisher  of  a  Negro  newspaper. 

rector;  N.  L.  Kellenberger,  general  lu^ucheon  agreed  to  this,  but  some  ,u  u  n  tt  ii 

manager;  Howard  C.  Oyer  man-  them  wrote  dispatches,  quoting  The  Weather  Has  Been  Unusually  Warm 


aging  editor;  Oliver  O.  Overly, 
advertising  manager;  Robert  E. 


“sources  close  to  Eisenhower.” 
Reporters  from  Associated 


Schaefer,  classified  advertising  R^ess.  International 


manager  and  Z.  S.  McKee,  circu¬ 
lation  manager. 

Class  A  stockholders  are;  Gil¬ 
bert  A.  Chandler,  Wm.  O.  Fran¬ 
cis,  Edith  Hartmann,  Amelia  Hy- 
dell,  John  E.  Hixon,  Gladys 
Moore,  Edna  Teichart,  George  H. 
Wood  and  Alvin  C.  Zurcher. 

Executives  of  Fort  Collins 
Newspapers  Inc.  are:  Clyde  E. 


News  Service,  radio  networks  and 
others  who  did  not  attend  protest¬ 
ed  to  Robert  Mullen,  Mr.  Eisen¬ 
hower’s  press  relations  aide. 

Mr.  Eisenhower  immediately 
called  a  general  news  conference. 
Mr.  Mullen  announced  that  noth¬ 
ing  “Ike”  had  said  at  the  confer¬ 
ence  was  to  be  quoted  directly, 
that  nothing  he  said  was  to  be  at- 


Moffitt.  publisher,  treasurer  ami  tributed  to  him  and  that  the  entire 


director;  Don  J.  Wilkins,  managing 
editor;  Gordon  R.  Merrick,  adver- 


conference  was  off  the  record. 

At  this  point  three  reporters 


tising  manager;  F.  L.  Sto’nemets,  *'?^y  Preferred  not  to 

circulation  manager  and  Angelo  attend  on  this  basis.  They  filed 


Reporters  covering  Congress  are  blinkingly  awaiting  iht 
next  step  in  a  curious  situation  which  springs  from  the  1.^1 
following  sequence  of  events:  Rep.  Alvin  E.  O’Konski  (W'l'r.) 
had  made  a  speech  critical  of  the  Henry  J.  Kaiser  companies  I  jtv 
and  the  newsmen  gave  it  fitting  publicity;  this  week  reporters  jty 
received  an  %A-page  statement,  led  by  a  news  release  purport-  tj. 
ing  to  come  from  O’Konski's  office  stating  that  the  congresy 
man  found  himself  in  error  and  was  placing  the  lenphs 
clarifying  document  in  the  record;  Rep.  James  M.  Morrison. 
rather  than  O’Konski,  "extended”  his  remarks,  to  the  e.xtent  C  j 
of  $5,000  worth  of  space,  to  present  the  Kai.ser  position,  tht  r® 
Louisiana  congressman  explaining  he  was  acting  at  the  re-  ■' 
quest  of  his  Wisconsin  colleague;  O’Konski  said  to  reporters  :  R( 
III  his  home  town  he  didn’t  authorize  either  the  press  release  jhat 
or  use  of  his  name  in  connection  with  the  statement;  Kaiser 
offices  replied  they  have  witnesses  available  to  establish  that 
O’Konski  "personally  prepared  and  dictated”  the  material. 


Varra,  mechanical  superintendent,  dispatches  on 


Class  A  stockholders  are:  Janet  learned  the  General  had  said  at  the 
B.  Blandin,  I.  C.  Bradley,  Joanna  conference. 


O.  Doorley,  Josephine  Glendin-  „ 
ning,  Idwal  James,  David  E.  Wat-  General  regar 
rous  and  Elizabeth  Woodworth.  crew  who  ca 
Control  of  Visalia  Newspapers  l^iugh  questior 
Inc.  will  be  obtained  by  membres 
of  the  Speidel  family  and  the  fol-  , 

lowing  executives:  Robert  M.  Erron 

Speidel,  publisher;  John  Brackett.  James  Resti 
managing  editor;  L.  G.  Lohmeyer,  who  attended 
advertising  director;  E.  H.  Long,  conference,  a: 
circulation  manager  and  E.  J.  the  other  rep< 
Quilla.  general  foreman.  an  off-hand  c 


dlspa^hes  on  wh^i  ‘theT  ‘rad  Advisory  Board  for  Moody's  Censorship  Study 
learned  the  General  had  said  at  the  Here’s  the  personnel  of  the  advisory  committee  named  by  Serr 
first  conference  Moody  for  the  anti-censorship  inquiry:  Roscoe  Drummond,  C/in  - 

On  the  subject  of  reporters,  the  George  Cullen  Bi^pu  of  National  Affairs;  F'.' 

General  regarded  them  a  cynical  Davis.  ABC;  Sterlmg  F  Greem  AP;  Clark  R  Mollenhoff  £)«  A  - 
crew  who  can  ask  more  damn  Register  and  Tribune;  John  G.  Norris,  Wa.slungton  Post;  and)., 
tough  questions  than  anybody  else 


Erroneous  Theme  Lauren( 

James  Reston,  New  York  Times,  week  at  th 
who  attended  the  first  luncheon  California, 
conference,  asserted  that  some  of 
the  other  reporters  had  picked  up  W.  Pre; 


Names  That  Made  News  from  Capitol  Hill 

Laurence  Todd,  State  Department  reporter  for  Tass,  retired  r- 
week  at  the  age  of  69.  He  plans  a  vacation  visit  with  his  brotho^ 


W.  Preston  Lane,  Jr.,  former  Governor  of  Maryland  and 


an  off-hand  crack  by  the  General  publisher  of  the  Hagerstown  newspapers,  said  “no  thanks”  to 


tagging  Taft  an  “isolationist.”  offer  from  the  White  H( 
“This  was  immediately  bounced  trator,  at  $17,500  a  year, 
from  coast  to  coast  as  the  lead  on 

news  agency  stories,”  Mr.  Reston  Walter  H.  Waggoner, 


offer  from  the  White  House  to  become  Civilian  Defense  Adr 


E  &  P  INDEX  trom  coast  to  coast  as  the  lead  on  »  *  * 

Advertising  News . 15-26  agency  stories,”  Mr.  Reston  Walter  H.  Waggoner,  New  York  Times,  was  elected  presided^ 

Books  in  Review  . .  . .  38  newspaper  report-  the  Slate  Department  Correspondents  Association. 

Cartoons  .  13  exciting  news  that  the  Gen- 

Circulation  .  56  w"  J*’®  gloves’  and  'lobbyist'  Plants  a  Fist  on  Pearson's  Right  Eye 

Classified  Clinic  denounced  Mr.  Taft  as  an  isola-  '  ,  .  .  ,  i 

FHiiorial  .  tionist  COLUMNIST  Drew  Pearson  svas  on  the  receiving  end  of  o 

Journalism  Education .  30  “The  truth  was  the  exact  con-  /f  '  hy  Janie.s  Patrick  Clark  Wa.shirigton  attorney, j 

.Mechanical  .  49  trary  of  this.  The  main  theme  of  May  lower  Hotel  /S',  ^ 

„  ,  .  zZ  V  ..VO  on  \  one  punch  wa.s  thrown  and  that  it  landed  on  Pearsons 

.  35  the  Generals  remarks  was  one  of  eye.  Bystanders  quickly  .separated  the  two  men.  Clark 

notcmraph>  .  46  unity.  reporters  he  was  tired  of  Pearson  writiuft  about  him  as  a 

romotion  •  •  •  . .  44  „  .  .  \  \  „  “lobbyist”  for  Spain.  Pearsoi)  .ssvore  out  a  warrant  chargint 

*  Column  .  54  Taft  Critical  of  Press  Clark  with  assault.  Mr.  Clark  pleaded  innocence. 

Nh  **  T  L  .  Washington  press  corps 

Syndicates^**  .  Senator  Taft,  in  a  National  Profit-ond-Loss  in  the  Newspaper  Business 

_ ■ _  c _  Press  Club  luncheon  talk  on  Timt?  »xiomc  r>n  cr>rnr»raf(»  I'ncompc  for  1Q40  released  this 


Classified  Clinic  .  48 

Editorial  .  34 

Journalism  Education  .  30 


Taft  Critical  of  Press 
The  Washington  press  corps 


fast  swing  by  James  Patrick  Clark,  Washington  attorney,  i" 
the  lobby  of  the  Mayflower  Hotel  June  18.  Witnesses  said 
only  one  punch  was  thrown  and  that  it  landed  on  Pearson’s 
right  eye.  Bystanders  quickly  .separated  the  two  men.  Clark 
told  reporters  he  was  tired  of  Pearson  writing  about  him  as  a 
“lobbyist”  for  Spain.  Pearsoii  swore  out  a  warrant  charging 
Clark  with  assault.  Mr.  Clark  pleaded  innocence.  , 
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Tabulations  on  corporate  incomes  for  1949,  released  this 


Any  article  appearing  in  this  pub¬ 
lication  may  be  reproduced  pro¬ 
vided  acknowledgment  is  made  of 


Wednesday,  accuse  the  prep  of  jjy  Treasury  Department,  reveal  that  2,918  corporations  in 


“completely  misrepresenting”  the 
dispute  over  Texas  delegates. 
“Most  of  the  newspapers  sup 


daily  and  weekly  newspaper  field  filed  income  tax  returns  in  that 
Of  these,  2,075  reported  gross  receipts  of  $2,148,087,000,  net  inp 
of  $258,215,000  and  income  tax  liabilities  of  $91,793,000.  Divid®’ 


the  Editor  &  Publisher  copyright  Porting  Eisenhower,”  he  said,  “sent  paid  in  cash  and  assets  other  than  stock  totaled  $68,777,000,  tht 


and  the  date  of  i.ssue. 


correspondents  down  there  to  re-  port  said,  noting  that  the  remaining  843  newspaper  corporatKWS  i 


port  what  they  wanted  reported.”  gross  receipts  of  $153,705,000  with  deficits  totaling  $14,108,000. 
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|CMA  Consensus:  More  $ 
Must  Come  from  Readers 
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CROSS-COl  NTRY  confab— be- 
h%een  Joe  Rowetl,  Waterburj 
(Conn.)  Republican-American,  and 
Ray  Marx,  Los  Angeles  (Calif.) 
Times. 


nCH  COMMAND  —  President 
Jack  Calvin  (standing)  Hous- 
.  Post,  confers  with  Arthur 
Atlanta  Joumal^onsti- 
"•on.  first  vicepresident;  and  L. 
'•  McFetridge,  Tulsa  World- 


Additional  reports  on  ICMA 
activities  will  be  found  on 
Pages  56-57-58-59. 


Grozier  Estate  Will  Sell 
Boston  Post  to  John  Fox 


Noted  Financier  Has  Contract; 
Lively,  Aggressive  Doily  Promised 


oldest  man  alive  in  the  community. 
That  was  in  1897.  There  never 
has  been  a  record  of  their  where¬ 
abouts  but  every  once  in  a  while 
Mr.  Armes  receives  notice  that  one 
of  the  canes  has  been  returned  to 


T%  •A  ^  ^  ivil*  /Mines  receives  iiuiive  iiiai  tnic 

By  ncrviCl  loun^  of  the  canes  has  been  returned  to 

D  A  ij  .  j-  j  .u  .1  ,  the  Selectmen  upon  the  death  of 

Boston — A  61  year-old  tradi-  caused  the  continual  rumors  of  j,oider 

tion  of  personal  family  ownership  mergers  and  sales  within  the  in-  ,  .  ,  t  • 

and  management  of  the  Boston  dustry.  tradition  of  keeping  the 

Post  was  broken  this  week  with  the  Kennedy  Tieim  Denied  one-family  newspaper,  Mr. 

announcement  that  John  Fox,  the  -r-.  hnc  9™^'" 

noted  financier,  a  native  Bostonian,  k  Pn!t  ^/ni  i  department.  During  that  period, 

had  agreed  to  purchase  the  paper.  h  v‘  Grozier  made  the  decision 

Since  Edwin  A.  Grozier  pur-  Kennedy,  that  won  a  Pulitzer  prize  for  the 

chased  the  naner  in  1891  it  has  **  connection  between  Post. 

Chased  the  paper  m  d  has  Kennedy  family  and  the  sale 

been  owned,  completely,  by  the  ^3^,,  Exposed  Ponzi  Swindle 

^1.  claimed  scotching  rumors  that  He  exposed  the  vast  swindle  of 

that  No  bank,  no  interest,  no  Charles  Ponzi  at  a  time  when  even 

group  of  persons  has  power  to  die-  Democrat.  police  authorities  were  not  sure 


tate  pohciM  to  the  Boston  Post.  began  its  tradition  of  enough  of  their  facts  to  make  an 

The  sale  of  Bostons  leading  individual  ownership  in  1891.  That  arrest.  Mr.  Arms  explained  that 

an°nnn  tv,  year,  after  several  reorganizations,  Mr.  Grozier  laid  himself  and  the 

^.000  in  excess  of  the  combined  ^  Crrozier.  secretary  to  Post  open  to  the  biggest  libel  suit 

^oseph  PuHtzer,  bought  the  found-  in  history  by  that  step,  had  it  been 
Ki-  5  ering  paper.  It  had  less  than  3,000  wrong. 

nials  of  a  sale  we^re  is^sued^  and  circulation  and  only  a  smattering  Pointing  out  that  the  whole  his- 

Sried  by  =v  y  B»,o„  Dafly  J  1“  Tr 

^  he  built  It  to  be  the  largest  mom-  and  warm,  Mr.  Armes  used  the 

Loyal  to  1  radition  ing  paper  in  the  country  with  near-  current  sale  of  Boston  Post  cook 


Loyal  to  Tradition  ing  paper  in  the  countr; 

The  sale  announcement,  carried  ly  500,000  circulation.  books  as  an  indication  of  reader 

in  a  two-column  box  on  page  one  During  that  time,  Mr.  Grozier  interest  and  loyalty.  In  every  city 
of  the  Post,  was  signed  by  Mrs.  not  only  made  the  paper  a  finan-  where  the  books  have  been  sold, 
Helen  D.  Grozier  and  Harry  J.  cial  success  but  devoted  space,  he  explained,  there  never  have 
Gallagher  as  executors  of  the  es-  (jnie  and  energy  to  the  welfare  been  more  than  2,000,000  copies 
tate  of  Richard  Grozier  who  died  and  interests  of  Post  readers.  His  sold.  The  Post  sales,  in  the  last 
s^ted:  belief  in  making  a  newspaper  hu-  19  weeks,  are  2,650,000. 

‘Mr.  John  Fox  has  entered  into  niane  and  personal  was  passed  One  of  the  Post’s  most  famous 
a  contract  to  purchase  the  Boston  jo^n  to  his  son,  Richard,  who  personalities  to  whom  were  de- 
Post.  He  will  assume  control  at  a  succeeded  his  father  in  1924.  voted  many  lines  of  copy  was 

date  to  be  announced  later.  And  Richard  Grozier,  in  his  will,  Hindy— a  tiger-colored  alley  cat 

management,  directed  that  his  beneficiaries,  who  wandered  in  off  Pi  Alley  one 
trustees  and  executors  of  the  paper  day  in  the  early  1920’s.  Herbert 
assured  of  a  lively,  carry  on  “Not  as  a  mere  money-  Baldwin,  a  staff  reporter  then  and 
aggressive  newspaper  devoted  to  making  enterprise  but  primarily  Publicity  EHrector,  now,  of  the 
tne  pumic  interest.  and  zealously  in  the  interests  of  Republican  State  Committee,  be- 

H  Kr*  people  of  Boston  and  New  came  the  cat’s  best  friend.  And 

"  England.”  when  the  Post  offered  its  readers 

T  th  Mr.  Grozier  was  so  devoted  to  a  picture  of  the  rough  and  tough 

"  **  newspaper,  in  fact,  that  he  animal,  110,803  requests  were  re- 

sisientiy  loyai.  ^  d  ♦  allowed  no  other  allied  business  ceived.  The  paper  spent  $10,721 

It  will  be  the  aim  of  the  Post  distract  his  attention.  in  filling  the  or^rs. 

to  inform  and  protect  the  public  *  c-  n  ..  t.  ^  . 

- - Most  Famous  Promotion  The  Boston  Post  bui  dine,  five 


Mystery-Man  Fox 
Is  a  Money-Maker 


sistently  loyal.  .  ,  „  allowed  no  other  allied 

It  will  be  the  aim  of  the  Post  jq  distract  his  attention. 

to  inform  and  protect  the  public  *  c-  »  ..  ^  . 

and  to  contribute  its  strength  and  Famous  Promotion  The  Boston  Post  building,  five 

vigorous  interest  to  the  good  of  Lyman  Armes,  promotion  stories  in  height,  stands  on  Wash- 

the  community.  manager,  explained  Mr.  Grozier’s  ington  Street,  one  of  Boston’s  busi- 

“The  Post  will  continue  its  pol-  outlook  this  way:  “He  never  be-  est.  Few  people  realize,  however, 

icy  as  an  Independent  Democratic  lieved  in  being  ostentatious.  So  that  giant  press  rooms  expand  un¬ 
newspaper.”  the  front  of  our  building  has  al-  der  ground  for  nearly  a  block. 

Although  there  was  no  public  looked  old  and  the  interior  The  rooms  go  down  for  five  floors, 

announcement  of  future  plans,  ^^y  seem  dingy.  But  there  have  with  only  six  floors  above  ground. 
Chester  C."  Steadman,  the  Post’s  ^ecn  millions  of  dollars  poured  in  1893,  Mr.  Grozier  bought 
attorney,  said  he  has  “every  rea-  '"to  making  the  building  as  safe  the  then  largest  press  made  which 
son  to  believe  that  employes  will  t**  humanly  possible  with  every  had  been  on  exhibit  in  the  World 
remain  substantially  as  they  are  in  known  type  of  fire  protection  that  Exposition  of  Progress.  Once  in- 
their  continuity  of  employment.”  throw  a  complete  wall  of  stalled,  there  was  no  room  for  ad- 

Both  Mr.  Steadman  and  Mr.  water  around  the  building.”  ditional  equipment.  So.  Mr.  Gro- 

Gallagher  agreed  that  “The  Boston  One  of  the  Post’s  oldest  and  zier  and  a  firm  of  engineers 
situation”  as  far  as  newspaper  most  familiar  traditions,  begun  as  designed  a  way  to  hold  the  big 
prosperity  is  concerned  “is  self-  a  simple  promotion  stunt,  is  the  press  in  place  for  daily  use  while 
evident  to  anyone.”  The  tightly  Boston  Post  Cane.  About  700  a  basement  was  dug  underneath, 
competitive  Boston  Market,  with  ebony  canes  were  made  with  solid  Then,  by  knocking  out  part  of  a 
four  major  papers  sharing  adver-  gold  handles.  Mr.  Grozier,  believ-  wall,  they  installed  smaller,  newer 
tising  revenues,  and  increased  costs  ing  that  age  should  be  recognized,  presses  when  needed.  That  process 
plus  a  general  decline  in  retail  gave  the  canes  to  Selectmen  in  the  was  repeated  four  times  as  circu- 
business  and  advertising  have  various  towns  to  be  given  to  the  lation  requirements  mounted. 


Owner-to-be  of  the  Boston  Post,  Bf  the  a; 


John  Fox  has  his  fingers  in  dozeas  '  How 
of  big  and  little  businesses:  oi  Court  < 
natural  gas,  leather,  motors,  iitii-  p  .  , 
ties,  real  estate,  securities,  restau¬ 
rants,  Western  Union,  law  aoi 
farming.  He  is  reputed  to  bt 
worth  about  $25,000,000. 

To  Wall  Street,  Mr.  Fox  is « 
mystery-man. 

Mr.  Fox,  bom  in  1906  in  aa 
Irish  neighborhood  of  South  Ba¬ 
ton,  may  have  seemed  to  be  aa 
unlikely  maker  of  fortunes,  ft 
played  his  way  as  a  jaiz-jmS 
through  Harvard,  majoring  in  Enf 
lish,  earning  his  B.  A.  in  19M. 

Then  he  worked  as  a  securitis 
salesman  in  a  small  Boston  fim 
By  1933,  he  decided  to  study  lax 

Enrolling  at  Harvard  Law,  be 
attended  two  lectures,  rented  other 
students’  notebooks  over  weekemk 
and  passed  examinations  regulariy 
He  took  the  Massachusetts  bar 
exam,  passed  it,  and  became  « 
member  of  the  Bay  State  bar  at 
months  before  he  finally  finisW 
the  law  course  at  Harvard. 

He  still  peddled  securities,  thb 
time  for  his  own  firm,  and  tha 
began  investing  in  real  estate.  Buy¬ 
ing  and  selling  old  Boston  bi# 
ings  brought  in  considetw 
money.  He  picked  up  stock  in  • 
foundering  restaurant,  put  the  to 
on  its  feet  and  came  out  ahw 
again.  Then  he  joined  the  Mariw 
as  a  flier  early  in  the  war. 

All  the  while,  his  real  estate^ 
tures  widened,  to  New  YoA 
Maine,  and  elsewhere.  Now  » 
controls  the  61  Broadway  Corp.“ 
Manhattan,  and  some  subsidiaiw- 
and  owns  natural  gas  l^nds  * 
Pennsylvania.  He  is  a  heavy  stoo' 
holder  in  Reo  Motors,  and 
•ibly  others.  He  is  the  princ^ 
stockholder,  to  the  tunc  of 
in  Western  Union. 

He  once  controlled  U.  S.  ^ 
ther. 

In  1948,  he  lost  a  bitter  prm 
fight  to  obtain  control  of  the 
England  Gas  &  Electric  ^sso^ 
tion.  He  lacked  one-half  of  u* 
per  cent  of  the  votes  needed 
assume  control. 

He  resides  at  Fairfield,  Co®- 
and  has  a  home  at  Phillips,  Mt 
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Motion  Picture  Reviewers 
:or  Press  Are  Movie  Fans 


TV  Competition,  Supreme  Court 
Ruling,  Movie  Trends  Discussed 


By  Roy  Erwin 

How  DO  motion  picture  review- 
15  for  newspapers  get  that  way. 

Byway? 

Do  they  adore  or  despise  the 
pedium  about  which  their  written 

pticisms — constructive  or  destruc- 
re— do  so  much  to  make  or 
Ireak? 

What  are  the  emotional  emolu- 
rents  and  occupational  hazards 
If  the  assignment? 

How  does  the  recent  Supreme 
Court  decision  placing  pictures 
ractically  on  a  par  with  the  press 
telf  in  guarantee  of  freedom  un- 
ler  the  Constitution  affect  the 
loUywood  industry? 

A  Reviewer’s  Review 
A  reviewer’s  review,  a  critic’s 
liticism,  of  the  job  of  covering 
Mvies  for  the  press  probably 
rould  approximate  4-star  rating 
lod  read  something  like  this: 

This  job  is  a  honey.  It  is  a 
lemanding  mistress.  Hours  are 
dd,  long,  arduous.  Scholarship, 
adgment  of  entertainment  values, 
aowledge  of  history,  geography, 
dence  and  literature  and  a  com- 
non  touch  with  current  popular 
teling  and  the  wants  of  the  man- 
i-line  at  the  boxoffice  are  the  pro- 
ession’s  tools.  Reviewers  are  hurt 
wre  than  the  reviewed  when  they 
ave  to  report,  fairly  and  frankly, 
liat  a  picture  is  poor.” 

Movie  reviewers,  like  other 
icwsmen  and,  indeed,  like  most 
“w  of  all  vocations,  complain — 
W  cheerfully. 

They  really  like  their  work  and 
My  have  an  abiding  affection  for 
notion  pictures,  a  statement  cal- 
olated  to  surprise  picture  produc¬ 
ts.  perhaps. 

After  covering  movies  during 
'orking  hours,  movie  critics  are 
to  be  found  going  to  the 
Mws  on  their  off  hours  just  for 
M  fun  they  get  out  of  it.  They 
dually  pay  for  their  tickets,  too. 

Film  Critics 

The  New  York  Film  Critics. 
Jfmed  in  1935,  makes  annual 
*'ards  to  picture  producers  and 
^  in  advance  of  the  presenta- 
on  of  “Oscars”  by  the  Motion 
icture  Academy.  Sometimes  the 
coincide.  There  is  no  na- 
onal  organization  of  motion  pic- 
ite  reviewers. 

some  of  the  roster  of 
le  New  York  Film  Critics  as  our 
f  and  talk  to  some 

the  newspaper  reviewers  about 
careers  and  work. 

..“Osley  Crowther,  New  York 
‘ffies  motion  picture  editor  and 


critic,  is  chairman  of  the  Film 
Critics  this  year.  He  began  work¬ 
ing  for  the  Times  in  1915,  became 
a  general  reporter  and  then  joined 
the  drama  department  as  rewrite, 
second  string  critic  and  feature 
writer.  Later,  he  was  made  a  film 
writer  and  in  1940  he  succeeded 
Frank  Nugent  as  head  of  the  film 
department. 

Mr.  Crowther’s  staff  consists  of 
two  film  writers,  A.  H.  Weiler  and 
Howard  Thompson,  and  a  news 
assistant  and  clerk,  Oscar  God- 
bout,  and  a  staff  man  in  Holly¬ 
wood,  Thomas  M.  Pryor. 

The  department  prepares  re¬ 
views  of  275  pictures  each  year,  a 
daily  column  of  movie  news  and 
a  Sunday  page  devoted  to  the  me¬ 
dium  of  movies. 

TV  Alarm 

“The  motion  picture  industry  is 
in  a  state  of  considerable  agitation 
and  alarm  over  the  competition  of 
television,”  quietly  observed  Mr. 
Crowther.  “I  think  TV  will  com¬ 
pel  changes  in  the  quality  of  pic¬ 
tures  and  the  mechanics  of  selling 

them.  We  are  most  concerned  to¬ 
day  in  watching  their  evolution. 

“I  have  seen  many  phases  in  the 
business  often  reflected  in  the  con¬ 
tents  of  the  films  themselves,”  Mr. 
Crowther  continued.  “In  the  war, 
pictures  were  in  demand  and  pro¬ 
ducers  could  sell  anything.  The 
quality  fell  off.  It  was  so  easy 

then,  it  affected  their  thinking. 
They  now  wake  up  with  a  rude 
shock  to  face  competition.” 


The  Times  man  was  asked  about 
present  trends  in  movie  criticism. 

“We  endeavor  to  do  more  than 
estimate  the  quality  of  films — to 
report  on  their  trends  and  on  their 
impact  on  people  generally,”  he 
replied.  “We  are  more  inclusive 
and  candid  in  our  coverage  of  the 
whole  medium  than  most  and  feel 
free,  for  instance,  to  consider  the 
effects  of  pressure  groups  on  pic¬ 
tures,  and  we  report  fully  on  the 
activities  of  censor  boards.” 

Producers  are  inclined  to  be 
more  tolerant  of  types  of  stories 
they  formerly  scorned  and  some¬ 
times  offer  off-beat  films,  Mr. 
Crowther  said,  although  they  have 
to  be  extremely  cost  conscious. 

Explaining  that  it  is  not  neces¬ 
sary  that  a  reviewer  have  movie 
experience,  he  remarked: 

“You  do  not  have  to  be  a  hen 
to  tell  if  an  egg  is  good.” 

Purpose  of  Review 

The  chief  purpose  of  a  review, 
he  said,  is  to  convey  the  nature, 
content  and  general  character  of  a 
film,  its  effectiveness  and  to  give 
consideration  to  the  acting  and  di¬ 
recting. 

“It  is  impossible  to  review  any¬ 
thing  without  injecting  something 
of  the  personality  of  the  reviewer,” 
he  observed.  “We  should  condi¬ 
tion  ourselves  to  a  broad  under¬ 
standing  of  life  generally  so  as  not 
to  be  biased  about  individuals  or 
ideas. 

“A  good  critic  gets  more  satis¬ 
faction  out  of  a  good  picture  than 
other  people  and,  by  the  same 
token,  he  is  more  irritated  by 
trashy  pictures,”  said  Mr.  Crow¬ 
ther,  who,  off  duty,  often  takes  his 
wife  and  children  to  the  picture 
palaces  for  pleasure. 


Bosley  Crowther  (center),  New  York  Times  motion  picture  editor,  as 
chairman  of  the  New  York  Film  Critics,  gives  awards  to  Elia  Kazan, 
producer,  and  Vivien  Leigh,  star. 
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Guild  Defeated 
In  Fairchild  Vote 

Editorial  and  commercial  em¬ 
ployes  of  Fairchild  Publications 
voted,  427  to  283,  against  the 
Newspaper  Guild  of  New  York 
as  their  bargaining  agent  in  an 
NLRB  election  June  11.  The 
eligible  voters  included  approxi¬ 
mately  150;  employes  in  offices 
outside  New  York  City. 


He  feels  that  it  is  essential  for 
a  reviewer  to  take  a  firm  stand  on 
broad  policies  such  as  public  wel¬ 
fare,  morality  and  freedom  of  ex¬ 
pression  —  not  license  —  but  free¬ 
dom  for  the  exchange  of  ideas. 

TV  will  no  more  destroy  movies 
than  radio  destroyed  newspapers, 
he  believes,  and  if  intelligently 
correlated,  pictures  can  have  a 
prominent  place  in  the  culture 
and  life  of  the  coming  era. 

Mail  comes  to  the  movie  de¬ 
partment  of  the  Times  in  cycles, 
more  voluminous  when  reviews  of 
controversial  pictures  are  pub¬ 
lished.  Letters  representative  of 
differing  points  of  view  are  pub¬ 
lished  in  the  Sunday  drama  sec¬ 
tion. 

Meet  Kate  Cameron 

Kate  Cameron,  motion  picture 
editor  and  No.  1  reviewer  for  the 
New  York  News,  joined  that  pa¬ 
per  in  1931,  after  having  handled 
movies  for  Liberty  Magazine  for 
15  months.  She  was  third  string 
drama  critic  under  the  late  Bums 
Mantle  and  then  succeeded  Irene 
Thirer,  now  on  the  New  York 
Post,  as  movie  editor.  Her  two 
assistants  are  Wanda  Hale  and 
Dorothy  Masters. 

Kate  Cameron  is  a  name  used 
as  movie  editor  of  the  News  for 
years.  In  private  life,  she  is  Lo¬ 
retta  King,  a  sister  of  Mary  King, 
woman’s  editor  of  the  News  and 
widow  of  Capt.  Joseph  Medill  Pat¬ 
terson,  founder-publisher  of  the 
paper. 

The  idea  of  using  stars — up  to 
four  for  highest  rating — ^for  judg¬ 
ing  a  picture  was  used  on  Liberty 
by  Miss  Cameron  and  it  was 
adopted  on  the  News  by  Mary 
King  before  her  sister  joined  the 
staff. 

The  News  staff  covers  500  pic¬ 
tures,  domestic  and  foreign,  each 
year.  The  star  ratings  by  the  news¬ 
paper  widely  are  quoted  in  adver¬ 
tising  in  newspapers  and  over 
theater  marquees. 

“Indeed,  I  do  go  to  movies  on 
my  own  time,”  laughed  Miss  Cam¬ 
eron.  “I  try  to  catch  up  on  pic¬ 
tures  I  missed  myself  and  go  at 
night — and  pay  my  own  way!  I 
like  movies.  I  am  a  real  fan.  I 
still  find  movies  fun  after  years  in 
the  business.  It  is  only  out  of  dis¬ 
appointment  that  I  criticize  a 
movie  severely.” 

Quality  of  films  deteriorated 
during  and  after  the  war.  Miss 
Cameron  believes,  but  she  says 
they  have  improved  in  the  last 
(Continued  on  page  52) 
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Wm.  E.  Scripps 
Laid  to  Rest 
Beside  Father 


Tom  C.  Goochi 
Dallas  Editor, 
Succumbs  at  72 


Detroit — William  E.  Scripps. 
president  of  the  Detroit  News,  who 
died  June  12,  was  laid  to  rest  Sat¬ 
urday  beside  his  father,  James  E. 
Scripps,  in  the  family  mausoleum 
in  Woodmere  Cemetery. 

Simplicity  marks  the  sylvan 
sanctuary  in  Woodmere,  with  its 
small  chapel  built  on  pure  Gothic 
lines,  like  the  Trinity  Episcopal 
Chtwch,  also  designed  by  the  elder 
Scrippo.  And  simplicity  marked 
the  fast  rites  for  the  son  as  city 
and  state  officially  paid  tribute  to 
him  as  publisher  and  civic  leader. 

Among  the  many  mourners  in 
the  chapel  were  scores  of  News 
employes,  friends  from  other  walks 
of  life,  representatives  of  agrarian 
societies,  of  aviation  and  motor 
boat  activities,  the  automotive  in¬ 
dustries,  radio  and  television,  and 
civic  and  cultural  organizations. 

The  bearers  were;  W.  S.  Gil¬ 
more,  editor  of  the  News;  D.  R. 
Merrill,  general  manager;  J.  C. 
Montgomery,  assistant  general 
manager;  Sidney  Smith,  manager 
of  Wildwood,  the  Scripps  farm  at 
Lake  Orion;  M.  C.  Callahan,  of 
the  James  E.  Scripps  Corporation; 
and  Herbert  Ponting,  counselor  of 
the  board  of  directors  of  the 
News. 

From  Roy  W.  Howard,  presi¬ 
dent  of  Scripps-Howard  Newspa¬ 
pers,  came  a  warm  tribute  and  ex¬ 
pression  of  sympathy,  which  said: 

“On  behalf  of  my  associates 
and  myself,  may  I  extend  to  you, 
his  other  associates  on  the  News 
and  to  the  members  of  the  family 
of  William  E.  Scripps,  our  sincere 
sympathy.  Called  on  to  head  a 
great  newspaper  with  honorable 
traditions  and  a  long  record  of 
efficient  public  service,  he  meas¬ 
ured  up  to  both  his  opportunities 
and  his  obligations  in  a  manner 
that  added  luster  to  a  name  long 
respected  in  American  journalism.” 

Many  other  messages  flowed 
from  editors  and  publishers  around 
the  country,  and  the  Detroit  His¬ 
torical  Commission  took  steps  to 
memorialize  both  Mr.  Scripps  and 
his  father  as  Historic  Citizens.  All 
during  October  the  museum  will 
feature  an  exhibit  that  will  reflect 
the  great  contribution  they  made 
to  their  times  and  scenes. 

On  June  26  Mr.  Scripps,  who 
was  70,  would  have  completed  56 
years  of  service  with  the  News. 

Shortly  before  his  death  in  1906, 
James  E.  Scripps,  who  founded 
the  News  in  1873,  created  a  30- 
year  trust  with  his  son,  William  E. 
Scripps,  his  sons-in-law,  George 
G.  Booth  and  Edgar  B.  Whitcomb, 
as  trustees.  When  the  trust  ex¬ 
pired,  60  per  cent  of  the  holdings 
(valued  at  $10,000,000)  were  dis¬ 
tributed  to  the  founder’s  children, 
25  per  cent  to  his  grandchildren, 
and  15  per  cent  to  great-grand¬ 
children— 48  persons  in  all. 


William  J.  Scripps,  left,  a  director  of  the  Evening  News  Association, 
is  pictured  with  his  father,  the  late  William  E.  I^ripps,  at  an  office 
gathering  in  honor  of  the  elder  Scripps. 


Runyon  Heads 
Times  Herald 


D.sllas — ^The  Board  of  Direc¬ 
tors  of  the  Dallas  Times  Herald 
met  June  16  and  elected  John  W. 
Runyon  as  president,  succeeding 
the  late  Tom  C.  Gooch. 

Mr.  Runyon  had  previously 
been  first  vicepresident  of  the 
newspaper  and  chairman  of  its 
executive  committee. 

His  new  post  comes  in  his  forty- 
second  year  of  service  with  the 
Times  Herald.  He  started  in  1910 
as  a  collector  in  the  display  ad¬ 
vertising  department. 

Policies  will  remain  the  same 
under  his  administration,  he  said. 

In  1912,  two  years  after  his 
original  connection  with  the  Times 
Herald,  Mj.  Runyon  became  an 
advertising  solicitor.  After  nine 
years  “on  the  street”  he  was  ap¬ 
pointed  assistant  advertising  man¬ 
ager,  and  in  1923  advertising  man¬ 
ager  in  charge  of  classified,  dis¬ 
play  and  national. 

While  still  holding  this  post  he 
was  elected  to  the  Times  Herald’s 
Board  of  Directors  in  1931.  Ten 
years  later  he  became  the  news- 


Tom  C.  Gooch 


paper’s  vicepresident.  Since  World 
War  IPs  end,  he  has  supervised 
a  physical  expansion  program 
which  cost  more  than  $2,500,000. 

Mr.  Runyon  is  also  president  of 
KRl  D-AM-FM-TV,  the  Times 
Herald’s  radio  and  television  af¬ 
filiate. 


Newsprint  Output 
Continues  to  Gain 

In  five  months  of  this  year 
newspapers  have  consumed  as 
much  newsprint  as  they 


did  in 

1951,  while  production  has  in¬ 
creased  119,767  tons  for  the  com¬ 
parable  period. 

Canadian  mills  have  produced 
87,637  tons  more  in  five  months 
of  1952  than  in  the  corresponding 


Dallas — After  a  10-day  illiyj 
Tom  Carbry  Gooch  died  eai 
Friday,  June  13,  in  his  home  hd 
He  was  72  years  old. 

Mr.  Gooch  had  been  editoi 
the  Dallas  Times-Herald  sisi 
1910  and  its  publisher  sinceq 
death  of  Edwin  J.  Kiest  in  1941 
Last  December,  marking 
50th  year  with  the  paper.  Id 
Goosh  told  an  E&P  correspond 

that  he  “owed  everything”  to  It” 
Kiest. 

“I’m  just  a  country  boy  si 
was  a  big  accident.  I’m  basldni 
the  glory  of  an  accident,”  hen 
marked  as  he  reflected  on  1: 
career  and  his  association  stB 
Mr.  Kiest  for  many  years. 

The  noted  Texas  editor  wa 
native  of  Bonham,  Tex.,  but 
got  his  start  in  newspaper  worlal 
the  Fort  Wayne  (Ind.)  Nevst 
attending  Chicago  Art  Instir, 

In  those  years  his  parents  were 
ing  in  Chicago. 

Liking  newspaper  work 
headed  back  to  Texas  and  lanii 
a  job  on  the  Fort  Worth  Rttdl 
When  a  better  opportunity  n 
offered  he  went  to  Dallas. 

Began  As  Cartoonist 
His  first  job  on  the  TimesHt 
aid  was  drawing  cartoons,  but 
soon  shifted  to  sports  writings: 
then  to  general  news.  Wheu 
was  30  years  old  he  had  the  tii 
of  editor-in-chief. 

Mr.  Gooch  once  took  E4P 
task  for  crediting  the  Dallas  .V 
with  being  older  than  the  Tii» 
Herald  and  he  showed  that 
Times  had  been  established 
1876,  the  Herald  in  1886  and 
two  had  been  merged  in 
“But  we  are  not  living  in 
past,”  he  proudly  proclaimed. 

Mr.  Kiest,  publisher  from  I 
to  1941,  left  the  company  sM 
to  a  group  of  longtime  emplP' 
who  chose  Mr.  Gooch  as  pw; 
dent.  The  Committee  is  h^ 
by  John  M.  Runyon,  viccpresids 
and  includes  the  top  executiveil 
the  paper.  Mr.  Gooch  also 
chairman  of  the  Board  of  KRla 
radio  and  television  stations. 

The  title  of  business  man: 
was  conferred  on  Mr.  Gooch 
Mr.  Kiest  but  he  never  ' 
it.  preferring  always  to  be 
On  the  day  he  died  the  editf' 
page  was  blank,  with  turned 
umn 


Nor 
tinuou! 
Sorwu 
comin{ 
edition 
Han 
publisl 
which 
the  an 
16.  H 
Norwi 
Sunda 
contini 
Mr. 
lisher 
two  f 
newspi 
decisic 
barr 
advert 
paper' 
the  so 
Cin 
cordin 
Septer 
throuf 
Morni 
TheS 


In 

rules,  except  for  a  short  a 


ot  I9.'>2  than  in  the  corresponding  ■, 

period  of  1951  and  the  output  in  of  hir.  Gooch  and  t  • 

the  United  States  was  32,130  tons*  head. 


greater.  Total  output  in  May  was 
599,412  tons,  the  highest  for  any 
month  on  record. 

Daily  newspapers  reporting  to 
AN  PA  consumed  404,071  tons  in 
May,  compared  with  403,233  in 
May,  1951,  and  401,922  tons  in 
May,  1950.  In  five  months  the 
papers  used  1,890,744  tons,  vir¬ 
tually  the  same  as  in  1951  and 
.5%  more  than  in  1950. 


e< 

His  only  survivor  is  his  *  hee 
Lulu  Flateau  Gooch,  whom*  Past 
married  in  1908.  J^^ht 

Burial  took  place  in  Grecn*^ 
Cemetery  after  a  funeral  sc!^ 
conducted  by  Dr.  Humphrey 
president  of  Southern  Metl^^ 
University,  and  Dr.  Ha^  ^ 
Moore,  retired  Bishop 
Dallas  Protestant  Episcopal 


T1 


John  W.  Runyon 


Norwich  Record 
To  Suspend 
On  lune  27 

Norwich,  Conn.  —  After  con- 
'tinuous  publication  since  1888,  the 
Norwich  Evening  Record  will  stop 
I  coming  out  following  its  June  27 
[  edition. 

Harrison  C.  Noyes,  president- 
' publisher  of  the  Bulletin  Co., 
which  publishes  the  Record,  made 
jihe  announcement  Monday,  June 
1 16.  His  company  also  owns  the 
Norwich  Morning  Bulletin  and  the 
I  Sunday  Record,  both  of  which  will 
;  continue  to  publish. 

Mr.  Noyes  told  Editor  &  Pub¬ 
lisher  the  decision  was  based  on 
'two  factors:  the  rising  cost  of 
I  newsprint,  and  the  federal  court 
1  decision  in  New  Orleans  which 
barred  compulsory  combination 
ladvertising  charges.  The  Norwich 
[papers,  Mr.  Noyes  said,  fell  under 
'be  Kope  of  this  decision. 

Circulation  of  the  Record,  ac¬ 
cording  to  its  own  statement  last 
^ptember,  was  3,458,  Monday 

I tb  rough  Friday  evenings.  The 
Morning  Bulletin  ran  to  20,517. 
The  Sunday  Record  put  out  17,793 

-OpicN. 

In  a  front-page  announcement, 
be  Record  said:  “The  circulation 
approximately  3,000  copies 
aaily,  Monday  through  Friday,  is 
aot  economically  justified,  nor  has 
been  justified  for  a  long  period 
Pa^t  Of  this  fact  there  is  no 
^■oubt  whatsoever,  and  sentiment 
^lone  is  what  has  kept  it  in  the 
peel  for  several  years, 
i  It  is  generally  conceded  among 
^wspaper  accountants  that  no 
pnwunity  under  100,000  popula- 
can  adequately  support  more 
|nan  one  daily  newspaper. 

The  fact  of  constantly  rising 

Editor  &  publisher  jc 


costs  is  of  common  knowledge  to 
all.  They  are  still  rising,  the  most 
recent  jump  being  the  huge  in¬ 
crease  in  newsprint  prices,  effective 
June  15.  Newsprint  is  the  biggest 
commodity  factor  in  the  produc¬ 
tion  of  a  newspaper  and  this  addi¬ 
tional  burden  amounts  to  the  last 
and  final  straw  added  to  the 
camel’s  back. 

“Then  there  is  the  cloud  of 
doubt  cast  upon  the  legality  of  the 
unit  rate  mandatory  combination 
charge  for  advertising  in  two  news¬ 
papers,  by  the  decision  handed 
down  against  the  New  Orleans 
Times-Picayune  Publishing  Co.  by 
Judge  Christenberry  of  the  U.  S. 
restrict  Court. 

Threat  to  170  Papers 

“This  decision  is  by  no  means 
final,  of  course,  and  probably  will 
not  be  until  the  Supreme  Court 
rules.  However,  it  is  a  very  real 
threat  to  the  economic  survival  of 
mbre  than  170  merged  papers  in 
the  United  States  operated  exactly 
as  is  the  Norwich  Bulletin-Record. 
The  unit  rate  policy  is  the  common 
and  almost  universal  practice  of 
merged  papers  across  the  nation. 

“The  employment  situation  in 
the  Bulletin-Record  plant  will  not 
be  seriously  aggravated  by  the  sus¬ 
pension  of  the  Evening  Record. 
The  Sunday  Record  will  continue 
to  publish  as  in  the  past.  Thus 
the  community  will  receive  unin¬ 
terrupted  and  complete  news  and 
advertising  coverage  on  a  seven- 
day  basis  as  now.  The  3,000  du¬ 
plication  loss  in  circulation 
through  suspension  of  the  Evening 
Record  will  prove  of  trivial  mo¬ 
ment  to  the  advertiser.” 

Staff  members,  Mr.  Noyes  add¬ 
ed,  would  be  absorbed  into  the  two 
remaining  papers.  This  will  be 
accomplished,  he  said,  by  putting 
everyone  on  the  five-day  week. 

r  June  2!,  1952 


Editor  Prints 
What  He  Tells 
To  Grand  Jury 

Oroville,  Calif. — As  a  climax 
to  its  crusade  against  private  ses¬ 
sions  of  the  Board  of  Supervisors, 
the  Oroville  Mercury-Register  pub¬ 
lished  a  summary  of  the  testimony 
given  by  the  editor-publisher,  Dan 
L.  Beebe,  to  the  Butte  County 
Grand  Jury. 

On  the  same  day  that  the  paper 
devoted  a  page  and  a  half  to  the 
presentation,  the  jury  gave  out  its 
report,  sustaining  the  Mercury  as 
to  alleged  overcharges  in  some 
expenditures  by  county  officials 
but  finding  “no  evidence  of  fact  to 
substantiate  the  implications”  of 
secret  meetings. 

The  jury  said  it  had  no  author¬ 
ity  to  direct  or  question  matters 
of  judgment  of  the  board  mem¬ 
bers  in  the  conduct  of  their  duties. 
The  supervisors,  according  to  the 
report,  were  unanimously  in  agree¬ 
ment  with  the  editor  regarding 
errors  in  mileage  claims. 

On  the  matter  of  private  ses¬ 
sions,  the  jury  found  that  the 
board  members,  from  time  to 
time,  must  confer  between  regu¬ 
larly  scheduled  meetings. 

“We  found  no  evidence,”  said 
the  report,  “of  attempts  to  exclude 
newspaper  representatives  from 
such  meetings,  nor  did  we  find 
any  basis  in  law  or  reason  why 
such  conference  required  their 
presence.” 

Editor-Publisher  Beebe  ex- 
plained  that  the  newspaper  took 
the  unusual  step  of  publishing  his 
statement  to  the  Grand  Jury  and 
copies  of  letters  offered  in  evidence 
so  that  the  public  could  have  the 
full  story  and  judge  for  itself 
whether  there  was  “yellow  journal¬ 


ism”  as  charged  by  the  Super¬ 
visors  in  their  petition  for  a  Grand 
Jury  inquiry. 

As  for  reporters  being  able  to 
attend  the  private  board  meetings, 
Mr.  Beebe  told  the  jury  that  the 
newspaper  could  not  know  where 
or  when  the  conferences  took 
place  until  after  they  were  over. 

Mr.  Beebe  invited  other  wit¬ 
nesses  to  disclose  what  they  had 
told  the  jury.  Contrary  to  general 
understanding,  he  said,  a  witness 
is  not  bound  to  secrecy  as  to  what 
occurs  before  a  Grand  Jury. 

■ 

Jurors  Question 
Newsmen  in  S.  F. 

San  Francisco  —  Executives  of 
the  city’s  four  dailies  appeared  be¬ 
fore  a  Federal  Grand  Jury  on  June 
18  to  explain  press  obligations  to 
safeguard  news  sources. 

The  jury,  investigating  a  possible 
obstruction  of  justice  stemming 
from  last  year’s  Internal  Revenue 
Bureau  inquiry  here,  first  called 
Dick  Hyer,  Call-Bulletin,  and 
Charles  Raudebaugh,  Chronicle. 
Mr.  Hyer  refused  to  disclose 
sources  of  a  Grand  Jury  memo¬ 
randum  which  urged  suspension  of 
five  IRB  officials.  Mr.  Raudebaugh 
took  an  oath  of  secrecy. 

Appearing  then  in  turn  were  Lee 
Ettelson,  executive  editor,  Call- 
Bulletin;  Frank  Ford,  editor. 
News;  Joshua  Eppinger,  executive 
city  editor.  Examiner,  and  Larry 
Fanning,  managing  editor.  Chron¬ 
icle. 

■ 

Reid  to  News 

Ed  Reid,  who  won  the  George 
Polk  Memorial  Award  in  1949 
and  whose  work  in  uncovering 
police  graft  in  Brooklyn  won  for 
the  Brooklyn  Eagle  a  Pulitzer 
Prize  for  Public  Service,  has 
joined  the  New  York  News  staff. 
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OPERATION  FLATTOP 

Russell,  Los  Angeles  Times. 


WHAT’S  WRONG  WITH  THAT? 

Barrow,  Omaha  World-Hcrald. 


BRID2  WITH  PATIENCE 

Shoemaker,  Chicago  Daily  News* 


h,  OTHER  TOPICS  THAN  POLITICS  IN  THE  INK  BOTTLES  THESE  WARM  DAYS 


Oregon  News  Barriers 
Listed  in  AP  Checkup 


Judge  Praises  Jury 
For  Calling  Press 

Boston — A  “Blue  Ribbon” 
Grand  Jury  called  here  a  few 
weeks  ago  to  investigate  crime 
conditions  in  the  Bay  State  was 


Kentucky  AP 
Votes  to  Attack 
Official  Secreq 


I 


Portland,  Ore. — At  the  request  said,  ‘and  I’ll  see  to  it  that  it  is.’  conditions  in  the  Bay  State  was  L  o  u  i  s  v  ill  e,  Mem 
ot  David  W.  Eyre,  managing  edi-  “At  the  state  house:  There  are  congratulated  last  week  by  Judge 

tor  of  the  Journal,  the  Portland  few  if  any  news  barriers.  Virtual-  Francis  J.  W.  Ford  for  calling  Kentucky  vo  e  n  j 

bureau  of  the  Associated  Press  ly  all  meetings  are  open  to  the  three  Boston  newsmen  to  testify. 

made  a  survey  of  news  barriers  press,  all  officials  are  available  to  Joseph  Dineen  of  the  Globe,  ^  nlnni”'.. 

and  Gordon  G.  Macnab,  staff  the  press  and  all  legislative  sessions  Hal  Clancy  of  the  Traveler  and  information  or  e  p  pe  .j 
writer,  made  this  report:  and  committee  meetings  are  open  Lawrence  Goldberg  of  the  Post  mKorc 


congratulated  last  week  by  Judge  newspapers  of  the  Assixiated  1 


“Federal  offices:  Most  of  these  to  the  press. 


- -  v... — o.  11, t  jjitaa.  were  summoned  to  give  them  first  .  ,■ 

are  in  Portland  and  they  set  up  “Peace  officers:  There  are  three  hand  information  gained  through  resolution  to  aien  me  press  , 

barriers  which  honest  reporting  districts  in  which  newsmen  report  months  of  crime  coverage.  ut*  ^ 

cannot  break  down.  There  is,  for  some  difficulty  with  state  police.  “These  men  have  their  ear  to  PUbuc  oniciais  in  suppr^ 

example,  the  problem  of  the  U.  S.  Those  barriers  consist  chiefly  in  the  ground,”  declared  Judge  Ford.  •  i".  T 

Marchal’e  tvia  morchoi  ‘.-rul,,  Or  the  interests  of  their  fnmi 


The  AP  members  adopted] 


Marshal’s  office.  The  marshal  says  the  police  telling  the  news  only  “They  are  looking  for  news  and  i  ,t  An  nffprpd  bv 

he  wants  to  work  with  the  press  in  response  to  a  specific  question  are  in  a  position  to  know  if  organ-  *  * 

but  that  regulations  from  Wash-  on  each  point,  or  in  denying  ized  crime  syndicates  are  operat- 

ington  tie  his  hands  in  many  ways,  access  to  records  and  telling  the  ing  in  Massachusetts.”  Maysvuie  inaepenaem, 

As  a  result,  he  bans  photographs  story  orally.  If  the  officer  is  not  - -  . 

of  those  m  his  custody,  whether  himself  a  good  reporter,  the  story  Matzto  A 

in  a  federal  building  or  on  a  pub-  may  be  told  incompletely,  inex-  1N©WS  r\CCGSS  ants  of  the  people  ha  e  adi^ 

lie  street.  He  refuses  to  allow  actly  and  names  may  be  twisted  pSh’  v 

reporters  to  look  into  the  arrest  or  Lspelled.  TO  BO  ExplOted  .  Z 


the  Maysville  Independent,  w:i 
adopted  unanimously. 

It  asserted  that  “tax-paid 
ants  of  the  people  have  adosd 
the  spreading  practice  of  stas 
ing  ‘Do  Not  Publish’  on  varis 
documents,”  such  as  wills,  div  ' 


“The  result?  Who  can  say  that  Open  cure^ftirand  °metSc°ed‘ pubHc  “‘I- 

a  man  is  going  to  get  a  chance  to  .  “On  the  other  hand,  newsmen  ,1  ?  ^  of  civil  litigation  filed  in  cm  ib 

state  his  case  swiftly  after  arrest?  'o  "lost  parts  of  Oregon  say  state  g-nmental  activities  in  Ohio  from  Suppression  of  informahoD  Telef 
The  public  has  to  take  that  on  police  are  cooperative  and  some  sfatrSweSS  diwn  to  \ow^^  occurred  elsewhere  than  in  ^  fora 
faiih  because  the  public  does  not  will  even  rout  a  reporter  out  of  S™  ,1  b”"  taken  by  IT tSfL  “-'Seal  1,  i.  «  I  ^ISt 
L"r..  "I*"'  “  <1.0  Ohio  Newspaper  A»ociation.  Tv ‘‘fdSVs SS s  tS”  ^ 


except  as  newsmen  by  persistent  ^tot  story, 


digging  and  by  personal  friend-  “City  county  and  school  ^  Information  Committee,  represent- 

ships  among  deputies  assure  them-  Practically  all  of  these  are  open  . _ _ _ _ scnooi  Doaras  .  .  . 


e  Uhio  Newspaper  Association,  Kentucky’s  schools,  throu^3tl  Tt 
Appointment  of  a  Freedom  of  practice  of  holding  closed  scssksB  has 


OOen  . -  7. - J  •!  or  scnuoi  ouaru^  ...  ■  iwi 

care  metropolitan,  medium  daily  5^;^  “Complete  suppreail  in  t 


selves  that  all  in  custody  have  been  to  any  examination  reporters  care  ^  weeklv  newsoaoers  was  an- 

namfH  to  make.  Officials  are  available  weekly  newspapers  _  was__^  an  information  has  occurred » 


lu  wiiiwfdi^  die  dvdiiduie  _  •  « _  - 

for  comment.  Records  are  open.  ®  V  r*M  A  ’  installations  of  the  Lk 

“I  !.Knr  -inri  m'lnQooinont-  Pin.,  prcsioeni  oi  __  _  States  armed  forces  in  ms 


States  armed  forces  in  instawl  cros: 
in  which  neither  military  secinl  the 


FBI  Agent’s  Personality  “Labor  and  management:  One  forces  in  ins 

“The  FBI  in  Oregon,  as  else-  newsman  put  it  this  way:  ‘Labor  .  which  neither  military  seciri 

where,  is  a  news  barrier  all  to  unions  and  employers  vary  from  ^  '  nor  military  regulations  were  ccs 

itself.  There  have  been  com-  dispute  to  dispute.  Generally  they  ^ree-fold:  1)  Determine  how  ex- 

plaints.  The  Portland  AP  bureau  are  both  hard  to  crack  for  truths  -A  i  »lr.!  resolution  listed  the  ^ 

has  had  good  cooperation,  within  when  truth  is  needed.’  Big  em-  in  Ohio,  2)  Learn  exactly  poses  of  the  Kentucky  APs  {:< 

a  limited  sphere,  in  the  past.  As  ployer  groups  are  the  biggest  *5*^®*®  ^aranteed  dom-of-information  committee 

one  newsman  puts  it,  FBI  co-  moblem  under  Ohio  law;  3)  Determine  j^ese: 

operation  depends  in  part  on  the  “The  armed  services:  Oregon  what  legislation,  if  any,  is  neces-  j  jq  inform  editors  of  A 
personality  of  the  FBI  agent  in  has  few  peacetime  military  or 

charge.  He  may  or  may  not  phone  naval  establishments,  but  news-  Members  of  the  committee  arc.  2.  To  inform  government 
quickly  with  story  developments  men  who  have  occasion  to  deal  .  '^^7®  ^maiisreea,  sr.,  eai-  school  agencies  of  the  n^ 

as  he  gets  them.  If  he  does,  he  with  them  say  they  still  get  the  *’’®  P™**  ^®''’ 

has  gone  as  far  as  he  can  under  old  run-around.  Despite  protests  ^ 

regulations  which  govern  him.  and  reports  of  directives  from  the  ,  " nK’  ®  program  of 

Practically  all  federal  employes  Pentagon,  the  armed  services  op-  ?  -h:’  formation  to  reach  such  gr 

show  some  reluctance  to  tell  what  erate  on  the  theory  that  the  people  f ^  p/^.  ‘  ^  r«i  “ 

IS  going  on,  for  fear  of  being  are  not  to  be  told  until  it  suits  ^  j}.  courage  them  to  sec  that 

quoted.  That  perhaps  explains  the  convenience  of  the  officer  in  have  equal  responsibility  .0  I 

why  plant  quarrantine  inspectors  charge.  This  is  true,  newsmen  say,  w  Myers,  puoiisner,  the  channels  of  information  ofo- 

would  not  say  yes  and  would  not  on  matters  which  have  no  connec-  Mi^/efown  Journal;  Fra^  B.  ^^d  to  understand  that  supp 

say  no  to  the  report — (it  was  true)  tion  with  security,  McKinney,  editor,  Marietta  Times;  tj,g  ^5^5  for  any  purpo* 

—that  African  snail  shells  had  “Hospitals  and  physicians:  This  Randan,  editorial  dirw-  a  dangerous  practice, 

been  found  in  a  ship’s  unloaded  is  the  big  news  barrier.  It  is  the  Br^s^-Moore  Newspapers;  H.  The  resolution  followed  » 
cargo  in  Portland.  (African  one  found  just  about  everywhere  9.?^  dress  by  J.  M.  Alverson.  Jr- 

snails  are  a  dreaded  agricultural  throughout  the  state  of  Oregon.  V  'i  a'  Pu^.Vd  t  *^®  n^'^^papen 

threat).  “Newsmen’s  comments  selected  ^“y*®*"*  Pubhsher,  Archbold  Buck-  vvajeh  for  examples  of  suppr» 

“Perhaps,  too,  it  explains  why  at  random:  vicepresident  of  ONA;  and  to  publicize  them.  j 

it  was  Columnist  Drew  Pearson,  “‘There  are  only  two  sources  !!?°r'®‘'’  P®*’'*sher,  Alverson  is  managing  f-1 

and  not  the  collector  of  internal  with  which  I  have  trouble.  One  New^Tribune  and  presi-  ,or  of  the  Paris  Daily  Enter; 

revenue,  who  revealed  federal  tax  is  the  hospital.’  ‘^.®"!  i”®  ®®ckeye  Press  Asso-  and  chairman  of  the  AP  ■ 

charges  against  Portland’s  slot  ma-  “  ‘We  have  the  most  trouble  F®  ®'*  dom-of-information  committee 

chine  kings.  with  doctors.  They  are  about  uor  Pj  ?•* ^*®  Another  resolution  congrani> 

“Newsmen  got  an  assist  from  only  complaint.’  ®?*  ®^  Journalism;  and  ^ul  R.  gam  V.  Stiles,  Frankfort  < 

Federal  Judge  James  A.  Fee  when  “  ‘We  have  very  poor  relations  ^‘"Sher,  general  counsel,  ONA.  gau,  for  his  service  to  AP. 

the  room  used  by  them  was  with  hospitals.  Doctors  are  the  nnn  retire  Sept.  26. 

ordered  vacated.  Judge  Fee  was  greatest  news  barriers  in  this  city.’  $/5»U00  Gilt  General  excellence  trophies* 

staunch  in  declaring  that  the  press  “The  medical  profession,  which  Buffalo — ^The  Buffalo  Evening  given  to  three  weeklies: 
has  a  right  to  a  place  in  the  fed-  hired  a  press  agent  to  put  its  best  News,  Inc.,  and  its  radio  station.  Mercury,  Campbellsville  bi* 
eral  building — and  set  aside  a  foot  forward  in  attacking  social-  WBEN,  Inc.,  have  given  $73,000  Journal,  and  Franklin  Foeo 
room  next  to  his  own  offices.  ized  medicine,  is  viewed  by  most  to, the  University  of  Buffalo’s  $3.*  T^he  trophies  are  awarded  aj® 

“  ‘I  believe  the  press  should  be  newsmen  as  actively  hostile  to  the  300,000-plus  Development  Pro-  ly  by  the  Courier-Journal 
kept  in  the  federal  building,’  he  press.”  gram  Campaign.  Louisville  Times. 
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Test  Market?  Worcester 
\Dciilies  Have  Know-How  : 

By  Lawrence  Farrant 

You  SAY  you  haven’t  got  an  3.  On  June  3,  the  ad  depart-  i 
aunt  from  Dubuque  or  a  nephew  ment  sent  out  its  weekly  grocery 
in  Athens  Ga?  Don’t  worry.  You  letter  to  major  retail  and  chain 
don’t  need  letters  from  grassroot  grocery  outlets.  The  letter  earned 
characters  to  set  you  straight  on  the  “Big  Green’  story,  plus  full 
whether  babies  will  get  green  page  tearsheets  of  the  two-color 
blankets  instead  of  blue  or  pink,  ad  in  the  Gazette, 
on  whether  college  boys  prefer  to  4.  Cleo  Brodeur,  the  Papers 
hack  off  the  fuzz  on  their  chins  grocery  products  specialist,  hit  the 
with  shaving  cream  or  shaving  streets  to  spread  the  good  word 
5(,jp  among  top  grocery  outlets.  He 

Admen  and  merchandisers  ^r  li?n^ort*^^isn?avs’ vvher^the  OUT  FRONT  go  the  Freshies,  as  John  A.  Collamore,  manager  of  a 

big  manufacturers  may  get  this  .  ®  ^  mniH  make  that  last-  Liggetts  store  in  Worcester,  gets  from  Clifford  W.  Wheeler,  Jr.,  mer- 

dope  straight  from  the  advertising  •  ,  .  a  ovfr-,  saifc  nm  chandising  staffer  of  the  Worcester  Telegram-Gazette,  the  story  of 

departments  of  daily  newspapers  minute  buy,  ana  extra  saies  pro-  newspaper  ad  campaign  to  sell  chlorophyll  tablets.  “The  Tele¬ 
in  big  and  little  cities  around  the  ,  ,  gram-Gazette’s  merchandising  effort  on  Freshies  is  an  outstanding 

nation.  Research  experts  on  dail-  ,  grocery  sales  force  said  jon  Sobotka.  director  of  advertising  and  publicity  for 

its,  like  the  Worcester  (Mass.)  department  took  tie-in  Pharma-Craft  Corp.,  makers  of  Freshies. 

Megram-Cazer/e,  do  quite  a  job  mats  with  thern  on  their  rounds.  ,  ,  ^  . 

for  advertisers  who  want  to  know  6.  John  T.  Mahoney,  drug  prod-  cester— c  o  v  e  r  i  n  g  hundreds  of  Boyer  S  Kid  AspirUl 

how  the  grass  roots  will  respond  “cts  specialist  did  the  same  job  brands.  PiieVir»d  in  Npw«;nrinrsr<i 

to  their  merchandise.  Worcester  County  drug  out-  Qj.  jjjg  national  advertiser  and  .  .  ,  .P  h?  -*•- 

The  Worcester  County  market  including  200  drug  stores,  20  jjjj  gjjgj  obtain  listings  .  extensive  sa  es  and  ®  ’ 

has  been  rated  the  fourth  best  Patent  medicine  stores  and  196  5^^  j^ink  bottlers,  beer  and  mg  cainpaign  in  national  ^d  Iwal 

test  market  in  the  United  Sattes  general  merchandise  stores  which  gjg  distributors,  hardware  stores  roke  on  nne  o  m  ro- 

in  the  classification  of  cities  of  sell  toiletries.  and  others.  f  ^ 

150.000  to  250,000  population.  Andrew  Ringoen  retad  ad  arrangements  may  be  %S'or5a9  ijnes  in  300  dailv 

It’s  geographically  a  Yankee  manager,  got  his  staff  together.  for  separate  surveys  newsna^rs  (via  ThomnsSS  S 

crossroads,  where  farmers  from  Like  a  coach  before  a  big  game,  ^  inventory  checks  For  ex-  newspapers  (via  rhoinpson-Koch 

the  rock-ribbed  hills  come  in  to  he  told  the  boys  what  to  do.  They  many  Worcester  Co.,  Inc  New  York  City)  were 

shop  and  mill  workers  follow  a  went  out  and  did  a  successful  job.  PaTrS  Bea^h  sS  ? 

— ,  fashion  in  .heir  _.^And  .ha,  was  only  on.  op.ra-  .r„nas.“w»l:.  L“i.d  di; 

Th.  Tel.gran.  and  .h.  E.»ing  Jds.  .his  week  ,h.  ..am  nnd.,  s°aw'.h.  Sd  oSTlf;  mS  rfrpag.“ln‘s?r,r“'’ 

Om,.  do  mn.h  more  ,han  jm.  ft.,ov.r^l  d„..,.on  of  Frank  R  and  mad.  an  immediate  re-  T  aLittof, he  emotion  will 

tell  who’s  who  around  the  county.  Twiss,  ad  manager,  took  on  an  ’  audition  tne  promotion  wilt 

TTiey  do  more  than  survey  and  EJgm  watch  test  campaign.  Elgin  P®"*  “  requested.  be  carried  in  consumer  and  trade 

analyze.  The  paper  really  adi  that  was  running  a  1,000-line  color  ad  They’re  Old  Hands  publications  as  well  as  over  ma- 

“plus”  for  advertisers  that  gets  *0  ‘est  whether  distribution  should  And  market  tests?  The  staff  is  jor  radio-TV  networks, 

merchants  on  their  toes  selling  to  channeled  only  to  jewelry  ready  at  any  time.  They  like  to  Feature  of  the  new  product  is 

everyone  of  the  county’s  150  346  scores  and  stationers — to  get  the  produce  an  accurate  workmanlike  a  groove  in  each  aspirin  jpemitting 

families.  Product  out  of  drug  stores.  job.  They’ll  provide  a  complete  c“sy  splitting  when  a  minimum 

market  analysis — on  how  much  is  dose  of  one  and  one-quarter  grains 


families. 

They  Did  It 
Take  a  case  history.  Early  this 


Name  It,  They  Do  It 
These  are  not  isolated  cases.  county:  $677,944,- 


is  indicated. 


lane  d  tasc  nisiory.  cany  inis  mese  arc  iiui  isuiaicu  cases.  ,  ,  .  •  ,1.  it  c  ■ 

month.  Colgate- Palmolive -Peet  Merchandising  servicing  for  adver-  ,  4Uth  county  m  tne  u.  b.  «  .  ■d,,,-  Q-,— 

Co.  ran  ads  in  648  papers  in  520  Users  is  a  year  round  activity.  The 

cities  with  populations  of  more  Retail  Ad-Visor  now  is  tabbed  on  retail  sales:  $541,417,000;  on  Starting  the  middle  of  June  and 
ihan  25.000.  The  Telegram  and  Vol.  32,  No.  6.  The  ad  sales  staff  ^  P®^‘L 

the  Gazette  were  on  the  schedule,  regularly  calls  on  all  key  accounts  f32,(^,  29th  natumally,  and  on  campaign  for  the  20th  Century- 
Theme:  the  “Big  Green”  mes-  with  point  of  purchase  material,  ^  ™’.  Diplomatic  Courier, 

wgc  on  Colgate’s  chlorophyll  The  weekly  grocery  letter  notifies  containing  150,346  families.  will  run  in  141  selected  markets, 

toothpaste.  key  chain  and  independent  gro-  “Here  are  all  the  factors  neces-  using  major  daily  newspapers,  news 

Here’s  what  the  papers  did,  ac-  eery  stores  of  all  ad  schedules,  sary  for  a  completely  successful  magazines  and  local  Sunday  sup- 
cording  to  Leland  J.  Adams,  Local  tie-in  advertising  is  continu-  campaign,”  the  Telegram-Gazette  plements. 

manager,  general  advertising,  for  ously  solicited.  said.  “Worcester’s  widely  diversi-  Universal-International  will  play 

fioth  dailies:  ’  To  the  papers,  it  seems  almost  fied  industries  provide  steady  em-  up  its  new  film,  “The  World  in 

.  1.  The  Chlorophyll  story  went  routine  to  provide  salesmen  with  ployment  at  above-average  wages.  His  Arms,”  with  a  record  national 
into  the  papers’  next  issue  of  “Ad-  the  complete  Worcester  County  Worcester  people  are  notably  re-  campaign. 

yisor,”  a  monthly  bulletin  run-  grocers  route  list  with  over  1,500  sponsive  to  newspaper  advertising.  Republic  Pictures  has  set  aside 

ning  about  12  pages.  “Kindly  give  names  and  addresses,  arranged  so  And  the  Worcester  newspapers  $300,000  for  launching  the  film, 
this  one  the  works!”  Mr.  Adams  that  the  stranger  to  the  city  may  provide  the  blanket  coverage  need-  “Quiet  Man.” 

^Id  Nancy  Gaynor,  editor  of  Ad-  drive  from  one  to  the  next  with  cd  for  volume  sales  at  low  cost.”  ■ 

isor.  “Suggestion:  page  one  minimum  of  waste  movement.  But  Worcester  isn’t  only  a  test  14  7-Col.  Ads 
Stw,  With  mside  carry  over  and  Same  for  the  druggists  route  list  market.  Because  of  the  coopera-  Union  City,  N.  J. — Schlesinger 

with  250  names.  On  each  list,  the  tion  of  the  newspaper  staff — and  &  Son  bought  14  seven-column 
2.  The  issue  was  delivered  to  stores  are  classified  by  estimated  the  dealers  and  the  distributors  ads  in  the  Hudson  Dispatch  to 
very  Worcester  County  drug  sales  volume.  and  the  people  themselves,  the  announce  the  opening  of  an  en- 

store,  grocery  store,  wholesaler  Annually,  the  Telegram  and  the  M'orcester  area  can  always  pro-  larged  store.  Local  merchants’ 
^0  other  major  retailers.  How  Gazette  survey  retail  distribution  duce  top-notch  results  in  any  ad  congratulatory  ads  filled  two  more 
"t*iiy?  3,500.  of  grocery  store  products  in  Wor-  campaign.  pages. 
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Multi-Insertion  Ad  Plan 
Shines  Beacon  Wax  Sales 

By  Robert  B.  McIntyre 

Learning  to  crawl  via  small-space  newspaper  ads 
before  it  walked  has  certainly  polished-off  sales  for  the 
Beacon  Company,  Boston,  Mass.,  which  explains  why 
this  advertiser  has  taken  such  a  shine  to  the  use  of 
newspaper  space.  For  years,  the  50-year-old  firm  had 
concentrated  on  producing  industrial  wax  and  allied 
chemical  products.  About  five  years  ago  it  decided  to 
go  after  the  consumer  market. 


ADVERTISER'S  CASE  STUDY 


Today,  Beacon  is  walking  at  a 
rapid  stride  saleswise — h  a  v  i  n  g 
come  from  the  sales  cellar  to 
second-place  in  dollar  volume  as 
well  as  being  the  largest  selling 
floor  wax  in  metropolitan  New 
York  and  in  New  England. 

Apparently  heady  with  success, 
Beacon  is  flexing  muscles  prepara¬ 
tory  to  breaking  into  a  full  gal¬ 
lop;  recently  introduced  a  com¬ 
panion  product — a  wax  and  dirt 
remover  said  to  take  off  competi¬ 
tive  brands  of  floor  wax  along 
with  imbedded  dirt  with  a  mini¬ 
mum  application  of  elbow  grease. 

Because  of  competitive  factors 
within  the  industry  which  tend 
to  make  selling  floor  wax  a  slip¬ 
pery  business  venture,  neither 
George  E.  nor  Manuel  E.  Isen- 
man,  partners,  will  disclose  the 
workings  behind  their  operation. 
In  fact,  Messers  Isenman  are  re¬ 
portedly  so  secretive  that  com¬ 
ponent  parts  of  Beacon  wax  are 
made  in  different  factories  so  that 
employes  in  one  plant  will  not 
know  what  ingredients  have  been 
used  in  parts  of  the  product  made 
elsewhere. 

Buclcshot  Technique 

But  while  the  Beacon  story  has 
to  be  pieced  together  largely 
through  observations.  Beacon’s 
success  is  nonetheless  a  feather 
in  the  cap  of  small-space  advo¬ 
cates;  points  up  an  interesting  use 
of  a  buckshot  technique  of  mul¬ 
tiple  insertions. 

The  company  first  used  its  news¬ 
paper  advertising  technique  in  its 
home  town  where  it  peppered  a 
single  newspaper  issue  with  mul¬ 
tiple  insertions  ranging  in  size 
from  14  lines  on  one  column  to 
132  lines  on  two  columns.  (Two 
Boston  ad  agencies  share  honors 
for  Beacon’s  ad  strategy.  Radio- 
TV  is  handled  by  Allied  Advertis¬ 
ing  which  also  shares  newspaper 
and  outdoor  advertising  schedules 
with  Mina  Lee  Simon  Inc. ) 

Variety  is  the  spice  of  Beacon’s 
small-space  ads  which  come  in  al¬ 
most  as  many  different  themes  as 
the  ads  themselves  come  in  vari¬ 
ous  sizes.  Cartoon  techniques, 
hints  on  new  uses  for  wax.  re¬ 


verse  cuts,  ads  side  by  side  and 
with  and  without  art,  and  ads  in 
classified  space  type  are  but  some 
of  the  variations  used  by  Beacon 
(see  cut). 

In  1949,  Beacon  began  apply¬ 
ing  its  technique  and  distribution 
to  the  Milwaukee,  Detroit  and 
Philadelphia  markets  as  well  as 
tc  metropolitan  New  York;  had 
distribution  established  in  Chicago 
for  about  a  year  before  it  support¬ 
ed  it  with  heavy  advertising  in  the 
Chicago  (Ill.)  Siin-Times. 

Inspired  by  the  success  it  had 
enjoyed  in  the  East  by  using  five- 
column  dailies  to  carry  the  small 
ads,  Beacon  turned  to  the  Sun- 
Times.  only  major  five-column 
daily  in  Chicago. 

Chicago  Strategy 

According  to  Chandler  Kime, 
general  advertising  manager,  the 
Sun-Times,  Beacon  broke  its  first 
Chicago  ad  campaign  Jan.  4,  1952, 
with  13  one-column  insertions 
ranging  from  14  to  41  lines. 

“Since  then,”  Mr.  Kime  reports, 
“the  Sun-Times  has  carried  from 
10  to  15  ads  one  day  a  week.  In 
addition  to  these  clusters  of  ads 
which  ran  from  14  to  400  lines, 
one  or  more  full  page  ads  appeared 
during  April,  May  and  June. 
Thus,”  he  adds,  “on  many  days 
Beacon  has  completely  dominated 
our  paper.” 

Mr.  Kime  told  Editor  &  Pub¬ 
lisher  this  week  that  before  the 
campaign  got  underway,  a  survey 
was  made  of  the  potential  outlets 
for  Beacon  wax;  disclosed  that  dis¬ 
tribution  amounted  to  around  40 
per  cent.  On  May  1  of  this  year, 
after  four  months  of  advertising, 
a  second  check  indicated  that  dis¬ 
tribution  had  jumped  to  approxi¬ 
mately  90  per  cent  of  total  out¬ 
lets.  “During  the  same  period," 
he  said,  “we  are  told  that  sales 
of  Beacon  wax  at  the  consumer 
level  were  doubled.” 

Mr.  Kime  went  on  to  explain 
that  on  May  22  mechanical  limita¬ 
tions  prevented  the  Sun-Times 
from  running  a  Beacon  page  ad  in 
color;  that  the  Chicago  (Ill.) 
Herald-American  was  added  to 
Beacon’s  schedule  in  order  that 


Easy  to  apply  in  newspaper  space. 


the  color  page  could  be  published 
in  the  Chicago  market,  and  that 
since  then  the  Herald-American 
has  carried  two  l.OOO-line  r.o.p. 
ads  along  with  more  than  20 
small-spacers  flung  throughout  a 
single  issue. 

Follows  Pattern 

In  other  markets  throughout  the 
U.  S.,  Beacon  follows  pretty  much 
the  same  pattern  as  that  used  in 
its  Chicago  campaign.  Take  the 
technique  as  it  appears  in  the 
S’ew  York  Daily  News,  for  ex¬ 
ample.  In  one  issue  (usually 
Thursday’s)  Beacon  may  buy  one 
full  page  plus  some  40  small  in- 
-sertions  scattered  throughout  the 
same  issue.  Or  in  Detroit  and 
Philadelphia,  as  other  examples, 
the  wax  firm  might  buy  12  ads  in 
a  daily  on  Wednesday;  follow  it 
up  on  Thursday  with  28  in  a 
Detroit  paper  and  30  in  the 
Philadelphia  newspaper. 

Studying  Beacon’s  ad  strategy  a 
bit  deeper  indicates  that  the  com¬ 
pany  shuns  consistency  in  theme 
and  size  of  ads  (for  the  sake  of  in¬ 
terest)  but  not  in  frequency  of 
insertion.  Preferred  position  at 
top  of  page  is  generally  requested 
for  the  small  ads,  and  obtained 
surprisingly  often  at  r.o.p.  rates. 

Until  recently.  Beacon  used 
newspapers  exclusively  but  now 
plugs  its  “Quick-Gloss  Non-Rub¬ 
bing  Wax”  with  local  radio  spots, 
Friday  night  sponsorship  of  NBC- 
1  V’s  The  Goldbergs. 

Reportedly  the  fourth  or  fifth 
largest  single  advertiser  in  New 
York  City,  Beacon  is  also  said, 
to  be  the  heaviest  user  of  carcards. 
There  are  three  outdoor  displays 
in  the  Times  Square  area  alone. 

While  Beacon  does  not  schedule 
national  magazines  in  a  big  way, 
it  will,  from  time  to  time,  place 
a  one-column  ad  or  less  in  Good 
Housekeeping. 

The  total  number  of  papers  on 
the  Beacon  schedule  is  impossible 
to  determine  but  quite  impressive. 


I 


No  Sunday  publications  are 
but  occasionally  you  can  spa 
Beacon  ad  in  a  weekly. 

The  company  alerts  the 
in  advance  of  any  ad  drhrt 
means  of  a  “flash”  sheet 
trating  copy  that  will  run  oi 
given  day  and  inviting  volur 
tie-in  advertising  by  dealers 
distributors. 

Marketing 

Beacon  wax  is  marketed  thro 
distributors  only,  who  in  tun 
exclusively  to  selective  outlei 
linoleum,  department,  hard^ 
and  paint  stores. 

Reason  behind  this  selec 
goes  back  to  fair  trade  days 
Beacon,  extremely  fair  tw 
conscious,  refused  to  sell  to 
outlet  where  it  felt  the  tempij 
to  cut  price  would  be  too  p 
For  years.  Beacon  has  policed 
fair  trade  policy  diligently 
1947,  for  example,  the  com; 
filed  about  30  suits  against 
ers  who  had  cut  price  on  B 
wax.  In  1949,  40  New  YorliK 
lets  were  sued. 

Beacon  has  just  recently 
pleted  arrangements  to  partic 
in  the  14th  annual  “Mrs.  Ac 
ca”  nationwide  contest  to  be 
September  7  in  Asbury  Park.)' 

On  stage  at  the  finals,  coti:; 
ers  for  the  national  title  wiJ 
required  to  take  part  in  a 
waxing  competition  in 
Beacon  wax  will  be  used.  ^ 
of  this  housekeeping  division 
the  contest  will  receive  the  Bcj  ’ 
Wax  Trophy. 

Mrs.  America,  Inc.,  New  ) 
City,  originator  and  patent  ho 
to  the  title,  “Mrs.  America," 
vealed  that  Beacon  will  use 
name,  photograph  and  endO  ' 
ment  of  “Mrs.  America”  ™ ' 
Fall  newspaper  advertising.  (Lf 
Joachim  Enterprises,  New 
City,  handles  Beacon’s  public 
was  the  one  that  sold  the  »■ 
maker  on  tieing  in  with  N 
America). 
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A  “TEST  TOWN” 
WITH  EVERY 
GOOD  REASON 
WHY. 


I 


With  greater  finality 
than  ever,  the  na¬ 
tional  advertiser  has 
turned  to  laboratory- 
scientific  anaivsis  of 
markets.  There  must 
be  every  sound  rea¬ 
son  WHY  newspaper 
space  is  bought. 
That’s  the  new  trend. 


And  because  there 
are  so  many  new,  so 
many  improved,  so 
many  old  products 
with  innovational 
slants,  the  Test  Cam¬ 
paign  takes  on  far 
greater  significance. 

In  this  test  tube, 
as  applied  to  the  very 
large  Altoona  mar¬ 
ket,  are  all  the  obvi¬ 
ous  “reasons- why”: 
Isolation  from  other 
cities,  superb  distri¬ 
bution  outlets, 
shrewd  blend  of  In¬ 
dustry-farm  income, 
and  year  -  through 
stability. 

Place  hleh  on  this 
list  of  TESTETD  per- 
capita,  pocket-book 
spend -ABILITY,  the 
area’s  INDUSTRIES. 
Great  railway  shops 
.  .  .  National  Radia¬ 
tor’s  expansion  pro¬ 
gram  of  over  $1,000,- 
000:  numerous  long- 
established  plants, 
SKF  and  other  new 
ones  coming  In  right 
along.  Jobs  spell  the 
stuff  that  sales  are 
MADE  of. 

And  the  same  labora¬ 
tory  test  can  be — has 
been — made  of  the 
Mirror’s  coverage. 
Read  dally  in  98%  of 
all  Altoona  homes  . . . 
and  —  95.4%  In  the 
very  vast  Altoona 
City  Zone. 

Altoona.  Pa.’s  ONLY 
Evening  Newspaper. 

L  Richard  E.  Beeler 

^  Advertising  Manager 


Hltoona 

51Rittor. 
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Agencies  Describe  *Sins* 
Of  Newspaper  Selling 


M 


Los  Angeles — A  score  of  Cali¬ 
fornia  agency  executives  gave  their 
views  of  newspaper  advertising 
solicitation  and  practices  in  a 
checkup  made  by  A.  W.  (Andy) 
Neally,  vicepresident  and  I^s  An¬ 
geles  agency  manager  of  Batten, 
Barton,  Durstine  and  Osborn. 
(E  &  P.  June  14,  page  30. 

Their  “friendly”  comments  on 
1  the  “sins”  of  the  newspaper  admen 
touched  upon  a  variety  of  subjects, 
and  Mr.  Neally  has  drawn  up  an 
analysis  of  the  indicment  under 
six  major  headings,  as  follows: 

Creative  Selling 

“We  have  an  account  which 
should  be  a  large  user  of  newspa¬ 
per  space  and  I  believe  this  client 
used  about  as  much  newspaper 
space  in  1951  as  any  California 
brewer. 

“Yet,  during  the  past  two  years 
I  have  never  received  a  solicitation 
from  a  California  newspaper  that 
factually  and  statistically  built  a 
case  for  newspaper  advertising. 

“The  net,  in  my  opinion,  is  that 
newspaper  advertising  is  not  in¬ 
telligently  sold.  The  reps  spend 
most  of  their  time  knocking  the 
competitive  paper  instead  of  giving 
the  agency  and  the  advertiser  rea¬ 
sons  why  newspapers  can  do  a 
better  job  than  radio  or  television 
...  or  be  used  in  combination  with 
other  media. 

“What  do  you  usually  get  from 
the  newspapers?  Nothing  much 
more  than  a  stereotype  letter  or 
promotional  piece  that  goes  to  the 
trade. 

“As  soon  as  the  hundreds  of 
television  stations  get  into  opera¬ 
tion,  the  newspapers  will  need  to 
do  some  intensive  sales  impact  re¬ 
search.  Right  today  I  doubt  that 
the  California  newspapers  believe 
that  they  need  to  know  much  about 
what’s  happening  in  TV,  but  I 
wonder  if  this  will  be  true  when 
even  smaller  communities  have  one 
or  two  television  stations  romanc¬ 
ing  local  clients.” 

Merchandising 

“The  practice  of  certain  news¬ 
paper  advertising  staffs  in  encour¬ 
aging  the  us  eof  large  space  on  the 
promise  of  tie-in  advertising  is 
sometimes  very  destructive  thought 
upsetting  the  market. 

“For  example,  in  their  desire  to 
show  cooperation  to  a  food  manu¬ 
facturer,  tie-ins  are  often  solicited 
from  the  food  merchant  on  the 
basis  of  cut  price.  This  disturbs 
normal  marketing  procedure, 
breaks  down  the  market,  starts 
price  cutting  that  is  detrimental, 
lowers  the  food  merchants  margin 
and  in  general  leaves  the  market 
in  a  chaotic  condition.  Many  price 
wars  can  be  directly  attributed  to 


this  over-zealous  type  of  operation. 

“Another  point . . .  there  is  a 
tendency  to  render  merchandising 
service  in  direct  relation  to  the 
volume  of  space  used.  To  an  ex¬ 
tent,  this  is  understandable  and  in 
line  with  economics.  But,  it  works 
a  handicap  on  those  who  run  on 
a  consistent  12-months  basis  and 
do  not  have  large-scale  space  in 
any  one  month.  Certain  manufac¬ 
turers  peak  their  advertising  over 
a  one-  or  two-months  period  and 
thus  gain  intense  merchandising 
cooperation  to  the  disadvantage 
of  steady  advertisers  who  often  run 
more  linage  over  the  year, 

“Also,  the  merchandising  depart¬ 
ments  have  become  completely 
perfunctory  in  their  operation, 
showing  no  imagination  or  ingenu¬ 
ity  as  compared  to  radio  and  TV 
promotion  departments  .  .  .  Some 
radio  stations  have  made  tie-ups 
with  motion  picture  theaters  so 
that  we  get  announcements  of  free 
tickets  to  boxing  and  wrestling 
shows  thrown  on  the  screen  . . . 
Other  stations  have  taken  their 
leading  disc  jockeys  and  have  put 
them  on  personal  appearances  at 
retail  outlets. 

Mailiet  Data 

“Metropolitan  newspapers, 
backed  by  competent  research,  are 
doing  a  pretty  good  job  in  pre¬ 
senting  their  story  on  the  markets 
they  serve.  On  the  other  hand, 
we  feel  that  smaller  city  papers 
and  those  published  in  outlying 
cities  are  not  doing  a  comparable 
job. 

“R^dio  and  other  media  are  pre¬ 
pared  to  supply  documented  proof 
of  market  coverage  and  audience 
which  justifies  rates  and  entitles 
them  to  every  consideration. 

“Without  exception,  newspapers 
should  make  use  of  and  keep  up- 
to-date  the  Standard  Market  Data 
folders.  All  promotional  material 
should  be  designed  to  be  filed 
within  this  folder. 

“Material  sent  to  agencies  should 
be  more  specific  and  contain  fewer 
misleading  claims  based  on  one 
small  fact.  Who  are  the  major 
retailers  in  each  classification? 
Where  do  they  advertise?  How 
much  linage  do  they  use?  And  all 
promotional  material  should  be 
dated. 

“It  would  be  helpful  if  the  news¬ 
papers  would  standardize  their 
method  of  reporting  circulation  . . . 
and  their  consumer  research  proj¬ 
ects.* 

Rales 

“On  rate  changes,  adequate  no¬ 
tice  should  be  given.  A  semi¬ 
annual  policy  would  be  very  good 
procedure  . . .  Differences  between 
local  and  national  rates  are  forcing 


SPARKLING  “Know  Your  Jew- 
eler”  section  won  NAKA  award 
for  Harry  W.  Brambier,  left,  presi¬ 
dent  of  Oregon  State  Jewelers  As¬ 
sociation.  Presentation  of  cer¬ 
tificate  is  made  by  W'iiiiam  W. 
Knight,  general  manager  of  Port¬ 
land  (Ore.)  Journal. 

advertisers  into  other  media. 

Makeup 

“All  newspapers  should  have  a 
heart-to-heart  talk  at  least  once  a 
month  with  the  men  in  the  makeup 
department  to  impress  them  with 
the  fact  that  the  ads  should  be 
placed  as  advantageously  as  pos¬ 
sible  for  the  advertiser . . .  coupon 
ads  on  an  outside  column  for  easy 
clipping...  ads  never  to  be 
bunched  together  in  an  unattractive 
mass  where  none  of  them  will  be 
read  . . .  two  ads  on  conflicting  sub¬ 
jects  never  adjacent ...  ad  subjects 
not  suited  to  adjacent  editorial 
material  to  be  placed  elsewhere. 

Grass  Roots  Selling 

“One  of  the  greatest  obstacle 
newspapers  have  to  face  is  opposi¬ 
tion  from  a  field  sales  organization. 
The  average  company  field  sale 
force  is  usually  inclined  to  ask  for 
the  more  glamorous  media,  rather 
than  newspapers.  The  main  cause 
of  this  is  the  lack  of  down-to-earth 
selling  by  local  newspapen  on 
local  sales  forces  whether  a  sched¬ 
ule  is  involved  or  not. 

“Newspapers  put  on  presenta¬ 
tions  for  agencies  and  advertisers 
. . .  why  not  for  the  advertisers’ 
local  sales  force? 

“Newspaper  advertising  staffs 
should  make  it  a  point  to  groiffld 
themselves  well  in  the  marketing 
problems  of  their  local  communi¬ 
ties  so  that  they  can  discuss  th^ 
problems  intelligently  with  relation 
to  the  contributions  their  medium 
can  make. 

“Through  such  knowledge  they 
may  find  it  desirable  on  their  own 
initiative  to  suggest  ways  and 
means  whereby  the  agency  and 
advertiser  can  more  perfectly  meet 
the  advertiser’s  market  require¬ 
ments.  There  is  no  customer  better 
sold'  than  the  one  who  says:  ‘Gee, 
that  fellow  is  always  anticipating 
my  requirements!’  ” 

■ 

TWA  Names  PR  Man 

Joe  Cordova  has  been  appoint^ 
manager  of  public  relations  in 
Washington,  D.  C.,  for  Trans 
World  Airlines,  it  has  been  an¬ 
nounced  by  Gordon  Gilmore,  vice- 
president,  public  relations. 
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Now* ••solid  Cincinnati 
owns  The  Cincinnati  Enquirer 


A  great  many  people  around  the  country  read 
the  news  above,  on  June  7,  with  a  deep  sense 
of  satisfaction. 

They’ve  told  us  so.  By  word.  And  by  deed. 
(And  for  both  we’re  sincerely  grateful !) 

Apparently,  thousands  of  men  and  women  in 
the  advertising  profession  shared  our  own  belief 
that  the  way  for  "one  of  the  world’s  great  news¬ 
papers’’  to  stay  great  was  to  carry  on  as  a  free 
and  competitive  enterprise  in  the  great  area 
it  served.  That’s  how  it  shall  carry  on. 


Now .  •  •  more  than  ever  •  •  • 

Solid  Cincinnati  reads 
The  Cincinnati  Enquirer 


The  year  195 1  was  the  biggest  in  the  Cincinnati 
Enquirer’s  111-year  history — in  both  advertising 
and  circulation. 

You  have  our  pledge  that  the  forward-looking 
policies  that  have  won  this  increasing  leadership 
will  be  continued  more  vigorously  than  ever. 
You  may  be  sure  that  the  Cincinnati  Enquirer 
will  continue  to  increase  its  usefulness  to  you 
as  the  greatest  advertising  medium  in  the  Greater 
Cincinnati  area. 

The  Cincwnati  Enquirer,  Inc, 


editor  &  PUBLISHER  for  June  21,  1952 


19 


The  Associated  Press 


Survey  Shows 
300  Per  Cent 
Gain  in  Color 


The  Advertiser  and  The  Newspaper 


San  Francisco — A  300  per  cent 
increase  in  R.  O.  P,  Color  use 
within  a  year  is  shown  in  a  survey 
made  by  Electrographic  Corp.,  a 
Lake  Shore  Electrotype  division, 
according  to  a  report  issued  here 
during  the  ANPA  Mechanical  Con¬ 
ference. 

A  March  10-22,  1952  tabulation 
showed  473  newspapers  using  2,422 
color  insertions.  This  compared 
with  233  papers  using  707  inser¬ 
tions  for  the  May  28-June  9  period 
of  last  year. 

California  topped  the  list  with 
413  insertions  in  63  newspapers. 
This  compared  with  48  in  19 
papers  for  the  1951  survey. 

The  survey  showed  the  1952 
number  of  papers  and  insertions. 

19S2 

Papers  Insertions 

Alabama .  7  36 

Arizona .  2  12 

Arkansas .  4  23 

California .  63  413 

Colorado .  10  48 

Connecticut .  1  1 

Delaware .  —  — 

District  of  Columbia  3  19 

Florida .  0  75 

Georgia .  8  57 

Hawaii .  2  2 

Idaho .  1  2 

Illinois .  22  80 

Indiana .  13  96 

Iowa .  14  61 

Kansas .  11  41 

Kentucky .  5  47 

Louisiana .  10  87 

Maine .  2  6 

Maryland .  1  3 

Massachusetts .  15  56 

Michigan .  9  44 

Minnesota .  7  52 

Mississippi .  5  15 

Missouri .  15  59 

Montana .  6  30 

Nebraska .  8  49 

Nevada .  5  21 

New  Hampshire.  ...  1  4 

New  Jersey .  7  8 

New  Mexico .  2  2 

New  York .  12  44 

North  Carolina .  9  29 

North  Dakota .  4  13 

Ohio .  23  117 

Oklahoma .  9  56 

Oregon  .  10  41 

Pennsylvania .  1.5  45 

Rhode  Island .  —  — 

South  Carolina .  6  26 

South  Dakota .  3  5 

Tennessee .  11  78 

Texas .  51  270 

Utah .  4  44 

Vermont .  1  1 

Virginia .  .5  18 

Washington .  17  80 

West  Virginia .  3  9 

Wisconsin .  16  80 

Wyoming .  6  17 


*  Th*  only  |ournal  giving  Hio 
nowi  of  advorlltoit,  advartii- 
Ing  agantt,  publlthing,  print¬ 
ing  and  commorelal  raaio  In 
Australia  and  Now  Zaaland. 
If  you  ara  planning  (alai 
eampaignt  or  ara  intarastad 
In  thasa  tarritorioi  road 

NEWSPAPER  NEWS 

15  Hamlltou  StrMt 
Sydnoy,  Australia 

Monthly. 
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Detroit  Market 
Study  Based  on 
11,025  Queries 


Detroit — The  Detroit  N ews  has  troit  newspapers  reaching  specific 
published  its  fourth  quinquennial  segments  of  the  market.  Supple- 
survey  entitled  “Detroit  Means  mentary  Data  provides  information 
Business”.  This  is  the  fourth  in  a  on  population,  housing  and  econ- 
series  of  studies  instituted  every  omic  characteristics  for  the  70  cen- 
five  years  by  the  Detroit  News  sus  tract  and  area  groups.  Addi- 
covering  the  Detroit  Standard  Met-  tional  pages  provide  reference  in- 
ropolitan  Area.  formation  on  advertising  linage, 

The  1951  survey  was  made  by  circulation  and  retail  sales, 
the  Market  Opinion  Research  Com-  , 

pany  of  Detroit.  Altogether  a 

total  of  11,025  personal  interviews  Film  Men  Ask  Cut; 
were  made.  The  area  sampled 
covered  every  census  tract  and 
minor  civil  division  in  the  entire 
three-county  Detroit  Standard 
Metropolitan  Area. 

The  facts  assembled  in  this  56- 
page  report  are  those  most  fre¬ 
quently  requested  by  advertisers, 
advertising  agencies,  distributors, 
manufacturers  and  sales  organiza¬ 
tions. 

The  book,  printed  in  four  colors, 
has  been  divided  into  six  sections: 

People,  Market,  Shopping  Habits, 

Newspaper  Coverage,  Sales  Poten-  per 
tials  and  Supplementary  Data.  rate 

The  opening  page  of  each  sec-  80  < - r— . . — - 

tion  summarizes  the  highlights  and  The  newspaper  commented: 
contains  explanatory  notes  pertain-  “Rates  are  increased  due  to  Ae 
ing  to  that  section.  Details  cover  c  o  n  t  i  n  ued  increased  production 
population  growth,  population  den-  costs  in  every  phase  of  producing 
sity,  occupations,  transportation,  a  newspaper  including  an  unprece- 
housing,  home  ownership  and  in-  dented  increase  in  the  cost  of  news- 
Camden,  N.  J.  —  An  Electrical  comes.  Under  Market,  subjects  print.” 

Living  supplement  of  25  pages  in  covered  include  ownership  of  dur-  A  principal  speaker  at  the  June 
the  Courier-Post  of  June  4  fea-  ables,  age  of  durables,  auto  own-  4  session,  Eric  A.  Johnston,  presi- 

tured  editorial  material  under  the  ership,  radio  and  television  own-  dent  of  the  Motion  Picture  Asso- 

bylines  of  top  executives  in  vari-  ership.  ciation  of  America,  urged  a  reduc- 

ous  branches  of  the  electrcial  in-  The  Shopping  Habits  section  in-  tion  of  motion  picture  rates  to 

dustry.  eludes  food,  liquor,  neighborhood  regular  retail  ad  levels. 
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Paper  Raises  Rate 

Hartford,  Conn _ Motion  pic¬ 

ture  industry  observers  in  Con¬ 
necticut  raised  eyebrows  as  one  of 
the  reactions  to  the  June  4  Hart¬ 
ford  Times  Press-Film  Industn 
Symposium  was  an  announcement 
this  week  by  the  Manchester 
(Conn.)  Evening  Herald  of  an  in¬ 
crease  in  amusement  advertising 
rates,  effective  July  1. 

Regular  display  advertising  rates 
will  be  raised  from  60  to  70  cents 

Amusement 


FAMILY  GROWTH  in  the 
Buffalo  Metropolitan  area  is  24% 
in  ten  years.  Employment  growth 
is  30%.  Your  sales  in  this  growing 
market  will  grow  too,  when  you 
use  the  Courier -Express  to  tell 
your  story  to  the  families  with 
the  most  money  to  spend. 


McKenzie  a  VP 

Rod  McKenzie  has  been  appoint¬ 
ed  vicepresident  and  account  super¬ 
visor  of  Sherman  &  Marquette,  Inc. 
He  joined  the  agency  in  July,  1951. 
Prior  to  that  time  he  had  been 
with  Lord  &  Thomas;  Foote,  Cone 
&  Belding;  J.  Walter  Thompson, 
and  Leo  Burnett  Co.,  Inc. 


COLOR  for  ADDED  POWER 

Full  ROP  color  weekdays  gives 
your  message  still  greater  impact 
in  this  powerful  newspaper. 


BUFFALO 

COURIER-EXPRESS 

Western  New  York's 
Only  Morning  and  Sunday  Newspaper 

REPRISENTATIVBS: 

SCOLARO,  MEEKER  &  SCOTT 


WHEN  YOU  GET 

RECORDAK  MICROFILM  EDITIONS 
OF  YOUR  BACK-ISSUE  FILES  •  •  • 


STACKING 


Rpcordak  microfilm  editions  can 
be  filed  in  2%  of  the  space  now 
allocated  for  bulky  Itoiind  or  un- 
IhuiiuI  news  editions.  Think  of  it 
...  up  to  90,000  newspaper  papes 
I  in  a  single  Recordak  Film  File 
\  drawer  like  the  one  shown  here. 


to  keep  the  news 

The  best  way — as  more  than  400  lead¬ 
ing  publishers  know.  And  to  bring  this 
increased  cfTieieney  to  your  plant  you 
need  only  install  a  Recordak  Film 
Reader  .  .  .  and  forward  your  back- 
edition  files  to  the  nearest  Recordak 
Microfilming  Center — to  Chicago,  Los 
Angeles,  New  Orleans,  or  New  York. 

Here,  expert  technicians  will  micro¬ 
film  your  papers  with  precision -made 
equipment  .  .  .  then  carefully  inspect 
each  roll. 

For  full  details  on  the  low  cost  of 
Recordak  Newspaper  Service,  write  to 
Recordak  Corjx)ration  (Subsidiary  of 
I'Aislman  Kodak  (hmpanv),  444  Madi¬ 
son  Avenue,  New  York  22,  N.  Y. 


A  Recordak  microfilm  edition  con¬ 
taining  up  to  1400  pages  weighs  just 
8  ounces  ...  is  so  eompact  it  can  be 
held  in  your  palm.  An  important 
advantage  .  .  .  that  saves  time  and 


IN  REFERENCE  ^ 

Your  writers  can  speed  the  film  from 
page  to  page  in  the  Recordak  Film 
Reader  .  .  .  get  their  information 
faster.  The  whole  story  is  projected 
sharp  and  clear  .  .  .  every  detail 
"picture-perfect” . . .  nothing  flaked, 
soiled,  or  missing. 


'  (Subsidiary  of  Eastman  Kodak  Company) 

originator  of  modern  microfilming' 
and  its  newspaper  application 


’Recordak"  is  a  trade-mark 


\ 


i 
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Want  to  put  food  advertising  to  the 
test?  Roanoke  is  your  ideal  test 
market! 

Roanoke  has  geographic  isolation 
and  there  is  no  penetration  from 
outside  newspapers  ...  two  key 
factors  assuring  dependable  test 
results. 

More  than  that,  Roanoke  offers  the 
powerful  new  Market  Development 
Plan-directed  to  the  food  stores 
and  wholesalers  who  make  more 
than  70%  of  the  sales  in  this 
compact,  self-contained,  16-county 
trading  area. 

Wifh  the  new  Roanoke  plan  work¬ 
ing  for  you  .  .  .  and  in  advance  of 
you  .  .  .  retailers  are  kept  abreast 
of  your  advertising,  and  you  obtain 
important  dealer  tie-ins  .  i  .  better 
cooperation  with  your  entire 
campaign. 

Get  the  facts  on  the 

ROANOKE  MARKET 
DEVELOPMENT 
PLAN... 


Free:  New,  16 
page,  informa¬ 
tive  booklet, 
"Look  Who'i 
Behind  You." 
Write  Sawyer, 


ROANOKE! 

TIMES  AND  WORLD-NEWS 

ROANOKE _ VIRGINIA  | 

SAWYER  •  FERGUSON  •  WALKER  CO. 
National  Representatives 


The  Advertiser  and  The  Newspaper 

Ads  Tied  to  Stories 
In  American  Weekly 


By  Lawrence  Farrcmt 

Account  executives  in  ad 
agencies  over  on  Madison  Avenue 
will  have  to  send  out  many  inter¬ 
office  memorandums  on  this  one. 

Local  space  salesmen  on  news¬ 
papers  around  the  country  like  to 


GENERAL  AD-TOPICS 


tie  in  ad  copy  of  local  merchants 
to  the  editorial  features  appearing 
in  the  spanking-bright,  full-colored 
new  format  of  the  American 
Weekly.  The  boys  and  girls  on 
Main  Street  pick  up  the  tie-in 
ideas  even  though  their  papers 
may  not  carry  the  Hearst  supple¬ 
ment. 

For  years,  the  inter  -  office 
memorandums  have  hollered 
about  how  agency  men  want  to 
get  newspaper  advertising  staffers 
to  get  out  and  sell  local  merchants 
on  space  to  tie  in  with  national 
advertising  campaigns.  Some 
space  sellers  do  a  good  job,  others 
don’t  bother  to  make  any  special 
effort. 

But  tie-ins  with  American 
Weekly  editorial  features  seem  to 
click.  Take  the  article,  “It’s  Fun 
to  Make  Rooms  Over,’’  which  ap¬ 
peared  in  the  May  18  issue.  Ref¬ 
erences  to  the  story  were  carried 
in  copy  written  by  Jordan  Marsh, 
Boston’s  big  department  store. 

A  New  England  jewelry  shop 
built  its  copy  arouifd  the  June  1 
article,  “When  a  Girl  Marries.” 
A  restaurant  used  editorial  ma¬ 
terial  on  America’s  favorite  salads 
to  tie  together  a  window  display. 

How  does  it  happen?  America 
Weekly  mails  out  promotional 
material  referring  to  scheduled  ar¬ 
ticles  three  or  four  weeks  ahead 
of  publication.  They  service  727 
cities,  where  at  least  one  out  of 
every  four  families  get  the  bright 
colored  weekly  supplement. 

On  Sunday,  June  15,  the  issue 
carried  articles  on  “Taking  Pic¬ 
tures  at  the  Beach,”  on  keeping 
cool  in  the  kitchen,  on  Summer 
fashions  from  Miami,  on  em¬ 
broidery  with  sewing  machines, 
and  on  smorgasbord.  Mats  were 
tied  in  with  the  photo  story. 

The  next  week,  there’ll  be  “Af¬ 
ter  the  Poodle  —  What?”  And 
mats  have  been  mailed  to  suggest 
ads  for  local  beauty  shops.  Other 
merchandisable  articles  cover  the 
bathroom,  ice  cream  and  sand¬ 
wiches. 

Just  mailed  out,  according  to 
Karl  F.  Moore,  newspaper  service 
manager  for  American  Weekly, 
are  advance  notices  on  the  June 
29  issue.  “How’s  Your  Eye-Q?” 
looked  to  Mr.  Moore  like  a  natur¬ 
al  for  tie-ins  by  optical  stores. 


Admen  Put  on  That  Old 
Ham  and  Cheesel 

Come  August,  many  a  newspa¬ 
per  space  salesman  around  the 
country  will  become  a  sandwich 
man.  It’s  not  that  he’ll  be  going 
on  a  new  diet  or  that  he’ll  walk 
around  carrying  a  billboard  for¬ 
ward  and  aft. 

What’s  happened  is  this:  More 
than  60  leading  manufacturers, 
associations  and  others  have  lined 
up  to  promote  “August  Is  Sand¬ 
wich  Time.”  They  will  turn  out 
merchandising  materials  for  point- 
of-purchase  as  well  as  advertising 
mats  and  publicity. 


It  will  be  a  space-selling 
tunity  directed  toward  resui^ 
grocers  and  supermarkets,  as 
as  bakers  and  their  distrikuB 
Here  are  just  a  few  of  the 
aids  that  admen  can  take  a.i 
with  them: 

Campbell  Soup  Co.,  CokI 
ads;  Kraft  Foods,  Consumer 
ins;  Heinz  Co.,  Consumer  siip| 
Sea  Pak  Shrimps,  Supportinji 
vertising;  Standard  Brands, 
sumer  Tie-in;  Wheat  Floor 
tute.  Trade  advertising. 

Joining  in  are  produces! 
salads,  desserts,  dressings, 
ings,  fillings,  spreads,  boerf 
garnishes,  snack  specialties, 
dozens  of  other  items  as  »:j 
equipment.  The  roster  icc: 
Armour,  Borden,  Coes 
General  Mills,  General  F; 
Hires,  Accent,  International 
Pillsbury,  Lipton’s  Tea,  Nail 
Biscuit,  Pabst,  Pan-Americas 
fee  Bureau,  Seven  Up,  Sj| 
and  the  Tea  Council. 

Several  million  words 
food  editors. 


Retail  Revolution* 
To  Help  Newspapers 


The  current  “revolution  in  retail¬ 
ing”  will  be  beneficial  to  newspa¬ 
pers,  according  to  E.  B.  Weiss,  di¬ 
rector  of  merchandising.  Grey  Ad¬ 
vertising  Agency,  and  author  of 
the  phrase. 

“The  revolution  in  retailing,”  he 
told  a  luncheon  meeting  of  the 
New  York  chapter  of  the  American 
Association  of  Newspaper  Repre¬ 
sentatives  last  week,  “is  very  much 
to  the  good  so  far  as  newspapers 
are  concerned  with  respect  both  to 
local  and  national  linage.” 

One  of  the  phases  of  this  revo¬ 
lution,  he  said,  is  nocturnal  shop¬ 
ping.  “I  think,”  he  predicted,  “the 
time  is  not  far  distant  when  in  one 
merchandise  category  after  another 
from  35  to  65%  of  total  volume 
will  be  done  at  night.” 

The  adman  continued,  “I  believe 
that  the  entire  newspaper  business 
would  benefit  hugely  if  it  were  to 
conduct  a  determined  campaign  to 
scotch  this  false  premise  that  news¬ 
paper  advertising  run  today  can 
be  profitable  only  if  it  pays  off  in 
direct  sales  tomorrow.” 

As  nocturnal  shopping  increases, 
he  said,  the  five-day  week,  retail- 
wise,  will  be  common. 

“Obviously,”  he  stated,  “where 
the  retail  stores  in  a  community 
are  closed  on  Monday  that  will 
affect  advertising  volume  in  the 
Sunday  papers.  It  will  affect  retail 
linage  for  sure — and,  again,  only 
to  a  lesser  extent  it  will  affect 
national  linage,  especially  until  you 
newspaper  people  succeed  in  killing 
that  misconcept  which  asserts  that 
one  uses  newspaper  advertising 
only  when  one  wants  24-hour  re¬ 
sults.” 

Monday,  according  to  Weiss, 
will  finally  take  the  place  of  Satur¬ 


day  as  the  big  retail  day  of 
week. 

Other  phases  of  this  revo'ul 
he  said,  are  the  gradual  sh.’i::| 
of  morning  shopping  houn 
the  fact  that  the  advertised 
brand  is  causing  a  “real  rej 
tion”  in  distribution.  The  d 
controlled  brand  is  adtsf 
mainly  in  newspapers,  he  af| 
and,  as  it  furnishes  increased 
petition  to  manufacturers,  '.he 
find  it  increasingly  necessil 
meet  this  competition  in  sj 
papers.” 

The  planned  shopping 
he  went  on,  is  also  part  ol 
revolution.  In  some  of  them,^ 
said,  the  total  volume  of 
paper  advertising  has  decliKfj 

“Like  the  chain  stores 
years  ago,  the  merchants  ii 
centers  incline  to  feel  that  tlx  ■ 
tion  produces  the  traffic  ardf 
traffic  produces  the  volume  1 
may  produce  something  of  |1 
ache  for  newspapers,”  he  saiij 

Then  there’s  Dad  as  the 
— another  part  of  what  the 
calls  the  revolution.  Weis 
super  markets  report  men 
ping  alone,  buy  up  to  - 
total  food  volume. 

“We  must  change  our 
cept  of  man’s  interest  in  ir;! 
dise,  and  I  think  right  here 
be  a  very  fertile  field  for  e^ 
tion  of  national  newspaper 
he  said. 

Finally,  “to  my  niind,  d>* 
est  revolution  in  retailing^ 
fundamental  trend  tow  afd 
service  and  self-selection.  1^ 
that  this  trend  is  of  vital  J 
tance  to  all  advertising 
cause  it  is  based  entirely* 
known  brand.” 
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Opening  Dates  for  Yule 
Promotions  Creeping  Up 


By  Robert  B.  McIntyre 

Traditionally,  Christmas  pro¬ 
motions  begin  around  Thanksgiv¬ 
ing  Day. 

But  a  study,  based  on  195 1’s 
store  experience  and  released  by 
the  National  Retail  Dry  Goods 


RETAIL  AD  SURVEY 


Association,  shows  that  opening 
promotion  dates  have  been  creep¬ 
ing  up  earlier  in  the  month. 

According  to  Howard  P.  Abra¬ 
hams,  manager,  NRDGA  sales 
promotion  division  and  visual  mer¬ 
chandising  group,  many  stores 
start  their  Christmas  promotions 
early  in  November  but  most  of 
these  are  on  items  which  require 
personalizing. 

Advertising.  Mr.  Abra  hams 
notes,  is  usually  scheduled  at  an 
increasing  pace  with  the  peak 
about  December  15.  “From  the 
reports  of  stores,”  he  says,  "1952’s 
Christmas  promotions  will  definite¬ 
ly  be  on  the  earlier  side.  Actual 
preparation  will  start  sooner  with 


many  stores  planning  their  direct 
mail  approach  even  as  far  ahead 
as  May.  Window  and  interior  dis¬ 
play  thinking  is  often  crystalized 
in  June  and  July. 

“Newspaper  and  radio  themes 
are  planned,  on  the  most  part,” 
Mr.  Abrahams  points  out,  “during 
late  summer  although  actual 
Christmas  formats  are  not  created 
until  later  in  the  season.  More 
stores  plan  coordinated  Christmas 
themes,  gearing  all  their  promo¬ 
tion  media  to  one  basic  idea  which 
is  executed  throughout  every  vehi¬ 
cle  in  the  store.” 

As  indicated  by  Mr.  Abrahams, 
newspaper  advertising  for  Christ¬ 
mas  is  in  full  swing  at  Thanksgiv¬ 
ing  time  although  many  stores  will 
open  up  their  campaigns  earlier. 

There  has  been  a  strong  trend 
away  from  separate  institutional 
advertising  campaigns  with  most 
stores  preferring  to  use  the  money 
formerly  designed  to  “sweeten  up” 
their  regular  merchandise  ads. 


According  to  Mr.  Abrahams  CAMPAIGN  ROUNDU? 

omnibus  pages  are  planned  by - -i 

many  stores  because  it  gives  them  „„  „  e  loi 

an  opportunity  to  suggest  many  Papers,  b  Magazines 
gift  ideas  on  one  page.  To  Get  Lees  Ad  Compaigii 

To  further  help  retailers  plan  An  intensive  Home  Fashi,t 
ahead,  Mr.  Abrahams  reminds  Time  advertising  campaign,  base 
them  that  Christmas  this  year  is  on  on  the  November  election,  willj* 
a  Thursday,  leaving  21  December  featured  in  72  newspapers  a;. 
pre-Christmas  shopping  days  com-  six  consumer  magazines  by  JaK' 
pared  to  last  year’s  20.  Lees  &  Sons  Co.  for  “.  .  .  tho',* 


178,468  LIVE  PROSPECTS 


AND  THEY  ARE  ALL  “FARMERS. 


Altno  the  Xarmiiii.’'  :irea  is  vast  here — eleetri 
lied  and  modern  and  prosperous  and  away  above 
the  national  average  as  to  both  eunipnieiit 
expenditure  and  income — all  other  men  and 
methods  are.  in  a  sense.  “Farmer 
ol  it  is  in  their  blood. 


Industry  is  forever  plantine  the  seeds  of  prowth  .  .  . 
cultivating  new  enterprises  and  makintt  labor  and 
housing  conditions  easier  for  talented,  well-paid  help. 

City-wise,  every  Board  ot  Trade  member  .  .  every 
merchant,  every  wholesaler  .  .  is  a  potential  “farmer.” 
in  the  sense  that  he  believes  each  year  should  produce 
a  finer  “crop”  of  eionomie  prosperity. 

Mornings,  evenings.  Sundays — here  are  newspaiicrs 

- long  geared  to  the  spirit  of  our  people. 

Homespun,  when  it  comes  to  local  news; 


sophisticated  as  all  get-out  when  it  comes  to 


features,  printing  modernity 


IKGSPORT.  7e/>/!. 


TIMES- NEWS 


National  Representatives:  Shannon  and  Associates,  Inc. 


Lees  &  Sons  Co.  for  “.  .  . 
heavenly  carpets.” 

Most  newspapers  scheduled  vi 


Look  Ma,  No  Hands  Fashion  Most  newspapers  scheduled  »i 
Ads  Are  Beyond  E&P  Reader  full-color  inserts  in  Sundav 

Myrton  P.  Jackson  of  the //arf-  suppleiuents.  Combined  news;. 
ford  (Conn.)  Times  wrote  this  Pf^  ".f, 

column  last  week  wanting  to  know  S®  \  m 

why  men’s  fashion  ads  so  often  c'" 

show  the  subject  with  his  hands  naUon, 

in  his  pockets,  and  enclosed  clip-  °  ’ 

pings  to  illustrate  his  point.  —  m 

“You  will  note  the  hands-in-the-  Newspapers 

pockets  technique,”  Mt.  Jackson  Mats  Onered  to  Retailers 
wrote,  “which,  in  my  opinion,  cer-  Chicago — Ads  in  194  newspi- 

tainly  does  not  add  to  the  appear-  pers  from  coast  to  coast  and  li 
ance  of  the  merchandise.  national  magazines  are  part  of 

“Just  why  it  is  that  artists  find  the  Formfit  Company’s  progran 
it  necessary  to  put  such  a  terrific  for  June  and  July,  according  to 
strain  on  buttons  and  pockets  is  Walter  H.  Lowy,  vicepresident  it 
beyond  me — when  the  overall  re-  charge  of  advertising, 
suit  is  a  very  sloppy,  ungainly  and  In  addition,  seven  different  ad 
un-flattering  appearance.”  mats  are  being  offered  to  deakn 

Mr.  Jackson  cited  by  name  two  by  the  foundation-wear  manufac- 
newspaper  mat  services  that  have  turer.  Mr.  Lowy  said  the  Formfc 
“also  become  afflicted  with  the  Institute’s  nation-wide  study  of 
‘look  ma,  no  hands’  technique — so  sales  trends  shows  that  June  and 
that  it  is  almost  impossible  to  illus-  fuly  account  for  more  than  18 
trate  a  men’s  clothing  ad  showing  PC  ‘"^ut  of  the  year’s  total  bras- 
‘A  Man  of  Distinction’  without  siere  sales.  The  company  s  August 
having  him  hold  a  Manhattan  in  program  will  include  magazine  ad- 
his  hand — or  some  other  object,  vertising,  plus  six  newspaper  ad 
Can’t  a  man  be  shown.”  Mr.  Jack-  uiats  for  retailers, 
son  concluded,  “with  his  hands  , 

out  of  his  pockets  unless  he  is  Palisades  Ad  Set  to  Run 
hanging  onto  something?”  Following  Siege  of  Rain 

A  check  of  ad  agencies  prepar-  Palisades  Amusement  P.\Ri 
ing  art  work  for  leading  men’s  Palisades,  N.  J.,  after  losing  sevn 
fashion  accounts  indicates  that  out  of  eight  weekends  because  of 
hands  in  the  pockets  show  casual-  rain,  decided  to  capitalize  on  the 
ness  and  informality.  What  can  sun  when  and  if  it  did  come  out 

you  do  with  a  man’s  hands,  fold  A  42-line  ad  will  be  run  throu^- 

them?  asked  one  art  director,  who  out  the  summer  after  any  long 
went  on  to  point  out  that  it’s  a  lot  sieges  of  rain, 
easier  to  solve  the  hands  problem  The  one  column  ad  shows  a 
in  a  women’s  fashion  ad  because  youngster  tugging  at  his  mothers 

you  can  have  her  fixing  her  hair,  hand  and  saying:  “You  promised 

or  applying  makeup.  you’d  take  me  to  Palisades 


you’d  take  me  to  Palisades 
.Amusement  Park  when  it  finalh 
stopped  raining!”  Public  relations 
firm  Bert  Nevins,  Inc.,  developed 
the  ad  which  was  placed  h 
Roland-Bodee  Advertising  Co. 


CHAS. 

T.  MAIN,  INC. 

COMPLETE  SERVICES 

for 

NEWSPAPER 

AND  PRINTING  PLANTS 

Layouts,  Desigi 

IS,  Specifications  and  Supervision 
of  Construction 

Walter  E.  Wines 

Consultant 

80  Federal  Street 

317  South  Tryon  Street 

Boston,  Mass. 

Charlotte,  N.  C. 

hrm  Bert  Nevins,  inc.,  ueveiopw 
First  Agency  Group  which  was  placed  h 

Elects,  Makes  Awards  Roland-Bodee  Advertising  Co. 

Buffalo — ^Everett  D.  Biddle  of  «  * 

Bloomington,  III.,  is  the  new  Emerson,  PonAm  Airways 
president  of  the  First  Advertising  Team  Up  to  Push  Radios 
Agency  Group.  A  two-way  advertising  and  pro- 

Chosen  with  him  at  the  group’s  motion  campaign  involving  a  W' 
June  11-14  annual  convention  up  with  Pan  American  World  Air- 
here  were:  A.  E.  Aldridge,  Phila-  ways  to  boost  sales  of  its 
delphia,  vicepresident,  and  Les  American”  portable  radios  during 
Son  de  Regger,  Des  Moines,  a  the  vacation  season  was  announced 
director  for  three  years.  tljis  week  by  Emerson  Radio  aw 

About  35  delegates  from  25  Phonograph  Corp.  of  New  York 
agencies  attended  the  sessions,  at  City. 

which  certificate-awards  were  Emerson  has  appropriated  an 


made  for  newspaper  campaigns,  unusually  large  budget  to  covff 


The  “firsts”  were:  the  dual  summer  campaign  wliicij 

Local  —  Hevenor  Advertising  wilt  utilize  national  and  local 
Agency,  Albany,  N.  Y.,  for  City  newspaper  advertising,  radio  spots 
&  County  Savings  Bank.  and  point-of-purchase  displays. 

Regional  —  Advertising  Inc.,  Pan  American  terminals  wt" 
Richmond,  Va.,  for  Virginia  Elec-  feature  displays  in  their  waiti®F 
trie  &  Power  Co.  rooms. 
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That  was  the  circulation  of  The  TOLEDO 
SUNDAY  BLADE  for  Sunday,  June  8. 


This  is  a  gain  of  6,862  over  the  ABC 
publisher’s  statement  for  the  6  months 
ending  March  31,  and  gain  of  64,838 
since  the  Sunday  Times  became  the 
Sunday  Blade  on  August  1,  1948. 


REPRESENTED  BY 
MOLONEY,  RE6AN  AND 
SCHMITT,  INC. 
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Take  Another 


The  Advertiser  and  The  Newspaper 


NEBRASKA 


•  9TH  in  Top  10  Sales 
States  Per  Family* 

•  Nearest  “Effective  Buying 
Income”  Avg.  All  States* 

•  3 3RD  in  Population, 

27th  in  Bank  Deposits 

•  6TH  in  Farm  Wealth — 
Avg.  farm  income  over 
$10,000  per  farm,  over 
TWICE  national  avg. 

*Sales  Mgmiit. 

Take  Another 


15-COUNTY 

CENTRAL 

NEBRASKA 


•  $194,000,000  Effective 
Buying  Income 

•  104,690  City  &  Ret.  Trd. 
Zone  Population 

•  $157,000,000  Retail  Sales 

Take  Another 


I  AM  YOUR  HUSBAND’S  OTHER  WIFE 


GRAND  ISLAND 


YOU  CAN’T  TELL  the  news  without  an  advertisin  g  guideline  as  more  and  more  advertisers  (newspapers 
among  them)  resort  to  news-picture-and-caption  cop  y  in  New  York.  This  collection  represents  such  ad¬ 
vertisers  as  the  New  York  News,  New  York  Times,  Nedick’s  eateries.  Royal  Pudding,  Ford  dealers.  Con¬ 
solidated  Edison  Co.  and  an  ad  agency,  Cunningham  &  Walsh.  All  of  these  ads  appeared  the  same  day. 


Nebraska’s 


•  Retail  Sales  up  9.9%  ’51 
—over  TWICE  Nebr. 

Avg. 

•  $5,580  Per  Family  Effec¬ 
tive  Buying  Income 

•  $42,000,000  Retail  Sales 

SERVED  BY 

(^ranb  l.slanb 
Bailp  Snbepenbent 

A  STAUFFER  PUBLICATION 

Arthur  H.  Hagg  &  Associates 

National  Representative 

18,501*  Circulation 

•Pub.  ABC  Stmt. 


declared,  “  if  we  are  to  enjoy  the 
respect  and  esteem  of  our  publish¬ 
ers,  the  agencies  and  advertisers, 
we  must  continue  to  demonstrate 
our  worthiness.” 

James  S.  McAnulty,  Allen-Klapp 
Co.,  was  elected  president  of  the 
Chapter,  succeeding  Mr.  Rohde. 
John,  E.  Woodman,  Kelly-Smith 
Co.,  was  chosen  vicepresident; 
Thomas  G.  Duggan,  Moloney,  Re* 
gan  &  Schmitt,  Inc.,  secretary  and 
assistant  treasurer;  and  George  E. 
Gilbertsen,  John  W.  Cullen  Co., 
treasurer. 

Directors  elected  were  William 
M.  Fleischman,  Jr.,  Howland  and 
Howland,  Inc.;  Marshall  W.  Hill, 
Christian  Science  Monitor;  and  Mr. 
Rohde,  retiring  president. 
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TTvrfOC  membership  is  comprised  of  what 

AUlOQ©  is  termed  direct  representatives,  or 

TT„iA_  J  1  “home-owned”  sales  organizations. 

UnilGCl  rront  urges  united  Front 

SnACidcf  “The  sheer  force  of  numbers 

i/jr  seeking  newspaper  patronage,  by 

Chicago — Wide  rate  differentials  combining  our  ideas  and  teaming 
which  encourage  diversion  of  gen-  up  for  presentations  and  promo- 
eral  business  to  local  placement  tions  cannot  fail  to  hold  mutual 
are  as  perilous  to  the  direct  rep-  benefits,”  asserted  Mr.  Rohde  in 
resentative  as  to  the  independent,  calling  for  “a  singleness  of  spirit 
John  E.  Rohde,  Reynolds-Fitzger-  and  aggressiveness  for  the  enhance- 
ald,  Inc.,  retiring  president,  told  ment  of  the  medium  we  serve.” 
the  Chicago  Chapter  of  the  Ameri-  Mr.  Rohde  reviewed  the  year’s 
can  Association  of  Newspaper  activities  and  expressed  the  hope 
Representatives.  that  the  new  administration  will 

“The  loss  of  appropriations  to  receive  the  same  enthusiastic  sup- 
other  media  penalizes  both  port.  “The  need  for  ideds,  the 
classes,”  he  told  the  chapter,  point-  planning  of  programs  and  the  de- 
1  ing  out  that  35%  of  its  present  votion  of  honest  toil  is  great,”  he 
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Providence  Journal-Bulletin  reporter  Selig 
Greenberg  receives  the  Laskef  Medical  Journal¬ 
ism  Special  Citation  statuette  from  Brig.  Cen. 
(U.S.  Arm};,  retired)  James  S.  Simmons,  dean 
of  the  Harvard  Universitv  School  of  Public 
Health. 


Selig  Greenberg 
has  been  awarded  a 
Special  Citation  by  the 

Albert  and  Mary  Lasker  Foundation 


The  special  citation  is  the  first  ever  to  be 
presented  in  the  Lasker  Foundation's  annual 
competition  for  outstanding  reporting  on  the 
improvement  of  public  health  and  the  prolon¬ 
gation  of  life  through  medical  research. 

The  citation  reads,  in  part:  "for  his  docu- 
nrrented  evidence  .  .  and  "for  his  objective, 
broad-visioned  approach  and  dramatic  style 


which  enabled  the  lay  reader  to  sense  the 
urgency  and  significance  .  .  ." 

This  award  of  the  citation  and  silver  statu¬ 
ette  was  made  to  Mr.  Greenberg  for  his  series 
of  22  articles  on  "Medicine  in  Crisis"  published 
in  the  Providence  Journal-Bulletin  newspapers 
last  year. 


The  Providence  Journal  The  Evening  Bulletin  The  Providence  Sunday  Journal 

Represented  Nationally  by  WARD-GRIFFITH  Co.,  Inc. 
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Feed 

news 

twice 

as 


SUPERMARKET 

NEWS 


A  steady  barrage  of  last- 
minute  news  significant  to 
the  $16,000,000,000  super 
market  industry. . .  gathered 
by  the  largest  staff- and 
printed  on  the  largest  and 
fastest  presses  —  in  the 
business  paper  field. 

Closes  Thursday  . . .  prints 
Saturday ...  in  20,000 
readers’  hands  the  first  of 
the  week. 


SupennarketJYews 

A  Fairchild  Publication 
7  East  12th  Street,  New  York  3. 
‘'Dm  SilntiM  Depnfc  Upon  Dor  Printiai  The  Nows." 

Women's  Wear  Daily 
Daily  News  Record 
Retailing  Daily 
Footwear  News 
Men’s  Wear 


Many  Newsmen 
Are  Working 
For  Free  Asia 

Experienced  newspapermen  are 
helping  the  privately-sponsored 
and  privately-operated  Committee 
for  Free  Asia  in  efforts  to  advance 
the  cause  of  freedom  throughout 
the  Far  East. 

One  vital  phase  of  Committee 
work  is  the  activity  of  an  Editorial 
Department  under  Acting  Chief 
Holbrook  Bradley,  former  Wash¬ 
ington  correspondent  for  Life  and 
foreign  correspondent  for  the  Balti¬ 
more  (Md.)  Sun. 

Mr.  Bradley  is  organizing  the 
Department  on  behalf  of  John 
Grover,  veteran  Associated  Press 
correspondent  specializing  in  Far 
East  coverage.  In  June,  Mr. 
Grover  will  leave  his  position  as 
Chief  Editorial  writer  of  the  Los 
Angeles  Mirror  to  direct  the  Edi¬ 
torial  Department. 

Another  writer  of  note  in  this 
I^partment  is  Walter  Robb,  long¬ 
time  Manila  correspondent  for  the 
Chicago  Daily  News  and  reporter 
for  the  Manila  Daily  Bulletin. 

Asians  engaged  in  the  same  type 
of  activity  include  George  Noron- 
ha,  former  associate  editor  of  the 
Bengalese,  a  magazine  published 
in  Washington,  and  formerly 
News  Editor  of  the  All  India 
Radio. 

Miss  Dolores  Benevides  worked 
as  society  reporter  and  associate 
magazine  editor  for  the  Manila 
Chronicle.  Pei  Chi  Liu  has  had 
long  news  experience  in  China  as 
editor-in-chief  of  the  Reborn  For¬ 
um,  a  weekly. 

Wen-shun  Chi,  another  editorial 
department  staff  member,  was  for 
seven  years  editor  of  Social  Wel¬ 
fare,  a  Catholic  daily  in  Tientsin, 
China. 

Chief  of  the  entire  overseas 
operations  of  the  Committee  is 
James  L.  Stewart,  one-time  AP 
correspondent  in  the  Far  East. 

Marvin  G.  McAlister,  former 
city  editor  of  the  Illinois  State 
Register,  is  Committee  Represent¬ 
ative  at  Rangoon,  Burma. 

Chief  of  the  Public  Relations 
Department  is  Kenneth  R.  Mac¬ 
Donald,  who  has  been  a  reporter, 
writer  and  administrator  with  the 
Detroit  Free  Press,  Detroit  Times, 
United  Press,  Buffalo  Evening 
News  and  International  News 
Service. 

Newspapermen  and  women  fit 
into  almost  every  department  of 
the  Committee.  They  include 
Frank  R.  J.  Gerard,  CFA  Con¬ 
troller  and  one-time  editor  of  the 
OJAI,  a  California  weekly  news¬ 
paper;  Personnel  Director,  Mrs. 
Autumn  Ryan,  former  reporter 
for  the  Omaha  World  Herald 
and  free  lance  writer  for  eastern 
newspapers;  and  Margaret  Pollard, 
formerly  with  the  Los  Angeles 
Examiner,  Philadelphia  Inquirer 
and  more  recently  assistant  editor 
of  the  Laguna  Beach  (Calif.) 


;  L 
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MINUTE  STEAK?— Or  doesn't 
the  deadline  clock  affect  the  menu 
at  the  Fourth  Estate  restaurant? 
The  four  proprietors:  Front,  Harry 
Nichols,  city  editor  of  the  New 
York  News,  and  George  Kenney, 
night  CE;  rear,  Ted  Prager,  assis¬ 
tant  night  CE,  and  Joe  Donneliy, 
reporter. 

Post.  Mrs.  Pollard  serves  as  As¬ 
sistant  to  the  Vice  President-Oper¬ 
ations. 

Dr.  Shih-tsin  Tung,  who  serves 
the  Committee  in  the  Chinese  Re¬ 
lations  Section  of  its  American 
Operations  Department,  was 
founder  of  the  publication  Modern 
Farmer  in  China  and  served  for 
1 1  years  as  its  editor. 

Another  member  of  this  Section 
is  Charles  Leong,  formerly  of 
United  Press,  the  San  Francisco 
Chronicle,  the  San  Jose  (Calif.) 
News  and  former  editor  of  the  San 
Francisco’s  Chinese  Press. 

Radio  Free  Asia,  operated  by 
the  Committee,  also  has  a  num¬ 
ber  of  noted  journalists  on  its 
staff.  Walter  Briggs,  now  an  edi¬ 
tor-writer  for  RFA,  has  been  a 
U.P.  correspondent  at  Shanghai 
and  was  in  the  China-Burma-India 
theatre  of  operations  during  the 
war.  He  has  also  written  for 
several  newspapers. 

William  Anthony,  from  the  San 
Francisco  Examiner,  and  the  Los 
Angeles  Times,  also  serves  RFA 
as  a  news-editor-writer.  Senior 
Radio  News  Writer  is  Ray  John¬ 
son,  formerly  of  the  Beverly 
(Mass.)  Evening  Times. 


Staffers  Live  Up 
To  Paper's  Slogan 

B  E  c  K  L  E  Y,  W.  Va.  —  A  few 
months  ago  the  Raleigh  Register 
coined  a  phrase,  “City  of  Champ¬ 
ions,”  because  of  the  many 
championships  which  had  been 
won  by  Beckley  athletes. 

Having  set  up  the  slogan,  the 
news  room  staff  had  to  do  some¬ 
thing  about  it  too.  They  did.  They 
captured  feature  and  news  writ¬ 
ing  championships  among  West 
Virginia  dailies. 

Managing  Editor  Thomas  F. 
Stafford  won  the  award  of  the 
State  Newspaper  Council  for  the 
best  feature  article.  Reporter  Aud¬ 
rey  Wood  Riffe  won  the  Council’s 
award  for  the  best  spot  news 
story. 
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Plant  Locked 
While  Weekly 
Sets  Big  Scoop 

SiMCOE,  Ont.  —  The  weekly 
Simcoe  Reformer  (circ.  8,600) 
stole  a  march  on  all  newspapen 
in  the  Province  on  June  5,  whli 
an  exclusive  story  that  U.  S.  Steel 
had  optioned  5,400  acres  of  fam 
land  on  the  north  shore  of  Lake 
Erie  for  the  purpose  of  miniiig 
iron  ore. 

The  “scoop”  calmed  a  wave  of 
speculation  which  had  swept 
through  Ontario  for  the  past  nine 
months  since  the  first  farm  was 
optioned  by  J.  Ewart  MacKay, 
land  agent.  Intensive  investigation 
was  carried  out  by  the  Reformer, 
the  daily  press  and  business  con¬ 
cerns  in  Canada  and  the  United 
States  as  the  “mystery  project' 
mushroomed  into  this  country': 
best  kept  industrial  secret. 

U.  S.  Steel,  employing  Canada 
Permanent  Trust  Co.  and  Mr, 
MacKay  as  intermediaries,  an¬ 
nounced  the  spectacular  deal  in 
Toronto  on  Wednesday,  June  4, 
with  special  instructions  that  the 
Reformer  was  to  be  the  only  af¬ 
ternoon  newspaper  on  either  side 
of  the  border  to  break  the  story. 

Editor  Bruce  M.  Pearce  as¬ 
sembled  material  for  the  story  on 
Wednesday  night  in  session  with 
Mr.  MacKay  and  made  arrange¬ 
ments  to  guard  the  newspaper 
plant  during  Thursday.  Press  time 
was  moved  up  from  1  p.m.  to  2 
p.m.  and  distribution  scheduled 
for  4  p.m.  to  protect  the  Reformer 
from  other  afternoon  newspaper: 
with  later  editions. 

From  noon  until  the  edition  hit 
the  streets,  the  plant  was  locked 
and  no  employes  were  allowed  to 
enter  or  leave.  As  was  expected, 
the  word  spread  that  the  Reform 
er  was  preparing  to  disclose  the 
land  deal.  Long  line-ups  formed 
at  the  Reformer  office,  crowds 
jammed  newsstands  and  a  record 
press  run  of  9,500  sold  out  in 
record  time;  News  Editor  Did 
Pearce  was  mobbed  when  he 
brought  the  first  pile  of  papers 
from  the  back  shop  to  the  front 
counter  and  Sports  Editor  Howard 
Showers  had  to  move  fast  to  save 
file  copies  for  office  use. 


Red  Bull's-Eye  Gets 
Rides  in  Transit  Strike 

Memphis  —  The  Commenid 
Appeal  seized  upon  a  recent  city- 
wide  strike  of  transit  employes  for 
a  public  service.  For  three  days 
it  published  a  red  bull’s-eye^ 
page  one  and  urged  subscri^ 
with  automobiles  paste  it  on  their 
windshields  to  indicate  their  will¬ 
ingness  to  offer  a  ride. 

Those  stranded  without  trans¬ 
portation  were  reminded  to  wea 
the  bull’s-eye  pinned  to  their  coaB 
to  identify  themselves  as  needing 
a  lift. 
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WORKHORSE 


The  Heavy  Duty  Pony 
Autoplate  when  equipped 
with  WOOD  Pneumatic 
Pumping  System  cannot 
overpour,  or  pour  when 
casting  box  contains  no 


From  a  standpoint  of  versatility  and  sheer  utility,  there  isn’t  a 
single  piece  of  stereotype  equipment  made  that  is  as  useful  as  the 
WOOD  Pony  Autoplate. 

It  combines  all  plate-making  operations  (casting,  cooling,  shaving, 
trimming,  beveling)  into  ONE  machine,  delivering  a  finished  plate 
in  one  minute. . for  lockup! 

If  you’re  a  handbox  operator,  you’ll  be  surprised  how  easily  the 
Pony  can  meet  the  heaviest  production  schedules.  Suggest  a  Pony 
Autoplate  for  your  plant.  It’ll  mean  a  better  looking  newspaper!  It’s 
convenient!  It’s  economical!  It’s  versatile! 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  SALES  OFFICE;  SOI  FIFTH  AVENUE,  NEW  YORK  17 
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r-EDUCATION 


Nixon  Going 
To  Minnesota 


As  Professor 


New  Contract 


Restricts  Tape 
To  'News  Only' 


Minneapolis — Dr.  Raymond  B. 

Nixon,  director  of  the  division  of 
journalism  at  Emory  University, 

Atlanta,  since  1940,  and  editor  of 
the  Journalism  Quarterly,  will  be¬ 
come  a  professor  in  the  School  of 
Journalism,  University  of  Minne¬ 
sota,  next  Fall. 

At  the  same  time  Dr.  Robert  L. 

Jones,  now  with  the  Human  Re¬ 
sources  Research  Institute,  Max- 

rn^asswitt^irSessor^if  ioSTl!  THE  DOCTOR’S  CODE  in  dealing  with  the  press  is  “static,  rigid 

icm  anH  HiVprtnr  nf  hopelessly  rooted  in  the  past  it’s  completely  obsolete” — was 

ism  and  director  of  the  School’s  „„„  Hav  Pirh.rpH 


n.vi«;nn  one  man’s  view  at  a  Philadelphia  forum  the  other  day.  Pictured 

^  .  participants  are  Left  to  right-^oseph  Nolan,  Inquiren  Pierre  Fraley, 

Both  appointment  were  con-  Bulletin;  Ned  Behney,  News;  Joe  McCourt,  Gray  &  Rogers  agency; 
Board  of  Regents  uuj  Louise  Friedman,  senior  at  Woman’s  Medical  College. 


firmed  by  the  Board  of  Regents 
on  June  14. 

Dr.  Nixon,  who  took  his  doc- 


Dr.  Nixon,  who  took  his  doc-  ciation  of  Accredited  Schools  of  6  Ohio  U.  Juniors 
tor’s  degree  at  Minnesota  in  politi-  Journalism  and  the  National  jj|  Internship  Course 

cal  science  and  a  minor  in  journal-  Council  on  Research  in  Journal-  Athens  Ohio _ Six  Ohio  Uni- 

ism  in  1942,  is  a  visiting  professor  ism. 


of  journalism  at  Stanford  Univer-  Dr.  Jones  will  succeed  Dr.  shiprdilrin7'thr summer 
sity  this  summer.  Before  assuming  Charles  E.  Swanson,  who  will  be-  Qhio  localities  in  the  first  applica- 
his  Minnesota  appointment,  he  will  come  an  assistant  dean  in  the  Internship  Program 

spend  a  month  studying  the  edi-  Institute  of  Communications  Re-  instituted  by  the  Ohio  U.  School 
tonal  policies  and  mechanics  of  search.  University  of  Illinois.  Dr.  Journalism  it  is  announced  by 
magazine  publishing  in  the  offices  Jones  left  a  position  in  Journalism  t  j  Horton’  actino  director  of 


versity  juniors  will  serve  intern¬ 
ships  during  the  summer  in  six 


of  Time,  Inc.,  New  York  City. 


L.  J.  Horton,  acting  director  of 


Dr.  Nixon  serves  also  on  the  January  for  Air  Force  research 
executive  committee  of  the  Asso-  work. 


and  psychology  at  Minnesota  last  the  school  ’ 

January  for  Air  Force  research  ^hree  men  and  three  women 


NEWSPAPER  PLANTS 

new  plants-modernizations-extenslons 


design  specicrities  of 
LOCKWOOD  GREENE 


students  will  spend  at  least  10 
weeks  working  for  Ohio  newspa¬ 
pers  and  radio  stations.  Next  Fall 
they  will  enroll  in  a  special  course 
which  will  involve  analysis,  dis¬ 
cussion  and  review  of  the  prob¬ 
lems  and  experiences  encountered 
during  their  training.  They  will 
be  granted  three  college  credits  for 
this  course. 

The  interns  will  be  accountable 
to  their  employers  at  specified  sal¬ 
aries  and  responsible  to  the  uni¬ 
versity  for  faithful  performance  of 
their  duties. 


LOCKWOOD  GREENE 


ENGINEERS- ARCHITECTS 


10  ROCKtriUIR  PLAZA 
NiW  YORK  20 


40  CtNTRAL  ST. 
BOSTON  9 


MONTOOMIRY  BLDO. 
SPARTANBURG  S.C. 


Jordon  Leaves  Maine 
Wayne  Jordan  has  taken  up 
work  on  the  foreign  desk  of  the 
New  York  Times,  following  his 
resignation  as  head  of  the  journal¬ 
ism  department  at  the  University 
of  Maine.  He  went  to  the  univer¬ 
sity  five  years  ago  from  executive 
position  on  Business  Week. 


ALLEN  KANDER 


Negotiator 

for  the  purchase  and  sale 
of  daily  newspapers 


Barr  Bldg. 
Washington,  D.  C. 


Lincoln  Bldg. 
New  York 


Prof.  Burton  Heads 
Advertising  Sequence 

Syracuse,  N.  Y. — Prof.  Philip 
W.  Burton  has  been  named  chair¬ 
man  of  the  advertising  department 
at  Syracuse  University.  He  re¬ 
places  Dr.  Royal  H.  Ray,  who  has 
resigned  to  become  head  of  the 
Florida  State  University  advertis¬ 
ing  department. 

Professor  Burton  joined  the 
Syracuse  faculty  in  1945,  later  was 
granted  a  leave  of  absence  to  ac¬ 
cept  the  chairmanship  of  the  ad¬ 
vertising  sequence  at  the  State  Uni¬ 
versity  of  Iowa,  and  returned  to 
Syracuse  in  1949. 


A  contract  clause  that  limits  die 
use  of  tape  to  “purely  daily  nen 
items”  transmitted  by  wire  servka 
has  been  negotiated  between  Typo¬ 
graphical  Union  No.  14  and  the 
Harrisburg  (P  a.)  Patriot-Newi 
Company. 

These  items,  the  contract  speBs 
out,  must  be  “unrelated  to  any 
expressions  of  opinion  by  any 
special  writers,  columnists  or 
others  or  to  any  other  subject, 
story,  women’s  page,  special  fea¬ 
ture  or  other  similar  matter.” 

It  is  further  provided  in  the 
agreement  that  automatic  keyboard 
operation  by  teletype  device  may 
be  used  otherwise  only  on  teletype 
tape  produced  by  employes  in 
composing  room  covered  by  the 
contract. 

The  Patriot-News  Company  piA- 
lishes  the  Harrisburg  Patriot, 
Evening  News  and  Sunday  Patriot- 
News.  It  is  part  of  the  Newhouse 
group  of  newspapers. 

With  the  acceptance  of  the  con¬ 
tract,  negotiated  by  Publisher  Ed¬ 
win  Russell  and  ITU  Vicepresident 
Charles  M.  Lyon,  the  union  mein- 
bers  received  a  wage  increase  of 
$5.30  retroactive  to  Sept.  1,  making 
the  scale  $90  days,  $93  nights  and 
$95  third  shift,  all  on  37  hours. 

Upward  Wage  Revision 

Beginning  July  1,  wages  will  be 
adjusted  in  accordance  with  the 
BI^  index  every  six  months,  but 
at  no  time  during  the  term  of  the 
contract  shall  wages  be  adjusted 
downward. 

The  contract  contains  one  of 
the  most  elaborate  definitions  of 
Teletypesetter  Operation  provided 
in  any  newspaper  agreement.  Its 
12  sections  cover  in  detail  the 
training  of  journeymen  and  ap¬ 
prentices,  wage  rates  and  co^lp^ 
tency,  which  is  put  at  375  lines  pet 
hour  of  8-point  straight  matter. 

Section  12  provides:  “Should 
conditions  warrant  a  reduction  a 
the  number  of  composing  nx® 
employes,  the  use  of  TeletypeseW 
learners  shall  be  discontinue  ^ 
fore  any  other  reduction  in  the 
force  is  made.” 

All  learners  are  to  be  hirw  <* 
fired  by  the  foreman  and  a  clau* 
prohibits  the  hiring  of  learixn 
other  than  journeymen  and  appr®" 
tices  for  a  period  of  one  y^- 
during  which  the  375-line  stan^ 
for  perforators  is  to  be  consider 
experimental. 


Negre  in  Legion 

Paris — Maurice  Negre,  who  ** 
ousted  recently  as  director 
Agence  France  Presse  and 
reinstated,  has  been  made  an 
ficer  of  the  Legion  of  Honor 
his  wartime  resistance  work, 
spent  several  years  in  Buchen 
concentration  camp. 
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f^or  terms,  wire,  phone  or  write  F.  J.  NICHT,  general  sales  manager 

king  features  syndicate 


235  East  45th  Street 


The  Family'’ with 


Home  Towns! 


Of  course,  it's  the  Bumsteads,  who  have 
been  made  at  home  all  over  the  world 
through  1205  newspapers — an  all-time  syn¬ 
dicate  record  for  comic  strips. 

The  man  behind  this  success  story  is 
Chic  Young.  Through  his  wholesome  and 
humorous  insight  into  the  everyday  situa¬ 
tions  of  family  life,  Blondie  and  Dagwood 
have  become  as  real  to  readers  as  their 
next-door  neighbors.  When  Blondie  comes 
home  with  a  new  hat  or  Dagwood  doesn't 
knock  down  the  mailman  in  his  dash  for 
the  morning  bus,  readers  talk  about  it  in 
conversation  that  circles  the  globe  from 
Brooklyn  to  Bangkok. 

If  your  newspaper  is  in  one  of  the  few 
remaining  territories  where  the  Bumsteads 
don't  reside,  decide  now  to  make  them  at 
home.  You'll  find  readers  giving  them  — 
and  your  newspaper — the  same  welcome 
they've  received  in  every  home  town. 


1932,  King  Features  Syndicate,  Inc.,  World  rights  reserved, 


ness  organizations  of  America.  Its  rise  is 
a  moral  in  itself— an  inspiration  to  all  the 
young  and  small  of  business— kindling  for 
the  fires  that  light  the  eyes  of  every  en¬ 
deavoring  American. 

For  how  did  it  grow.*  Because  it  was 
born  in  this  broad  land  where  the  lowliest 


may  climb  to  the  peak  of  ambition’s  lofti¬ 
est  pinnacle;  and  because  Freedom  of  En¬ 
terprise  stood  by  its  side  and  whispered 
encouragement.  America's  industries  are 
symbols  of  America’s  strength;  and,  like 
tbe  biceps  of  the  healthy  and  the  strong, 
bespeak  the  wisdom  of  our  way. 


THESE  PICTURES  were  merely  dreams  fifty 
years  ago  when  The  Texas  Company  was 
bora— a  tiny  newcomer  in  the  realm  of 
the  giant— in  the  Spindletop  oil  field  near 
Beaumont,  Texas. 

Today,  it  is  a  leader  in  its  field ;  in  fact, 
the  seventh  largest  among  the  great  busi¬ 


HERE  the  venturer  may  start  upon  his 
dream  witli  stars  in  his  eyes  —  for 
all  the  small  in  this  great  land  liave  the 
freedom  to  grow  big. 


Today,  The  Texas  Company  looks  back 
fifty  years  upon  a  birthplace  as  primitive 
as  tlie  wagon  of  tlie  vendor.  Its  fore¬ 
bears  believed  in  freedom:  the  right  to 
make  their  own  choices,  to  run  their  own 
risks,  to  suffer  of  tlieir  own  errors  and 
to  gather  their  own  rewards. 

They  asked  neither  subsidy  nor  security, 
knowing  they  would  prosper  only  in 
proportion  to  the  manner  in  which  they 
served  —  a  liomely  pliilosophy,  but  it  is 
the  bedrock  of  the  American  way,  as 
solid  as  the  ledge  beneath  the  loam  of 
our  land. 

for  it  has  given  America  the  most  pow¬ 
erful  sinews  of  all  the  nations  of  the 
world. 


The  humblest  vendor  of  today  can  be¬ 
come  tomorrow’s  merchant  prince  and 
his  cart  a  towering  castle  filled  with 
wares  of  all  the  world. 


P'or  the  way  was  fashioned  in  the  creed 
of  men  whose  foresight  is  our  fortune 
and  whose  concept  of  the  American  way 
was  that  the  individual  be  free. 


It  is  a  concept  that  has  made  America’s 
industries  great  and  their  greatness  has 
made  America  strong. 


TEmCO 


THE  TEXAS  COMPANY 


Published  by  The  Texas  Company  on  its 

FIFTIETH  ANNIVERSARY 


PRESS  CREDENTIALS 

SEVERAL  small  newspapers  have  protested 

about  their  inability  to  obtain  press  cre¬ 
dentials  to  cover  the  forthcoming  Republican 
and  Democratic  conventions  in  Chicago.  One 
of  them  is  represented  in  our  letters  column 
this  week.  Because  of  the  flood  of  applica¬ 
tions,  the  committee  of  correspondents  hand¬ 
ling  the  credentials  has  ruled  that  newspapers 
of  less  than  10,000  circulation  could  not  be 
accommodated. 

This  is  an  unfortunate  and  disagreeable 
circumstance  necessitated  by  the  available 
space.  And  although  we  are  sympathetic  to 
the  complaints  of  the  small  publishers  and 
editors  it  should  be  pointed  out  that  this  situ¬ 
ation  is  nothing  new.  It  is  perhaps  accentu¬ 
ated  this  year  because  of  the  political  contests 
in  each  party. 

In  1936,  when  Franklin  Roosevelt  was 
seeking  his  second  term,  interest  in  the  con¬ 
ventions  was  so  great  that  the  10,000-circu¬ 
lation  rule  was  adopted.  It  has  been  in  force 
every  Presidential  election  year  since  then, 
broken  only  rarely.  Even  prior  to  1936  the 
limit  was  set  at  9,000  circulation. 

In  principle  we  support  the  right  of  any 
newspaper  editor  to  attend  the  political  con¬ 
ventions.  But  from  a  practical  point  of  view, 
if  every  daily  newspaper  sent  one  man  there 
would  be  over  1,700  people  in  the  press  box, 
not  counting  the  wire  service  and  syndicate 
writers.  Obviously,  such  a  mob  could  not  be 
accommodated. 

Some  limitations  must  be  invoked,  but  we 
submit  there  should  be  limits  applied  to  all 
newspapers  large  and  small.  Why  not  lower 
the  circulation  bracket  minimum  and  also 
provide  a  limit  on  the  number  of  reporters 
from  each  of  the  large  papers.  We  note  that 
the  New  York  Times  will  have  22  reporters 
and  writers  present,  not  to  mention  communi¬ 
cations  men.  Other  large  newspapers  are 
sending  comparable  staffs. 

Surely,  these  newspapers  could  provide  ex¬ 
cellent  coverage  with  a  staff  of  15  or  less 
which  would  provide  7  or  more  seats  (multi¬ 
plied  by  the  number  of  large  papers)  for  edi¬ 
tors  or  reporters  from  the  under- 10,000  cir¬ 
culation  group. 

Aren’t  the  readers  of  small  dailies  just  as 
entitled  to  get  localized  coverage  of  the  po¬ 
litical  conventions  by  one  of  their  own  repre¬ 
sentatives  as  are  the  readers  of  the  large 
metropolitan  papers? 

A  HEALTHY  TREND 

ADD  EIGHT  more  newspapers  to  the  list  of 
those  owned  and  controlled  by  their  ex¬ 
ecutives  and  employes.  John  Ben  Snow  this 
week  announced  transfer  of  his  majority  com¬ 
mon  stock  holdings  in  the  eight  Speidel 
Newspapers  to  their  present  executives.  Em¬ 
ployes  are  able  to  purchase  Class  A  Preferred 
stock. 

If  this  is  a  trend — preceded  by  the  Milwau¬ 
kee  Journal  employe  stock  ownership  plan  of 
several  years  ago  and  the  Cincinnati  Enquir¬ 
er  purchase  by  an  employe  group  last  week — 
it  is  a  healthy  one. 

Surely  a  share  in  the  earnings  of  a  news¬ 
paper  through  stock  ownership,  plus  a  share 
in  the  responsibility  that  goes  with  owner¬ 
ship,  is  a  powerful  incentive  and  is  almost 
certain  to  result  in  better  newspapers.  We 
.  believe  more  newspapers  will  join  this  group 
in  future  years. 


For  wisdom  is  a  defence,  and  money  is  a 
defence:  but  the  excellency  of  knowledge  is, 
that  wisdom  giveth  life  to  them  that  have  it 
— Ecclesiastes,  VIl;  12. 


MAT  SHRINKAGE 

DOES  HIGH  mat  shrinkage  produce  distor¬ 
tion  in  reproduction  or  not?  There  was 
considerable  disagreement  on  this  point  at 
the  recent  ANPA  Mechanical  Conference  in 
San  Francisco.  Agency  executives  reported 
numerous  complaints  from  advertisers  result¬ 
ing  in  a  threatened  loss  of  business  for  news¬ 
papers.  Production  experts  of  several  large 
papers  claimed  the  charges  are  exaggerated 
and  contended  there  is  little  if  any  distortion 
in  mat  shrinkage. 

We  think  that,  whatever  the  answer  is  to 
the  question,  the  whole  problem  calls  for  the 
most  intensive  study  by  the  best  brains  avail¬ 
able  to  the  newspapers  and  agencies. 

Publishers  and  their  mechanical  chiefs  are 
motivated  mainly  by  their  desire  to  cut  costs 
in  getting  high  shrinkage  in  order  to  use 
shorter  newsprint  rolls.  You  can’t  blame  them 
for  that — ^but  Martin  Reed,  president  of  the 
Mergenthaler  Linotype  Company,  reminded 
them  of  the  need  for  quality  too: 

“I  should  think  that  in  this  connection  you 
would  also  be  troubled  by  the  thought  that 
as  the  competition  for  readership  by  the  vari¬ 
ous  advertising  media  becomes  more  severe, 
quality  will  again  be  of  paramount  impor¬ 
tance  and  you  may  be  forced  to  return  to 
your  original  page  dimensions,”  Mr.  Reed 
told  the  mechanical  men. 

We  don’t  know  the  answer.  But  it  is  cer¬ 
tainly  up  to  the  newspaper  executives  to  find 
out — and  they  should  ask  agency  experts  to 
help  them.  Charges  from  agencies  about  poor 
reproduction  caused  by  high  mat  shrinkage, 
whether  real  or  imagined,  are  becoming  too 
numerous  to  be  brushed  off  by  newspapermen 
as  unjustified  or  unwarranted.  It  may  be  that 
the  mechanical  chiefs  are  right  in  claiming 
there  is  no  distortion.  But  they’ve  got  to 
prove  it  to  the  agencies  before  a  lot  of 
advertising  is  diverted  to  other  media. 

ATTRITION 

IT  IS  ONLY  a  daily  of  3,000  circulation,  but 
the  announced  suspension  of  the  Norwich 
(Conn.)  Evening  Record  presages  the  attri¬ 
tion  in  the  newspaper  business  brought  on  by 
the  latest  newsprint  price  increase. 

This,  together  with  the  threat  contained  in 
the  unit  rate  decision  of  the  U.  S.  court  in 
New  Orleans  against  the  Times-Picayune,  had 
its  anticipated  effect  in  this  instance  which 
we  may  expect  to  see  duplicated  in  other 
cities. 

The  reading  public  will  be  the  loser  by  the 
disappearance  of  these  information  media. 


WE'RE  PUZZLED 

THE  HOUSE-APPROVED  bill  amending 

the  Federal  Communications  Act  con¬ 
tains  one  sorely  needed  clause  forbidding  the 
FCC  to  discriminate  against  newspaper  ap¬ 
plicants  for  radio  or  TV  licenses.  But  it  con¬ 
tains  another  clause  that  has  us  puzzled. 

Under  the  present  law  radio  stations  are 
forbidden  to  censor  political  speeches  over 
the  air  even  if  they  contain  libelous  material. 
The  stations,  therefore,  are  in  an  untenable 
position  being  forbidden  by  federal  law  to  do 
something  which  may  bring  them  penalties 
under  state  libel  laws.  The  proposed  amend¬ 
ment  exempts  stations  from  libel  suits  based 
on  political  speeches  which  they  cannot  edit 
before  delivery. 

Our  question,  Mr.  Congressman  and  Mr. 
Senator,  is:  Where  does  that  leave  newspa¬ 
pers  and  magazines? 

Let’s  suppose  that  Senator  Joe  Bloke  de¬ 
livers  a  radio  speech  grossly  libeling  his  op¬ 
ponent  in  the  Senatorial  race.  The  radio  sta¬ 
tion  is  exempt  from  any  libel  suit  filed  by  the 
injured  party,  under  the  proposed  new  pro¬ 
vision. 

Suppose  the  local  newspaper,  or  a  national 
magazine,  prints  what  Senator  Bloke  said. 
The  material  is  still  libelous  and  the  publica¬ 
tions  can  be  sued  for  libel  under  various 
state  laws. 

Therefore,  newspapers — the  primary  infor¬ 
mation  medium  —  may  be  prevented  from 
publication  of  material,  under  threat  of  suit, 
which  any  radio  station  may  broadcast  freely 
without  fear  of  penalty. 

Why  not  keep  them  equally  responsible  by 
striking  out  the  amendment  and  also  striking 
out  the  original  provision  prohibiting  editing 
of  political  speeches?  Why  shouldn’t  radio 
stations  be  just  as  responsible  for  what  they 
broadcast  as  newspapers  and  magazines  are 
for  what  they  print?  Why  should  we  declare 
a  “field  day”  for  libel  in  any  medium? 

WAR  ON  SECRECY 

THREE  MORE  states  are  added  to  the  grow¬ 
ing  list  of  those  containing  newspaper 
organizations  created  to  combat  official 
secrecy  and  to  fight  for  the  people’s  right  to 
know.  Kentucky,  Ohio  and  Oregon  are  now 
lined  up  with  editor  or  publisher  groups  to 
safeguard  the  channels  of  information  and 
crack  down  on  news  suppression. 

The  increasing  awareness  in  the  newspaper 
industry  that  this  fight  is  a  continuous  one 
which  must  be  carried  on  by  well-organized 
groups  is  a  hopeful  sign  that  victory  might 
be  won  on  this  front. 

We  believe,  however,  that  newspapermen 
are  missing  a  bet,  not  doing  all  they  can,  if 
they  fail  to  enlist  public  support.  It  must  be 
emphasized  constantly  to  the  public  that  this 
is  not  just  a  fight  for  “newspaper  privilege 
but  a  fight  for  the  public’s  right  to  know. 
The  way  to  do  this  is  to  bring  the  public  into 
the  fight 

Every  newspaper  committee  assigned  to 
this  task  should  include  as  many  prominent 
representatives  from  the  public  as  possible. 
It  would  be  even  more  effective  if  newspapers 
could  organize  public  committees  as  counter¬ 
parts  to  their  own  committees  to  cooperate 
in  every  instance.  Through  this  device  the 
public  would  be  brought  to  appreciate  more 
clearly  what  the  battle  is  all  about,  what  it 
means  to  them. 
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PERSONAL 

MENTION 


Taft  Campaigner 
Holds  Press  Card 


Gettysburg,  Pa. — ^The  execu¬ 
tive  director  of  the  Taft  campaign 
in  Pennsylvania  held  press  creden- 


ald-American  advertising  director, 
announced  this  week  three  addi¬ 
tions  to  the  sales  staff.  The  ap¬ 
pointments  were  those  of  Roland 
D.  Lando,  Harold  N.  May  and 
Terence  O’Donnell.  They  were 
promoted  from  the  newspaper’s 


Kiyoshi  Togasaki,  publisher  of 
the  Nippon  Times  (Tokyo),  re¬ 
ceived  the  honorary  degree  of  tials  for  General  Eisenhower’s  ^,3555^^^  department. 

Doctor  of  Humane  Letters  from  meeting  with  the  Pennsylvania  ^*  *  * 

Cornell  College  at  Mount  Vernon,  delegation  to  the  Chicago  conven- 
lowa,  at  the  same  time  his  daugh-  f'on  here  June  13. 
ter,  Betty,  received  a  B.A.  degree.  He  is  Robertson  Cameron,  pub- 
•  ♦  *  lisher  of  the  Wellsboro  (Pa.)  Ga- 

James  M.  Cox,  former  Gover-  zetle. 
nor  of  Ohio  and  publisher  of  Mr  Cameron,  however  c^ 

newspapers  in  (Dhio,  Georgia  and  jV*  three  years  during  World  War  II. 


High-interest  subjects .  •  • 
top-flight  writers — that’s 
United  Features’ 


Donald  R.  Foxvoo  has  re¬ 
turned  to  his  job  on  the  sales  side 
of  Congressional  Quarterly  News 
Features.  He  was  recalled  to  ac¬ 
tive  Army  duty  in  January,  1951, 


Florida,  received  an  honorary  de¬ 
gree  of  Doctor  of  Humanities 
from  the  University  of  Dayton  on 
June  7. 


Hotel  and  did  not  visit  Ike’s  farm 
— which  he  could  have  done. 


On  The  Business  Side 


Mr.  Foxvog  formerly  was  editor 
of  the  Troy  (Ala.)  Daily  Messen¬ 
ger  and  chief  of  the  U.P.  bureau 
in  Montgomery. 


Val  Montero,  executive  vice- 


Len  Adler,  formerly  of  the 


■A  ,0  Egil  Strand,  who  has  been  dis 

president  of  ^e  Puerto  ra-  circulation  manager  of  the  New  York  News,  has  been  ap- 

WOOD  ^  ^  n  f  If  5ea///e  (Wash.)  Times,  on  June  pointed  Florida  resort  and  travel 


and  WPRP  of  Ponce,  as  well  as  of 
the  newspaper  El  Dia,  arrived  in 
New  York  on  a  visit  last  week. 


Col.  J.  Hale  Steinman,  pub¬ 
lisher  of  Lancaster  (Pa.)  News 


18  became  circulation  manager  of  representat've  by  the  Detroit 
the  Fairbanks  (Alaska)  Daily  News.  Milwaukee  Journal,  St. 
News-Miner.  Louis  Post-Dispatch,  and  Wash- 

*  ♦  •  ington  Star.  He  will  operate  as 

Henry  A.  Dibbern,  local  dis-  the  Leonard  Co.  and  maintain  an 
lisner  ot  Lancaster  ti^a.;  iNews-  j  advertising  manager,  has  office  in  Miami  Beach, 
papers,  and  Mrs.  Steinman  will  V’  J", * 

^  hosts  to  the  PNPA  Executive  Grand  Forits  "(N.  D?)  Betty  Bonaudi,  formerly 

Committee  at  a  Summer  meeting  succeeding  J.  Warren  of  the  advertising  staff  of  the 

July  1  at  their  home.  McClure,  who  resigned  as  busi-  Honolulu  Star-Bulletin,  has  joined 

*  *  *  ness  and  advertising  manager  to  the  San  Diego  (Calif.)  Union  and 

Thor  M.  Smith,  Hearst  neivs-  become  associated  in  the  manage-  Evening  Tribune  as  a  display  ad' 

paper  executive  for  22  years,  has  ment  of  the  Burlington  (Vt.)  Free  vertising  saleswoman, 

been  appointed  Director  of  Pub-  Press  on  July  1 

*  X*  '*  *  .  .  In  The  Editorial  Rooms 

Weekly  and  Puck  —  The  Comic  Arthur  Lasche,  assistant  clas- 

Weekly.  ^  ^  ^  sified  advertising  manager  of  the  David  Lawrence,  columnist 

Milwaukee  (Wis.)  Sentinel,  has  and  Mrs.  Lawrence,  arrived  in 


John  H.  Murphy,  who  resigned  been  elected  vicepresident  of  the  New  York  from  a  trip  to  Italy 

recently  as  general  manager  of  Milwaukee  Junior  Chamber  of  June  16  on  the  American  Export 

the  Shamrock  Publishing  Co.,  a  Commerce.  liner  Constitution. 

Glenn  McCarthy  enterprise,  has  •  *  ♦  *  «  « 

been  appointed  secretary-manager  Kenneth  J.  Mason,  advertising  J.  Gordon  Hecker,  picture  edi 
of  the  Texas  Daily  Newspaper  As-  promotion  manager  of  the  New  tor  of  the  Milwaukee  (Wis.)  Jour- 
^iation,  with  offices  in  Houston.  York  World-Telegram  and  Sun,  nal,  and  Mrs.  Hecker  arrived  in 
He  began  a  newspaper  career  in  will  fill  newly-created  post  of  pro-  New  York  June  16  from  a  Euro- 
1931  as  sports  reporter  on  the  motion  and  merchandising  direc-  pean  trip  on  the  United  States 

Galveston  (Tex.)  News.  tor  of  the  American  Magazine,  Lines  ship  America. 

*  *  *  effective  June  23.  *  *  * 

John  A.  Volpe,  president  and  *  ♦  •  William  McHale,  Miami 

heasurer  of  the  Medford  (Mass.)  Robert  Summerfield  has  been  (Fla.)  Daily  News,  has  been 
^blications,  which  publish  me  promoted  to  advertising  manager  switched  from  state  editor  to  as 
Daily  Mercury,  announced  his  of  the  Waupaca  (Wis.)  Post,  and  sistant  city  editor;  Leland  Swarts 
candidacy  for  Lieutenant-Gover-  bas  been  succeeded  as  news  editor  from  copydesk  chief  to  state  edi- 
nor  of  Massachusetts.  He  will  run  by  James  E.  Anderson,  formerly  tor,  and  Keith  Ball,  from  slot 
in  the  Republican  primary  in  Sep-  with  the  Mellen  (Wis.)  Record.  man  to  assistant  news  editor  and 


tember.  Mr.  Volpe,  who  heads  a 
construction  company  with  offices 
in  Medford  and  Rome,  Italy,  was 
recently  elected  national  president 
of  the  Society  of  American  Mili¬ 
tary  Engineers. 


*  *  *  slot  man. 

J.  Morrison,  Chicago  Her-  {Continued  on  next  page) 


Robert  McLean,  president  of 
the  Associated  Press  and  the  Phila¬ 
delphia  Evening  Bulletin,  was 
awarded  an  honorary  degree  of 
Doctor  of  Humane  Letters  by 
Temple  University. 


Li 


Joseph  T.  Murphy,  vicepresi¬ 
dent  and  managing  editor  of  the 
Wilkes-Barre  (Pa.)  Publishing  Co., 
and  George  Jean  Nathan,  New 
York  Journal  -  A  merican  drama 
critic,  were  among  passengers 
sailing  June  14  on  an  11-day 
cruise  to  the  West  Indies  and 
^uth  America  on  the  Cunard 
liner  Caronia. 


MODER]3f  PARABLES 


Once-a-W eek  Inspirational  Gems 
From  The  Private  Collection 
Of  Fulton  Oursler 


MODBRN  P.\R.ABLE8  are  “Short-Short”  stories  from  real  life,  show¬ 
ing'  the  power  of  faith  in  everyday  living.  They  are  a  treasure  colJoe- 
tinn.  left  by  one  of  the  greatest  authors  and  story  tellers  of  his  time. 
They  are  the  heretofore  unpublished  works  of  Fulton  Oursler.  Now 
available. 


SPOTLITE  SERVICE 


a  continuing  feature 
of  six-part  series 


For  weeks  of  July  14,  21 


CONQUEST  BY  TERROR 

By  Leland  Stowe 


Russia’s  alarming  tyranny  of  Eastern 
Europe  as  reported  by  an  outstand¬ 
ing  foreign  correspondent.  One  of 
the  most  talked-about  books  of  1952, 
it’s  a  graphic,  dramatic,  COMPLETE 
study. 


Fop  week  of  June  30 


FORA 

HAPPIER  VACATION 

by  Norman  D.  Ford 


Some  fascinating  and  sound  tips  for 
ALL  vacationers. 


Fop  week  of  July  7 


HEART  WORRY  AND 
ns  CURE 


by  P.  J.  Steinerohn,  M.D. 


A  comforting,  informative  series  sure 
to  strike  home  to  all  readers  over  35. 


For  week  of  July  28 


THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moinee  488  Madison  Ave.,  N-  Y.  C. 


AFFAIR  OF  THE  FLESH 

by  Phyllis  Rosenteur 


A  "diet  story"  guaranteed  NOT  to 
take  off  an  ounce.  The  amusing  and 
futile  experience  of  a  "dieter." 


For  sample  copy  and  rates 
phone,  wire  or  write  today. 


UNITED  FEATURES 


220  East  42nd  St.,New  York,!/ 


editor  &  PUBLISHER  for  June  21.  1952 
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William  Gray,  former  editor 
of  the  McDuffie  Progress,  Thom- 


PERSONAL 

continued  from  page  35  Ga.,  will  join  the  staff  of  the 
Georgia  Press  Association  on  July 
27.  He  will  be  assistant  to  Stan- 


THE  FOURTH  ESTATE  . 


By  Trent  f 


John  R.  Herbert,  managing 
editor  of  the  Quincy  (Mass.)  Pa¬ 
triot  Ledger,  returned  from  the 
International  Press  Institute  as- 


FORD  Smith,  secretary-manager. 


Roderick  Turnbull,  former  as¬ 


sembly  in  Paris  on  the  Cunard  sociate  editor,  has  been  named  edi- 

liner  Queen  Elizabeth  on  June  16, 

*  *  *  Kansas  City,  succeeding  the  late 

Lynn  Bailey,  formerly  of  the  Collins.^  ^ 

Des  Moines  (Iowa)  Register  and  ^  . 

rri7)w/ic,  and  Lloyd  M.  Talmadge,  Curwood  Garrett,  June  grad- 
formerly  of  the  Rochester  (N.  Y.)  of  Tennessee  Tech,  has  joined 
Tinies-Union,  have  joined  the  staff  of  the  Nashville  (Tenn.) 

copydesk  of  the  Memphis  (Tenn.)  Banner.  *  *  * 

Commercial  Appeal.  Bob  Starr  ^  ^ 

has  joined  the  sports  staff  and  p-  (Cowboy)  Curtin,  pub- 
D’ann  Sullivan  and  Barbara  j'sher  of  the  Watonga  Republican, 
Hamner  are  new  members  of  the  president  of  Oklahoma 

society  department.  Press  Association,  succeeding  Joe 

♦  ♦  ♦  McBride,  Anadarko  Daily  News. 

Anne  Weyman  has  joined  the  *  *  *  ,  , 

society  staff  of  the  Atlanta  (Ga.)  Bruce  Patterson,  formerly 
Journal,  replacing  Jeannette  economic  correspondent  and  for- 
WiLLCOxoN,  who  married  Lt.  eign  news  sub-editor  of  the  Rand 


Charles  Peterson. 


EDITOR  &  PUBLISHER 


Daily  Mail,  Johannesburg,  South 
Africa,  has  joined  the  Calgary 
(Alta.)  Herald  as  hotel  reporter. 


“How's  that  for  saving  newsprint,  Sir?  36  June  brides  on  one  page, 
just  like  a  borax  ad.” 


Tkt  Oldest  PubluhfTs’  and  AdetrtistT^ 
Newspaper  in  America 


Alicia  Armstrong,  graduate  of 
the  University  of  Iowa  and  for- 


for  three  years  as  a  city  desk  clerk  cent  Stanford  journalism  graduate, 


iT**' nierly  on  the  staff  of  the  Dubuque  on  the  New  York  Times  after  at-  has  joined  United  Press  at  San 
M“ch  i^rp^Sirih  (Iowa)  Telegraph -Herald,  Iowa  tending  Columbia  University.  Francisco. 

Editor  &  Publisher,  December  7, 1901:  Adver-  City  Prcss-Citizen  and  recently  on  ♦  ♦  •  ♦  •  ♦ 

RwMewd.^'^onientfcomi^hrc^^^^  the  Davenport  (Iowa)  Daily  Warner  Ragsdale  has  left  the  Charles  Goley,  a  recent  grad- 

Editor  &  Publisher  Co.  Inc.  Times,  has  joined  the  general  news  sports  staff  of  the  Winston-Salem  uate  of  the  University  of  South 

reporting  staff  of  the  Milwaukee  (N.  C.)  Journal  to  join  the  Asso-  Carolina,  has  joined  the  Raleigh, 
(Wis.)  Journal.  ciated  Press  bureau  at  New  Or-  N.  C.,  staff  of  United  Press  as 

•  •  *  leans.  La.  Steve  Guback  of  the  vacation  reliefer. 

C.  Russell  Sumpf,  assistant  Journal’s  city  reporting  staff  has  ♦  ♦  ♦ 

city  editor  of  the  Waterbary  switched  over  to  sports.  John  M.  McSweeney,  editor- 

(Conn.)  American,  Lyall  H.  ♦  ♦  ♦  manager  of  the  Northampton 

Hill,  feature  writer  of  the  Water-  Helen  Sherman  has  resigned  County  News,  Jackson,  N.  C.,  and 


Tbe  Editor  a  Publisher  Co.,  Inc. 
James  Wright  Brown 
president 


General  Publiration  Offices: 
Seventeenth  Floor,  Times  Tower 
42Qd  St.  and  Broadway,  New  York  36,  N.  Y. 
Telephones: 

BRyant  9-3052,  30o;i.  3054.  3055  &  3056 


Robert  U.  Brown,  Editor;  Jerome  H. 

fdVuMon cTLtiiNGs.^'R^^  Sunday  Republican,  and  as  reporter  for  the  Port/o/id  (Ore.)  assistant  general  manager  of 

Erwin,  Erwin  Knoll,  Features;  Lawrence  Sando  Bologna,  reporter  of  the  Journal  with  announced  plans  of  Parker  Brothers.  Inc.,  publishers 
av«'^''josia°h  American,  have  received  special  covering  the  two  national  political  of  several  weeklies  in  Eastern 

Research  Manager;  Janet  Haslett,  Librarian,  prcss  citations  from  the  U.  S.  Jii-  Conventions  on  a  free-lance  basis.  North  Carolina,  has  been  ap- 
Charles  t.  Stuart,  PuA/kA/t;  Leach  Lasey,  nior  Chamber  of  Commerce.  *  ♦  ♦  pointed  director  of  the  graphic 

AdrZ'tis'iitl  plodtZLn'sunl^f  vvu"' l!  ♦  ♦  *  joE  Stein,  aviation  editor  of  the  arts  department  of  Chowan  Col- 

I.ARNED,  Art-Copy— Creatue;  Robert  p.  Fred  Zusy,  former  chief  of  the  Portland  (Ore.)  Journal,  has  been  lege  at  Murfreesboro,  N.  C.  He 
iTl'ATp'cTcul^ioP'xliTaler-  ^1°elyn  z'  Associated  Press  bureau  in  Cairo,  selected  for  promotion  from  lieu-  will  retain  his  newspaper  positions. 

Koloja’y,  Classified  Manager:  _ '  Egypt,  is  spending  Several  weeks  tenant  to  lieutenant-commander,  *  *  ♦ 

/raUinrton  f  D.  c.  Riir«a,  James  J.  Butler,  Vacation  in  Milwaukee  with  his  U.  S.  Navy  Reserve.  Sam  Clevenson  has  joined  the 

^MEuopohtanOSZlMzlos^f^"  wife  and  young  child.  At  the  ex-  ♦  •  •  c  o  p  y  d  e  s  k  o  f  t  h  e  Springfield 

ChicaeoT Burl^iLTsio  London  Guarantee  iA  P'ration  of  his  six  Weeks  of  leave,  Gordon  Huff,  Louisville  (Ky.)  (Mass.)  Union.  He  resigned  from 


Advertising  Representative. 


Accident  Bldg.,  360  North  Michigan  Ave.,  Chi-  he  will  be  reassigned  as  chief  of  Times  copyreader,  has  been  ap-  a  similar  post  on  the  Nassau 
hiiltioEiBvuG!' another  AP  bureau  in  the  Middle  pointed  to  the  Industrial  Develop-  (N.  Y.)  Rev/ew  5rar,  and  formerly 
'  '  East.  ment  Committee  of  the  Kentucky  worked  on  the  Bangor  (Me.) 

*  *  *  Chamber  of  Commerce.  Commercial,  Laconia  (N.  H.) 

Clifton  L.  Paisley  of  the  ♦  •  ♦  Evening  Citizen  and  the  Syracuse 

Nashville  (Tenn.)  AP  bureau,  has  Ogden  Reid,  New  York  Her-  (N.  Y.)  Herald  Journal. 


Philadelphia  Bureau,  1046  Commercial  Trust 
Bldg,,  1 5th  and  Market  Sts.,  Philadelphia  3, 
P<ir  Tel.  Rittenhouse  6-4^2.  Joseph  W. 
Drago.vetti. 


Fdfi/if  Coa/f  £di/ar.  Campbell  Watson.  resigned  to  join  the  Staff  of  the  aid  Tribune,  and  Mrs.  Reid  ar- 

^^cksonville  Florida  Times  Union,  rived  home  June  18  from  a  Euro-  Ted  Kazy,  a  1952  graduate  of 
Duncan  A.  Sco-n,  Suite  2,  PenStouse  Mills  as  clty  hall  reporter.  pean  trip  on  the  French  liner  He  the  University  of  Arizona  journal- 

*  *  ♦  de  France.  ism  school,  has  joined  the  sports 

Dunkirk  8-4151.  "  ’  *  RAYMOND  J.  DoNOVAN,  former-  *  ♦  *  Tucson  (Arfz.)  Daily 

London,  England  ofice;  Allan  Delafons,  ly  director  of  information  at  the  Nancy  Walker  and  Suzanne  Citizen.  He  replaces  Tony  Tsel- 


^ndoT'N%^°'‘'^’‘"  University  of  Notre  Dame,  has  Jones  are  new  on  the  society  desk  entis,  who  has  moved  newsside 

Paris:' France.  Editor  G  Lancrlaan  ««  resigned  to  join  the  South  Bend  of  the  Raleigh  (N.  C.)  News  and  *  *  * 

Jean  Krofsky,  editor  of  the 


Paris,  France,  Editor,  G.  Lancelaai^  ^  ...  e 

Avenue  de  Parii.  Vincennei  (Seine).  Copiet  (Ind.)  Tribune  as  Michigan  editor.  Observer.  Miss  Walker,  former 


of  Editor  a  Publisher  are  available  at  the 
American  Information  Service,  20,  rue  Duphot, 
Paris  (ler),  France. 


news  director  at  Meredith  College,  women’s  page  of  the  Co-operator, 
Dick  Scott,  former  city  editor  succeeds  Mrs.  Elizabeth  Reid,  monthly  magazine  of  the  Eastern 


Charter  Member  Audit  Bureau  of  Circuiationt.  of  the  Ashland  (Ore.)  Dally  Tid-  resigned,  as  state  society  editor.  State  Farmers’  Exchange  and  for- 
Awage*reneiaVfOT*7^art  *’****■' ‘81^9^  paper  to  be  Miss  JoNES,  who  has  been  society  mer  staff  reporter  for  the  Spring- 


Vm^Subt^ptioaRutetteePisceV'^^'^"  news  editor  of  KWIN,  Ashland,  editor  for  the  Wilmington  (N,  field  (Mass.)  Republican,  has  had 
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ent  for  the  area. 


Richard  Graf  recently  joined  _ _ ,  _  _ _  _  _  _  . 

the  rewrite  battery  of  the  Denver  S.  McDowell,  city  editor,  San  the  staff  of  the  Akron  (Ohio) 
(Colo.)  Post.  Mr.  Graf  served  Francisco  Call-Bulletin,  and  a  re-  Beacon  Journal. 


EDITOR  &  PUBLISHER  for  June  21,  1^52 


has  returned  to  his  former  post  at  C.)  Morning  Star,  succeeds  Mrs.  published  ‘The  Gardener’s  Cook- 
the  Tidings.  He  is  AP  correspond-  Coline  Covington,  who  resigned  book.” 

to  move  to  Charlotte. 


Dick  Trimble  of  the  Associat^ 
John  McDowell,  son  of  Jack  Press  Columbus  staff  has  joined 
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Where  They  Are  Now 


Henry  Mooberry,  Jr.,  for¬ 
merly  with  the  Passaic  (N.  J.) 
Herald-News,  Orlando  (Fla.)  Sen¬ 
tinel-Star,  Hartford  (Conn.)  Times 
and  the  British  United  Press,  has 
joined  the  Eastern  Public  Rela¬ 
tions  Department  of  the  Westing- 
house  Electric  Corp. 

m  *  * 

George  H.  Kerler,  veteran 
legislative  correspondent  for  the 
Associated  Press  at  Frankfort,  Ky., 
will  resign  June  29  to  become  ad¬ 
ministrative  assisant  to  Gov. 
Wetherby  of  Kentucky.  He  will 
succeed  Mack  Sisk,  who  becomes 
director  of  the  newly  organized 
State  Division  of  Publicity.  Mr. 
Sisk  is  publisher  of  the  Dawson 
Springs  (Ky.)  Progress  and  a 
member  of  the  board  of  directors 
of  the  Kentucky  Press  Association. 

♦  •  »  ( 

John  Marshall,  former  city 
editor  of  the  Raleigh  (N.C.) 
Times  and  formerly  on  the  news 
staff  of  the  Richmond  (Va.) 
Times-Dispatch  and  several  other 
daily  papers,  has  resigned  as  pri¬ 
vate  secretary  to  Gov.  W.  Kerr 
Scott  to  accept  a  position  as  per¬ 
sonnel  officer  with  the  J.  A.  Jones 
Construction  Co.,  Charlotte,  N.  C. 

•  •  * 

Dale  Plumb,  a  photographer- 
reporter  for  the  old  Vancouver 
(Wash.)  Sun,  and  later  a  reporter 
for  the  San  Diego  (Calif.)  News- 
Tribune,  is  now  an  account  execu¬ 
tive  with  the  Showalter  Lynch 

Advertising  Agency,  Portland. 

*  *  * 

Joseph  L.  Markham,  former 
advertising  manager  of  the  Mon¬ 
tana  Standard  (Butte),  has  been  j 
named  secretary-manager  of  the 
Montana  Automobile  Association. 

*  *  * 

Marion  Sexton,  ex-publisher  of 
the  former  Vancouver  (Wash.) 
Sun  and  former  Portland,  Ore., 
radio  and  newspaperman,  has 
been  named  senior  first  citizen  by 
the  Wahiawa  (Oahu,  T.H.)  Junior 

Chamber  of  Commerce.  He  is 

now  residing  in  Hawaii. 

*  *  * 

John  Shumaker  has  resigned  as 
news  editor  of  the  Nashville  bu¬ 
reau  of  the  Associated  Press  to 

become  public  relations  director 
for  the  Tennessee  National  Guard. 
Clint  Wade,  former  U.P.  staffer, 
resigned  from  the  National  Guard 
to  handle  publicity  for  Gov.  Gor- 
ix)N  Browning. 

m  *  * 

John  McDonald,  rimman  on 
the  Salt  Lake  City  (Utah)  Deseret 
News  copydesk  for  the  last  two 
years,  has  resigned  to  join  the  staff 
of  Los  Alamos,  N.  M.,  scientific 
laboratory  as  a  scientific  writer. 
Formerly  he  was  a  staff  member 
of  the  Salt  Lake  City  Tribune. 

*  *  « 

Philip  L.  Crittenden,  on  the 
Milwaukee  (Wis.)  Journal  before 

joining  Hotpoint,  Inc.,  Chicago, 

has  been  appointed  director  of 
public  relations. 


rOPEKIl 

las  ujtiat  It  TakGBi 


THE  IMPORTANCE  OF  "RESPONSIVE 


NESS"  TO  NATIONAL  ADVERTISING 


TRADE  MARKS 


Why  do  the  manufacturers  of  various  na¬ 
tionally  distributed  and  advertsled  products  fear 
ture  trade  marks,  symbols  attractive  and  pro¬ 
vocative  characters? 


They  do  it  because,  both  on  the  product  and 
in  advertising,  it  makes  Identification  Immedl 
ate.  The  shelves  of  the  gnicer,  the  super-market,  are  brightened  by  these 
insignias  of  merit  and  of  remembrance.  Children  love  them  .  .  .  grown-ups 
smile  their  plea.sed  recognition. 


Trade  marks  are  a  proven  foe  to  substitution.  They  are  more  than  this 
they  often  humanize  a  product.  Give  it  extra  color.  .And  when  a  NEW 
article  is  put  on  the  market,  they  speed-up  the  “Test”  campaigns  in  news¬ 
papers.  Dealers  approve  .  .  .  are  openly  enthusiastic. 

But  here  is  the  CORE  of  the  plan:  Some  markets,  areas,  states,  p>eople, 
seem  more  responsive  to  Trade  Marks  than  others.  They  WANT  a  remember 
able  idea.  What's  more,  once  they  are  SOLD  on  a  product,  thus  trade  marked 
advertised,  and  remain  sold.  Perhaps  the  two  words  that  best  express  it  are 
— “Remain  faithful.” 

This  Topeka  market  of  over  100,000  is  characteristic  of  all  Kansas:  when  a 
local  newspaper  they  hold  in  respect  tells  about  a  product  .  .  .  shews  Ite 
trade  mark  .  .  .  they  are  faithful  through  the  years.  Advertising  becomes  a 
“friend  of  the  family.” 

Topeka  is  peculiarly  opportunist.  Likes  to  experiment,  however.  Is 
willing  to  TRY  NEW  THINGS  AND  IDEAS.  The  surrounding  Counties, 
made  up  of  prosp>erous  and  ambitious  farm  folks,  sticks  by  the  old,  but 
I  invites  the  NEW.  The  market  is  certainly  one  of  the  finest  TEST 

I  MARKETS  in  all  America.  If  a  better  farm  implement  comes  along, 

they’ll  snap  it  up  for  trail.  The  same  is  true  of  ANYTHING,  from  food 
to  barn  roofing.  But  the  tried  and-true  OLD  product  is  never,  never 
thrust  aside. 

Here  are  Illustrated  a  number  of  new  and  old  trade  mark  characters. 
Some  familiar,  some  recently  introduced.  How  many  of  them  can  YOU 
Identify?  They’re  all  for  foods.  The  dealer  calls  them  “sales  pals.” 

Two  great,  human,  home-lover  newspapers  cover  this  100,000-and 
over  area.  'They  prldefully  colUihorate  with  the  national  advertiser. 
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The  Topeka  Newspaper  Printing  Company,  Inc. 


Represented  By  The  Capper  Publications,  Inc. 
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BOOKS  IN  REVIEW 

*Abe  Martini  Sayings, 
And  Creator*s  Profile 

By  ProL  Roscoe  EUard 

Graduate  School  of  Journalism,  Columbia  University,  New  York 


THE  LIFE  AND  TIMES  OF  KIN 
HUBBARD,  CREATOR  OF  ABE 
MARTIN.  By  Fred  C.  Kelly.  101 
Fifth  Avenue,  N'ew  York:  Farrar, 
Strauss  and  Young.  179  pp.  $3. 


I  OVERHEARD  a  thirty-ish  woman 
(unmarried)  complain  the  other 
day  that  all  philosophizings  about 
marriage  and  romance  made  her 
so  nervous  she  couldn't  sleep.  Yet 
when  they’re  pungent  and  true  and 
chuckle-able,  there’s  something 
about  them  that  brings  fame — and 
riches. 

Romance  and  marriage  play  a 
significant  part  in  the  clarifying 
“Maxims’  ’of  Le  due  de  la  Roche¬ 
foucauld — of  which  one  critic  said, 
“His  every  saying  is  the  seedling 
of  a  novel.”  And  courtship  and 
marriage,  including  his  own,  are 
predominant,  in  Kin  Hubbard’s 
two-sentence  maxims  that  he  put 
in  the  mouth  of  his  comic-panel 
character,  Abe  Martin,  and  his 
rustic  Brown  County,  Indiana, 
compatriots,  for  the  Indianapolis 
News. 

Pungent,  revealing  phrase  was 
pretty  habitual  for  Kin  Hubbard, 
Fred  Kelly  and  Mrs.  Hubbard  re¬ 
call  in  this  book.  Kin  was  34  and 
drawing  $35  a  week  from  the 
News  in  1904  when  he  started  Abe 
Martin  and  asked  Josephine  Jack- 
son  of  Indianapolis  to  marry  him. 

For  the  nation,  difficulties  had 
flared,  remember,  with  the  build¬ 
ing  of  the  Panama  Canal,  when 
an  engineer  ineptly  took  a  coffin 
to  the  Isthmus  with  him;  in  the 
Philippines  over  land-holdings  by 
friars  of  the  Catholic  Church;  at 
Tokyo  over  California’s  proscrip¬ 
tion  of  Japanese,  and  in  China 
over  a  boycott  against  American 
goods.  William  Howard  Taft,  as 
more  than  Secretary  of  War,  be- 


EVERYTHING  IN 
BALTIMORE 


HORNING  EVENING  SUNDAY 


came  diplomatic  trouble-shooter 
with  historic  success.  But  to  Jose¬ 
phine  it  was  an  unsettled  time. 

“Hadn’t  we  better  wait  till  times 
are  normal?”  she  asked  her  fiance. 
And  Kin,  she  recalls,  replied: 

“The  fellow  who  waits  to  get 
married  until  times  get  normal  is 
apt  to  get  normal  himself.” 

So  they  looked  at  furniture.  And 
Kin  was  astonished  that  it  took 
$12  to  buy  a  dresser,  $37.50  for 
a  bed — $300  to  equip  an  apart¬ 
ment.  Suggested  Josephine: 

“Had  we  better  wait  till  we 
have  more  money?” 

“When  a  man  waits  to  get  mar¬ 
ried  till  he  has  enough  money,  he 
isn’t  in  love,”  Kin  Hubbard  told 
her. 

Then,  too,  there  was  Papa 
trouble.  Kin  was  a  damndemocrat. 
And  it  was  one  word  in  Papa 
Jackson’s  Republican  vocabulary. 
Kin  tried  to  get  along  with  the 
Union  veteran.  One  day  he  gave 
him  a  cigar.  And  those  were  times 
when  a  nickel  cigar  smelled  all 
right. 

The  old  gentleman  sniffed  it  sus¬ 
piciously.  bit  it,  and  lit  it,  and 
it  pleased  him.  He  smiled  at  Kin 
for  the  first  time,  and  held  out 
his  hand.  Kin  was  embarrassed 
and  muttered  with  a  grin: 

“What  this  country  needs  most 
is  a  good  five-cent  cigar.” 

Mr.  Jackson  chuckled,  and  con¬ 
tinued  to  chuckle  nightly  at  Abe 
Martin’s  sayings  in  the  News.  It 
did  the  trick  in  the  Hubbard- 
Jackson  relations.  So  Kin  thought 
it  good  enough  to  publish  in  his 
rustic  character’s  mouth. 

Vice-President  Thomas  Marshall, 
an  ardent  Abe  Martin  fan,  bor¬ 
rowed  it  years  later  for  a  speech 
and  made  it  oratorically  famous. 


Breakfast  Briefs 

The  price  of  a  hair  cut  is  going 
to  $1.50,  so  watch  our  hair  grow. 
No  conversation  is  worth  that 
much. 

*  *  • 

Senator  Connally  warns  that 
any  reduction  in  our  European 
spending  will  bring  Hell.  Let  us 
by  all  means  do  whatever  is 
necessary  to  preserve  this  Heaven. 

From  the  Cleveland  Plain  Deafer 


Later  still,  Franklin  P.  Adams  in 
the  New  York  World’s  “Conning 
Tower”  improved  on  it:  “There  are 
plenty  of  good  flve-cent  cigars  in 
the  country,”  FPA  reported.  “Tho 
trouble  is  they  cost  a  quarter 
What  the  country  really  needs  is 
a  good  five-cent  nickel." 

V  *  « 

Shy,  self-effacing  all  his  life.  Kin 
Hubbard,  as  Kelly  readably,  an¬ 
ecdotally  portrays  him  in  this  boy- 
hood-to-fame  biography,  screwed 
his  courage  to  the  marrying  point 
after  the  cigar  episode.  But  he 
wouldn’t  permit  guests  in  the  room 
at  the  Jackson  home  during  the 
ceremony.  And  though  he  had 
wanted  to  be  an  actor — one  of 
Papa  Jackson’s  complaints  was  that 
he  looked  like  one — his  Chautau¬ 
qua  summer  as  a  chalk-talker 
found  him  weak  of  voice,  back  to 
the  audience,  and  it  hurt  the  sale 
of  his  books. 

Once  Will  Rogers  spotted  him 
in  his  audience  and  introduced 
him: 

“Meet  Kin  Hubbard,”  Will  an¬ 
nounced. 

The  audience  clapped  courteous¬ 
ly,  but  when  Rogers  supplemented, 
“Kin  Hubbard,  the  creator  of  Abe 
Martin,”  the  audience  rose  and 
cheered.  The  rustic  character  was 
known  and  loved,  his  creator  al¬ 
most  nameless. 

*  V  * 

Pundits  disagree  in  defining 
humor.  But  I  think  we  come  close 
to  its  priceless  ingredient  when  we 
say  the  comic  must  have  quick 
transition  from  the  serious  to  the 
non-serious.  It  is  lasting  when  it 
spotlights  revealingly  a  foible  most 
flesh  is  heir  to.  Like  all  art,  it 
takes  an  eye  that  sees  more  than 
the  rest  of  us. 

Hubbard  early  learned,  Kelly  ob¬ 
served,  to  produce  chuckles  by  re¬ 
porting  a  human  situation  with 
sharp  accuracy — in  tight,  terse  sen¬ 
tences  that  passed  quickly  from 
serious  to  non-serious.  The  berry 
stain  on  the  pompous  shirt;  the 
twist  in  the  grammar  of  the  bank¬ 
er’s  wife.  Kelly  quotes  Abe  Mar¬ 
tin  as  observing: 

Some  men  are  born  great,  some 
achieve  greatness,  an’  others  jest 
keep  still. 

Take  the  annual  banquet  away 
from  the  average  organization  an’ 
thar  haint  nothin’  left. 

Miss  Fawn  Lippincut  has  low¬ 
ered  her  skirts  fer  Lent. 

Woman’s  work  is  never  done. 
There’s  alius  some  place  on  her 
face  she’s  missed. 

Some  fellers  git  credit  fer  bein’ 
conservative  when  ther  only  stupid. 

It  haint  a  bad  plan  to  keep  still 
occasionally  even  when  you  know 
what  yer  talkin’  about. 

On  the  Christmas  of  1930,  when 
Kin  Hubbard  was  62,  he  had 
moved  from  $35  a  week  at  34  to 
money  and  fame — and  great  hap¬ 
piness.  At  bedtime,  he  was  in  a 
boyish  mood  and  said,  “This  has 
been  the  happiest  Christmas  of  my 
life.” 

Next  morning,  he  suffered  a 
EDITOR  S 


Razzberry  Pie 
In  Famed  Pi  Alley 

Boston  —  Newspapermen  and 
City  officials  clashed  this  week 
over  a  dim,  rather  dirty  alley  that 
runs  from  City  Hall,  past  the 
Boston  Post  building,  to  Washing¬ 
ton  Street.  The  squabble  is  over 
the  name — is  it  PI  alley  or  PIE 
alley? 

The  cobblestone  lane  was  fa¬ 
mous  in  olden  days  for  several 
lunch  rooms  and  a  tap  or  two. 
Newspapermen  particularly  liked 
Gridley’s  where  the  pie  and  cof¬ 
fee  were  good. 

It  is  also  famous  for  vast  quan¬ 
tities  of  pied  type  showered  on  it 
from  printers’  windows  on  either 
side. 

The  argument  came  about 
when  City  officials  put  up  a  sign 
designating  the  alley  as  PIE  Alley 
for  the  benefit  of  tourists. 


heart  attack  and  died. 

Editorial  writers  and  cartoonists 
all  over  the  country  said  it  was  a 
national  tragedy.  Flags  were  at 
half-staff.  John  T.  McCutcheon  in 
the  Chicago  Tribune  showed  all 
Kin’s  characters  bowed  in  grief.  In 
Indiana  parks  today  are  memorials 
to  Kin’s  characters,  and  Ohio  State 
University  has  placed  Kin  Hub¬ 
bard’s  name  in  its  Journalism  Hall 
of  Fame. 

*  *  * 

Abe  Martin’s  comments  have 
to  be  re-published  in  newspapers. 
Some  of  them,  chuckled  at  yester¬ 
day,  were  first  published  more  than 
40  years  ago — a  severe  test,  as 
Fred  Kelly,  originator  of  the  Wash¬ 
ington  column,  points  out  in  this 
discerning  profile  of  Kin  Hubbard, 
syndicated  newspaper  panelist- 
philosopher.  Kelly’s  book,  rich  in 
its  own  right  as  biography,  judici¬ 
ously  and  generously  collects  Kin 
Hubbard’s  best,  living  philosophy. 

Yes,  Miss  Thirty-ish,  there’s 
somethin’  about  marriage,  ro¬ 
mance,  an’  light  upon  it,  that  mil¬ 
lions  love  and  pay  fer.  As  Shaks- 
pere’s  C  a  s  s  i  u  s — and  all  Abe’s 
readers  since  1904  would  tell  you, 
the  fault  may  not  be  in  yer  stars 
but  in  yerself.  Some  kids  never 
grow  up;  they  jist  grow  away. 

■ 

McCrakens  Establish 
Scholarship  Fund 

Laramie,  Wyo.  —  A  $10,000 
scholarship  fund  has  been  estab¬ 
lished  at  the  University  of  Wyom¬ 
ing  by  Publisher  Tracy  S.  Mc¬ 
Cracken  and  Mrs.  McCracken.  In¬ 
come  from  the  fund  will  be  used 
to  grant  two  scholarships  of  $250 
each,  annually,  starting  in  1953, 
University  President  G.  D- 
Humphrey  said. 

The  Tracy  and  Lillian  McCrack¬ 
en  scholarships  will  be  awarded  to 
high  school  graduates  in  any  of 
the  five  Wyoming  counties  in 
which  the  McCrackens  have  news¬ 
paper  or  radio  interests — Laramie, 
Albany,  Sweetwater,  Carbon,  and 
Washakie. 
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These  Two  Direct  Paths  Reach 
Top  Leaders  in  Their  Fields 


Fdhor  &  Publisher 


Syndicated 


NEWSPAPER 

EDITORS 


the  Directory — a  service 
included  with  the  regular 
issue  of  July  26  —  can 
accept  advertising  copy 
up  to  July  II,  when  the 
forms  close.  It  would  be 
wise  to  make  reservations 
immediately.  Regular 
contract  or  transient 
rates  apply.  j 


^  J  To  keep  thoroughly  alert  in  the  highly 

selective  field  of  newspaper  features  of  all 
kinds.  Editor  &  Publisher's  Annual  Syn- 
/  dicate  Directory  is  invaluable  as  a  year- 
/  through  reference  hook. 

/  Double-checked,  reedited,  and  devoted  exclus-  . 
/  ively  to  newspaper  features,  it  gives  names  of  j 
/  syndicates,  writers,  artists,  addresses,  etc.  Because  / 
/  reader  preferences  change  with  the  times,  and  loca-  / 
tional  preferences  can  be  pronounced,  the  Directory’s 
timely  data  is  certainly  tied  in  with  newspaper  circu- 
lation.  , 


/  Here  is  a  broad,  all-inclusive  picture  of  every  accre- 

/  dited  feature,  big  and  little,  plus  what  is  new  .  .  .  what 
X  public  preference  has  developed. 

/newspaper  i 

/  SYNDICATES  j 

/  Newspaper  editors  —  and  others  who  influence  the  selec-  / 

/  tion  of  features — have  for  twenty-six  years  looked  to  this  Directory  / 
for  the  most  authentic  and  the  most  complete  listing  of  newspaper  j 
syndicated  material,  in  every  department  of  their  papers.  j 

For  that  reason,  the  Directory  is  an  unexcelled  medium  for  any  / 
syndicate  feature  message.  It  is  forcefully  resultful  in  continuing  / 
the  demand  for  established  features  and  introducing  new  features,  j 
It  offers  a  rare  opportunity  for  syndicates  to  elaborate  on  their  j 
ideas,  sales-wise.  / 

The  Directory  is  a  “natural”  for  both  newspaper  editors  and  / 
newspaper  syndicates.  / 


This  will  be  the  27th  issue 
of  the  Annual  Syndicated 
Features  Directory,  and  its 
importance  to  both  news¬ 
papers  and  newspaper 
syndicates  has  steadily  in¬ 
creased  with  the  reader-in¬ 
terest  growth  of  syndicated 
features.  There  is  added 
significance  in  the  fact  that 
it  is  the  only  book  of  its 
kind. 


Rditor  &  Publisher 


TIMES  TOWER,  TIMES  SQUARE, 
NEW  YORK  36,  N.  Y. 
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tuiiutt  Or  i^UBLiiantHlor  June  /si. 


“Large  users  of  newspaper  space  have  a  vital 
interest  in  reading  EDITOR  &  PUBLISHER.  We 
know  that  it  is  required  reading  for  members 
of  our  own  profession,  from  top  executives  on  down. 
We  consider  EDITOR  &  PUBLISHER  a  ‘must 
for  our  promotion,  both  from  an  advertising 
liaison  and  an  industrial  relations  standpoint,” 

SAYS 


Editor  and  Publisher, 
The  Chicago  Sun-Times 


“How  can  we  serve  readers  and  advertisers  better?” 

Marshall  Field,  Jr.,  Editor  and  Publisher  of  Thk  Chicago  Sun-Timks,  occupies  most  of 
his  waking  hours  seeking  answers  to  this  question — and  the  record  of  this  vigorous  young 
newspaper  is  tribute  to  the  success  of  his  search. 

Under  his  leadership.  The  Sun-Times  significantly  has  broailened  the  scope  of  its  editorial 
coverage  and  has  scored  notable  advertising  gains.  It  has  added  to  its  laurels  as  a 
guardian  of  Chicagoans’  interest,  and  has  ileveloped  a  reputation  as  a  fair,  independent, 
and  non-partisan  newspaper. 

The  philosophy  Iwhind  the  growing  influence  of  The  Sun-Times — now  the  No.  2  news- 
pajier  in  .\merica’s  No.  2  market — is  Field’s  own:  Not  to  be  content  with  the  pattern  of 
the  past,  not  to  consider  his  new.spaper  as  an  isolated  entity,  but  to  think  of  The  Sun- 
Times  always  in  relation  to  the  community — to  the  needs  of  the  reader  and  the  business 
of  the  advertiser. 

.\s  progress  is  achieved.  The  Sun-Times  wants  the  worhl — and  in  particular  the  advertising 
world — to  know  about  it.  Here  Publisher  Field  considers  Editor  &  Publisher  a  “must.” 

“Large  users  of  newspafier  space  have  a  vital  interest  in  reading  Editor  &  Pubusher,” 
he  says.  “We  know  that  it  is  required  reading  for  members  of  our  own  profession,  from 
top  executives  on  down.  We  consider  Editor  &  Publisher  a  ‘must’  for  our  promotion, 
both  from  an  advertising  liaison  and  an  industrial  relations  standpoint.” 
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Name  Stars  to  Work 
From  Chicago  City  Desk 


The  two  quadrennial  political 
extravaganzas  in  Chicago  next 
month — the  Republican  and 
Democratic  national  conventions 
— are  going  to  be  given  big-time, 
big-name  coverage  by  various  syn¬ 
dicates. 

King  Features  Syndicate  has 
arranged  for  a  regular  city  desk 
in  Chicago  to  handle  the  daily 
output  of  four  of  its  stellar  col¬ 
umnist-reporters:  Westbrook  Peg- 
ler,  George  S  o  k  o  1  s  k  y  ,  Fulton 
Lewis,  Jr.,  and  George  Dixon. 

Louis  Messolonghites,  assistant 
to  the  executive  editor,  will  be  in 
charge  of  the  news  desk,  which 
will  be  set  up  at  the  Conrad  Hil¬ 
ton  Hotel.  Copy  from  the  four 
writers  will  flow  over  the  desk 
and  directly  to  a  night  wire  for 
release  on  receipt. 

Regular  schedules  will  be  drop¬ 
ped,  it  was  explained  by  Frank 
C.  (Bill)  McLearn,  executive  edi¬ 
tor  at  King.  Instead  of  copy  be¬ 
ing  sent  out  three  or  four  days  in 
advance,  it  will  be  handled  on  a 
daily  basis  like  straight  news.  Copy 
will  be  mailed  from  New  York, 
Chicago  and  San  Francisco  in  a 
strenuous  effort  to  reach  all  clients 
simultaneously.  Those  on  the 
Hearst  night  wire  will  get  the 
copy  for  immediate  use. 

It  is  expected  that  most  of  the 
King  clients  will  use  the  conven¬ 
tion  articles  in  the  next  morning’s 
or  evening’s  editions.  The  length 
will  run  about  the  same  as  their 
usual  stints,  although  “Peg”  some¬ 
times  runs  longer  on  special 
stories  such  as  the  conventions. 


The  service  begins  with  pre¬ 
convention  studies  on  the  evening 
of  Sunday,  July  6,  the  day  before 
the  opening  of  the  GOP  confab. 

“These  men  are  not  just  com¬ 
mentators,”  pointed  out  Mr.  Mc¬ 
Learn.  “They  are  all  essentially 
reporters — leg  men.  They  will  not 
be  pontificating.  They  will  be 
digging  into  politics  for  stories." 

Incidentally,  Mr.  Pegler  has 
signed  another  long-term  contract 
with  King  Features,  whose  lead¬ 
ers  expressed  gratification  at  having 
his  Pullman-car  name  on  the 
dotted  line  again. 

The  Central  Press  Associa¬ 
tion,  the  news  mat  division  of  the 
King  Syndicate,  will  send  pic¬ 
tures  by  wire  to  New  York,  Cleve¬ 
land  and  San  Francisco  and  will 
send  them  out  in  mat  form  over¬ 
night  from  Chicago  to  nearly  900 
clients.  CPA  has  a  bureau  in 
Chicago  and  it  will  be  aided  by 
staffers  from  Cleveland. 

NEA  Coverage 

NEA  Service,  Inc.,  is  planning 
a  number  of  convention  features. 
John  Gunther  begins  two  special 
series  on  “Inside  the  Republican 
Party”  and  “Inside  the  Demo¬ 
cratic  Party”  June  24. 

Peter  Edson,  NEA  Washington 
correspondent,  and  Bruce  Biossat, 
political  correspondent,  will  be  at 
the  historic  Chicago  meetings. 
NEA  Telephoto  and  feature  pic¬ 
tures  will  be  flashed  by  wire  from 
the  Chicago  Amphitheater  and 
rushed  to  clients  in  the  daily  mat 
service.  Political  cartoons  by 


^  Uncle  Dan’s  Comeback. 

Framed  for  a  crime  he  didn’t  commit,  Dan’s  father 
I  OM  prison,  and  his  mother  of  a  broken  heart. 

But  Dan,  a  flat  broke  kid,  went  out  into  the  world 
. . .  and  thirty-five  years  later  comes  back  to  his  home-town  with 
flocks  of  millions  made  the  hard  way. 

Little  Orphan  Annie 

her  dog  Sandy,  and  faithful  friend  Limpy  Lem  can  be  counted  on 
to  help  Lncle  Dan  clear  the  family  name... and  give  Kurt  Knits 
his  just  desserts... in  the  current  sequence  of  the  comic  strip 
widely  loved  hy  men  and  women  of  all  ages  and  income  groups! 
As  a  Summer  stimulus  to  circulation,  ask  to  see  the  new  sequence 
...phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chieaga  T’ribune-JVeu^lTarh  JVeu?s 

Bulldina,  IV^iwYorh 
Tribune  Toimer,  Chteago 


Dorman  H.  Smith  and  John  Fis- 
chetti  will  be  offered. 

Also  offered  by  NEA  is  “In 
Convention  Assembled,”  18 
sketch-and-story  strips  portraying 
significant  highlights  of  historic 
political  conventions. 

Scoreboard  mats  to  help  adver¬ 
tising  managers  sell  extra  conven¬ 
tion  ad  linage  are  available  from 
NEA. 

Alsops  to  Chicago 

WiLLET  Weeks,  manager  of  the 
New  York  Herald  Tribune 
Synlicate,  has  announced  that 
Joseph  and  Stewart  Alsop  will  at¬ 
tend  the  conventions  to  report  on 
the  behind-the-scenes  story.  In¬ 
stead  of  their  usual  schedule  of 
four  columns  weekly,  they  will  file 
daily  reports  during  both  conven¬ 
tions. 

SHNA  Plans 

Walker  Stone,  editor  of  the 
Scripps-Howard  Newspaper  Al¬ 
liance,  will  put  almost  his  entire 
Washington  staff  in  the  field  at 
Chicago.  Charles  T.  Lucey  will 
write  the  main  convention  reports 
for  S  H  N  A.  Scripps-Howard’s 
weekly  inside-Washington  column, 
“Washington  Calling,”  will  become 
a  daily  “Chicago  Calling”  column 
for  the  periods  of  the  conventions. 

Joining  Mr.  Lucey  in  the  over-all 
coverage,  in  reporting  the  activities 
of  the  various  state  delegations  and 
in  interpreting  convention  actions 
will  be  such  by-liners  as  Foreign 
Editor  Ludwell  Denny,  Andrew  F. 
Tully,  Parker  LaMoore,  Daniel  M. 
Kidney,  Marshall  McNeil,  Fred  W. 
Perkins,  Kermit  McFarland,  James 
M.  Daniel,  Robert  Crater,  Charles 
Egger,  Ruth  Finney,  William  D, 
Sisson,  Douglas  Smith,  Roger  W. 
Stuart,  and  A.  M.  Colegrove.  Staff 
organization  and  assignments  will 
be  under  direction  of  Managing 
Editor  Dick  Thornburg,  working 
with  Editor  Stone. 

News  and  Notes 

Raymond  Moley  will  cover  the 
two  conventions  for  the  Associ¬ 
ated  Newspapers,  Inc. 

^  * 

Consolidated  News  Features, 
Inc.,  is  sending  Jay  Franklin  who 
writes  the  “We  the  People”  column 
and  who  assisted  in  writing  the 
Truman  speeches  in  the  1948  cam¬ 
paign,  to  the  Chicago  meetings. 

*  *  * 

AP  Newsfeatures  is  sending 
out  several  pages  of  political  art 
and  stories  as  independent  features 
and  to  supplement  spot  news,  with 
cartoons  of  candidates  by  Milt 
Morris. 

*  *  * 

King  Features  has  worked  out 
an  arrangement  with  FBI  Director 
J.  Edgar  Hoover  to  release  a  spe¬ 
cial  feature,  “Fugitives  From  the 
FBI,”  semi-weekly  in  the  spot  news 
page  of  the  newsmat  service,  start¬ 
ing  June  23. 

*  *  * 

TV  a  Photo  Teaser 

Television  coverage  of  the  na¬ 


tional  political  conventions  in  Chi¬ 
cago  actually  should  result  in  in¬ 
creased  newspaper  sales,  says 
Edwin  C.  Stein,  editor  of  Inter¬ 
national  News  Photos,  who  has 
just  spent  several  days  in  Chicago 
rehearsing  INP’s  arrangements. 

“The  fleeting  glimpses  which 
televiewers  will  get  of  the  proceed¬ 
ings,”  Mr.  Stein  said,  “should  whet 
their  appetites  for  the  all-out  news 
and  photo  coverage  which  they 
will  receive  in  newspapers.” 

Mr.  Stein  revealed  that  INP  is 
staffing  both  conventions  with  40 
photographers  and  technicians. 

Mr.  Stein  will  have  as  his  key 
assistants  Syd  Bandes,  news  editor 
from  New  York,  and  Peter  Harris, 
INP  Chicago  bureau  chief. 

Among  the  veteran  INP  photog¬ 
raphers  who  will  have  assignments 
at  both  conventions,  Mr.  Stein 
said,  are  Sam  Schulman  and  Frank 
Jurkoski  from  New  York,  A1  Muto 
and  Maurice  Johnson  from  Wash¬ 
ington,  and  Miami  bureau  chief 
James  O’Grady. 

■ 

Dr.  Walter  C.  Alvarez,  for  25 
years  consultant  at  the  Mayo 
Clinic,  has  written  a  new  series  of 
26  installments  on  “How  To  Live 
With  Your  Arthritis,  Allergy  and 
Ulcer,”  for  the  Register  and 
Tribune  Syndicate.  The  orieinal 
series  was  on  “How  To  Live  With 
Your  Nerves,  Heart  and  Blood 
Pressure.”  A  score  of  the  largest 
papers  in  the  country  ordered  both. 

«  «  * 

Mr.  Smith  goes  to  Helsinki... 
Red  Smith,  Boswell  of  sports,  will 
write  six  pieces  weekly  during  the 
1952  Olympics  for  the  New  York 
Herald  Tribune  Syndicate. 

■ 

'Boss'  Dodge  Dies; 
Noted  Art  Director 

Los  Angeles — Arthur  Burnside 
(Boss)  Dodge,  88,  for  42  years  art 
director  of  the  Los  Angeles  Times 
until  his  retirement  in  1947,  died 
June  11. 

Mr.  Dodge’s  career  spanned  vir¬ 
tually  the  entire  history  of  news¬ 
paper  illustration  techniques  from 
hand-carved  wood  cuts  to  four- 
color  photoengravings. 

Mr.  Dodge  was  born  July  9, 
1863,  in  Providence,  R.  L,  and 
came  to  California  by  way  of  Pan¬ 
ama  with  his  parents  when  he  was 
six  months  old. 

■ 

Arbitrator  Orders 
Guildsman  Reinstated 

Under  an  arbitration  ruling,  the 
New  York  World-Telegram  and 
Sun  must  reinstate  Richard  D. 
Leahy  to  the  city  staff,  with  back 
pay  to  Feb.  15,  less  any  earnings 
in  that  period.  Mr.  Leahy  is  a 
former  chairman  of  the  Guild 
unit  on  the  newspaper. 

The  arbitrator,  A.  H.  Stockman, 
said  the  management  had  not 
given  prior  warning  and  had  failed 
to  offer  evidence  sufficient  to  up¬ 
hold  its  claims  of  gross  neglect 
of  duty  and/or  in  efficiency. 
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Daily  Presents 
Religious  Views 
Without  Protest 

Nashville,  Tenn. — A  spiritual 
awakening  has  caused  newspapers 
to  give  more  extensive  play  to  re¬ 
ligious  news.  ,,  j  ,  ~  Ties  lias  dccii  rcaiiy  irciiiciiuuus. 

This  opinion  was  expressed  here  was  encouraged.  Understanding  is  troit  Free  Press,  Chicago  Daily  Angelo  “Right  from  the 

last  week  when  editors  of  the  the  road  to  tolerance.”  News  and  Miami  Herald  ran  daily  printing  of  the  first  article  the  se- 

Nashville  Tennessean  and  the  Mr,  Moss  said  churches  and  Lenten  articles  on  Page  One  and  j.jgj  became  the  talk  of  the  town. 
Nashville  Banner  met  in  a  journal-  newspapers  are  closer  together  Picture  Page  under  the  title  “What  . 

istic  panel  at  West  End  Syna-  than  ever  before.  My  Religion  Means  to  Me.”  Long-Distance  Comment 

gogue.  In  attendance  were  24  of  «we  deal  in  a  fragile  and  com-  The  three  papers  gave  the  views  "15?  Heming,  who  handled 

the  47  contributors  to  a  series,  piex  commodity  in  the  newspaper  of  laymen.  Original  plans  for  the  Jhe  Chi^go  Daily  jJ® 

“What  My  Religion  Means  to  business  ”  he  said  “We  try  to  re-  senes  originated  with  Adrian  Ful-  Picture  Page,  reported  that 
Me.”  published  this  year  by  the  cord  segmems  S  life  I  believe  ler.  Free  Press  religious  editor,  that  paper  received  comment  even 
Tennessean.  All  of  the  contribu-  we  are  tSng  °o  look  more  for  and  were  based  upon  the  success  Jv  long-distance  telephone  calls, 
were  Nashville  women.  Te  .o  We  Iry  oj  a  similar  projee.  in  1951  by  fte  One  0^«8o  ^ 

m^A  Ha;wT“ediTrof  Tennessean.  ferrs^'StnT fc^da“  .to  h" 

man  A.  Harwell,  editor  of  the  Church  news  is  a  heartening  ex-  Many  Messages  article  was  carried 

Tennessean;  Charles  Moss,  execu-  amnle  of  this  endeavor  ”  ^  t.  i  carried. 

tive  editor  of  the  Banner;  Robert  ^  the  Tv®  reaction  from  the  general  she  reported  that  there  has  been 

Horsley,  promotion  manager  of  i!j«hTnie  ^nmen^  re  ‘’“T Page  One  display  of  a  considerable  demand  for  back 

the  Tennessean;  Miss  Etha  Green,  ^r®^L  religious  feelings  has  been  tre-  numbers  of  the  papers  containing 

reporter  for  the  Banner-  Miss  on  the  tremendous  public  mendous  on  all  three  papers,  ac-  tbe  Lenten  articles. 

Jane  Carter,  church  editor’ of  the  aroused.  cording  to  Frank  Angelo,  Free  Both  the  Greater  Miami  and 

Tennessean,  and  Bob  Bell,  church  “Several  of  the  women  told  us  Press  features  editor.  This  has  Greater  Fort  Lauderdale  Minister- 
editor  of  the  Banner.  ’  ll'al  perfect  strangers  called  them  been  shown  by  thousands  of  tele-  ial  Associations  have  passed  reso- 

Mr.  Harwell  said  it  is  a  newspa-  *1^®  morning  their  article  appeared  phone  calls  and  written  messages  lutions  commending  the  Herald 
per  axiom  that  no  religious  con-  the  Tennessean,”  Mr.  Horsley  received  by  the  writers  of  the  for  offering  such  “an  inspirational 
ould  "ubliZl,T5.  said.  'They  just  wanted  to  con-  daily  articles  and  by  the  newspa-  ,,ries.” 
pecially  in  letters  to  the  editor,  gratulate  the  writer,  and  tell  them  j«rs  religious  editors  and  execu-  Said  George  Beebe,  acting  man- 
He  said  that  the  series  of  articles  how  much  ^  enjoyed  their  tives.  aging  editor  of  the  Miami  Herald; 

on  “What  My  Religion  Means  to  views  on  religion.”  As  a  result  of  this  response,  the  “I  think  the  series  has  won  a  lot 

Me”  obviously  included  contro-  Commending  the  Tennessean’s  Detroit  Free  Press  has  reprinted  of  deep  affection  for  the  Herald 

versial  matter.  Some  of  the  ar-  series  on  personal  religious  views,  the  Lenten  series  in  booklet  form,  among  the  church-going  public.  It 
tides  went  into  considerable  de-  Rabbi  Stern  said  that  this  personal  Within  the  first  week  after  it  had  seems  to  me  that  the  series  would 
tail  as  to  the  religious  beliefs  of  statement  is  one  of  the  best  means  announced  the  intention  to  put  out  be  as  effective  next  year  and  the 
the  writers.  The  result,  however,  of  communicating  religious  faith,  the  booklet,  the  Free  Press  re-  year  after,  using  new  names.” 


was  not  an  outpouring  of  protest- 
ing  letters  from  members  of  other 

faiths  and  denominations.  Tfolirnon 

“The  conclusion  drawn,”  ^  a 

said,  “was  that  by  making  avail-  AA/aII 
able  space  for  the  publication  of  ^ 

views  of  practically  all  beliefs  in  Detroit — Religion  brought  new 
the  community,  within  obviously  reader  interest  and  good  will  to 
necessary  bounds  of  reason,  great-  three  of  the  Knight  Newspapers 
er  tolerance  toward  one  another  this  past  Lenten  season.  The  De- 


M  IT'S  THE  NUCLEUS 

in  Los  Angeles  it’s 
Z  the  ABC  City  Zone! 


DYNAMIC,  powerful  and  concentrated, 

^  ABC  City  Zone  is  the  vital  business 

X  portion  of  the  vast  Los  Angeles  metropolitan  area, 
accounts  for  58.6  per  cent  of  the  area’s  total 
_ _  _ — population  and  71.8  per  cent  of  total  retail  sales. 

^jri|g||^XPLOSIVE  IMPACT  drives  your 

advertising  message  home  when  you  use  the  one 
Los  Angeles  newspaper  that  concentrates  its  huge 

t  circulation  in  the  Los  Angeles  ABC  City  Zone  to  give 
you  thousands  upon  thousands  more  readers 
in  this  vital  profit  area.  That  newspaper — 
the  profit  newspaper  of  the  profit  market — 

,  ^  the  Los  Angeles  Evening  Herald-Express. 

For  tlx  full  power  of  tlx  press,  ^  ‘ 


Represented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc, 


PROMOTION 


Baseball  Proves  Natural 
As  A  Goodwill  Builder 


By  T.  S.  Irvin 

When  it  comes  to  playing  ball 
with  the  kids,  the  newspapers 
really — and  literally — are  in  there 
pitching.  Of  course,  the  national 
pastime  is  a  natural  for  public 
service  promotion,  yet  there  are 
many  cities  over  the  U.  S.  where 
the  goodwill  potentialities  of  kid 
baseball  promotion  are  still  ig¬ 
nored. 

Not  in  Buffalo,  N.  Y.,  however, 
where  the  Evening  News,  in  co¬ 
operation  with  the  American  Le¬ 
gion,  is  providing  facilities  for 


some  5,500  kids  to  play  organized 
baseball  this  summer.  Sports  Edi¬ 
tor  Bob  Stedler  and  the  News 
management  feel  that  this  is  one 
contribution  toward  solving  any 
juvenile  delinquency  problem  Buf¬ 
falo  might  have. 

Three  Leagues 

The  News  sponsors  three  differ¬ 
ent  leagues.  One  is  the  Midget 
League  for  boys  10  to  14,  in  which 
about  2,000  youngsters  are  en¬ 
rolled.  Another  is  the  Junior 
League,  for  older  boys,  which  has 


(Advertisement) 


More  travel  advertising  linage 
a  "natural  for  newspapers" 

Peter  B.  B.  Andrews'  report  in  May 
23rd  issue  of  Printers'  Ink  provides 
ammunition  for  newspaper  salesmen. 


A  FORMER  Industrial  Economic  Ad- 1 
riser  of  the  U.  S.  Government,  Mr. 
Adrews,  in  his  Printers’  Ink  report, 
gives  a  breakdown  of  299,665  trav¬ 
elers  who  were  cleared  for  inter¬ 
national  travel  in  one  year.  The 
exact  number  from  each  state  is 
listed — 95,452  from  New  York  State 
on  down  to  242  from  Nevada. 

155,595  were  men  and  144,070 
were  women. 

He  tells  how  the  domestic  vaca¬ 
tioners  travel.  Some  in  their  own 
cars,  others  on  trains,  some  on 
boats,  others  by  airplane,  and  tens 
of  thousands  that  traveled  by  bus. 
He  went  even  farther.  He  listed 
41  different  categories  of  people  by 
professions,  trades,  etc. 

In  checking  his  data  we  come  up 
with  this  observation :  at  least 
99.99%  of  all  these  travelers  read 
some  daily  newspaper,  possibly 
yours. 

Twenty-five  years  ago  Americans 
crowded  their  vacations  into  a 
three-month  span,  June,  July  and 
August.  Today,  vacations  are  taken 
every  month  of  the  year,  so  here 
is  one  classification  of  linage  that 
“knows  no  season.” 

With  the  article  you  will  see  15 
typical  newspaper  travel  advertise¬ 
ments,  ranging  from  a  trip  to  Sicily 


and  Sweden  on  ■  I 

down  to  a  modest 
resort  hotel  in  | 

Connecticut. 

If  you  missed  this 
imjwrtant  linage¬ 
building  article, 
or  if  it  has  l)een 
mislaid,  send  a 
quarter  and  I  will  Bob  Kenyon 
send  you  a  copy  of 
our  May  23  issue. 

It  is  this  kind  of  new  business 
building  information  that  our  23,309 
subscribers  look  for  each  week  in 
Printers’  Ink.  Of  our  total  circu¬ 
lation,  more  than  2/3  are  buyers  of 
advertising;  sales  managers,  adver¬ 
tising  managers,  top  management 
and  agency  people  who  produce  and 
release  most  of  the  national  adver¬ 
tising  in  this  country. 

Travel  is  big  business.  Vacations 
are  now  just  as  much  a  part  of  our 
daily  lives  as  our  trip  to  the  corner 
store.  Your  paper  and  your  mar¬ 
ket  produce  a  lot  of  travel  dollars. 
We  can  help  you  place  your  story 
l)efore  the  most  important  buyers 
of  this  kind  of  advertising.  When 
may  we  discuss  with  you  a  program 
of  continuous  advertising  in  Print¬ 
ers’  Ink? 

ROBERT  E.  KENYON,  JR. 
1  ADVERTISING  DIRECTOR 


[printers’ Ink 


205  East  42nd  Street,  New  York  17,  N.  Y. 
Chicago  •  Pasadena  •  Atlanta  •  Boston  •  London 


some  1,500  kids  enrolled  in  83 
teams.  The  third  is  the  Suburban 
League  for  kids  as  far  as  95 
miles  away  from  Buffalo,  which 
this  year  has  some  2,000  players 
enrolled  in  64  teams  in  eight 
divisions. 

Since  the  News  started  this  pro¬ 
motion  some  years  ago,  some 
80,000  Buffalo  youngsters  have 
benefited,  playing  organized  base¬ 
ball  under  favorable  circumstances 
and  with  cooperative  adult  guid¬ 
ance. 

What  the  News  does  is  publish 
entry  blanks,  furnish  player-con¬ 
tract  forms,  arrange  and  publish 
schedules,  cover  games  as  they  are 
played,  assign  a  paid  supervisor 
to  all  parks  where  Midget  League 
games  are  played  and  provide 
umpires,  supply  the  more  than 
1,000  baseballs  used  by  the  kids, 
and  provide  medals  and  trophies 
for  winning  teams  and  players. 

When  you  look  over  the  list 
of  Buffalo  kids  who  have  gradu¬ 
ated  from  the  News-sponsored 
leagues  to  the  major  leagues — they 
are  in  more  than  half  a  dozen  of 
the  teams — you  realize  how  worth¬ 
while  this  promotion  can  be  from 
a  practical  point  of  view  for  the 
kids.  And  the  lads  who  make  a 
career  of  baseball  are  certainly 
the  least  result  this  promotion  can 
have. 

League  Queen 

The  Lawrence  (Mass.)  Tribune 
pulled  a  twist  this  year  on  its 
Little  League  baseball  promotion 
by  electing  an  1 1-year  old  cutie 
as  Little  League  Queen.  So  far 
as  we  know,  this  is  the  first  time 
a  gal  has  got  into  the  Little  League 
act. 

Twice  a  week  for  four  weeks, 
the  Tribune  printed  a  ballot  on 
its  woman’s  page.  Contestants 
were  eliminated  until  only  10  re¬ 
mained.  Of  these.  Tribune  readers 
chose  a  queen,  two  ladies-in-wait- 
ing,  and  four  attendants.  These 
lucky  youngsters  got  gifts  and  en¬ 
tertainment,  and  last  Sunday 
reigned  over  the  Little  League  of¬ 
ficial  opening  after  being  greeted 
by  Mayor  John  Buckley  and  riding 
in  a  parade.  Sports  Editor  Bill 
Ferguson  handled  this  promotion. 

I  The  Malden  (Mass.)  Press,  a 
i  weekly,  went  to  town  with  its 
I  Little  League  promotion  by  print¬ 
ing  pictures  of  the  eight  teams  in 
its  league  last  week  in  a  full  page 
that  will  certainly  get  into  lots 
of  scrapbooks.  The  kids,  of 
I  course,  will  get  prints. 

The  Indianapolis  Star  runs  a 
contest  in  which  a  bat  boy  is 
picked  for  the  Indianapolis 
Indians’  baseball  team.  Ray  Oyler, 
who  wrote  the  best  letter,  gets  a 
$400  college  scholarship  in  June 
24  ceremonies. 

Baseball  isn’t  the  only  lure  for 
kid  attention.  The  Memphis 
(Tenn.)  Commercial  Appeal  this 
year  baited  its  hook  again  with 
its  Mid-South  Junior  Fishing 
Rodeo,  and  netted  3,100  boys  and 
girls  from  four  to  15,  with  par¬ 
ents  and  friends  coming  along 
tix).  This  second  annual  fishing 


nrolled  in  83  rodeo  ran  over  three  days  at  one 
the  Suburban  of  the  city  park  lakes,  stocked 
IS  far  as  95  several  years  ago  in  anticipation. 
Buffalo,  which  This  year  twice  as  many  kids  came 
2,000  players  out  as  last  year, 
ams  in  eight  For  kids  who  had  never  fished 
before,  the  Commercial  Appeal 
arted  this  pro-  provided  instruction,  and  for  those 
I  ago,  some  without  equipment,  it  provided 
ngsters  have  poles,  worms  and  tackle, 
rganized  base-  In  Sherman,  Texas,  more  than 
circumstances  2,000  boys  and  girls  participated 
/e  adult  guid-  in  the  free  swimming  lessons  pro¬ 
vided  for  the  sixth  year  by  the 
loes  is  publish  Democrat. 

les  as  they  are  .  ‘ 

aid  supeivisor  sound  strategy  m  any  com- 
Mideet  Leaeue  situation.  And  in  a  com- 

and  nrovfde  newspaper  market,  the  idea 

le  mor^  thL  of  combination  buying  has  long 
i  bv  the  kids  o®®"  Now  it  seems  to  be 

-  spreading  in  one  manifestation  or 

and  anolhar.  In  Chicago,  for  inrtanch 

over  the  list  ‘h®  Sun-Times  is  going  to  town 
o  have  cradu-  Promotion. 

dews-ISoSoJed  ,  I"  Sun-Telegraph 

.  _ thpv  t’orrows  this  idea  to  promote  the 

?ze  how  WOTth-  Prospects.”  Expressed  in  an 

n  can  be  from  attention-grabbing  page  advertise- 
f  view  for  the  recently  the  idea  was  given 

i  who  make  a  economy  twist.  That  is,  all 
are  certLly  media  have  value;’’ but  when  you 

r-ai,  have  to  watch  costs,  take  care  of 
promotion  can 

yggj,  burgh,  as  the  Sun-Telegraph  put 

,  ^  ~  it,  an  advertiser’s  basic  media 

dass.)  Tribune  supplied  by  the  two 

s  year  on  its  evening  and  Sunday  papers — with 
ball  promotion  coverage  charts  to  support  the 
year  old  cube  ^.-gument. 

Post-Gazette  evidently  falls 
5  the  first  time  thinking  in  Pittsburgh, 

e  Little  League  slight  difference.  A 

recent  promotional  sheet  shows 
or  four  weeks,  more  two-paper  advertisers 

d  a  ballot  on  using  the  Post-Gazette  plus 
n  one  evening  paper  than  are  using 

til  only  10  re-  evening  papers  in  combina- 

iribune  readers 

»  ladies-in^ait-  jj^  Minneapolis  for  some  time 
mdants.  These  and  Tribune  have 

)t  gifts  and  en-  effectively  been  promoting  the  idea 
last  Sunday  other  cities  have 

ittle  League  of-  Sunday  papers  bigger  than  Minne- 
1 ,  apolis — which  certainly  puts  Minn- 

;kley  and  r>dmg  gapolis  in  the  big  leagues.  Founded 
rts  Editor  Bill  consistently  and  with  the  effective- 
this  promotion.  j^ibune  have 

lass.)  Press,  a  been  using,  this  idea  can  soon  and 
town  with  Its  gasify  reshape  lots  of  marketing 
lotion  by  print-  j^fgas. 

eight  teams  in  i^i  Detroit,  the  Free 

.  in  a  full  page  jumps  on  the  wagon  with 

the  idea  that  “only  three  other 
I  he  kids,  of  standard  size  morning  newspapers 
in  America  have  larger  circula- 

!  Star  runs  a 
a  bat  boy  is 

le  Indianapolis  In  the  Bag 
am.  Ray  Oyler,  Cute  gag  is  used  by  the  Chicago 
it  letter,  gets  a  Tribune  to  promote  its  Picnic 
larship  in  June  Promotion  supplement  of  July  1- 
Sends  out  a  paper  plate  that  says 
e  only  lure  for  “If  you  sell  anything  bought  for 
1  e  Memphis  picnics  .  .  .  this  is  your  dish.” 
ial  Appeal  this  *  *  ♦ 

3ok  again  with  Add  effective  brief-copy  ads,  the 
1  n  i  o  r  Fishing  Omaha  (Neb.)  World-Herald 
3,100  boys  and  small-spacer  that  says,  “We  pub- 
)  15,  with  par-  lish  a  newspaper  that  sells  a  mar* 
coming  along  ket  of  I'/i  million  people  with  2 
annual  fishing  billion  dollars  to  spend.” 
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Governor  Heeds 
Reporter;  Talks 
Freely  to  Press 


By  Joseph  W.  Dragonetti 
Trenton,  N.  J.— Public  officials 
who  are  concerned  about  their 
press  relations  could  borrow  a  few 
pages  from  the  book  of  Governor 
Alfred  E.  Driscoll  and  learn  how 
to  get  along  with  reporters. 

In  a  period  when  there  are  many 
complaints  against  public  officials 
who  withhold  public  information, 
the  50-year-old  New  Jersey  Chief 
Executive  follows  an  “open  door” 
policy  in  his  relations  with  news¬ 
papermen  and  both  sides  benefit. 

Governor  Driscoll  told  E  &  P: 
“I  learn  a  lot  on  how  to  conduct 
myself  as  Governor  by  their 
questions.” 

Once  Secretive 


questions.  press  conference,  Governor  Driscoll,  J,  Joseph  Gribbins,  corres- 

Once  Secretive  pondent  for  the  Philadelphia  (Pa.)  Bulletin;  and  Leo  J.  Lanning,  cor- 

The  Governor  admitted  he  did  respondent  for  the  Camden  (N.  J.)  Courier-Post  and  Elizabeth  Journal. 

SSterl'lcl^nTQTwJei  him,  when  they  came  out.  Re-  or  have  occurred  when  the  cor- 
he  was  a  State  Senator  he  felt  that  Porters  can  check  this  at  any  time  respondents  hear  about  them. 

Z  .u!' and  it  often  provides  some  impor-  “There  is  no  question  that  Gov- 


what  he  was  Hoino  "hut  l^nt  spot  news  tips.  ernor  Driscoll  makes  a  lot  of 

about  his  business  as  a  leiislatnr  ^he  press  conferences  take  place  news,”  says  Mr.  Lanning,  dean  of 

“I  owe  a  lot  in  mv  chanee  of  ^  spacious  room,  around  a  com-  the  Capitol  correspondents.  Of 

mind"  he  said  “to  tTo  I  1  annina  fortable  table.  The  newspapermen  course,  he  is  not  always  m  a  posi- 
eTrinJLlnt  cau  smoke  and  the  entire  atmos-  tion  to  answer  all  our  questions. 


mind  "  hp  said  “to  T  T  1  oooloo  loriaoie  laoie.  inc  ncwspapcuncu  lie  13  iiwi  aiYTojc  ...  - 

correspondent'  for  the  Camtlfn  smoke  and  the  entire  atmos-  tion  to  answer  all  our  questions, 
CoS  and  the  Phe^e  is  one  of  informality.  but  he  never  ducks  one.  If  he  says 

Journal  ^  Governor  sits  at  the  head  of  something  is  off  the  record,  he  11 

“Leo  talked  to  me  in  the  Cenate  the  table,  a  telephone  by  his  side  explain  why  and  we  have  generally 
Chamber  one  day  wheiJ  a^  the  to  check  information  which  he  may  seen  the  fairness  of  his  position, 
others  had  eone  and  aa„e  me  not  have  at  his  fingertips  when  the  . 


others  had  gone  and  gave  me  ^ 

some  fatherly  advice,”  he  related,  ‘inestions  are  asked. 

“I  never  forgot  it.  He  told  me  the  Tape  Recorder  for  Accuracy  ChicQ^O  City  PlGSS 

task  of  a  reporter  was  to  get  news  Soon  a  tape  recorder  will  be  Chicago R  u  s  s  Stewart,  Chi- 

and  every  reporter  wants  to  be  used  so  that  the  reporters  may  ^  Sun-Times  general  manager, 
accurate.  Leo  also  told  me  that  if  check  back  on  some  of  their  notes.  elected  president  of  City  Press 
they  could  not  get  all  the  facts  This  double-check  is  maintained  Association  City  News  Bureau 
they  had  to  speculate.  now  through  stenographic  notes  subsidiary  in  charge  of  the  14-mile 

“Frequently  this  speculation  was  taken  by  Donald  S.  Benson,  Gov-  jyjjg  system  connecting  Chicago 
not  based  upon  the  facts.  Leo  ad-  ernor  Driscoll  s  executive  assistant,  niember  newspapers  with  the  Bu- 
vised  me  it  would  be  much  better  does  not  transcribe  the  notes,  i-ggy  Hg  succeeds  the  late  Earl 
to  try  to  cooperate.  I  have  fol-  ^^t  reporters  occasionally  check  pujton,  former  Chicago  Herald- 
lowed  his  advice  ever  since.”  with  him  for  exact  quotes,  etc.  American  general  manager. 

Mr.  Lanning’s  missionary  work  Governor  Driscoll  said  he  does  Don  Walsh,  Herald-American 
was  so  successful  that  in  1941,  not  believe  in  having  a  press  sec-  business  manager,  was  named  a 
when  Mr.  Driscoll  became  Repub-  retary,  as  such,  and  is  fearful  that  director  to  fill  the  vacancy  caused 
lican  majority  leader,  he  started  many  of  them  become  buffers  for  by  Mr.  Fulton’s  death.  Other  di- 


Russ  Stewart  Heads 
Chicago  City  Press 

Chicago — R  u  s  s  Stewart,  Chi- 


press  conferences  by  the  majority  public  officials, 
leader,  the  first  time  in  New  Jer-  “They  are  a 
sey  s  history.  private  promoti 

Meets  Twice  Weekly  er  or  later,  th< 

Currently,  Governor  Driscoll 
holds  press  conferences  on  Tuesday  Governor  u 


rectors  are  E.  P.  Barnes,  Chicago 


PORT 

ARTHUR 


} 


“They  are  also  often  used  for  Daily  News  business  manager;  and 
private  promotion.”  he  said.“Soon-  W.  D.  (Don)  Maxwell,  Chicago 


er  or  later,  they  become  a  public  Tribune  managing  editor,  who  is 
relations  man  for  one  individual.”  also  vicepresident. 


hoidrmess'cnnb^^'onrpc^on  Govemor  Driscoll  said  that  bp-  City  News  Bureau  officers  were 

and  Thursday  mornings.  Whenihe  ^  ;;enamed.  Everett  Norlander,  Daily 

Legislature  is  in  session  they  are  •ationship  with  the  Trenton  press  News,  is  president. 

called  more  often,  daily  if  Lees-  -  La 

sary.  misquoted.  Managers  Named 

The  Governor  has  what  he  calls  Won’t  Delay  If  It’s  So  p^j,  Southam  Office 

the  “9:30  Club.”  During  sessions  He  also  feels  that  most  informa-  Toronto ^The  Southam  Com- 

«  the  Legislature  he  meets  with  tion  known  by  government  officials  Limited  announces  the  ap- 

benate  and  House  majority  leaders  can  be  released  to  the  press,  in-  pojntment  of  A.  H.  Allardyce  as 
at  that  time  in  the  morning  to  eluding  so-called  “alarming  stories.”  manager,  and  Harry  J.  Neville  as 
diKuss  bills  which  are  coming  up.  He  holds  that  it  is  foolish  or  assistant’ manager  of  the  Toronto 
Alter  they  have  gone,  he  immedi-  downright  dishonest  for  a  public  office  of  the  Southam  Newspapers, 
aieiy  meets  with  the  press  corps  official  to  deny  he  has  met  with  a  These  appointments  are  made  to 
o  net  them  on  what  action  is  certain  politician  on  any  political  fill  the  position  made  vacant  by 
cing  proposed.  pj.  governmental  matter.  the  recent  death  of  John  C.  Hogan. 

Cooperation  with  the  press  is  “I  realize  that  I  have  a  right  to  Mr.  Allardyce  was  formerly  Ad- 
practiced  in  another  respect.  Just  keep  some  of  these  meetings  con-  vertising  Director  of  the  Winnipeg 
outside  the  Governor’s  private  of-  fidential,”  he  said,  “but  I  would  Tribune  and  Mr.  Neville  has  been 
nee  is  a  roster  book.  It  lists  his  be  downright  dishonest  to  deny  to  an  account  executive  in  the  Tor- 
callers;  when  they  went  in  to  see  reporters  that  they  will  take  place  onto  offices  for  nine  years. 


Managers  Named 
For  Southam  Office 

Toronto — ^The  Southam  Com-  i 
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PHOTOGRAPHY 


Daily  Conducts 
Photo  Clinic 
For  Freelancers 

By  James  L.  Ceilings 


The  New  Haven  (Conn.) 

Register  may  have  come  up 
with  the  answer  as  to  how  to  get 
better  picture  coverage  for  its 
readers  through  the  services  of 
freelance  photographers. 

Last  week  the  newspaper  spon¬ 
sored  a  photo  clinic  for  more  than 
20  freelance  photographers  who 
represented  the  Register’s  circula¬ 
tion  area.  Correspondents,  report¬ 
ers  and  staffers  also  attended.  Pro¬ 
gram  speakers  were  Roger  A.  Con¬ 
nolly,  managing  editor;  Alvin  V. 

Sizer,  state  editor,  and  Donald  P. 

Fitch,  staff  photographer  who  wel¬ 
comed  the  guests  and  acted  as 
master  of  ceremonies.  stimulate  the  taking  of  better  pic-  renberg,  representative  for  that  Pulitizers  Honored 

In  explaining  why  the  Register  tures,  to  promote  the  exchange  of  company  in  Connecticut.  They  pre-  dqn  Ultang  and  John  Rob- 
held  the  clinic,  Mr.  Sizer  said,  “For  ideas  and  to  create  a  closer  rela-  seated  a  sound  movie,  a  series  of  jnson  of  the  Des  Moines  Register 

the  average  newspaper,  he  (the  tionship  between  freelance  and  slides  and  a  talk  on  “Sheet  Film  4  Tribune,  this  year’s  co-winnen 

freelance)  offers  photos  unobtain-  regular  staff  men.”  Processing  Technique.”  of  the  Pulitzer  photo  prize,  have 

able  unless  the  paper  is  to  go  in  Mr.  Connolly  said  he  hoped  it  The  films  dealt  with  faults  com-  been  awarded  the  Graflex  Dia- 

for  a  photographic  staff  of  pro-  would  be  the  first  of  a  series  by  monly  found  in  negatives  and  the  mond  Awards  for  “outstanding 

hibitive  size.  And  yet  by  his  very  the  paper  “in  its  continuing  pro-  steps  that  should  be  taken  to  cor-  work  in  press  photography.” 

nature  the  freelance  photographer  gram  to  improve  photographic  rect  such  faults.  Correct  darkroom  These  two  were  co-photograph- 
is  apt  to  be  an  independent  sort  service  to  the  readers.”  Messrs,  procedures  were  displayed  and  ers  of  a  scries  showing  how  a 

of  chap  whose  work  doesn’t  al-  Sizer  and  Connolly  hoped  that  commented  on.  Drake  University  player’s  iaw  was 

ways  jibe  as  well  as  it  might  with  “more  newspapers  throughout  the  A  slide  series  with  text,  “Imagi-  broken  in  a  game  with  Oklahoma, 
the  paper’s  style  and  policy.”  country  would  follow  through  with  nation  Makes  the  Difference,”  pre-  The  Graflex  awards  have  been 

The  First  Step  a  program  of  this  sort.  It  stimu-  pared  by  Joe  Costa,  chief  photog-  given  each  year  since  1938.  They 

This  clinic,  Mr.  Sizer  continued,  photographer’s  desire  to  rapher.  King  Features— New  York  go  to  those  photographers  whose 

was  “the  first  step  in  a  program  Produce  better  photographs.”  Sunday  Mirror  magazine,  was  “skill,  achievements  and  devotion 

calculated  to  bring  the  freelance  Connolly  also  pointed  out  shown.  The  freelance  also  had  to  duty”  have  made  them  out- 

photographer  into  a  closer  and  importance  of  the  group,  in  opportunity  to  study  pictures  con-  standing  in  their  field, 
more  friendly  liaison  with  the  staff  smallness,  because  of  tainlng  common  photo  errors.  a 

of  the  newspaper.  At  the  same  the  increasing  role  of  the  photog-  Rnrerrliiaft 

time  the  program  was  designed  '’^P^er  in  newspaper  publication.  Objection  Overruled  1 

to  point  out  the  paper’s  needs  and  Idea’s  the  Thing  Laverne  G.  Moe,  Auburn  Mak©S  PrO^TGSS 

requirements  and  the  best  way  He  said:  “A  picture  should  be  (N.  Y.)  Citizen-Advertiser  photog-  Booalusa,  La. — ^Thc  Bogalm 

of  achieving  them.”  He  gave  point-  created  in  the  photographer’s  mind,  rapher,  had  a  pretty  good  answer  Daily  News  this  week  announced 

ers  on  pictures  from  the  desk’s  and  the  camera  is  merely  a  me-  for  an  attorney  the  other  day  plans  for  renovation  of  its  busi- 

viewpoint.  chanical  device  to  record  that  idea,  when  counsel  objected  to  a  picture  ness  offices,  air-conditioning  and 

Mr.  Fitch,  who  reported  a  spirit  The  days  of  the  box  Brownie,  he  made  in  Recorder’s  Court.  acceptance  of  the  paper  by  ABC. 

of  mutual  cooperation  among  where  ‘stand  in  the  sun  and  look  at  The  case  concerned  two  men  Halford  R.  Houser,  publisher, 

those  participating  in  the  program  the  camera’  was  the  rule,  are  over.”  charged  with  possession  of  lottery  came  here  four  years  ago  from  tht 

as  they  discussed  their  problems  Professional  instruction  and  ad-  slips.  When  Mr.  Moe  made  a  pic-  Cape  Cod  (Mass.)  Starulart 

and  listened  to  photographic  ex-  vice  were  given  by  John  Faber,  ture  of  the  defendants,  their  at-  Times.  The  News  had  only  50( 

perts,  had  this  to  say:  photo  press  division  representative,  tomey  said:  circulation  in  1947  when  puf' 

“The  session  was  designed  to  Eastman  Kodak,  and  William  Bah-  “Your  honor,  I  object  to  having  chased  by  John  Harrah,  now  gea 


The  Register's  photo  clinic. 
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Irv  Vaughan’s  Baseball 
Writing  Serves  the  Fan 


By  George  A.  Brandenburg 


Chicago — Radio  and  television 
broadcasting  of  baseball  games  has 
done  nothing  to  change  newspaper 
reporting  of  such 
events,  in  the 
opinion  of  Irving 
Vaughan,  dean  of 
Chicago  baseball 
writers  and  a 
member  of  the 
Chicago  Tribune 
sports  staff  since 
June,  1919. 

Mr.  Vaughan, 
who  has  been 
covering  major 
league  basebah 


Vaughan 


for  more  than  40  years,  says  a 


“Some  writers  do  become  fans,” 
he  said,  “and  they  can’t  see  any¬ 
thing  wrong  with  the  home  team 
even  if  it  is  in  eighth  place.  Any¬ 
body  can  criticize,  so  a  baseball 
writer  must  not  allow  his  judg¬ 
ment  to  become  warped  to  a 
marked  degree,  either  in  favor  of 
or  against  any  particular  team.” 

When  “Pops”  Vaughan  first  be¬ 
gan  writing  baseball,  the  era  of 
the  slang  writer  was  in  vogue. 
Young  Vaughan  soon  learned, 
however,  that  the  majority  of  fans 
preferred  the  more  serious  story, 
to  the  semi-humorous  or  slangy 
version. 

Irv  recalled  that  30  years  ago. 


baseball  writer  gives  more  than  a  on  April  30,  1922,  at  Navin  Field, 


description  of  the  game  itself  and 
his  comments  and  criticism  of  the 
teams  are  read  with  interest  by  all 
fans,  whether  they  attend  the 
game  or  not. 

Still  Read  About  It 
“When  radio  broadcasting  of 
games  first  started,  and  again 


Detroit,  he  covered  the  last  per¬ 
fect  game  in  the  major  leagues. 
That  was  the  afternoon  when 
Charlie  Robertson,  a  White  Sox 
semi-rookie  from  Texas,  pitched  a 
perfect  no-hitter  against  Ty  Cobb 
and  his  Detroit  Tigers.  Thirty- 
four  no-hit  games  have  since  been 


when  television  cameras  entered  recorded  in  the  big^lea^es,^  but 
the  ball  park,  we  at  the  Tribune 
thought  we  might  have  to  change 
our  writing  style,”  he  said.  “We 
found,  however,  the  average  fan 
still  wants  to  read  about  his  favor- 


all  were  marred  either  by  bases 
on  balls,  hit  batsmen,  or  errors 
to  render  them  short  of  perfection, 
he  pointed  out. 

Another  thriller  in  Mr. 


ite  ban  te^  a^d  get  the  com-  Vaughan’s ,  book  was  the  1  9  I  2 
posite  picture  from  the  newspaper.  Senes  v^en  Snodgrass  of 

After  all,  people  listening  to  the  ‘he  New  York  Giants  dropM  an 


easy  fly  ball  that  led  to  the  Boston 
Red  Sox  winning  the  series. 

He  will  observe  his  64th  birth¬ 
day  next  Dec.  14.  His  brother,  the 
late  Manning  Vaughan,  formerly 
sports  editor  of  the  Milwaukee 
(Wis.)  Sentinel  and  later  with  the 
Milwaukee  Journal,  gave  Irv  his 
first  job  on  the  sports  staff  of  the 
Sentinel.  He  moved  to  Chicago 
on  Jan.  2,  1910,  to  write  for  the 
old  Chicago  Record-Herald,  trans¬ 
ferring  to  the  old  Chicago  Exam¬ 
iner  in  1914.  He  worked  there 
until  he  joined  the  Tribune  sports 
staff  in  1919. 

■ 

1,000  D-o-l-l-a-rs 

Winston-Salem,  N.  C _ The 

City  of  Winston-Salem  and  her 
hometown  of  Hudson  gave  a  royal 
welcome  to  Doris  Ann  Hall,  13, 
when  she  returned  home  as  the  na¬ 
tional  spelling  champion.  She  won 

raTny  'day  sto^ir*  or  a'^undaHea- 

ture,”  he  explained.  “On  such  “o"*'  Spelling  Bee  in  Washington, 
occasions  he  can  pop  off  to  suit  where  her  participation  was  spon- 
his  own  ideas.  But  when  he  is  s®*"®**  }*'tnston-Salem  Jour- 

covering  the  game,  he  must  stick  ,  k  !il* 

to  the  facts  and  be  accurate  in  his  ’}®'’ 

account.”  nstioDJu  prize. 

Those  who  know  Irv  will  tell  _  _  _  ",  , 

you  that  he  does  not  believe  in  2  IsSUeS  A  Week 
“riding”  a  ball  player  or  manager.  El  Campo,  Tex.  —  Publisher 
^is  doesn’t  mean,  however,  “that  Rigby  Owen  has  converted  the 
he  is  a  “softie.”  He  can  write  criti-  weekly  El  Campo  News  into  a 
cally,  if  the  occasion  demands.  He  semi-weekly,  publishing  Tuesday 
never  permits  himself  to  become  and  Thursday,  with  an  independ- 
a  devoted  fan”  of  the  home  team,  ent  carrier  system. 
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game  on  radio  don’t  pay  attention 
to  details.  The  same  is  often  the 
case  with  those  watching  the 
game  on  television.” 

Irv  Vaughan  has  covered  more 
than  6,000  big  league  games  and 
he  knows  a  baseball  fan  is  an 
enthusiast  who  likes  to  read  what 
the  baseball  writer  has  to  say 
about  the  game  and  the  conduct 
of  the  players. 

Dislikes  Being  ‘Expert’ 

Mr.  Vaughan,  with  all  his  ex¬ 
perience,  shies  away  from  being 
an  “expert.”  He  believes  there  is 
room  “for  a  little  bit  of  alleged 
experting,”  but  basically  he  looks 
upon  his  job  as  that  of  a  reporter. 
He  writes  a  “straight-away”  story 
and  tells  what  happened. 

“A  sports  writer  does  have  the 
added  advantage  by  being  able  to 
more  or  less  editorialize  on 
occasion,  when  he  is  writing  a 


(Advertisement) 


From  where  I  sit 
Joe  Marsh 


Well,  What  Do  You  Know? 


Do  you  believe  in  a  bunch  of  old 
tales  about  lightning— about  how  it’s 
attracted  by  cats  or  the  warmth  of 
cattle  .  .  .  how  it  never  strikes  in  the 
same  place  twice  ...  or  how  it’s  liable 
to  turn  milk  sour?  Lots  of  people  often 
do— but  they’re  wrong. 

Dad  Hawkins  inspired  this  col¬ 
umn  today.  He*s  really  studied  up  on 
lightning  since  his  own  cow  barn  was 
struck  that  time. 

“Trouble  is,  most  of  us  don’t  know 
half  enough  about  the  subject,”  Dad 
says.  “And  about  half  of  what  we  do 
know  is  false!” 

From  where  I  sit,  Dad's  statement 
applies  to  a  lot  of  things  besides  light¬ 
ning.  Too  many  people  think  they 
know  their  neighbor's  wrong  when  he 
votes  for  his  candidate  instead  of  theirs. 
Some  people  even  resent  our  right  to 
enjoy  a  friendly  glass  of  beer  if  and 
when  we  choose.  Opinions  based  on 
misinformation  and  prejudice,  instead 
of  being  '"grounded"  on  true  facts 
can  cause  more  damage  than  lightning 
ever  did. 


Copyright,  1952,  United  States  Brewers  Foundation 
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CLASSIFIED  CLINIC 


Unique  Billing  System 
On  Philadelphia  Inquirer 


By  Daniel  L  Lionel 
CAM.  Brooklyn  (N.  Y.)  Eagle 


One  topic  which  usually  comes 
under  close  scrutiny  at  ANCAM 
Conventions  is  the  matter  of  inno¬ 
vations  in  the  method  of  billing. 
Transient  ads,  on  many  news¬ 
papers,  run  frequently  to  less  than 
a  dollar.  Even  on  large  news¬ 
papers  with  high  rates,  transient 
bills  seldom  hit  more  than  $10.00 
and  are  more  frequently  in  the 
vicinity  of  $3  or  $4.  With  small 
sums  involved,  rapid  and  inex¬ 
pensive  billing  systems  are  being 
constantly  sought  by  CAMs  and 
their  publishers. 

At  the  recent  convention  of  the 
newspaper  controllers,  Michael 
Pennock,  chief  accountant  of  the 
Philadelphia.  (Pa.)  Inquirer,  dis¬ 
cussed  a  “manual”  billing  system 
used  by  that  paper,  devised  by  the 
entire  accounting  department  in 
cooperation  with  Joseph  H.  Hop¬ 
kins,  CAM,  which  has  caused  such 
a  stir  of  interest  that  we  asked 
CAM  Hopkins  to  give  us  the  nuc¬ 
leus  of  the  plan.  With  a  volume 
of  classified  that  ran  over  1 1 
million  lines  last  year  and  over 
\V2  million  ads,  Joe  said  the  In¬ 
quirer  had  the  “troublesome  prob¬ 
lem”  {sic!)  of  billing  this  mass  of 
advertisers. 

“We  were  considering,”  says 
Hopkins,  “adding  mechanical 
equipment  to  our  billing  situation 
but  before  investing  in  costly  ma¬ 
chinery,  we  attempted  to  improve 
our  manual  handling  of  our  Clas¬ 
sified  billing. 

First  Step 

“Our  first  step  was  the  adoption 
of  a  continuous  form  for  our 
phone  room  which  would  combine 
composing  room  copy,  a  bill  for 
the  advertiser,  a  ledger  card  for 
accounts  receivable  and  a  copy  for 
the  solicitor. 

“We  then  installed  electric  type- 


Cline-Westinghouse 

DRIVE  EQUIPMENT 


Unit  and  Group  Press  Drives 
Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  real  production  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  world. 


Cline  Electric 


MANUFAaURING  COMPANY 
3405  W.  47th  St.,  Chicago  32 
Son  Franciaco  8  •  New  York  17 


writers  to  insure  good  carbons 
throughout  the  four  copies  in  each 
set.  Typewriters  are  proportion¬ 
ately  spaced — any  ad,  properly 
spaced  that  fits  between  two  ex¬ 
treme  vertical  lines  on  the  form, 
will  fit  in  two  lines  in  our  col¬ 
umns.  Oversets  are  reduced  to  a 


Four-Part  Form 

“The  four  parts  of  the  form 
are:  (1)  Composing  Room  Copy, 
15  lb.  Stock,  white;  (*2)  Invoice 
Copy,  15  lb.  Stock,  white;  (3) 
Ledger  Card,  60  lb.  Manilla;  (4) 
Solicitors  Copy,  15  lb.  Pink. 

“*The  invoice  copy  has  a  spot 
carbon  sheet  so  arranged  that  the 
body  of  the  ad,  with  the  exception 
of  the  first  line,  is  blocked  out. 
This  was  done  because  of  typing 
errors  or  requests  of  the  advertiser 
for  changes  after  the  ad  had  been 
typed  would  give  a  sloppy  appear¬ 
ance  to  the  bill.  The  first  line  of 
the  ad  is  sufficient  identification. 

“Each  solicitor,  as  an  ad  is  fin¬ 
ished,  tears  off  the  form  from  the 
continuous  pack  and  then  tears  off 
the  pink  copy  for  soliciting  pur¬ 
poses.  The  blank  is  complete  at 
this  point — including  lines,  rates 
and  total  charge.  Charges  are 
computed  quickly  from  special 
rate  chart.  The  first,  second  and 
third  copies,  still  intact  with  the 
original  stapling,  are  then  routed 
by  means  of  a  carrier  belt  to  the 
censor’s  table — thence  to  credit 
control  where  the  first  copy  is 
torn  off  and  sent  to  composing. 

“The  second  and  third  copies 
are  sent  to  the  paper  checkers  who 
also  receive  the  first  copy  from 
composing  room  after  ad  is  set. 
No.  1  copy  is  considered  the  mas¬ 
ter  copy  and  any  changes,  such  as 
linage,  etc.  are  noted  thereon. 
No.  1  copy  is  then  matched  with 


/ 


Insert  an  exclamation  mark 
after  dependability  ...the 
dead  line -after -dead  line, 
year-after-year,  thorough 
dependability  ol  GOSS 
STEREOTYPE  EQUIPMENT! 


No.  2  and  No.  3  and  any  changes 
are  also  made  on  these  copies  by 
using  a  blockout  stamp  on  the  bot¬ 
tom  line  of  No.  2  and  No.  3  cop¬ 
ies  and  the  new  rates,  totals,  etc. 
are  entered  by  hand. 

“After  revenue  is  accumulated 
by  various  classifications,  the  No. 
2  and  No.  3  copies  are  separated — 
the  No.  2  or  bill  is  sent  to  the  ad¬ 
vertiser  on  expiration  of  the  ad 
and  No.  3  ledger  card  to  accounts 
receivable  file.  When  remittance 
is  received,  the  ledger  card  is 
stamped  “paid”  and  placed  in  paid 
file.  No  bookkeeping  machinery 
is  required  on  transient  business. 

“The  system  adopted  to  insure 
the  automatic  follow-up  of  delin¬ 
quent  transient  receivables  is  based 
on  the  use  of  movable  colored 
markers  which  signify  the  aging 
and  credit  status  of  the  accounts. 

“A  horizontal  perforation  on 
the  bill  serves  both  as  a  fold  line 
for  the  window  envelope  stuffing 
and  a  tear  line  for  the  top  stub  to 
be  returned  with  remittance. 

“We  also  adopted  a  four  part 
form  for  transient  ads  received  by 
mail  which  also  contains  an  in- 


Tincher  Named 
As  Classified 


Monthly  Supply 

“Our  next  step  was  to  use  ad- 
dressograph  plates  for  all  contract 
advertisers.  The  plate  shows  name, 
address,  expiration  of  contract, 
daily  and  Sunday  rate,  term  (6 
months,  etc.)  and  classification. 
Each  salesman  is  supplied  with  a 
monthly  supply  of  forms  (3  part 
form — sample  attached)  and  in 
many  cases,  advertisers  who  pre¬ 
pare  their  ads  are  given  a  supply 
of  blanks. 

“We  also  use  any  of  these  forms 
for  more  than  one  ad.  For  in¬ 
stance,  an  auto  dealer  will  give  us 
5  two  line  ads — all  for  the  same 
days  of  insertion.  Instead  of  writ¬ 
ing  up  five  blanks,  we  write  up 
all  five  ads  on  the  same  blank  and 
paste  on  a  “Be  careful”  sticker 
which  has  a  space  to  indicate  the 
number  of  ads  the  form  contains. 
This  is  a  real  time  saver,  both  for 
the  solicitor  and  the  accounting 
department. 

Latest  Move 


Display  Chief 


Two  appointments  were  made 
in  the  advertising  department  of 
the  New  York  News,  effective 
July  1,  when 
Richard  S.  Tin¬ 
cher  was  named 
manager  of 
Classified  Display 
advertising  re¬ 
placing  Elmer  E. 

Flagler  who  re¬ 
tires  after  38 


years. 

Mr.  T  i  n  c  h  er 
has  been  Western 
office  man  ager  Tincher 
of  the  News  in 
Chicago  and  will  be  succeeded 
there  by  John  F.  Herrick,  former¬ 
ly  manager  of  Travel  and  Resort 
advertising  in  New  York. 

Mr.  Flagler  started  with  the 
Chicago  Tribune  in  February, 
1914,  and  on  May  2,  1921  became 
a  classified  advertising  solicitor 
for  the  New  York  News  in  the 
Western  office.  He  was  appointed 
manager  of  the  Western  office  in 
July,  1937  and  in  January,  1944 
came  to  New  York  as  manager 
of  Classified  Display  advertising. 

Mr.  Tincher,  a  graduate  of 
Shattuck  Military  Academy  and 
the  University  of  Southern  Cali¬ 
fornia,  started  as  an  apprentice 
for  W.  Warren  Anderson  Adver¬ 
tising  Agency  in  Minneapolis.  In 
1929  he  joined  the  New  York 
News  merchandising  department  in 
New  York.  In  1932  he  went  to 
the  Western  office  of  the  News 
and  became  manager  there  in 
1947. 

Mr.  Herrick,  a  graduate  of  St 
Mary’s  College,  Kansas,  came  to 
the  News  in  January,  1930.  He 
spent  from  1943  to  1945  in  the 
U.  S.  Navy  in  World  War  II  and 
upon  his  return  specialized  in 
Sales  Presentations  for  the  News, 
becoming  manager  of  the  Resort 
and  Travel  Department  in  Octo¬ 
ber,  1949. 


“Our  latest  move  has  been  to 
incorporate  automatic  renewal 
clause  in  all  our  Classified  con¬ 
tracts,  which  has  cut  down  a  tre¬ 
mendous  amount  of  clerical  work. 

“There  is  no  doubt  that  many 
newspapers,  both  large  and  small, 
by  analyzing  their  handling  of 
Classified,  can  materially  improve 
and  save  time  and  money  by  the 
adoption  of  simple  methods  simi¬ 
lar  to  the  above. 

When  the  CAMS  gather  at  the 
Claridge  in  Atlantic  City  for  their 
annual  pow-wow  next  week,  Joe 
Hopkins  is  sure  to  be  the  target 
for  a  host  of  questions  and  sam¬ 
ples  on  this  fine  system.  Inciden¬ 
tally,  having  walked  off  with  the 
Editor  &  Publisher  Promotion 
award  at  the  last  ANCAM  Con¬ 
vention,  he  advised  me  on  the 
phone  that  he’s  submitting  an  even 
bigger  and  better  display  this  year. 


Author  and  Editor 

Marlin,  Tex. — Bonner  McMil- 
lion,  a  former  employe  of  the 
Dallas  Times-Herald,  is  editor  and 
co-publisher,  with  C.  A.  McMil- 
lion,  of  a  new  weekly,  the  Brazos 
Valley  Times,  which  began  pub¬ 
lication  here  May  30.  Bonner 
McMillion  is  also  the  author  of  a 
novel,  “The  Lot  of  Her  Neigh¬ 
bors’,”  to  be  published  by  J-  P- 
Lippincott  Co. 


Gift  to  Red  Cross 

Washington  —  American  Red 
Cross  has  received  $192,000  from 
the  estate  of  Eleanor  Medill  Pat¬ 
terson,  late  publisher  of  the  Wash¬ 
ington  Times-Herald,  and  the  Dis¬ 
trict  of  Columbia  branch  of 
organization  has  received  a  like 
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MECHANICAL 


How  Wastage 
Of  Newsprint 
Can  Be  Reduced 

San  Francisco  —  Painstaking 
Steps  being  taken  to  reduce  the 
waste  of  newsprint  were  revealed 
by  Earl  R.  Weiskittel,  Yoiings- 
lown  (Ohio)  Vindicator,  at  the 
closing  ANPA  Mechanical  Con¬ 
ference  session  last  week. 

Mr.  Weiskittel’s  report  disclosed 
these  practices: 

Washington  (D.  C.)  Star:  Butts 
removed  from  press  and  rewound 
on  40"  rolls.  Splices  on  rewinds 
are  not  flagged  as  pasters  are  well 
made,  and  no  loss  occurs  as  com¬ 
pared  with  mill  pasters. 

Hollywood  (Calif.)  Citizen 
Sews:  The  first  check  is  on  trans¬ 
portation,  and  close  cooperation 
with  the  mills  will  start  the  cars 
of  paper  on  their  way  properly. 
Claims  for  damages  should  be 
made  for  two  purposes,  payment 
for  loss  and  “to  call  attention  of 
the  people  responsible  that  things 
are  not  as  they  should  be.”  A 
joint  inspection  is  made  by  rail¬ 
way  and  newspaper  representatives 
when  cars  arrive. 

Toronto  (Can.)  Star:  Careful 
handling  and  a  lightweight  wrap¬ 
per. 

Clean  Floors  Help 
Ttdsa  (Okla.)  World:  “Our 
storage  building  without  pillars  or 
the  pressroom  itself.  Our  floors 
are  swept  after  each  unloading 
and  actually  mopped  with  soap 
and  water  once  or  twice  a  month, 
thus  assuring  against  damage  by 
nails  or  other  objects  on  the  floor.” 

Johnstown  (Pa.)  Tribune:  A 
storage  building  without  pillars  or 
roof  supports  and  special  truck 
equipment.  Rolls  are  without  top 
heads  and  bands,  saving  many 
pounds  of  wrapoer. 

Richmond  (Va.)  Times  Dis~ 
patch:  “Our  experience  has  been 
that  paper  shipped  by  rail  is  re¬ 
ceived  with  more  transit  damage 
and  more  flat  rolls  than  paper  we 
receive  by  water.” 

Constant  Reminders 
Omaha  (Neb.)  World-Herald: 
Paper  handlers  are  under  super¬ 
vision  of  the  pressroom  foreman 
and  are  constantly  reminded  on 
the  need  for  economies:  pressmen 
strip  rolls  on  the  reels:  flymen 
oatch  a  minimum  number  of 
papers  on  splices  and  these  are 
saved  by  interchanging  sections  to 
eliminate  spliced  sections;  careful 
watch  Is  maintained  for  web 
breaks  and  cooperation  with  rail 
representatives  is  used  to  curb 
damage. 

Fort  Wayne  (Ind.)  News-Senti¬ 
nel:  Our  newsprint  waste  has  been 
kept  at  a  low  level  by  the  use  of 
a  lift  truck  equipped  with  a  paper 
clamp  device  for  all  car  unloading 
and  warehouse  operations. 

Mr.  Weiskittel  urged  these  pre¬ 
cautions  in  preparing  paper  for 

Editor  &  publisher  u 


the  presses:  i 

“Rolls  should  never  be  rolled  j 
any  more  than  necessary.  The 
floor  should  always  be  free  of 
debris  or  other  obstacles.  Rolls 
should  always  be  rolled  opposite 
to  the  way  they  unwind.” 

Huber  Appointed  PM 

Norfolk.  Va. — Paul  S.  Huber,  ! 
Jr.,  has  been  appointed  production  | 
manager  of  Norfolk  Newspapers,  1 
Inc.,  which  publishes  the  Virgin-  ' 
ian-Pilot  and  the  Ledger-Dispatch.  | 
He  succeeds  Frank  S.  Pace,  who 
died  June  3.  Mr.  Huber,  who  is 
assistant  treasurer  of  the  corpora¬ 
tion,  is  the  son  of  Paul  S.  Huber, 
who  was  president  of  Norfolk  ' 
Newspapers,  Inc.,  1933-1946. 

Dprrv  Ad  Foreman  j 

Portland,  Ore. — George  Derry,  j 
a  member  of  the  staff  of  the  com¬ 
posing  room  of  the  Journal  for  21  | 
years,  has  been  promoted  to  fore-  | 
man  of  ad  alley.  He  succeeds  Ray  | 
White,  retired. 

Toughest  Problem 

San  Francisco — Probably  the 
toughest  research  problem  facing 
ihe  ANPA  is  the  elimination  of 
mat  packing.  Research  Director 
C.  M.  Flint  said  during  a  Me¬ 
chanical  Conference  discussion. 

ANPA  has  just  about  concluded 
its  attempt  to  add  plastics  to  a 
standard  mat  a  failure.  It  is  now 
studyine  additions  during  mat 
manufacture.  But  a  plastic  back¬ 
ing  seems  the  most  feasible,  Mr. 
Flint  said. 

Presses  Viewed 
T.ancaster,  Pa. — ^Thousands  of 
visitors  viewed  the  new  presses  of 
the  Lancaster  Newspapers  (Intelli¬ 
gencer-Journal  (a.m.);  New  Era 
(p.m.)  and  Sunday  News)  as  a 
new  three-story  annex  to  the  news¬ 
paper  plant  was  opened  June  11. 
The  annex  houses  a  Hoe  press. 

S’RR  OOO  Fstate 

Milwackef. — An  estate  “in  ex¬ 
cess  of  $130,000”  was  left  by  John 
P.  Keating,  a  vicepresident  and 
production  manager  of  the  Mil- 
wa"kee  Journal  who  died  May  19 
at  the  age  of  76.  The  widow  and 
two  sons  are  the  principal  bene¬ 
ficiaries. 

a 

Printincr  Industry  i 

Plans  Ad  Awards  i 

Advertising  by  the  printing  in-  ' 
dustry  in  the  United  States  will  ! 
have  a  chance  to  compete  for  three  j 
$1,000  prizes  and  nine  bronze  I 
statuettes  of  Beniamin  Franklin  to 
be  awarded  at  the  annual  conven-  i 
tion  of  the  Printing  Industry  of 
America  in  St.  Louis,  Mo.,  Oct. 
12-16. 

Any  individual,  company,  cor-  i 
poration  or  partnership  primarily  | 
engaged  in  using  letterpress,  lithog¬ 
raphy,  gravure,  silk  screen  or 
allied  processes  in  printing  may 
enter  its  advertising  copy  in  the 
exhibit  and  contest. 
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"Our  Davidson  has 
enabled  us  to  GIVE 
BETTER  SERVICE  .  .  . 
Save  Time  .  ,  produce 
WORK  MORE  profitably” 

says  Melrose  Free  Press, 

Melrose,  Massachusetts 


"The  addition  of  the  Davidson  Offset  Unit  in  our  commercial 
printing  department  has  helped  us  greatly  in  offering  a  com¬ 
plete  printing  service  to  our  customers.  It  has  enabled  us  to 
give  prompt  as  well  as  economical  service  in  rule  form  and 
creative  printing  where  plate  costs  would  make  such  work 
prohibitive. 

"Also  with  the  Davidson  we  were  able  to  find  a  more 
economical  answer  to  our  envelope  printing  problem  as  higher 
operating  speeds  were  possible. 

"With  the  addition  of  camera  and  plate  making  equipment 
we  were  able  to  reduce  our  standing  form  load  to  a  minimum 
and  still  give  the  same  prompt,  economical  service  on  repeat 
orders  as  well  as  releasing  a  large  amount  of  dormant  metal.” 
♦  *  * 

The  Davidson  is  a  "natural”  for  any  newspaper  plant  •  .  . 
for  the  fast,  low  cost  production  of  promotion  material  ...  or 
as  a  business  building,  profit  making  job  press. 

The  Davidson  Dual  prints  both  offset  and  letterpress  .  .  . 
top  quality  line,  half-tone  and  multi-color  work  ...  at  2000 
to  5400  per  hour. 


Davidson 


Shown  herewith. 
Model  233 
Sheet  size, 
14"  X  17yj" 


Also  available. 
Model  251, 
sheet  size 
10"x  14" 


Write  today  for  full 
details  abaut  the 
Davidson  Dual  and 
interesting  facts 
about  the  job  it  is 
doing  for  other  pub¬ 
lishers. 


DAVIDSON  CORPORATION 

A  SUBSIDIARY  OF  MERGENTHAIER  LINOTYPE  COMPANY 

1056-60  West  Adams  Street  •  Chicago  7,  Illinois 


Coblentz  Book 
Lets  Hears! 

Tell  Own  Story 

San  Francisco — “I  let  him  tell 
his  own  story,”  Edmond  D.  Co¬ 
blentz  said  of  the  book,  “William 
Randolph  Hearst,  A  Portrait  in 
His  Own  Words,”  which  appeared 
June  19. 

The  former  supervising  editor  of 
the  Hearst  Newspapers  edited  box¬ 
es  of  letters  and  personal  files 
down  into  309  pages  of  manu¬ 
script.  His  object  was  to  present 
his  chief  for  more  than  50  years 
so  readers  may  judge  “the  correct¬ 
ness  of  his  chameleon-like  devia¬ 
tions.” 

His  authorization  to  prepare  the 
book  came  from  Mr.  Hearst  six 
months  before  the  publisher’s 
death  at  88  and  reads:  “My  Dear 
Cobbie:  In  view  of  your  long  as¬ 
sociation  with  me,  1  am  glad  to 
put  at  your  disposal  for  the  pur¬ 
pose  of  your  contemplated  book 
the  letters  and  correspondence  that 
passed  between  us  and  any  other 
letters  you  may  deem  necessary. 
I  will  trust  your  good  judgment  in 
the  proper  use  of  such  letters. — 
W.  R.  Hearst.” 

The  decision  to  let  Mr.  Hearst 
speak  for  himself  was  reached  be¬ 
cause  “anything  as  an  autobiogra¬ 
phy  by  me  would  have  shown  me 
either  as  a  sycophant  or  an  in¬ 
grate,”  Mr.  Coblentz  said. 

The  volume  is  dedicated  to  the 
five  Hearst  sons,  in  whose  journal¬ 
istic  education  he  played  a  part. 

Disclosures  include  the  fact  that 
Mr.  Hearst  worked  for  a  year  on 
the  New  York  World  immediately 
after  leaving  Harvard.  The  pro- 
German  editorial  slant  preceding 
World  War  I  is  attributed  to  the 
then  chief  editorial  writer  and 
given  as  the  cause  of  a  personal 
release  system  for  editorials  adopt¬ 
ed  by  Mr.  Hearst  in  1915. 

“From  then  on,  he  suggested 
them,  he  directed  them,  he  revised 
them,  and  he  killed  them.  And  he 
wrote  many  of  them,  signed  and 
unsigned,”  Mr.  Coblentz  reports. 

The  book  contains  Mr.  Hearst’s 
letter  to  his  twin  sons,  “Please  try 


hard  to  be  good  newspapermen.” 

There  was  so  much  material  that 
there’s  enough  for  another  book 
on  Hearst,  Mr.  Coblentz  said.  Con¬ 
sideration  of  that  will  jell  for  a 
while.  The  news  veteran  now  plans 
a  journalism  text.  This,  he  says, 
will  not  be  Hearst  journalism,  but 
basic  fundamentals  from  the  Hearst 
letters  ranging  over  all  newspaper 
departments. 

■ 

Burlington  Paper 
Marks  125th  Year 

Burlington,  Vt. — ^The  Bnrlinf;- 
ton  Free  Press  was  125  years  old 
on  June  15.  It  has  been  a  daily 
since  April  1,  1848,  publishing 
evening  until  1868  and  morning 
since  then. 

To  celebrate  the  anniversary,  a 
48-page  tabloid  section  was  pub¬ 
lished  and  AP  Wirephoto  service 
was  installed.  George  E.  Little  is 
president  of  the  Free  Press  Asso¬ 
ciation,  the  publisher,  and  David 
W.  Howe  is  business  manager. 
Mr.  Howe  is  a  past  president  of 
the  American  Newspaper  Publish¬ 
ers  Association. 

■ 

Nate  Gross  Praised 
For  Community  Help 

Chicago — Nate  Gross,  column¬ 
ist  of  the  Chicago  Herald- Ameri¬ 
can,  was  honored  June  13  by  the 
Back  of  the  Yards  Council,  repre¬ 
senting  185  organizations  with  a 
membership  of  125,000. 

Tribute  to  Mr.  Gross  was  paid 
by  the  Rev.  Roman  J.  Berendt, 
pastor  of  Sacred  Heart  Church 
and  president  of  the  council,  who 
said:  “Nate  Gross  has  always  been 
constructive  in  his  writing.  His 
popular  column  is  written  in  lan¬ 
guage  everyone  can  understand.” 

■ 

Geisenhoii  Named 
To  Post  at  Duluth 

St.  Paul — Francis  H.  Geisen- 
hoff,  formerly  research  director, 
St.  Paul  Dispatch-Pioneer  Press, 
has  been  appointed  manager  of 
promotion  and  personnel  for  the 
Duluth  Herald  &  News-Tribune. 
He  will  continue  to  produce  both 
the  St.  Paul  and  Duluth  Consumer 
Analysis  studies. 
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Reader  Needs 
Roundup  for 
Clear  Picture 

Richmond,  Va. — John  H.  Col¬ 
burn,  managing  editor  of  the 
Richmond  Times-Dispatch,  told 
the  annual  Virginia  News  Semi¬ 
nar  last  week  end  that  “daily 
newspapers  are  much  too  contem¬ 
porary  at  times.” 

“Our  job,”  he  said,  “is  to  report 
spot  news,  completely,  fairly  and 
objectively,  but  often  we  do  not 
shift  gears  fast  enough  to  put  a 
series  or  a  miscellaneous  collec¬ 
tion  of  spot  developments  into  a 
roundup  that  gives  the  reader  a 
better  perspective  as  to  what  the 
storv  is  all  about. 

“Our  function  today,  as  I  con¬ 
ceive  it,  is  that  of  current  histor¬ 
ians  .  .  .  reporting  what  happens 
and  the  WHY  of  the  happening. 
Unless  you  satisfy  the  ‘why,’ 
you’ve  left  the  reader  baffled  and 
unsatisfied. 

“In  many  ways,”  he  added,  “1 
envy  the  potential  of  the  weekly 
newspapers.  In  addition  to  his 
local  news  of  interest,  the  weekly 
editor  has  the  time  to  wrap  up  in 
capsule  form  developments  that 
daily  newspapers  handled  on  a 
day-to-day  basis,  but  which  few 
readers  follow  on  such  a  basis.” 

The  public’s  right  to  know 
what’s  going  on  is  being  obstructed 
at  every  level  —  local,  state  and 
national — according  to  J.  Russell 
Wiggins,  managing  editor  of  the 
Washington  (D.  C.)  Post. 

It’s  not  up  to  the  public  to  prove 
that  it  is  entitled  to  facts  about 
government  operation,  Mr.  Wig¬ 
gins  told  Virginia  newsmen. 
Rather,  he  said,  the  government 
should  prove  that  it  has  the  right 
to  withhold  information. 

Another  speaker,  Associated 
Press  Reporter  John  Hightower 
called  for  “free  opportunity  for 
debate  and  controversy”  when  a 
new  line  of  policy  is  still  in  the 
idea  stage. 

“Many  officials,”  said  Mr. 
Hightower,  “in  such  agencies  as 
the  White  House,  the  State  De¬ 
partment  and  the  Defense  Depart¬ 
ment  are  fully  aware  of  the  abso¬ 
lute  necessity  for  an  informed 
public  on  issues  which  are  just 
beginning  to  arise. 

“But  the  normal  bureaucratic 
impulse  is  to  suppress  the  whole 
thing  under  top  secret  heading  and 
keep  it  suppressed  until  every  de¬ 
tail  has  been  finally  worked  out 
and  finally  approved  by  the  Presi¬ 
dent. 

“This  yearning  for  secrecy  is 
bureaucratic  and  becomes  even 
greater  when  the  bureaucrat  is 
also  a  diplomat  and  when  nego¬ 
tiations  with  a  foreign  government 
are  underway.” 

Complexities  of  government, 
Mr.  Hightower  said,  have  made 
interpretive  reporting  increasingly 
important.  But,  he  added,  inter¬ 
pretation  must  be  based  on  facts. 


Hablemos  Appoints 
Mexico  Representative 

Mexico  City — Casey  Hirshfield. 
publisher  of  the  international 
women’s  supplement  for  newspa¬ 
pers,  Hablemos, 
announces  the 
appointment  o  f 
Senora  Josefina  ‘ 

H  e  g  e  w  i  sch  as 
representative  for 
the  Republic  of 
Mexico. 

Senora  Hege- 
wisch  has  been 
advertising  mana¬ 
ger  of  the  large 
Mexico  City  de-  „  .  . 

partment  store,  Hegcwuch 

Salinas  y  Rocha. 

First  national  distribution  of 
Hablemos  will  begin  Sept.  7  with 
eight  newspapers  of  the  Republic, 
including  Novedades  of  Mexico 
City,  El  Norte  of  Monterrey  and 
El  Dictamen  of  Veracruz. 

■ 

Indiana  Daily 
Is  Reorganized 

Lafayette,  Ind.  —  The  Journal 
and  Courier  Publishing  Co.,  pub¬ 
lishers  of  the  Lafayette  Journal 
and  Courier,  has  been  reorganized 
following  the  recent  death  of 
Henry  W.  Marshall,  Jr.,  who 
served  as  its  president,  publisher 
and  editor-in-chief. 

New  officers  named  were:  Mrs. 
Helen  B.  Marshall,  widow  of  Mr. 
Marshall,  president  and  treasurer; 
D.  Preston  Calvert,  vicepresident 
and  publisher;  J.  R.  Lyon,  secre¬ 
tary;  Albert  J.  Bonner,  Jr.,  assis¬ 
tant  treasurer.  Directors  are  Mrs. 
Marshall,  Mr.  Calvert  and  E.  Jo¬ 
seph  Bannon. 

Mrs.  Marshall,  chief  benefi¬ 
ciary  in  her  husband’s  will,  suc¬ 
ceeds  him  as  head  of  the  corpora¬ 
tion  and  will  be  engaged  actively 
in  its  operation.  Herbert  H.  Heim¬ 
lich,  a  member  of  the  news  staff 
for  more  than  30  years,  remains 
as  editor. 

■ 

Consumer  Analysis 
Study  Visits  Coast 

San  Francisco  —  Nearly  100 
agency  and  advertising  executives 
attended  the  San  Jose  Mercuiy 
and  San  Jose  News  showing  of  the 
15  Market  Consumer  Analysis  at 
a  luncheon  here  June  10. 

Rolland  Martin,  general  adver¬ 
tising  manager,  extended  greetings 
on  behalf  of  the  Mercury  News 
and  West-Holliday  Co.,  its  repre¬ 
sentatives. 

■ 

It's  Two,  Not  Four 

The  Los  Angeles  grocery  audih 
formerly  sponsored  by  four  dailies 
in  the  big  West  Coast  metropolis, 
is  now  handled  only  by  the  Hearst 
papers:  the  Herald  &  Express  and 
the  Examiner.  It  was  reported  er¬ 
roneously  in  last  week’s  issue  that 
the  audit  was  still  sponsored  by 
four  newspapers  in  the  Los  An¬ 
geles  area. 
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Small  Returns 
Deter  Mill 


Parade  to  Add  35  th 
In  Roanoke,  Va. 


Projects  in  U.  S. 


Washington — Newsprint  manu¬ 
facturers  with  mills  in  the  United 
States  told  a  National  Production 
Authority  committee  on  June  18 
that  conditions  are  not  favorable 
for  expansion  of  domestic  facili¬ 
ties. 

They  specified: 

Certain  machines  formerly  used 
in  the  manufacture  of  newsprint 
are  now  being  used  to  produce 
other  grades  of  paper  because  such 
grades  are  more  profitable  than 
newsprint. 

Pound  for  pound,  the  return  on 
newsprint  is  less  than  on  other 
grades  of  paper. 

A  newly  built  mill  is  at  a  sub¬ 
stantial  disadvantage  in  competing 
with  a  mill  built  some  years  ago 
because  of  present  investment 
costs. 

The  investment  return  on  news¬ 
print  production  is  so  low  that 
capital  investment  can  do  better 
in  other  fields. 

In  some  areas  where  pulp  wood 
is  available,  power  costs  are  un- 
economically  high. 

Technological  improvements  are 
increasing  newsprint  production 
with  available  facilities. 

NPA  spokesmen  expressed  inter¬ 
est  in  a  projected  100,000-ton 
newsprint  mill  at  Warrensburg, 
N.  Y.,  according  to  Rene  Boas, 
who  attended  the  conference. 

“They  said  the  Government 
would  give  all  the  help  it  could,” 
Mr.  Boas  reported. 

In  this  connection,  it  was  point¬ 
ed  out  that  the  bill  extending  the 
Defense  Production  Act  has  been 
amended  to  specify  newsprint  as 
a  field  in  which  loans  and  loan 
guarantees  may  be  made. 

Bowaters  Southern  Paper  Corp., 
subsidiary  of  the  British  Bowaters, 
arranged  this  week  to  borrow  $37,- 
500,000  from  12  U.  S.  insurance 
companies  to  finance  the  mill  de¬ 
velopment  at  Charleston,  Tenn., 
for  which  NPA  has  granted  a 
writeoff  certificate. 


Parade,  Sunday  supplement, 
w'ill  add  its  35th  newspaper  to 
its  list  on  July  13  when  the 
Roanoke  (Va.)  Times  starts  dis¬ 
tribution. 

This  announcement  was  made 
by  Arthur  H.  (Red)  Motley,  Par¬ 
ade  publisher,  at  an  informal 
luncheon  he  gave  Tuesday  for  150 
agency  and  publishing  friends  at 
Sherry’s,  New  York. 


McCarthy  Seeks 
Ad  Boycott 
Against  Time 


Conn.  Weeklies 
Receive  Citations 


184-Pg.  Edition  Issued 
By  New  Orleans  Item 


New  Orleans — ^The  75th  Anni¬ 
versary  Edition  of  the  Item  was 
published  June  10. 

The  afternoon  daily  placed  on 
its  readers’  doorsteps  an  18-sec¬ 
tion,  184-page  paper  relating  the 
fabulous  history  of  the  Crescent 
City  and  showing  the  tremendous 
changes  since  its  first  issue  in  1877, 

Woodcuts  by  Lafcadio  Hearn 
that  appeared  on  its  pages  shortly 
after  the  paper  was  founded  were 
reprinted  and  articles  by  George 
Cable  and  other  early  writers  were 
carried.  Leaders  in  all  fields  in 
the  community  contributed  articles 
and  readers  submitted  unpublished 
old  pictures  from  personal  scrap 
books. 

Many  department  heads  and  em¬ 
ployes  missed  a  night’s  sleep  to 
get  the  heavy  paper  to  press  and 
delivered  on  time. 

Copies  were  loaded  aboard 
planes  and  boats  for  South  Amer¬ 
ica  and  other  overseas  points. 

Work  on  “the  75th”  began  more 
than  four  months  ago  when  Pub¬ 
lisher  David  Stern  called  a  con¬ 
ference  with  Editor  George  Chap¬ 
lin.  Business  Manager  Irvin  M. 
Orner  and  other  executives. 

A  pamphlet  of  instructions  was 
turned  over  to  the  Editorial  De¬ 
partment  in  early  February,  with 
instructions  to  start  at  once.  One 
man  was  put  in  charge  of  all  edi¬ 
torial  matter,  with  reporters  and 
feature  writers  assigned  to  specific 
♦asks. 


Guests  of  Canada 

Buffalo — Thirty  editors,  repre¬ 
senting  as  many  state  press  associ¬ 
ations.  left  here  June  9  for  a  12- 
day  3,000-mile  tour  of  the  Prov¬ 
ince  of  Ontario,  Canada,  as  guests 
of  the  Ontario  Government  De¬ 
partment  of  Travel  &  Publicity. 
The  annual  editors’  tour  had  its 
inception  in  1940. 


Classified  Record 

Philadelphia — ^The  Philadelphia 
Sunday  Inquirer  on  June  8  carried 
the  greatest  volume  of  classified 
advertising  in  its  history — 145,770 
lines,  according  to  CAM  Joseph 
H.  Hopkins.  The  total  included 
33,745  lines  of  travel  and  resort. 


Getcha  Lem'nade  Here 

Hot  weather  merchandising,  eas¬ 
ily  tied  to  retail  advertising  in 
newspapers,  comes  through  Min¬ 
ute  Maid  frozen  foods  which 
offers  to  set  up  youngsters  in  the 
lemonade  business  for  two  can 
tops  and  25  cents.  The  Minute 
Maid  kit  includes  a  skirt  for  the 
front  and  side  of  the  lemonade 
stand,  lapel  tags,  price  markers, 
display  banners,  budget  book, 
combination  apron  and  mega¬ 
phone  and  a  special  salesman’s 
cap. 


Advertisers  in  Time  macazine 
are  receiving  letters  from  Senator 
Joseph  R.  McCarthy  (R.-Wis.) 
asking  them  to  withdraw  their 
business  from  the  maeazine,  it  was 
reported  this  week  by  James  A. 
Linen,  publisher  of  the  magazine. 

Eleven  national  advertisers  re¬ 
ported  to  the  magazine  that  they 
had  received  such  letters,  in  which 
the  Senator  charged  their  advertis¬ 
ing  support  helped  the  magazine 
to  put  “dishonest,  twisted  news” 
into  millions  of  American  homes. 

The  magazine  publisher  said 
the  advertisers  so  far  had  not  given 
any  support  to  the  politician’s 
campaign  against  the  publication, 
begun  last  November  after  the 
magazine  had  printed  a  story  on 
the  senator. 

The  Wisconsin  Senator  wrote  to 
advertisers  they  were  “unknowing¬ 
ly  helping  to  pollute  and  poison 
the  waterholes  of  information.” 

Mr.  Linen  replied: 

“Obviously  it  is  ridiculous  to 
state,  as  McCarthy  has,  that  the 
story  was  an  effort  to  ‘obstruct 
the  fight  against  Communists.’  As 
everybody  knows.  Time  was 
among  the  first  to  expose  Com¬ 
munists  and  the  Communist  pro¬ 
gram,  and  has  continually  and 
consistently  adhered  to  that  editor¬ 
ial  course. 

“We  obviously  do  not  agree  with 
McCarthy’s  tactics,  and  evidently, 
from  what  we  hear,  our  adver¬ 
tisers  don’t,  either.” 


Incorrect  Dateline 

A  story  on  the  reorganization 
of  the  Times  Publishing  Co.  (E  & 
P,  June  14,  page  77)  was  incor¬ 
rectly  datelined  Wichita,  Kan.  It 
should  have  been  Wichita  Falls, 
Tex. 


Tax  Case  Appealed 

Little  Rock,  Ark.  —  The  Gov¬ 
ernment  has  filed  a  notice  of  ap¬ 
peal  from  the  Circuit  Court  ruling 
in  favor  of  the  Arkansas  Gazette 
in  a  $243  000  tax  assessment  case. 


General  excellence  awards  were 
voted  to  the  New  Canaan  Adver¬ 
tiser,  Windham  County  Observer 
and  Westport  Town  Crier  in  the 
recent  Connecticut  Editorial  As¬ 
sociation  competition  among  33 
weeklies. 

Edward  DeCourcy,  Milford 
Citizem  was  elected  president  of 
the  association,  with  Stewart  Hos¬ 
kins,  Lakeville  Journal,  vicepresi¬ 
dent  for  weeklies,  and  Thomas  A. 
Haggerty,  Winstead  Citizen,  vice- 
president  for  dailies. 


Brewster's  Defeat 
Pleasing  to  Ewing 


N.  Y.  Times  Boosts 
Sunday  Price  to  20c 

Several  more  newspapers  an¬ 
nounced  circulation  price  increases 
this  week,  attributing  the  need  for 
them  to  the  increased  cost  of  news¬ 
print. 

Effective  June  22,  the  New  York 
Times  Sunday  edition  goes  from 
15c  to  20c  in  city  and  suburbs. 

The  Chattanooga  (Tenn.)  Times 
boosted  its  daily-Sunday  carrier 
rate  from  40c  to  45c,  leaving  the 
daily  rate  at  30c  and  single  copy 
of  the  Sunday  paper  at  15c. 

Home  delivery  price  of  the  Lan¬ 
sing  (Mich.)  State  Journal  and 
Rattle  Creek  (Mich.)  Enquirer 
News  went  from  35c  to  40c,  with 
the  daily  upped  from  5c  to  6c. 

Port  Huron  (Mich.)  Times  Her¬ 
ald  also  advanced  the  home-deliv¬ 
ered  price  from  35c  to  40c,  daily- 
Sunday. 

The  Rochester  (N.  Y.)  Demo¬ 
crat  and  Chronicle  increased  the 
Sunday  price  from  10c  to  15c  and 
daily-Sunday  carrier  rate  to  45c. 


Bangor,  Me. — Senator  Owen 
Brewster’s  defeat  in  the  Maine 
primary  this  week  gave  a  large 
measure  of  satisfaction  to  James 
D.  Ewing,  publisher  of  the  Eve¬ 
ning  and  Sunday  Commercial  be¬ 
cause  the  Senator  had  made  the 
paper  an  issue  in  the  campaign. 

Senator  Brewster  had  charged 
that  the  Commercial,  under  the 
domination  of  Oscar  Ewing,  Fed¬ 
eral  Security  Administrator,  was 
“dedicated  to  removing  me  from 
office.”  Publisher  Ewing  replied 
that  his  father  doesn’t  own  or  con¬ 
trol  the  paper  and  never  tried  to. 
The  Senator  was  right,  he  said,  in 
saying  the  Commercial  is  doing  all 
it  can  to  remove  him  from  office. 

In  another  thrust,  the  Commer¬ 
cial  reminded  Senator  Brewster 
that  he  was  running  for  office,  the 
newspaper  was  not. 

And  when  the  returns  came  in, 
the  Bangor  area  voted  heavily  for 
Gov.  Frederick  G.  Payne,  onetime 
newspaperboy,  although  the  “ex¬ 
perts”  had  counted  it  “a  cinch” 
for  Brewster. 

Five  days  before  the  election. 
Governor  Payne  accused  Guy  P. 
Gannett,  publisher  of  five  news¬ 
papers,  of  conspiracy  with  Sena¬ 
tor  Brewster  to  remove  Payne 
from  public  life. 

Mr.  Gannett  labeled  the  charges 
“fantastic”  and  “a  bald  lie.” 

The  Governor  waged  his  battle 
against  Brewster  with  the  aid  only 
of  the  Bangor  Commercial  and  a 
string  of  1 1  weekly  newspapers. 


BrauB,  Mrs.  Swindell 
Buy  Wilson  Times 

Wilson,  N.  C.  —  The  Wilson 
Press,  an  operating  corporation 
owned  by  Herbert  D.  Brauff  and 
Mrs.  Elizabeth  Gold  Swindell,  has 
purchased  the  Wilson  Daily  Times 
from  John  D.  Gold,  the  founder. 

Mr.  Brauff  and  Mrs.  Swindell 
have  been  running  the  paper  since 
Jan.  1,  1947,  under  a  lease.  They 
spent  $150,000  on  the  rehabilita¬ 
tion  of  the  plant,  and  the  paper 
has  jumped  from  $140,0()0  to 
$302,000  in  dollar  volume. 

In  addition  to  the  Times,  Mr. 
Brauff  and  his  group  also  own  and 
operate  papers  in  Vandergrift,  Pa., 
and  Washington,  N.  C. 
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Movie  Reviewers 

continued  from  page  11 


two  years.  Hollywood  has  had  to 
get  on  its  toes  because  of  the  big 
play  given  foreign  films,  particu¬ 
larly  English,  Italian  and  French 
pictures,  she  pointed  out. 

Filmland’s  fright  over  TV  was 
sheer  panic,  in  Miss  Cameron’s 
estimation. 

Hollywood’s  Red  Cells 

“A  lot  of  things  came  on  to 
endanger  pictures,  but  they  sur¬ 
vived,”  she  recounted.  “Holly¬ 
wood  has  been  a  little  lax  in  clean¬ 
ing  out  Red  cells  and  that  may 
have  helped  cause  a  drop  in  busi¬ 
ness.” 

The  four-star  editor  was  asked 
if  Hollywood  tries  to  exert  influ¬ 
ence  on  reviewers. 

“Producers  and  theater  people 
leave  us  alone,”  she  answered. 
“They  know  they  can’t  do  any¬ 
thing.  They  used  to  inquire  what 
star-rating  a  picture  was  to  be 
given,  but  we  put  a  stop  to  it — it 
became  a  nuisance.” 

Guernsey's  Views 

Otis  L.  Guernsey,  film  critic  for 
the  New  York  Herald  Tribune 
since  last  February,  has  devoted 
part  of  the  last  eight  of  his  11 
years  of  service  on  the  newspaper 
to  films.  He  served  as  night  club 
and  movie  reporter  and  then  was 
associate  film  and  drama  critic  un¬ 
der  Howard  Barnes  before  Mr. 
Barnes  resigned. 

Mr.  Guernsey  is  assisted  by  Joe 
Pihodna  and  other  staffers  assigned 
to  the  task  from  time  to  time  in 
turning  out  from  150  to  200  re¬ 
views  a  year.  Joe  Hyams  sends 
the  HT  production  news  from 
Hollywood  and  Hy  Gardner’s 
“Early  Bird — Coast  to  Coast”  col¬ 
umn  carries  much  movie  material. 

“I  think  a  large  percentage  of 
pictures  now  are  honest  attempts 
to  say  something  more  than  stock 
entertainment  phrases,”  said  Mr. 
Guernsey.  “They  are  more  search¬ 
ing,  less  sugary.  It’s  hard  to  gen¬ 
eralize  because  there  is  a  large 
bloc  of  routine  pictures  produced 
simply  for  business  reasons  and 
the  industry  should  not  be  judged 
by  them  alone. 

Creative  Artists 

“Some  of  the  finest  creative  ar¬ 
tists  in  the  world  today  are  en¬ 
gaged  in  movies — men  like  Oliv¬ 
ier,”  he  continued.  “The  modern 
stage  is  suffering  from  the  movies, 
because  Hollywood  is  getting  first- 
rate  talent.” 

The  HT  man  said  there  is  no¬ 
thing  in  which  he  is  more  inter¬ 
ested  than  movies  and  he  sees 
them  for  recreation  when  he  is 
not  working  at  seeing  them. 

“The  movie  critic,  by  and  large, 
has  enormous  affection  for  motion 
pictures  and  hopes  his  apprecia¬ 
tion  and  understanding  of  the  me¬ 
dium  matches  his  affection,"  ho 
said.  “The  difference  in  critics  is 
the  difference  in  affection — emo¬ 
tional,  platonic  or  intellectual.” 


Mr.  Guernsey  remarked  that 
pictures  about  newspapers  have  a 
tendency  to  romanticize  journal¬ 
ism,  but  he  added  that  some  re¬ 
cent  productions  have  kept  that 
faling  to  a  minimum. 

In  the  Sunday  Herald  Tribune, 
Mr.  Guernsey  carries  columns  of 
critical  resumes  and  interviews 
with  personalities,  written  from  a 
professional  rather  than  a  personal 
standpoint. 

The  Post’s  Winston 

Archer  Winston  joined  the  New 
York  Post  19  years  ago  as  a  col¬ 
umnist  and  16  years  ago  became 
a  movie  reviewer.  Mr.  Winston, 
as  he  packed  his  luggage  for  an 
Alaskan  vacation,  was  asked  about 
the  effect  on  the  industry  of  the 
recent  Supreme  Court  decision  ac¬ 
cording  movies  constitutional  pro¬ 
tection  of  their  freedom  of  expres¬ 
sion  similar  to  that  enjoyed  by  the 
press. 

“The  Supreme  Court  decision 
does  not  mean  that  movies  can  or 
will  become  brave  and  bold  on 
burning  issues,”  said  Mr.  Winston. 
“Movies  are  not  the  same  thing  as 
the  press.  While  they  are  not  just 
a  business  enterprise,  they  are  not 
purely  for  the  communication  of 
ideas  either.  The  public  goes  to 
the  movies  for  different  reasons. 

“But  the  ruling  is  a  step  forward 
for  movies  and  it  makes  possible 
for  Hollywood  the  adult  approach 
of  British,  French  and  Italian 
films,”  he  added.  “There  had  been 
the  possibility  that  by  pre-censor¬ 
ship  they  would  reduce  themselves 
to  the  least  common  denominator 
of  intelligence.” 

Mr.  Winston  estimated  that  he 
sees  from  20  to  30  films  annually 
for  his  own  pleasure. 

Jane  Corby  Speaks 

Jane  Corby,  after  service  as  a 
reporter  on  the  city  staff  and 
woman’s  page  and  feature  writer, 
became  second  string  critic  for  the 
Brooklyn  Eagle  in  1942  and  in 
1949  was  promoted  to  motion  pic¬ 
ture  editor  and  reviewer. 

“Movies  were  good  last  Fall,” 
observed  Miss  Corby.  “They  are 
not  so  good  right  now,  but  a  good 
crop  is  coming  out  soon.  I  like 
them  and  see  all  of  them.  I  think 
the  Hollywood  productions  are 
best  but  the  foreign  films  are  in¬ 
teresting  because  of  the  handicaps 
under  which  they  are  produced.” 

Miss  Corby,  in  addition  to  re¬ 
views  of  new  films  coming  out, 
composes  rewrite  stories  when 
pictures  appear  in  the  four  large 
downtown  Brooklyn  theaters. 

18  Years  a  Critic 

Rose  Pelswick,  New  York 
Journal-American,  is  one  of  the 
deans  of  the  New  York  Film 
Critics,  having  covered  that  field 
for  her  paper  for  approximately 
18  years.  It  was  her  first  newspa¬ 
per  work  and  her  first  and  lasting 
love  as  a  vocation. 

“You  can’t  generalize  about  pic¬ 
tures  and  say  it  is  a  good  year — 
like  vintage  wines,”  she  remarked. 
“There  is  no  even  tenor.  Some  are 
darn  good  and  some  are  iiot. 


“TV  is  okay  for  sports  but  it 
offers  no  great  competition  to 
movies,”  she  continued.  “When 
you  want  to  go  out  to  see  a  mo¬ 
tion  picture,  you  do  just  that — you 
don’t  stay  home  to  watch  tele¬ 
vision.  When  you  gotta  go,  you 
gotta  go. 

“About  the  Supreme  Court  de¬ 
cision,  we  will  have  to  wait  and 
see  what  effect  it  will  have,”  she 
added.  “Producers  almost  invar¬ 
iably  use  good  taste.  It  is  only 
rarely  they  do  not.” 

Miss  Pelswick  writes  all  the  re¬ 
views  for  her  pap)er  and  on  Sun¬ 
days  she  writes  a  movie  column. 
On  a  recent  week,  11  movies 
opened  on  Broadway  and  the  next 
week  only  three.  She  uses  the 
light  weeks  to  see  screenings  of 
coming  pictures  and  writes  up  the 
reviews  far  in  advance  of  publica¬ 
tion  in  some  cases  in  order  to 
handle  the  load  and  even  it  up. 

Cook’s  Movie  Tour 

Alton  Cook,  motion  picture  edi 
tor  of  the  New  York  World-Tele¬ 
gram  and  Sun,  started  reviewing 
the  old  films  in  1925  for  the  St. 
Paul  (Minn.)  Daily  News  and 
when  he  left  that  paper  in  1930  a 
complete  transition  to  all-talkies 
had  taken  place.  He  joined  W-T 
&  S  in  1933  and  later  became 
radio  editor  before  returning  to 
his  first  love,  movies. 

“For  about  two  years  there  was 
an  awful  scare  about  TV,”  said 
Mr.  Cook,  “but  the  movies,  have 
buckled  down  now  and  there  has 
been  a  remarkable  improvement. 
TV  can  be  a  big  boon  to  movie¬ 
goers. 

“I  frequently  go  with  my  wife 
to  neighborhood  theaters  to  see 
pictures  for  a  second  time  and  to 
the  Museum  of  Modern  Art  to 
see  old  pictures,”  he  continued.  “I 
often  go  to  both  the  preview 
screening  and  the  opening  night 
of  a  movie,  thus  seeing  it  twice. 

“If  you  are  not  enthusiastic 
about  pictures,  you  should  get  out 
of  this  business — you  will  die  of 
boredom,”  he  added.  “I  think 
critics  enjoy  good  pictures  more 
and  hate  poor  ones  worse  than 
other  people  do.” 

Pressure  Hysteria 

He  was  asked  about  the  recent 
Supreme  Court  ruling. 

"The  industry  is  not  as  afraid  of 
censorship  as  it  is  of  pressure 
groups,”  he  replied.  “Right  now 
the  anti-Red  pressure  group  is 
hysterial  and  has  struck  terror  into 
the  industry,  which  dares  not  give 
expression  to  a  liberal  view.  It’s 
a  great  medium  and  all  shades  of 
thought  should  be  represented  in 
it.  The  only  way  to  get  in  a  lib¬ 
eral  word  IS  to  sugar-coat  it  by 
taking  a  poke  at  communism.*’ 

Mr.  Cook  has  help  in  reviewing 
movies  from  the  amusement  de¬ 
partment  when  necessary  (there 
were  13  openings  one  recent 
week.)  He  formerly  reviewed 
from  250  to  300  a  year.  He  tries 
to  cover  New  York’s  19  “art 
houses” — trade  term  for  small 


theaters  which  get  unusual  pic¬ 
tures,  American  or  foreign.  As 
there  are  now  about  450  picture 
annually  to  review,  he  cannot  han¬ 
dle  the  whole  load  without  help, 

British  pictures,  under  the  influ¬ 
ence  of  J.  Arthur  Rank  since 
World  War  II,  have  shown  great 
improvement,  Mr.  Cook  believes. 

Mirror’s  Reviewer 

Frank  Quinn  has  been  review- 
i  n  g  films  for  the  New  York 
Mirror  for  approximately  10 
years.  Before  that  he  had  more 
than  a  decade  of  experience  in 
other  editorial  functions:  Report¬ 
ing,  rewrite,  news  and  pictorial 
makeup,  city  desk  and  apprentice¬ 
ship  as  amusement  editor  and 
makeup. 

Because  his  family  required  him 
to  go  to  the  movies  three  times 
weekly,  he  had  acquired  a  dislike 
for  that  form  of  entertainment. 

“One  day  our  managing  editor 
said,  ‘Quinn,  how  do  you  like 
movies?’  ”  recalled  the  reviewer. 
“My  ‘We-l-l’  was  lost  as  he  as¬ 
signed  me  to  the  amusement  de¬ 
partment.  An  intimacy  grew  con¬ 
cerning  films  until  now  1  love  the 
movies.  It  is  the  most  revealing 
medium  of  expression — the  mirror 
which  reflects  life.  It  provides 
the  greatest  amount  of  pleasure 
for  the  greatest  number  of  people 
of  any  of  the  art  forms. 

“I  don’t  hold  with  the  contem¬ 
poraries  that  it  should  be  art  for 
art’s  sake.  After  all,  it  is  a  com¬ 
mercial  business  that  like  any 
other  commodity  must  show  a 
profit  to  survive.  1  have  my  own 
personal  likes  and  dislikes  in  films 
and  their  actors  and  technicians. 
But  these  personal  pleasures  never 
intrude  upon  objective  reporting  or 
criticism. 

“Always  prominent  in  my  ap¬ 
proach  to  my  job  is  the  factor 
that  I  have  a  responsibility  to  the 
Mirror  readers,”  Mr.  Quinn  said. 
“If  what  I  write  or  report  is  to 
have  any  influence  on  the  movie¬ 
goer,  it  must  be  honest  and  sin¬ 
cere  or  I  shall  be  found  out  a  fake. 

“My  candid  observation  is  that 
the  screen  is  improving  in  rapid 
strides,”  concluded  the  Mirror 
man.  “The  current  economics  of 
the  industry  and  the  rivalry  of 
television  are  healthy,  contributing 
situations.  Hollywood  had  grown 
fat  and  lazy  during  the  boom  of 
war  when  anything  on  celluloid 
was  given  a  long  Broadway  run. 

“Today,  the  fan  is  more  dis¬ 
cerning  and  mature,”  he  added. 
“Taxes  have  tightened  the  family 
budget  so  that  it  must  be  more 
discriminating  in  its  choice  of 
screen  fare.  Last  year’s  list  of 
‘Oscar’  nominees  is  proof  of  niy 
contention.  Never  have  I  wit¬ 
nessed  such  an  array  of  outstand¬ 
ing  films. 

“Movies  are  here  to  stay,”  as¬ 
serted  Mr.  Quinn.  “The  minor 
irritations  of  competition  will 
arouse  greater  ingenuity  in  Holly¬ 
wood  and  the  hollow  slogan, 
‘Movies  Are  Better  Than  Ever, 
will  become  a  reality.” 
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Japanese  Publishers 
Accepted  in  FIEJ 


imposition  of  special  taxes  which  vicepresidents;  Claude  Bellanger 
they  alone  would  be  called  upon  (France),  secretary  general;  J.  H. 


to  pay.  Newspapers,  however.  Burton  (Belgium)  treasurer  gen- 
should  only  expect  or  accept  such  eral;  Orla  Rode  (Denmark),  J. 


exemptions  from  general  taxations  Astarita  (Italy),  and  Emil  Groz 
as  would  not  undermine  their  (Germany),  committee. 


By  G.  Langelaan 


independence.” 

The  third  and  last  day  was  de¬ 
voted  to  drawing  up  a  plan  for  a 


At  the  end  of  the  Congress,  Mr. 
Canham  told  E  &  P: 

“Once  more  a  group  of  news- 


Brussels  Ddegates  frtm  Aus-  information  re^esented  two  d^-  committee  of  experts  on  standard-  papcrmen  have  proved  that  they 
tria,  Belgium.  Denmark,  Finland,  ferent  things.  The  right  for  offi-  : _ 


France,  Germany,  Great  Britain,  cial  persons  to  decide  what  the 
Italy,  Japan,  Luxemburg,  Nether-  public  should  be  told  was  being 
lands,  Norway,  Sweden,  Switzer-  contested,  he  said. 


speak  in  a  clear  ‘lingua  franca’  of 


..ui-  1  1  ,.,00  Resolutions  were  adopted  unani-  professional  experience.  It  is 

hi  ®  The  first  expressed  the  quite  possible,  across  national 

^  J^3t  the  International  Mate-  frontiers,  for  editors  to  help  one 

rials  Conference  in  Washington  another  in  the  solution  of  their 


land  and  the  United  States  met  M.  L.  Riccardi,  vicepresident  ol 
here  June  4-6  for  the  fifth  annual  the  Italian  Federation  of  News 


Congress  of  the  International  Fed-  paper  publishers,  presented  some 
eration  of  Newspaper  Publishers,  figures  showing  that  the  United 


the  Italian  Federation  of  News-  rials  Conference  in  W^hington  anot^her  in  the  ^lutmn  of  ^ 

should  constitute  mutual-aid  stocks  problems.  This  has  been  a  prac 
for  immediate  action  in  case  of  tical  and  successful  session.” 


Beyond  the  continued  insistence  sfates,  representing  6  per  cent  of  neclssi,J^for'^ursuiTg**and°deve^^  1  nnn  «  D*  • 
on  the  freedom  of  the  press,  which  the  world’s  popu  at, on,  co^^^^^  ^  studies  on  raw  at  PlCIUC 

ran  as  a  lea-motiv  through  all  the  almost  two-thirds  of  the  daily  ncHno  Indianapolis  —  U 


oping  technical  studies  on  raw 


ran  as  a  ...u-muMv  1...UUS.1  a..  I..C  materials  and  substitutes,  asking  .  Indianapolis  —  Under  a  ..v, 

proceedings,  there  was  little  theo-  newsprint  of  the  world,  three  im-  ,,  material  1“"®  sun,  employes  of  the  Indian 


retical  in  this  congress;  the  sub-  mense  continents,  Asia.  Africa,  and 


all  delegations  to  gather  material 


documentation  Another  called  Indianapolis 

jects  discussed  were  all  of  practical  South  America,  representing  67  ,  oarefnl  rrimnilatinn  nf  <ttatis.  and  their  families  —  more 

importance  to  the  work  of  daily  per  cent  of  the  world’s  population,  .  npu/<inrlnt  and  a  Hst  resn  I*’®"’ — gathered  for 

newspapers.  had  to  content  themselves  with  ‘‘S  ^  their  third  annual  picnic  at  the 

The  meetings  took  place  in  the  ’  torius  to  make  contact  with  the  Star-News  recreation  area,  15 


importance  to  the  work  of  daily  per  cent  of  the  world  s  population, 
newspapers.  had  to  content  themselves  wit! 

The  meetings  took  place  in  the  cent;  and  Europe 


than  1,700  of  them — gathered  for 


Palais  des  Academies,  next  to  the  P®*^  ^  consump-  International  ^®'’®^  wooded  park.  Hosts  were 

King’s  palace.  The  first  day’s  pro-  ®’‘®®®‘1'P8  20  ^r  cent  of  Telecommunications  to  Eugene  C.  Pulliam,  publisher  of 


ceedings  were  opened  by  M.  Moli- 
tor,  chief  of  the  department  of 


the  total  newsprint  production. 


.V  ii/vai  safeciiird  the  interests  of  FIEJ  •^®  I**®  News,  and  his 

/Robe'rrsalmon  TecTefa^^ deploring  the  broad  authorization  ''if®.  Nina  Pulliam,  secre- 


Public  Instruction,  who  pointed  of  censorship  of  news  dispatches  J^ry  -  treasurer  of  Indianapolis 

ruit  fbA  u//\p1/1  ercil  of  tne  ^lational  Federation  of  • _ * _ •_  _ ^  _ Newsoaoers.  Inc. 


out  the  necessity  the  free  world  erai  oi  me  i>^nonai  reaerauon  oi  included  ir 
felt  for  the  freedom  of  the  press,  Press,  declared  prices  gQnygn(jQn 

and  insisted  on  obligations  arising  Vnimo  f 

from  that  freedom,  making  it  in-  proved  a  danger  to  the  _ 


included  in  present  international  Newspapers,  Inc.^ 


Voting  for  the  new  committee  N©W  Radio  Sotup 


cumbent  on  "^newsioapm  to ^rese'nt  Ti'^^ion  of  the  press  to  inform  the  resulted  in  the  re-election  of  M.  Oneonta,  N.  Y.  Ottaway  Sta- 
cumbcnt  on  newspapers  to  present  remedies  he  fore-  Van  de  Kieft  (Netherlands)  as  tions,  Inc.,  a  new  corporation  with 


^  The'^no^r^^'of'^the  press”  said  replacement  of  old  material  president;  Albert  Bayet  (France), 

'x2!, u!  in  oaner  mills  bv  more  modern  Erwin  Canham  (USA),  W.  T. 


M.  Molitor.  “like  the  language  of  JhiSery’^nd  Ihe  u^"of™^^^^^  Curtis  Willson  (Great  Britain).  Oneonta  Star,  Inc.,  also  headed  by 

Aesop,  can  be  the  best  or  worst  of  v,,i  MrOtmu/av 


James  H.  Ottaway  as  president, 
has  acquired  Station  WDOS  from 


van  uv  iiic  ucM  ui  wuisi  ui  ^  •  i  .  •  Vrs,.| 

things  according  as  it  is  inspired  materials  in  pulpmaking 

by  ideas  favoring  understanding  Governments  - 

between  peoples  or  gives  way  to  I*®  pressed  to  give  every 

promoting  interests  or  inflaming  facility,  he  advocated, 

passions  engendering  discord.”  _  y^\  T-  C”'"*'*  Willson  (Great 

Britain)  followed  with  a  report  on 
Safeguarding  Peace  substitute  raw  materials  for  news- 


Sartorious  (Switzerland),  Mr.  Ottaway. 
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M.  Van  de  Kieft,  president  of  print.  Bagasse,  which  had  been  a 
FEU,  responded  that  all  members  hindrance  for  the  sugar  producer. 


CENSUS  SUPPLEMENT 


of  the  congress  were  well  aware  could,  he  believed,  be  used  suc- 
of  their  duties  and  obligations,  cessfully.  He  estimated  there  could 


“Our  aim  is  to  safeguard  peace,” 
he  said. 


be  four  million  tons  of  bagasse 
available  every  year — some  people 


to  the  MARKET  GUIDE 


M.  Claude  Bellanger  (France),  said  14  million  tons.  Trials  made 
the  secretary  general,  reported  that  in  laboratories  in  Great  Britain 


including  Index  to  Market  Guide  Maps 


FIEJ  now  includes  delegates  of  had  produced  good  newsprint 
countries  which  together  consume  specimens,  supple  and  very  strong. 


80  per  cent  of  the  world’s  news¬ 
print.  so  that  few  other  federations 


Arbitration  Successful 
O.  Modig  (Sweden)  pre- 


could  claim  to  be  more  represen-  sented  a  report  on  collective  con- 
tative.  The  important  Japanese  tracts  and  arbitration.  Sweden 


^sociation,  Nihon  S  h  i  m  b  u  n  had  found  a  satisfactory  solution 
Kyokai,  was  granted  membership  in  a  “general  agreement.”  and 


by  acclamation.  The  Common-  efforts  had  been  made  in  Norway 
wealth  Press  Union,  while  unable  and  Denmark  along  similar  lines. 


This  helpful  48-page  supplement  contains  a  complete 
tabulation  on  the  1950  Official  U.  S.  Census  of  Popu¬ 
lation  for  all  cities  and  urban  places  with  1000  or 
more  population.  In  addition,  it  includes  all  unincor¬ 
porated  towns  and  villages  of  more  than  KXK)  popu¬ 
lation. 


to  send  an  observer,  had  expressed  but  had  not  been  successful.  The 
Its  interest,  and  the  secretary  gen-  agreement  that  had  given  satis- 


eral.  expressed  satisfaction  at  ob-  faction  in  Sweden  between  the 
taming  the  affiliation  of  the  Inter-  workers’  associations  and  the  pub- 


The  supplement  also  serves  as  a  handy  index  to 
Market  Guide  Maps.  By  means  of  simple  key  you 
can  immediately  locate  the  position  of  any  county  or 
any  place  over  1000  population. 


American  Press  Association. 


Ushers’  association  provided  for 


A  resolution  to  call  for  the  Con-  compulsory  arbitration  on  every 
gress  to  meet  every  two  years  question. 


Users  of  the  Market  Guide  will  avoid  much  tiresome 
searching  by  having  this  handy  reference  book. 


instead  of  annually  was  passed,  H.  R.  Davies  (Great  Britain), 


Iwt  it  was  agreed  that  in  view  of  director  of  the  Newspaper  Society, 
the  present  situation,  there  should  reported  on  “Discrimination 


Prie*  $3.00  postpaid 


also  be  an  assembly  in  Paris  next  against  or  in  favor  of  newspapers 
year.  The  1954  Congress  will  be  in  the  fiscal  policies  of  various 


at  Stockholm. 


Commenting  on  his 


Erwin  Canham  (USA),  present-  report,  Mr.  Davies  said,  “I  felt 
ing  his  report  on  Government  en-  there  should  be  no  tax  on  knowl- 


croachments,  said  American  jour-  edge  and  to  my  mind  that  meant 
nalists  had  discovered  that  free-  that  there  should  be  no  discrim- 
dom  of  the  press  and  freedom  of  ination  against  newspapers  by  the 
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Swcoi  Is  Made  ^ory  Erwin's 
Business  Chief  y^/l 


In  Minneapolis  CL^ino.  (column  Daytona  Meet 

Minneapolis  —  Promotion  of  /  /  Presentation  of  the  Advert 


Col 


NAEA  to  View 
Council  Plan  at 


Minneapolis  —  Promotion  o  f 
six  Minneapolis  Star  and  Tribune 
executives  was  announced  at  the 
annual  stockholders  meeting  June 
10  by  John  Cowles,  who  was  re¬ 
elected  president,  editor  and  pub¬ 
lisher. 

Joyce  A.  Swan,  vicepresident, 
and  business  manager,  was  pro¬ 
moted  to  the  newly-created  posi¬ 
tion  of  vicepresident  and  general 
manager.  In  that  capacity  he  is 
to  have  the  same  responsibility 
over  the  newspapers’  business  op¬ 
erations  as  Gideon  D.  Seymour, 
vicepresident  and  executive  editor, 
has  over  news  and  editorial  opera¬ 
tions. 

Stanley  Hawks,  a  vicepresident, 
was  promoted  to  vicepresident  and 
secretary. 

Howard  Mithun,  company  at¬ 
torney,  was  named  as  assistant 
secretary  to  take  the  place  former¬ 
ly  held  by  Arthur  Ballantine,  Jr., 
who  resigned  when  he  purchased 
the  Durango  (Colo.)  Herald- 
Democrat  and  the  Durango  News. 

John  W.  Moffett,  advertising  di¬ 
rector;  Otto  A.  Silha,  promotion 
and  personnel  director;  William 
P.  Steven,  assistant  executive  edi¬ 
tor,  and  Mr.  Mithun  were  added 
to  the  newspapers’  executive  com¬ 
mittee,  which  previously  had  con¬ 
sisted  of  the  president  and  vice- 
presidents. 

Re-elected  to  the  company’s 
board  of  directors  were  Gardner 
Cowles,  chairman;  John  Cowles, 
Mr.  Swan,  Mr.  Seymour,  Mr. 
Hawks,  John  Thompson,  publisher 
emeritus,  Lyle  K.  Anderson,  vice- 
president  and  treasurer  and  Kings¬ 
ley  H.  Murphy. 

■ 

Big  Resort  Section 

On  Sunday,  June  16,  the  Wash¬ 
ington  (D.  C.)  Post,  published  a 
12-page  Summer  Travel  and  Re¬ 
sort  Section  which  carried  21,850 
lines  of  advertising  from  330  ad¬ 
vertisers.  The  1951  section  had 
20,600  lines. 


Outstanding 

OPPORTUNITY 

for  Experienced  Newspaper 
Advertising  Salesman 

Must  have  proven  ability  to  sell  and  pro¬ 
duce  efiettive  advertising.  Aggressive¬ 
ness,  personality  and  appearance  highly 
desirable.  Good  sales  record  imimrlant. 
Some  experience  in  Retail  Food  advertis¬ 
ing  helpful.  Excellent  future  financial 
opportunity,  with  permanence  and  secur¬ 
ity  assured  to  top  producer.  All  the  usual 
desirable  advantages  PLUS  the  chance 
to  represent  one  of  the  greatest  and  most 
accepted  newspaper  publications  in  the 
nation. 

WRITE  TODAY! 
Advertising  Director 
5UNPAPERS  —  Baltimore,  Md. 


XH.AT  Cincinnati  Purchase — like  the  historic  Louisiana  one — ignites 
*  debate,  stimulates  conversation,  generates  columnists’  sallies. 

Nixon  Denton,  Cincinnati  Times-Star  sports  editor,  recorded  in  his 
“&cond  Thoughts”  column  that  he  received  a  telegram  from  Howard 
Kissel,  an  Enquirer  staffer-owner,  which  read: 

“YOU  MAY  HAVE  OUR  PARKING  SPOT  AT  IVORY  TOWER 
STOP  WE'LL  NOT  BE  OVER.” 

Mr.  Denton  replied  in  his  personal  pillar: 

“I  would  feel  better  about  Mr.  Kissel’s  assurance  if  the  90  days, 
in  which  Cyrus  Eaton  must  be  repaid,  were  at  an  end. 

“There  are  those,  not  journalists,  who  tell  me  that  Mr.  Kissel  should 
have  concluded  his  message  with  ‘We’ll  not  be  over  now.’ 

‘It’s  good,  nevertheless,  to  look  out  the  window  and  see  that  my 
Ford,  like  the  flag,  is  still  there.” 

And  Douglass  M.  Allen’s  “Monday  Mourning”  column  in  the  Times- 
Star  alluded  to  “the  only  Sunday  newspaper  in  the  world  owned  by 
a  steel  company”  and  offered  congratulations  (?)  as  follows: 

“Now  that  the  Enquirer  employes  sort  of  own  their  paper,  the  way 
I  would  own  a  100-foot  schooner  if  someone  would  just  buy  one  and 
let  me  sail  her  for  a  spell,  1  wish  them  all  the  very  best  and  hope  they 
keep  Eaton  regular.” 

peaking  of  Cinci  papers,  the  Post  has  12 — one  dozen — 12  new 
“special  foreign  correspondents” — members  of  Troop  237,  Mariner 
Scouts,  who  are  sending  the  paper  two  columns  of  news  each  week 
about  their  current  tour  of  Europe. 

★  ★  ★ 

Stray  Sentences 

— Summer  doldrums  are  not  likely  to  slacken  the  news  volume  this 
year  with  the  political  campaigns  erupting  every  hour  on  the  hour  and 
with  the  waging  of  various  conflicts  all  over — such  as  the  Korean, 
Koje  and  Kold  Wars. 

— ^Just  for  exercise  for  the  compositor  and  the  proofreader  let  it  be 
recorded  that  while  on  a  visit  the  other  day  in  the  Providence  home  of 
the  mother  of  Mrs.  Kathleen  (Moore)  Morehouse,  Oakwoods,  N,  C., 
novelist  and  e\-Springfield  Republican  staffer,  and  with  friends  at  the 
Providence  Journal-Bulletin,  we  lunched  on  the  picturesque  shores  of 
Lake  Chargoggagoggmanchaugagoggchaubunagungamaugg. 

— ^This  alphabetical  soup  reminds  that  the  Salt  Lake  City  Deseret 
News  called  for  a  replate  the  other  day  when  the  old  familiar  typo¬ 
graphical  terror  crept  into  a  society  announcement:  “Mr.  and  Mrs. 
Smith  announce  the  engagement  of  their  daughter  to  Mr.  Etaoin 
Shrdlu.” 

— Famous  old  Times  Tower,  storied  home  of  Editor  &  Publisher, 
has  had  its  face  hand-washed  with  an  astringent  chemical  solution  and 
looks  almost  as  immaculate  as  it  did  when  the  late  Adolph  Ochs 
opened  it  back  in  1906.  A  hydraulic  steam  bath  was  prohibited  be¬ 
cause  it  might  spray  unsuspecting  subway  crowds  below. 

— Newsmen  who  use  the  “hunt-and-peck”  system  on  their  typewriters 
joined  the  dilemma  department  at  the  “Ike”  party  in  Abilene,  Irv 
Kupcinet,  Chicago  Sun-Times  columnist,  reports.  Seems  the  political 
PR  boys  ran  out  of  machines  for  the  big  press  corps  and  borrowed 
some  from  a  high  school  typing  class.  They  turned  up  without  identi¬ 
fying  letters  on  the  keys.  Typing  students,  the  newsmen  learned  to 
their  disgust,  have  to  learn  by  using  blank  keys. 

— Prime  Minister  Winston  Churchill  abolished  the  post  of  public 
relations  adviser,  an  institution  at  10  Downing  Street  since  Lloyd 
George's  time.  “It  is  hard  to  see  how  even  Mr.  Churchill,  a  law  unto 
himself,  can  quite  do  without  means  of  liaison  with  the  press,”  observed 
the  Manchester  Guardian. 

— A  few  days  earlier,  in  a  speech  to  the  Press  Association,  Mr. 
Churchill  had  remarked:  “I  always  rank  the  Manchester  Guardian  with 
the  Christian  Science  Monitor  in  the  United  States.  It  is  a  great  thing 
to  be  always  right.” 

★  ★  ★ 


Pure  Sports  News 


The  Daily  Worker’s  sports  writer,  Lester  Rodney,  said  this  week  he 
had  received  oHicial  accreditation  from  the  U.  S.  (Olympics  Committee 
to  report  the  Olympic  Games  at  Helsinki,  Finland,  but  he  appealed  to 
readers  to  pay  expenses,  $1,250. 

“You’re  not  apt  to  get  the  real  story  of  the  games  from  other  papers,” 
said  Mr.  Rodney.  “The  Daily  Worker  will  be  the  only  American  paper 
on  the  scene  which  stands  editorially  for  the  things  the  Games  them¬ 
selves  represent — peaceful,  friendly  competition  between  the  countries 
of  the  world.” 


Presentation  of  the  Advertising 
Council’s  “52”  Plan  will  be  a  fea¬ 
ture  of  the  summer  convention  of 
the  Newspaper  Advertising  Execu¬ 
tives  Association  scheduled  for 
June  23-25  at  Daytona  Beach,  Fla. 

The  Council’s  program  is  re¬ 
portedly  designed  to  promote  pub¬ 
lic  service  advertising  on  a  co¬ 
operative  basis  in  daily  newspapers 
and  to  provide  additional  adver¬ 
tising  revenue. 

In  addition  to  a  new  format  for 
several  old  procedures,  prominent 
speakers  on  all  subjects  will  be 
presented  on  the  jam-packed  three- 
day  agenda.  Cal  Fountain,  adver¬ 
tising  director  of  the  Lancaster, 
Pa.,  newspapers,  is  chairman  and 
moderator  of  a  new  seminar  pro¬ 
gram  to  be  conducted  along  the 
lines  of  the  American  Press  Insti¬ 
tute  Seminars  at  Columbia. 

According  to  Don  Bernard,  ad¬ 
vertising  director  of  the  Washing¬ 
ton  (D.  C.)  Post,  second  vice- 
president  of  the  NAEA  and  pro¬ 
gram  chairman  this  seminar  meet¬ 
ing  will  break  up  into  round  tables 
based  on  circulation  size.  (Chair¬ 
men  of  these  groups  will  be: 

Up  to  15,000  circulation:  E.  L 
Hamilton,  Tuscaloosa  (Ala.)  News 
and  Dewey  M.  Murphy,  retail  ad¬ 
vertising  manager.  Ft.  Myer 
(Fla.)  News-Press. 

From  15,000  to  35,000:  Thur¬ 
man  W.  Sallade,  retail  advertising 
manager,  Quincy  (Mass.)  Patriot- 
Ledger  and  C.  W.  Patterson,  Jr., 
vertising  manager.  Fort  Myers 
(N.  C.)  Enterprise. 

From  35.000  to  100,000:  Leon 
Kondell,  RAM,  Passaic  (N.  J.) 
Herald-News  and  Robert  J.  Alan- 
der,  advertising  director,  Charlotte 
(N.  C.)  News. 

Over  100,000:  W.  F.  Aycock. 
Jr.,  advertising  director,  Birming¬ 
ham  (Ala.)  News-Post-Herald, 
and  J.  R.  Brumby,  advertising  di¬ 
rector,  Miami  (Fla.)  Daily  News. 

Particular  emphasis  will  be 
placed  on  co-op  advertising  during 
the  convention.  Speakers  lined  up 
to  discuss  the  pros  and  cons  of  this 
subject  are  John  Walsh,  advertis- 
inging  manager.  Palm  Beach  Co., 
and  Richard  Rich,  president. 
Rich’s,  Inc.,  Atlanta,  Ga. 

Walter  Matherly,  dean  of  the 
school  of  commerce.  University  of 
Florida,  will  be  one  of  the  key 
speakers  at  the  opening  session. 
He  will  discuss  “The  Future  of 
Advertising  and  the  American 
System  of  Free  Enterprise.” 

Just  how  far  a  newspaper  can 
go  in  censoring  advertising  will  be 
explained  by  Monroe  Green,  ad¬ 
vertising  director,  the  New  York 
Times.  A  report  on  r.o.p.  color 
will  be  made  by  Stanley  Ferger, 
advertising  director  of  the  Cin¬ 
cinnati  (Ohio)  Enquirer  and 
chairman  of  the  NAEA  color  com¬ 
mittee. 


EDITOR  6.  PUBLISHER  for  June  21,  19^2 


54 


Enquirer  Still 
Supports  Toft, 
Ferger  Soys 


CivcrNNATi.  O. — Roger  H.  Fer¬ 
ger,  president  and  publisher  of  the 
Cincinnati  Enquirer,  has  an¬ 
nounced  that  it  will  continue  to 
support  Senator  Robert  A.  Taft 
for  the  Republican  presidential 
nomination. 

In  his  first  message  to  Enquirer 
employes  since  they  acquired  work¬ 
ing  control  of  their  company,  Mr. 
Ferger  said; 

“Our  team-spirit  and  refusal  to 
accept  defeat  for  our  enterprise 
has  enabled  us  to  startle  the  coun¬ 
try  by  accomplishing  a  financial 
miracle.” 

As  to  political  policy,  he  added, 
“The  Cincinnati  Enquirer  has  sup¬ 
ported  Senator  Robert  A.  Taft  for 
the  Republican  presidential  nomi¬ 
nation  because  this  newspaper  be¬ 
lieves  he  possesses  the  qualifica¬ 
tions  needed  to  guide  this  country 
in  the  critical  times  ahead.  That 
the  offer  of  the  Enquirer  em¬ 
ployes’  group  was  approved  by  the 
District  Court  of  the  District  of 
Columbia  instead  of  the  offer  by 
the  Times-Star  will  make  no  dif¬ 
ference  in  the  Enquirer’s  continued 
vigorous  support  of  Bob  Taft.” 

At  the  initial  board  meeting  of 
the  23-member  Enquirer  Em¬ 
ployes’  Committee,  Eugene  S.  Duf- 
field.  assistant  publisher,  was  elect¬ 
ed  executive  vicepresident  and  a 
director  of  the  new  corporation. 
Roger  Ferger  also  was  named  to 
the  directorate.  To  make  room 
for  them,  John  F.  Cronin,  city 
editor,  and  Stanley  A.  Ferger,  ad¬ 
vertising  director,  resigned  as  vice- 
presidents  and  temporary  mem¬ 
bers.  Publisher  Ferger  was  author¬ 
ized  to  appoint  Peat,  Marwick, 
Mitchell  &  Co.,  of  Cincinnati,  as 
auditors,  and  the  Manufacturers’ 
Appraisal  Co.,  to  appraise  all  En¬ 
quirer  equipment. 

Chairman  James  H.  Ratliff,  Jr., 
said  the  committee,  which  will 
remain  active  until  completion  of 
a  permanent  corporate  organiza¬ 
tion,  appointed  Roger  Eerger  and 
Joel  Irwin,  promotion  manager,  as 
chairman  and  vicechairman,  re¬ 
spectively,  of  the  stock  sales  com¬ 
mittee.  Mr.  Cronin  will  head  the 
committee  nominating  employes 
as  candidates  for  the  permanent 
board. 

Charles  W.  Staab,  circulation 
director,  will  be  chairman  of  the 
Employe  Ownership  Participation 
Committee  and  he  and  members 
plan  to  study  the  Milwaukee 
(Wis.)  Journal  and  other  papers 
also  owned  by  employes. 

Frost  &  Jacobs,  the  committee’s 
attorneys,  meanwhile  are  compil¬ 
ing  necessary  data  before  register¬ 
ing  the  corporation  with  the 
Securities  and  Exchange  Com¬ 
mission,  a  legal  requirement  pre¬ 
liminary  to  issuance  of  stocks  and 
bonds  in  the  corporation  chartered 
June  5,  and  given  90  days  to  pay 


its  debt  to  the  Portsmouth  Steel 
Corporation,  which  advanced  cash 
to  buy  the  Enquirer.  Halsey, 
Stuart  &  Co.,  has  agreed  to  handle 
the  sale  of  $6,000,000  in  bonds. 
Common  stock  will  be  sold  to 
raise  the  remainder  of  the  $7,600,- 
000  total  sales-price  of  the  news¬ 
paper. 


Judge  Rules 
In  Johnson 
Estate  Case 


Ratliif  At  Ease, 
An  Heir  Is  Bom 


Cincinnati — Reporter  Jim  Rat¬ 
liff  thought  that  the  seemingly 
hopeless  battle  of  Enquirer  em¬ 
ployes  to  buy  their  paper  was  the 
biggest  trial  of  his  life — until 
something  else  happened. 

The  six-months’  headache  was 
over.  Jim,  who  had  led  the  fight, 
was  beginning  to  relax.  Then,  be¬ 
fore  daybreak,  Mrs.  Ratliff  awoke 
him.  An  hour  later,  Jim  was  pac¬ 
ing  the  floor  at  Jewish  Hospital. 
Waiting  in  Washington  seemed  far 
easier.  At  7  a.m.,  the  nurse  told 
him  it  was  a  boy,  nearly  eight 
pounds,  the  Ratliffs’  first  child. 

“Now  we  have  an  heir  for  our 
Enquirer  stock,”  said  Jim. 


Chariotte,  N.  C. — Judge  Dan 
K.  Moore  ruled  June  16  that  three 
nephews  of  the  late  Curtis  B. 
Johnson  should  come  into  imme¬ 
diate  possession  of  their  share  of 
the  Johnson  estate,  including 
28-34%  of  Charlotte  Observer 
stock. 


The  judge  then  ordered  the  case 
certified  to  the  State  Supreme 
Court  for  final  adjudication. 

His  ruling,  in  Mecklenburg  Su¬ 
perior  Court,  was  in  response  to 
questions  the  American  Trust  Co., 
administrator  of  the  estate  of  the 
late  Observer  publisher,  asked  the 
court  to  settle.  The  bank  asked  for 
a  ruling  as  to  whether  the  dissent 
of  Mrs.  Irving  Harding  Johnson, 
widow  of  Mr.  Johnson,  accelerated 
the  nephews’  interest  in  the  resi¬ 
due  of  the  estate. 


Jr.,  Glendale,  Calif.;  Harry  Lee, 
Los  Angeles,  Calif. — are  entitled 
to  receive  their  share  now. 

Mr.  Johnson,  who  died  Oct.  6, 
1950,  decreed  in  his  will  that  “the 
residue  interest”  in  his  estate  be 
willed  “to  my  wife,  Irving  H. 
Johnson,  for  her  use  and  benefit 
during  her  life  and  at  her  death 
the  5734%  stock  interest  in  the 
Observer  to  pass  to  my  nephews 
in  equal  /  amounts,  if  then  living, 
and  to  their  surviving  children  in 
the  event  of  their  death.” 

Mrs.  Johnson,  soon  after  the  will 
was  filed  for  probate,  elected  to 
exercise  the  widow’s  right  to  dis¬ 
sent,  and  thus  under  North  Caro¬ 
lina  law  she  came  into  immediate 
possession  of  her  legal  half  of  the 
estate. 


UN  Body  to  Nome 
Press  Code  Expert 


The  United  Nations  Economic 
and  Social  Council  voted  last  week 
to  appoint  a  single  expert  on  press 
and  information  matters  to  direct 
the  preparation  of  a  world  report 
on  obstacles  to  the  free  flow  of 


news. 

The  Council  also  approved  a 
resolution  requesting  the  Secretary- 
General  to  communicate  the  draft 
of  an  International  Code  of  Ethics 
on  Freedom  of  Information  and 
of  the  Press  to  national  and  inter¬ 
national  associations  for  such  ac¬ 
tion  as  they  deem  appropriate. 
The  Soviet  Union,  Poland  and 
Czechoslovakia  abstained  from 
voting. 


It  also  asked  the  court  to  decide 
whether  the  late  publisher  died 
partly  intestate,  as  some  of  the  11 
attorneys  in  the  case  contended  on 
the  basis  of  the  language  in  the 
hand-written  Johnson  will  of  1947. 

Judge  Moore,  who  heard  argu¬ 
ments  and  received  briefs  in  the 
case  three  weeks  ago,  said  that  his 
study  of  the  will  itself  led  him  to 
rule  that  the  nephews  —  George 
Lee,  Algonac,  Mich.;  S.  M.  Lee, 


“Her  dissent  makes  the  remain¬ 
der  of  the  estate  vested  in  the 
nephews  now,”  Judge  Moore  said, 
adding  that  the  will  relating  to  the 
portion  of  the  estate  not  going  to 
Mrs.  Johnson  by  reason  of  her  dis¬ 
sent  must  now  be  construed  “as  if 
she  were  dead.” 

The  judge  ruled  also  that  Mr. 
Johnson  did  not  die  “partly  in¬ 
testate”  but  had  provided  for  the 
distribution  of  his  entire  estate  to 
his  widow,  his  nephews,  his  sister, 
Mrs.  Ida  Lee,  Beverly  Hills,  Calif., 
and  to  other  beneficiaries. 

His  sister  was  willed  a  life  in¬ 
terest  in  the  home  in  which  she 
resides  and  $750  a  month  as  long 
as  she  lives. 


men— WOMEN 
OF  AMBITION 


Helping  you  to  advance  and  attain 
your  goal  is  a  primary  service  of 


Mexican  Newsprint 
Mills  Are  Promised 


EDITOR  &  PUBLISHER 


Mexico  City  —  The  Mexican 
Government  is  prepared  to  finance 
the  building  of  newsprint  mills, 
using  either  sugar  cane  bagasse  or 
pine.  President  Miguel  Aleman 
said  at  a  banquet  given  in  his 
honor  by  112  editors  and  pub¬ 
lishers  on  “Freedom  of  the  Press” 
Day  June  7.  Col.  Jose  Garcia 
V’alseca  presided. 

The  publishers  gave  President 
Aleman  a  parchment  testimonial 
as  a  token  of  their  appreciation 
for  having  granted  them  long¬ 
term  credits  with  which  to  pur¬ 
chase  newsprint  in  Canada  and  in 
the  United  States. 


DON’T  underestimate  your  capabilities.  ^ 

IF  your  present  position  does  not  offer  future 
opportunities — here  are  3  steps  to  go  “up.” 


1.  Apply  for  positions  in  our  HELP  wanted 
columns;  Not  1  week,  not  2  weeks,  BUT  EVERY 
week. 


2.  Place  a  clear,  concise  SITUATIONS  wanted 
ad  for  at  least  3  weeks. 


3.  Write  EDITOR  &  PUBLISHER  Classified 
Department  for  advice  or  copy  assistance  (in  con¬ 
fidence,  of  course). 


Mitchell  Joins  Reps. 

Warren  S.  Mitchell,  formerly 
with  the  national  advertising  de¬ 
partment  of  the  St.  Paul  (Minn.) 
Dispatch-Pioneer  Press,  has  joined 
the  New  York  staff  of  Bidder- 
Johns,  Inc.,  publisher’s  representa¬ 
tives. 


YOU  are  vital  to  the  progress  of  the  Printing  and 
Publishing  Industry. 


PROMOTE  YOUR  CAREER  NOW! 
(See  Classified  Section  for  rates,  policies.) 


<S  publisher  for  June  21,  1932 
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ICMA  REPORTS 


Easier  Reading  Means 
More  Readers— Gates 


is  10  or  more  per  100,  the  copy  old  story  to  almost  any  writer, 
is  easy,  interesting  reading.  As  For  the  reader's  sake,  for  circula- 
your  personal  word  score  drops,  tion’s  sake,  for  the  publisher’s  sake, 


your  reader  interest  sags. 


anything  you  can  do  to  feed  easy 


“4.  Count  the  passive  verbs  in  reading  into  your  news  and  edi- 
the  entire  copy  or  feature.  Over-  torial  columns  is  worth  the  effort 


use  of  passives  makes  copy  dull,  and  discipline. 


lifeless,  confused,  hard  to  read.  A  "Fifth  ob.iection:  ‘If  you  write 


careful  writer  can  avoid  passives,  for  the  seventh  or  eighth  grade 
Offering  five  ways  to  test  news-  They  lifted  standards,  because  He  rarely  needs  them.  Copy  with  reading  level  you  are  pulling 


paper  copy  for  easy  reading,  H.  they  put  great  truths  in  simple  no  passives  is  best.  If  you  find  down  standards.’ 


Phelps  Gates,  Christian  Science  words  that  men  could  understand. 


Monitor,  urged  adoption  of  such 
a  program  to  remove  reading  bar- 


Dcvelop  Reader-Benefit  Appeals 
Commenting  upon  Sears’  cata- 


more  than  two  or  three  passives 
in  a  whole  feature,  look  out. 


“Answer:  That’s  the  poorest 
excuse  of  all.  The  Bible,  Lincoln’s 


“5.  Test  your  story  for  ‘one  Gettysburg  Address,  some  of 


Tiers  that  are  roadblocks  to  a  great  comnetitor  for  readine  appeal.  Will  the  reader  grasp  Emerson’s  essays,  much  of  Mark 

mass  of  readers.  -  — i.  .-.i...  .u.  .n  - - - 


time  of  newspaper  subscribers,  Mr.  one  single  idea  right  at  the  start  Twain— all  these  are  at  the  eighth 


Mr.  Gates  present^  his  suggest-  catalogue  has  such  of  *he  story?  Will  he  build  up  grade  level  or  less.  They  didn’t 

ed  program  at  the  ICMA  conven-  ^  circulation  “largely  because  'o  ^is  thought  as  he  goes  along?  pull  down  standards.  If  easy  rcad- 
tion,  deciding  that  such  a  plan’  advertisers  in  your  newspaper  O'"  will  he  flounder  through  a  ing  pulls  down  standards,  then  let’s 
If  adopted,  wiM  help  sell  more  pouring  into  their  paid  space  hodgepodge  of  confused  ideas,  not  get  rid  of  pictures,  too.  You  don’t 

newspapers.  There  s  sales  power  j. specific  reader-benefit  which  is  the  most  vital?  One  even  have  to  read  to  understand 

for  circulators  m  a  study  of  books  appeals.”  There  are  no  editorial  idea  treatment  can  make  the  most  them.” 


which  have  had  the  largest  circu 
lation,  he  told  his  audience. 

Cites  5  ‘Best  Sellers’ 


features  in  Sears’  catalogue,  he  complex  subject  easy  to  read.” 


pointed  out.  “Sears’  tremendous 
circulation  proves  that  reader- 


Answers  Objections 


Spahn  Tells  Value 


“Right  now  I  want  to  warn  you  OI  Personnel  Plan 


Have  you  ever  tal^n  the  benefits  in  advertising  can  be  just  jf  you  take  this  formula  to  your  Employe  relations  in  the  cir 
trouble  to  find  out  which  books  as  big  a  circulation  builder  as  publishers,  and  they  take  it  to  culation  department  can  be  main 
have  had  the  bieeest  circulation  reader-benefits  in  news.”  he  assert-  _ _  i _ _ ..„u  „  _ _ 


have  had  the  biggest  circulation  reader-benefits  in  news,”  he  assert 
and  why?”  he  asked.  “They’re  an  ed. 


amazing  assortment.  Yet  if  you’ll 


iuer-benents  in  news,  he  assert-  your  editors,  you’re  going  to  hear  tained  better  through  a  carefully- 

some  howls.  Perhaps  I  should  tell  worked-out  personnel  policy,  Rob- 
Mr.  Gates  told  how  Sears’ cata-  you  in  advance  what  some  of  those  ert  H.  Spahn,  Oklahoma  City 


study  them  carefully  you  11  find  logue  copy  writers  are  taught  to  objections  will  be.  1  know  because  (Okla.)  Oklahoman  and  Times, 
they  have  one  thing  in  common  - ”  -i  -<•  •* — ;  ..  .  .  .  .  - 


They  are  all  easy  reading.  Every  cultural  outbuildings,”  “sweat”  in- 


one  of  them  is  easier  to  read —  stead  of  “perspiration,”  “garbage  jot  of  bunk. 


I’ve  heard  most  of  them. 

“First  OB.iEnioN:  ‘This  is  a 


told  the  ICMA  convention. 

Mr.  Spahn,  who  directs  person¬ 
nel  administration  for  the  Okla- 


much  c^s'cr  to  read  than  the  can  instead  of  “refuse  receptacle.”  “.Answer:  Mass  circulation  fig-  homa  Publishing  Co.,  is  immediate 


average  daily  newspaper.  Sears  provides  each  copy  writer  ores  on  books,  picture  magazines,  past  president  of  the  Newspaper 

Mr.  listed  the  following  with  a  guidebook  to  the  writing  of  ^^d  comics  prove  this  isn’t  bunk.  Personnel  Relations  Association. 


books  that  have  had  the  largest  self-help,  easy-to-read  copy,  he  ex-  jf  yQu  need  any  further  proof,  “Circulation  management  is  not 
1  if  h  V  ^  ,  I  you’ll  find  it  in  the  Continuing  a  subject  of  numbers  of  copies  of 

vfV  “Compare  easy-to-read  copy  in  Newspaper  Studies,  which  check  newspapers  sold,”  asserted  Mr. 

McGuttey  s  Reader,  (4)  Boy  Scout  ^  p^gg  of  stars’  catalogue  copy  and  double  check  all  the  easy  Spahn,  “although  I  will  readily 

■  u  1  V,  average  newspaper  story  reading  factors  I’ve  told  you  about,  admit  the  usual  yardstick  of  a 

snoon^^’  ”  about  inflation,  or  taxes,  or  the  “Second  ob.iection:  ‘You  can’t  successful  circulation  manager  will 

5,UUU,UW  new  Bibles  went  into  United  Nations,”  he  suggested,  put  writers  in  an  artificial  strait  be  the  circulation  figure  he  is  able 

circulation  in  the  U.  S.  Sears  ......  _ _ ....ir  i _ _ u  . .  .i _ _ i _  t.:.  u... 


“Circulation  management  is  not 


(2)  Sears,  Rwbuck  catalogue;  (3)  “Compare  easy-to-read  copy  in 
McGuney  s  Reader,  (4)  Boy  Scout  ^  page  of  Sears’  catalogue  copy 
Manual.  ,  ,  with  the  average  newspaper  story 

In  1951,  he  said  more  than  about  inflation,  or  taxes,  or  the 

o  r\r\r\  _ _  t»:li _ _ a.  ’ 


“You’ll  see  for  yourself  how  much  jacket.  You  must  give  them  free-  to  produce  for  his  publisher;  but 


spring  catalogue  reached  a  1^  easier  it  is  to  read  Sears’  catalogue  dom  of  expression.  You  must  not  to  achieve  this  circulation  figure, 
year  circulation  peak  of  7,200,000  gopy  than  to  read  much  of  today’s  hamper  their  thinking  by  such  the  circulation  director  soon  finds 


copies  for  a  single  issue.  Me-  newspaper  copy.” 
Guffey’s  Reader  topped  the  135,- 
000,000  mark,  he  added. 

1  -j  iu  *  .  j  Mr.  Gates,  whi 

Avoid  Abstract  Words  i  a  .  i 


mechanical  restrictions.’ 


Offers  5-Way  Test 


out  that  the  subject  of  circulation 


‘Answer:  What  about  the  poor  management  is  a  subject  of  man- 


Mr.  Gates,  who  is  chairman  of  subscriber  who  reads  with  his  lips?  aging  men  and  boys.’ 


I  C  M  A  ’  s  Education  Committee,  publish  our  papers  to  grati- 


“If,  overnight,  daily  newspapers  offered  the  following  five  tests  to  writers  or  to  serve,  to  Stodghill  Reports 

became  as  psy  to  read  as  the  .^how  up  critical  weaknesses  in  ben^t  our  readers?  Qj^  Newspaperboys 

Authorized  Version  of  the  Bible,  or  newspaper  readability:  Third  ob.iection:  In  todays  aaF 


Sears’  catalogue,  you’d  see  tre¬ 
mendous  changes  in  your  sub- 


Obser VANCE  of  Newspaperboy 


-K  me  ,00,  .o,d  samples,  “d  "far  Hc»  Ray  and  .he  for.hcpp.ing 


Count  the  syllables  in  each  100  of  the  commemorative  Newspaper- 

scribers  reading  habits,  said  Mr.  _ _ can  you  possibly  write  about  dip-  „  Howard 


words  you  test.  For  every  easy  possibly  write  about  a.p-  ^  ^ 

lomatic,  political,  and  scientific  ce^Hohill  PhUnrt.Inhin  (Pa.) 


“Neither  in  the  Bible  nor  in  shirtsleeves  newspaper  English,  subjects’ in  shortskeves  English?’ 

Sears’  catalogue  will  you  find  such  ir  “Answer-  Recently  one  of  the 

abstract  words  as  extraterritoriaUy,  syllables  per  100  words.  If  answer.  Kec^^^^^^ 

antibiotic,  equivocation,  physiologh  samples  run  as  high  as  165  syl- 

cal,  and  ami, helical.  1  picked  np  Smenle Taf  rXw  Ih^s 


W.  Stodghill,  Philadelphia  (Pa.) 
Evening  Bulletin,  in  his  report  as 


Answer:  Recently  one  of  the  chairman  of  the  ICMA  News- 
le  publications  carried  this  in-  paperboy  Committee. 


every  one  of  those  words  in  a 
single  day’s  newspaper  reading. 


_  . . ,  .  Mr.  Stodghill  explained  the 

writing  for  the  college-educated  documents  that  reflected  the  sig-  stamp  project  is  being  handled  by 
reader.  If  still  higher,  your  copy  nificance  of  the  times:  Ten  Com-  James  Morrisey,  Dayton  (0.) 
becomes  very  difficult.  You’re  niandments,  written  in  297  words;  Journal-Herald,  who  made  a  sep- 
driving  your  readers  away.  Gettysburg  Address,  written  in  266  arate  report  on  that  subject  to  the 

“2.  Count  the  words  per  sen-  ^s'ords;  Declaration  of  Independ-  convention, 
tence  of  the  entire  story  of  the  ^nce,  written  in  1323  words;  OPS  Samples  received  in  the  secre- 


^  me  what  newspapers  driving  your  readers  away. 

I  read  You  will  find  the  same  .*2.  Count  the  words  per  sen 


or  similar  words  in  the  news  and 


Samples  received  in  the  secre¬ 


advertising  columns  of  your  news-  feature  you  wish  to  test.  For  easy  order  regulating  cabbage  price,  tary’s  office  and  by  the  committee 
paper.  More  than  90  out  of  every  reading,  average  sentence  length  written  in  26,911  words.  Great  totalled  more  than  300,000  agate 


100  words  in  the  Bible  are  of  should ’be  14  to  16  words.  This  writers  in  every  age  have  written  ijnea  of  space,  said  Mr.  Stodghill 
Saxon  origin.  In  the  entire  Author-  about  the  length  of  Woman’s  shout  the  most  profound  ideas  in  reporting  on  the  1951  observ- 
ized  Version  you  will  find  a  vocab-  Home  Companion  wnA  New  Yorker  clear,  simple  terms.  ance  of  Newspaperboy  Day.  A 

ulary  of  only  6,000  words.  magazine  copy.  If  average  sen-  “Fourth  ob.tection:  ‘Our  men  report  from  the  secretary’s  office 

“Would  you  say  that  great  schol-  tence  length  runs  over  25  words,  haven’t  time  to  turn  out  copy  as  shows  that  118  newspapers  carried 
ars  who  prepared  the  Authorized  you’re  at  college  graduate  level,  good  as  Reader  s  Digest  and  Time,  editorials  and  that  165  radio  tran- 
Version  lowered  the  standards  of  You’re  driving  your  readers  away.  “Answer:  All  we  want  is  copy  scriptions  were  purchased, 

the  people  by  making  the  Bible  “3.  Take  100  word  samples,  that’s  easy  to  read,  in  words  and  Mr.  Stodghill  reported  that  Wis- 
so  simple  to  read  that  the  average  Count  the  personal  words  (per-  sentences  a  seventh  or  eighth  consin  has  revised  the  street  trades 
fourth,  fifth  or  sixth  grader  finds  sonal  pronouns,  names,  specific  grader  can  understand.  Is  that  provision  of  its  statute,  permitting 
it  almost  as  easy  to  read  as  the  personal  words  like  “girl,”  “boy,”  so  difficult?  Basic  weaknesses  12-year-old  boys  to  deliver  news- 
comic  strips?  Quite  the  contrary,  etc.  If  the  personal  word  count  that  make  hard-to-read  copy  are  an  papers  in  residential  areas. 


EDITOR  &  PUBLISHER  for  June  21,  1952 


oo 


ICMA  REPORTS 


dence  of  laxness  or  inefficiency  is  an  improved  TV  guide.  We  now 
revealed  and  is  subject  to  question,  have  a  pull  out  sheet  that  is  al- 
•  It  ^  This  is  as  it  should  be,  and  know-  ready  folded  in  tabloid  form.  We 

I  '*’8  these  things  will,  I  think,  help  hired  a  new  TV  editor  and  it  has 

*^^***V*  us  to  keep  on  our  toes  and  more  paid  dividends.” 

CJH  ^VCCOlintinCf  “To  us  tws  system  is  good  news-  How  Smaller  Papers 

^  *wai**w*  paper  operation  in  the  business  Promote  New  Sales 

Size  of  newspaper,  method  of  used  both  systems  on  our  paper,  wTth^it^'lt  k  economic!?  efficient  Some  40  brass  tack  carrier  sales 

billing  and  presence  or  absence  of  so  1  speak  from  experi<?nce,  and  I  revealine  of  eood  or  noor  promotions  of  smaller  newspapers 

competition  are  factors  to  be  con-  much  prefer  having  general  ac-  Henartmental  manacement  and  it  inU.S.andCanadawerepresent- 
sidered  in  determining  whether  the  counting  do  our  book  work  for  Hoes  relieve  the  circulation  mana-  ICMA  convention  by 

circulation  d  e  p  a  r  t  m  e  n  t  should  us.  Originally,  our  circulation  de-  oer  of  what  mioht  be  termed  a  Francis  J.  Pruitt,  Abilene  (Tex.) 

handle  its  own  accounting  or  turn  partment  took  care  of  all  of  its  subsidiarv  denartment  nermittins  Reporter-News. 

\  accounting,  and  even  had  a  circu-  him  to  devote^  his  full’  time,  ener-  He  explained  the  promotioifc 
thur  Udniel,  Atlanta  (Oa.)  Journal  lation  cashier  and  paymaster.  The  anj  talent  to  sellinn  and  dis-  outlined  were  from  papers  in  the 

_ U„,l  . _ _  _  6"-’'  “■■'J  -t—  . . 


and  Constilulion,  declared. 

Speaking  on  accounting  practices 
in  the  circulation  department,  Mr. 
Daniel  told  the  ICMA  convention 
that  in  the  case  of  smaller  news¬ 
papers,  it  is  probably  more  econ¬ 
omical  for  circulation  accounting 


paper  had  two  cashiers,  two  pay-  tributing  his  newspaper.” 
masters,  and  two  accounting  de¬ 
partments.  This  was  duplication  Black  Tells  How  TV 
and  extravagance,  and  we  finally  „  ,  t>  -i  i  c  i 
realized  it.  Helps  Build  Sales 


Helps  Build  Sales 


5,000  to  50,000  class  “where  every 
penny  must  be  made  to  count — 
where  the  choice  of  the  promotion 
must  be  made  carefully  to  produce 
the  maximum  business  at  the  mini- 


Morc  Efficient 
accounting  expert 


Granting  that  television  has  mum  cost.” 
played  havoc  with  early  evening  Trips  led  the  list,  followed  close- 


to  be  handled  within  the  depart-  placed  in  charge  and  it  paid  divi-  To5  ly  by  the  point  system,  which  re- 

ment.  In  instances  where  newspa-  Hends  more  nmir  iru  mnro  '^"Heles  (Calif.)  Examiner,  sug-  wards  the  carrier  for  a  combination 

pers  sell  papers  in  bulk  to  a  com-  efficienev  more  economv  ^’creiter  ICMA  members  how  of  service,  payment  of  bills,  court- 

paratively  few  distributors,  who  flexibiliti:  n  faster  oneraflon  with  newspapers  can  use  _TV  to  pro-  esy  and  salesmanship,  Mr.  Pruitt. 


^  f  C..  wnu  flexibility,  a  faster  operation  with 

in  turn  bill  carriers  and  distribu-  people.  Then  finally  business 

^  be  preferable  to  machines  were  installed  to  effect 
andle  the  accounting  in  the  cir-  g^gj,  greater  efficiency  and  more 
culation  department.  economy.  This  man  knew  his  busi- 

Cites  l.ack  of  Competition  ness.  He  was  an  expert  in  his  job, 
“Now,  as  for  the  paper  that  has  just  as  we  are  supposed  to  be  in 
no  competition  or  has  no  wish  to  ours. 

expand  its  circulation:  this  paper  “It  is  just  common  sense  to 
is  free  of  sales  and  promotional  know  that  the  job  will  be  better 


mote  sales  by  reviving  reader  stated. 


habits. 

“Our  editor  believes  that  news¬ 
papers  can  capitalize  on  the  new 
found  interest  of  TV  viewers  in 
sports,  forums,  travelogues,  poli¬ 
tics,  etc.,  by  giving  our  readers 
more  information  about  them,” 
said  Mr.  Black.  “Both  of  our  ball 


He  summarized  as  follows: 

“Very  few  circulation  managers 
indicate  they  are  sampling.  Two 
or  three  sent  promotion  on  mail 
circulation;  practically  all  deal  with 
carrier  boy  salesmanship;  two 
stressed  term  orders,  the  average 
length  13  weeks;  one  or  two  re¬ 


pressure,”  he  said.  “Relatively  little  done,  for  in  all  truth,  accounting  televise  home  games.  We  parted  the  use  of  radio;  two  had 

time  is  spent  in  sales  meetings  or  is  a  mere  sideline  if  it  is  handled  ““y®  ^  h  oaseoa  scholarship  programs. 

devising  sales  methods  to  promote  in  the  circulation  department.  writers  in  the  country,  out  w  en  per  subscriber  go  from 

the  sale  of  the  paper;  consequently  “Looking  at  the  subject  from  writes'whh  the^  th'ought  ^n^m^d  of  IB  cents  to  $1.75.  The  promotion 
the  circulation  manager  might  wish  absolute  top  management  level,  "  ®  ®  . . . 


to  keep  the  accounting  within  his  there  is  another  reason  why  it  i: 
own  department.  advantageous  to  the  paper  to  hav< 

“This  situation  should  be  ex-  all  accounting  in  one  general  de 


in  the  circulation  department.  ui  “Costs  per  subscriber  go  from 

.  .  ..  ,  he  writes  his  story  of  a  game  he  ...  t-u  „  .• _ 

Looking  at  the  subject  from  ^^ites  with  the  thought  in  mind  of  ‘o  promotion 

absolute  top  management  level,  ^ot  only  the  small  attendance  at  I'terature  indicates  that  it  is  not 
there  is  another  reason  why  it  is  ,he  game,  but  the  tremendous  un-  necessary  to  use  expensive,  illus- 
advantageous  to  the  paper  to  have  audience  at  home  ”  trative  brochures,  but  that  itcx- 

■  ■  ‘  '  pensive,  home  mimeographed  jobs 


Public  forums  have  popular  ap- 


amined  carefully,  however,  to  de-  partment.  Accounting  is  interested  p^j^j  jy.  pointing  out  °n  colored  paper  produce  effective 

termine  if  that  is  the  economical  only  in  giving  a  disinterested  re-  three  of  the  L.  A.  papers  have  results.” 

thing  to  do.  Bear  in  mind  that  all  port  of  actual  conditions  to  the  jypg  qJ  program  every  week, 

comments  favorable  to  keeping  publisher.  It  has  no  stake  in  the  “One  Los  Angeles  newspaper  has  Shryock  Stresses 

accounting  in  the  circulation  de-  report,  and  therefore  it  is  coldly  jj  crackerjack  outdoor  program  on  Mutual  Interests 

partment  are  made  with  the  impersonal.  There  is  no  reason  hunting  and  fishing  tied  in  with  ABC'  standards  have  helped  pre- 

thought  that  these  are  small  news-  to  mimmiz^  or  gloss  over  any  un-  weekly  motorlogue,”  he  ex-  .^^rve  a  free  press  in  this  country. 


favorable  phase  of  it,  or  to  unduly  pjained.  “One  of  the  papers  spon-  james  N  Shrvock  managing  di- 

As  a  newspaper  grows  larger  emphasize  any  favorable  part  of  an  amateur  boxing  show  on  and  executive  vicepfesident, 

and  Its  circulation  develops,  there  it.  If  the  Circulation  or  AdveHis-  jy  All  of  this,  plus  innumerable  Bureau  of  Circulations 

final  y  comes  a  time  when,  in  our  ing  Manager  is  doing  an  efficient  ^t  announcements  throughout  L  out  in  his  address  to  the 

opinion,  the  general  accounung  de-  job  of  running  his  department,  it  „ight  by  all  Los  An-  fcMA  cSention 

partment  should  handle  this  work  will  be  revealed  in  the  expertly  geles  newspapers,  which  centainly  enterprise  economic 

shows  that  the  Los  Angeles  news-  system  cS  not  long  survive  the 

How  Accounting  Helps  'sn  t  that  will  be  revealed,  too.  papers  are  not  overlooking  TV  as  destruction  of  a  free  press,”  he 

“Primarily,  our  job  is  to  sell  the  A  Constant  Check  a  promotional  medium.”  asserted.  “Where  but  in  a  free 

newspaper,  distribute  the  newspa-  “Let’s  face  facts.  Occasionally  TV  Logs  Important  press  could  industry  defend  itself 

per,  and  through  our  carriers  get  some  of  us  may  become  too  en-  stressed  the  import-  against  governmental  encroach- 

thc  money  for  the  newspaper.  Why  thusiastic  in  our  zeal  to  build  larg-  „,g  jy  q.  ^^gm  or  tell  its  story  to  the  pub- 


A  Constant  Check 
“Let’s  face  facts.  Occasionally 


per,  and  through  our  carriers  get  some  of  us  may  become  too  en- 
thc  money  for  the  newspaper.  Why  thusiastic  in  our  zeal  to  build  larg- 


a  promotional  medium.” 

TV  Logs  Important 
Mr.  Black  stressed  the  import¬ 
ance  of  the  TV  log  on  daily  pro- 


burden  the  department  by  requir-  er  and  larger  circulations  To  heck  3^  3  rg3dgr  service.  He  told  lie?”  he  asked.  “Nor  could  the 

•ng  It  to  maintain  an  accounting  with  the  costs!  Results — fxepscivr'  .  .....  ...  -  - - -  :♦ 


how  when  the  feature  was  first 


operation?  It  is  superfluous  to  the  promotional  expense  for  too  little  introduced,  the  circulation  depart 


real  circulation  job 


circulation  gained 


“loo.  if  a  newspaper  has  an  sidizing  of  routes- 


xcessive  sub- 
excessive 


press  as  we  now  know  it  remain 
free  and  independent  of  govern¬ 


ment  had  this  page  reprinted  in  ment  control  without  any  revenue 
.  ,  ,  „  ,  ,  .  „  an  attractive  folder  and  had  the  from  advertising, 

accounting  department,  why  chargeoff  of  balances  uncollectable  garners  call  on  the  homes  who  “How  could  the  steel  industry, 
shouldn  t  It  handle  all  accounts—  because  of  padded  circulation,  and  ^,3^  jy  ^gj^  ^3.,  g3.jy  --  },g  for  example,  seek  the  support  of 

circulation  as  well  as  advertising  much  as  we  hate  to  admit  it,  there  ^3;^  ..j^g  aerials  gave  the  boys  public  opinion  and  obtain  justice 


•  • .  let  it  function  fully  and  include 
within  its  scope  every  accounting 
job  on  the  newspaper? 


has  been  an  occasional  instance  their  prospects.”  before 

where  unjustifiable  credits  have  “Not  too  long  age,”  he  added,  its  sto 
b^n  established  and  shared  by  ..an  economy  wave  hit  the  shop  press?” 


before  that  bar  if  it  could  not  tell 
its  story  to  the  people  in  the 


I  here  are  a  number  of  definite  ^  irculation  Manager  and  distribu-  and  they  decided  they  would  drop  Discussing  the  importance  of 
advantages  for  the  larger  newspa-  lor  as  result  of  collusion  between  jj^g  jy  page.  That  Sunday  every  sound  standards  and  adequate 


per  to  have  all  of  its  accounting  Ifi®  two. 


trunk  line  in  the  Examiner  was  record  keeping,  as  provided  under 


^ntered  in  one  department.  The  “Everything  comes  under  the  jammed.  People  were  going  back  ABC  rules,  Mr.  Shryock  said  such 
benefit  is  primarily  to  the  news-  scrutiny  of  the  accounts  manager  to  the  newsstands  and  corner  boys  procedures  have  held  down  the 

paper  itself,  and  to  some  extent  as  he  prepares  his  periodic  reports  demanding  their  money  back,  so  cost  of  publishing  by  limiting  com- 

the  circulation  manager.  We  have  for  top  management.  Any  evi-  the  next  Sunday  we  came  out  with  petitive  practices. 
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ICMA  REPORTS 


Schwartz  Asks  Greater 


ICMA  Service  Program 


ICMA  should  have  a  forward- 
looking  program — a  growing  pro¬ 
gram  of  service  to  all  its  members 
— E.  P.  Schwartz,  Des  Moines 
(la.)  Register  and  Tribune,  retir¬ 
ing  president,  declared  in  his  re¬ 
port  to  the  Oklahoma  City  conven¬ 
tion. 

Mr.  Schwartz,  in  discussing  var¬ 
ious  projects  before  ICM.A,  laid 
particular  emphasis  upon  the  pro¬ 
posal  to  provide  a  joint  member¬ 
ship  for  ICMA  and  sectional  as¬ 
sociation  members.  “Why  should 
the  ICMA  and  the  sectionals  be 
duplicating  their  efforts  and  caus¬ 
ing  confusion  by  trying  to  sell  non¬ 
members  on  two  different  associa¬ 
tions?”  he  asked.  “Why  shouldn’t 
we  combine  our  efforts,  eliminate 
the  confusion,  and  concentrate  on 
selling  each  non-member  on  be¬ 
coming  a  member  of  both  at 
once?” 


“For  ICMA  to  double  its  mem¬ 
bership,”  he  continued,  “we  need 
to  increase  our  service  to  members. 
Some  of  the  projects  I  have  dis¬ 
cussed  would  greatly  increase  the 
value  of  ICMA,  especially  to 
smaller  newspapers.  The  joint 
membership  program  would  cer¬ 
tainly  materially  increase  our 
membership.  But  it  would  also 
increase  our  responsibility  to  those 
added  members.” 


Urges  Wider  Services 

He  pointed  out  that  dues  now 
charged  by  sectional  associations 
and  ICMA  are  relatively  small. 
“Personally,”  he  said,  “I  do  not 
think  it  is  a  matter  of  money  as 
much  as  it  is  a  matter  of  principle. 
Circulation  managers  have  found 
it  difficult  to  justify  to  their  pub¬ 
lishers  why  they  should  belong  to 
two  different  associations.  It  would 
not  be  hard  to  justify  belonging  to 
a  sectional  association  that  includes 
national  membership,  or  vice  versa, 
to  belong  to  an  international  as¬ 
sociation  such  as  ICMA  that  in¬ 
cludes  local  sectional  membership 
with  opportunity  to  attend  conven¬ 
tions  near  at  home.” 

No  action  was  taken  on  the  pro¬ 
posed  joint  dues  arrangement  be¬ 
tween  ICMA  and  the  sectional 
associations.  The  project  was  dis¬ 
cussed  at  the  meeting  of  sectional 
officers,  some  of  whom  came  in¬ 
structed  to  oppose  any  such  move 
at  the  present  time.  Several  of  the 
sectionals,  however,  were  in  favor 
of  the  joint  membership  proposal. 

The  ICMA  board  authorized 
the  incoming  president  to  appoint 
a  committee  to  find  ways  and 
means  of  putting  such  a  plan  into 
effect  on  a  limited  scale.  It  was 
suggested  by  President  E.  P. 
Schwartz  that  joint  membership 
arrangements  could  be  worked  out 
with  those  sectionals  that  favored 
such  a  plan.  He  stressed  that  the 
move  toward  a  joint  dues  program 
should  be  initiated  by  the  section¬ 
als,  rather  than  having  ICMA  take 
the  initiative. 

Mr.  Schwartz  said  the  association 
now  has  approximately  1,000  mem¬ 
bers.  “We  could  have  1,500  to 
2,000  members,”  he  added,  assert¬ 
ing  there  is  opportunity  for  growth 
among  the  smaller  newspapers  in 
U.  S.  and  Canada. 


‘Bargain  Rate’  Decline 

Declining  popularity  of  the  so- 
called  “bargain  rate”  for  mail  sub¬ 
scriptions  was  reflected  at  the 
workshop  session  Monday  when 
early  arrivals  took  part  in  a 
roundtable  discussion  conducted 
by  Jack  Estes,  former  ICMA 
president. 

Discussion  also  revealed  how 
classified  advertising  can  be  used 
as  a  circulation  builder  by  dem¬ 
onstrating  to  new  readers  the  value 
of  such  advertising  to  meet  their 
personal  needs.  Thornton  Cooley, 
assistant  classified  manager  of  the 
Dallas  (Tex.)  Morning  News,  said 
one  of  the  most  effective  tools  for 
building  home  delivered  volume  is 
the  successful  use  by  newcomers 
of  want  ads.  Naturally  new  resi¬ 
dents  in  a  community  are  im¬ 
pressed  with  a  newspaper  that 
serves  their  problems  in  buying 
and  selling  of  household  items,” 
said  Mr.  Cooley. 

Added  revenue  received  from  in¬ 
creased  subscription  price  should 
make  it  possible  for  a  newspaper 
publisher  to  produce  a  constantly 
improving  newspaper,  Merritt 
lerley,  Passaic  (N.  J.)  Herald- 
News,  declared  in  discussing  the 
problem  of  further  rate  increases. 

“A  relatively  fair  price  for  a 
good  product  never  needs  an  apol¬ 
ogy,”  he  asserted.  “The  publisher 
will  not  price  his  product  off  the 
market  so  long  as  he  gives  his 
circulation  manager  a  good  news¬ 
paper  to  sell.” 

Questions  Before  Increase 

Mr.  lerley  told  of  an  ICMA 
survey  in  which  circulation  mana¬ 
gers  stressed  that  35  cents  a  week 
home  delivery  price  must  be  tied 
up  with  a  7  or  10  cent  single  copy 
price.  “There  are  those  of  us  who 
could  probably  go  to  seven  cents, 
if  it  were  found  necessary,  with¬ 
out  great  harm  to  our  total  circu¬ 
lation  sales,”  he  added,  referring 
to  six-day  papers.  He  continued; 

“Before  considering  the  prospect 
of  increased  subscription  prices  an 
analysis  or  evaluation  should  be 
made.  Have  all  other  sources  of 
revenue  and/or  economies  been 
examined  before  turning  to  the 
circulation  department?  Here  are 
five  questions  that  might  first  be 
asked: 


“1.  Are  we  producing  the  best 
paper  we  can  with  existing  editor¬ 
ial,  mechanical  and  physical  re¬ 
sources? 

“2.  Have  we  studied  our  com¬ 
petition  and  are  we  giving  our 
readers  what  they  want? 

“3.  Have  all  possible  economies 
been  effected  with  respect  to  use 
of  newsprint? 

“4.  Are  the  term  rates,  both 
carrier  and  mail,  in  line  with  the 
single  copy  price? 

“5.  How  much  of  the  added 
increase  will  be  actually  retained 
by  the  publisher?” 

Combination  Quality 

Sound  operation  of  morning¬ 
evening  and  Sunday  papers,  in 
combination,  requires  that  the  sub¬ 
scriber  receive  services  at  least  as 
good  as  that  which  would  be  pro¬ 
vided  if  the  newspapers  were  op¬ 
erated  separately  and  in  competi¬ 
tion,  Tom  Adams,  Lexington 
(Ky.)  Herald-Leader,  told  the 
convention. 

“To  keep  and  build  good  will,” 
he  said,  “combination  papers  must 
spare  no  effort  to  provide  superior 
news  service  and  carrier  delivery. 
This  is  the  combined  papers’  only 
assurance  that  it  can  escape  the 
easily  leveled  charge  of  ‘monop¬ 
oly.’  ” 

Mr.  Adams  pointed  out  that  in 
actuality,  a  combination  paper,  un¬ 
less  it  is  located  in  a  very  remote 
section,  is  not  without  competition. 
Dailies  from  nearby  cities  compete 
for  circulation,  at  least  in  the 
fringe  areas  if  not  in  the  central 
city,  he  said.  “An  inferior  prod¬ 
uct  will  not  survive  out-of-town 
competition  it  meets  in  the  outer 
circulation  areas,  and  it  will  soon 
decline  in  its  primary  circulation 
area  against  aggressive  outside 
newspapers,”  he  declared. 

Telling  of  the  Lexington  news¬ 
papers’  constant  efforts  to  main¬ 
tain  good  service,  Mr.  Adams 
stated ; 

“We  recently  started  delivering 
misses  with  our  company  truck, 
which  is  equipped  with  two-way 
radio  leased  from  a  central  dis¬ 
patch  firm.  When  misses  are  re¬ 
ported  to  our  switchboard,  the  in¬ 
formation  is  relayed  immediately 
to  our  truck  operator  and  he 
rushes  to  the  missed  address. 

“We  have  had  many  satisfactory 
experiences  w'ith  this  new  opera¬ 
tion,  most  of  which  have  led  iis 
to  believe  that  subscribers  greatly 
appreciate  this  faster  delivery  ar¬ 
rangement.  It  is  another  effort  on 
our  part  to  convince  our  readers 
that  we  want  to  give  them  superior 
service. 


Hatton  Receives 
E&P-ICMA  Plaque 


E.  Roy  Hatton,  Detroit  (Mich.) 
Free  Press,  received  the  Editor  I 
Publisher-ICMA  plaque  for  his 
outstanding  service  to  the  circula¬ 
tion  profession.  The  award  was 


presented  at  the  Tuesday  break¬ 
fast  by  James  F.  Jae,  St.  Louis 
(Mo.)  G lohe-Denwerat,  ICMA 
past  president. 

Mr.  Hatton  was  honored  for 
“achievement  beyond  the  call  of 
duty  which  brought  honor  to  his 
chosen  profession,  enlightenment 
and  aid  to  his  colleagues,  and 
mutual  material  benefits  to  the 
business  of  newspaper  publishing 
and  circulation  management.” 

Mr.  Hatton,  who  has  been  a  di¬ 
rector  of  the  Audit  Bureau  of 
Circulations  since  1939,  received 
the  award  at  the  opening  session 
prior  to  leaving  for  the  Canadian 
meeting  of  the  ABC  board.  He 
has  been  circulation  director  of  the 
Free  Press  since  1909.  He  served 
as  ICMA  president  in  1926. 


for  their  efforts.  The  morning  car¬ 
riers  make  Ic  per  week  more  than 
the  evening  carriers.  Both  morn¬ 
ing  and  evening  carriers  deliver 
the  Sunday  paper  on  their  re¬ 
spective  routes.  At  one  time  we 
thought  that  it  would  be  better  to 
have  one  carrier  deliver  all  the 
Sunday  papers  in  a  given  territory’, 
but  we  found  that  our  subscribers 
were  better  satisfied  when  they  had 
one  boy  to  pay  instead  of  two.” 


Separate  Carrier  Setups 
“We  have  found  from  many 
years  of  experience  that  on  the 
operation  of  a  morning,  evening, 
and  Sunday  newspaper,  it  has  been 
successful  for  us  to  maintain  separ¬ 
ate  carrier  organizations  in  the 
city  and  suburban  territory. 

“In  the  city  organization  we  use 
high  school  seniors  and  college 
students,  with  routes  large  enough 
for  them  to  make  a  fair  return 


Andrews  with  C-R 

Chicago — Walter  G.  Andrews, 
former  president.  International  cir¬ 
culation  Managers  Association,  has 
joined  the  sales  staff  of  Church 
Rickards  &  Co.,  circulation  promo¬ 
tion  organization  specializing  in 
newspaper  and  magazine  combina¬ 
tion  offers.  Mr.  Andrews  was  for¬ 
merly  with  the  Ft.  Wayne  (Ind.) 
News-Sentinel  and  later  with  the 
Oklahoma  City  (Okla.)  Oklahom¬ 
an  and  Times  as  circulation  dirK- 
tor.  He  was  recently  associated 
with  the  Amarillo  (Tex.)  News- 
Globe. 
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60  Awards  Conferred 
At  NEA  Convention 


J.)  Delaware  Valley  MINIATURE  OIL  WELL  is  presented  to  Matt  Sullivan  (center),  Gan¬ 
nett  Newspapers,  by  two  Oklahoma  City  hosts,  George  Jennings 
(left),  Oklahoma  and  Times  circulation  manager,  and  E.  K.  Gaylord, 
publisher  of  the  Oklahoma  City  Newspapers. 

vicH’  was  first,  the  Highland  Park 
Newspaper  Boy  Award  (III.)  News,  second  and  the  Levit- 

Winners  Announced  town  (N.  Y.)  Tribune,  third. 

_  . .  ICMA  winners  of  Newspaper-  The  Austin  (Minn.)  Daily  Her- 

(Calif.)  Register  Pajaronian  and  boy  Awards  were  announced  by  aid  took  first  honors  in  the  contest 

1.  ; _  ;,I.  Y.)  Eagle.  Harold  Hult,  Topcita  (Kan.)  5Mre  for  the  best  advertising  idea.  The 

In  the  special  issue  division,  first  Journal.  The  winners:  Laguna  Beach  (CaliM 

place  for  newspapers  over  1,500  Group  I  (over  75,000  c.rcula-  Coast  News  was  second  and  the 
circulation  was  won  by  the  Cof-  ‘ion):  Charleston  (S.  C.)  Post  and  Harlan  Kiowa)  Tribune  third 
fevville  CKans  1  Journal  The  News  &  Courier.  Honorable  men-  Honorable  mention  went  to  the 
Ln/o5c  (Calif.)  Mcrcwry  was  sec-  tion:  Minneapolis  (Minn.)  5mr  Lapeer  (Mich.)  Lapeer  Courxty 
ond;  and  the  Lakeville  (Conn.)  and  Tribune;  Atlanta  (Ga.)  Jour-  Press  ^d  the  I ndep^dence 
Jo,  W,  third.  All  received  plaques  nal-Constitution;  L  os  An  g  e  I  e  s  (Iowa)  Conservative.  Winner 
offered  by  the  American  Type  ^Calif.)  Examiner  Certificates  of  received  plaques  offered  by  Pub- 
Founders,  Inc.  The  Cosper  (Wyo.)  I'shers  Idea  Exchange. 

Tribune-Herald  and  the  Salinas  'xtcn  Los  Angeles  (Calif.)  Times;  First  place  winner  in  the  best 

(Calif.)  Californian  were  awarded  L*rs  Moines  (la.)  Register  and  column  contest  (one  subject  col- 

honorable  mention.  Tribune. .  Weslaco  (Texas) 

r?  A  1  enn  •  Groiip  II  (40,  to  75,000):  New  News.  The  Inglewood  (Calif) 

For  newspap^s  under  1,^0  cir-  (Mass.)  Standard-Times.  Morningside  News- Advertiser  was 

culation,  the  Concre/e  (Wash.)  Honorable  mention:  Lincoln  second  Ld  the  ///rLmV/e  (N.  Y.) 

(Neh.)  Star-Journal.  Mid-Island  Herald,  third.  The 

low  (Wash.)  Bainbridge  Review  ^  40000):  Ncu7oMN.J.)5,me.tCo./m/e- 

second  and  the  A,m/,cr/cv  ( Idaho) 

^t/vern.ver,  third.  Honorable  men-  Honorable  mention:  Woonsocket  Monroe  County  News  were 

tion  went  to  the  Clear  Lake  (r.  i.)  Cn//.  awarded  honorable  mention. 

SrtCalinX'.""  '  For  the  best  column  (variety  of 

San  Juan  Record  was  first;  the 
Rolling  Fork  (Miss.)  Deer  Creek 
Pilot,  second;  and  the  Lapeer 
(Mich.)  Lapeer  County  Press, 
third.  Honorable  mention  was 
given  to  the  East  Orange  (N.  J.) 
Record',  and  the  Oxford  (Ohio) 
Press. 

National  Editorial  Association 
plaques  for  rededication  of  basic 
American  principles  were  awarded 
to  the  Ft.  Lauderdale  (Fla.)  Daily 
News,  first  place,  the  Crowley 
(La.)  Daily  Signal,  second  and 
the  Cody  (Wyo.)  Times,  third. 
The  Franklin  (N.  H.)  Journal- 
Transcript  and  the  Bethesda  (Md.) 
Record  of  Montgomery  County 
received  honorable  mention. 


the  daily  division  went  to  the  San  town  (N, 

Jose  ((Talif.)  News,  which  won  News,  third.  Plaques  were  offered 
first  place,  to  the  Monterey  (Calif.)  by  Mr.  John  P.  Herrick  “to  recog- 
Peninsula  Herald,  second,  and  the  nize  the  best  editorials  published 
Winona  (Minn.)  Republican-Her-  to  show  the  most  outstanding  and 
old,  third.  Honorable  mention  unusual  efforts  made  by  a  news- 
went  to  the  San  Rafael  (Calif.)  paper  to  explain  Democracy  to 
Independent-Journal  and  the  Sa-  the  people.”  Honorable  mention 
Unas  (Calif.)  Californian.  was  received  by  the  Watsonville 

In  the  weekly  division  (circula-  {ZJ  l.,  _ 

tion  under  1,500)  plaques  offered  the  Levittown  (N, 
by  the  University  of  Missouri  for  ,^6  special  issu 

general  excellence  were  won  by  the  1  r  newsnane 

Winslow  (Wash.)  Bainbridge  Re-  circulation  was^wm 
viVii-,  first;  Springville  (Utah)  Her- 
aid,  second;  and  Stratford  (Conn.)  (Calif.)  Afi 

News.  hnd.  The  .Statesboro  (Ga  ) 

Bulloch  Herald  and  the  San  Ja-  journal,  third.  Ml  n 
emto  (Cahf.)  Valley  RegLster  re- 
ceived  honorable  mention  Founders,  Inc.  The  ( 

In  the  weekly  division  (circula-  Tribune-Herald  am 
'  presented  Californian 

by  the  Northern  States  Envelope  honorable  mention. 

Co.,  were  won  by  the  Mopitcloir 
(N.  J.)  Times,  first;  Hillsboro  Eor  newspapers  u 
(Ore.)  Argus,  second;  and  Lvnden  culation,  the  Com 
(Wash.)  Tribune,  third.  Honor-  Herald  won  first  pi 
able  mention  was  received  by  the  (Wash.)  BainI 

Somerville  (N.  J.)  Somerset-Mes-  second,  and  the  K/w 
senger-Cazette;  and  the  Ripon  Advertiser,  third.  H 
(Wis.)  Commonwealth.  went  to  the 

Suburban  weekly  division  win-  (Iowa)  Reporter  ar 
ners  of  Meyer  Both  Co.  plaques  ^  dy  (Calif)  Nugge 
for  general  excellence  were  pre-  For  best  use  of  i 
sented  to  the  Fast  Orange  (N.  J.)  terial  by  newspaper: 

Record  first  place;  Chicago  Heights  offset  printing,  the  Portland  (Ind.)  Republican  Leader,  second  and  the 
(Ill.)  Star,  second;  and  Ridge-  Graphic  won  first  place  and  a  Rovo/ Oait  (Mich.)  Daily  Tribune, 
wood  (N.  J.)  Sunday  News,  third,  plaque  offered  by  the  General  third.  The  Fort  Lauderdale  (Fla.) 

The  Bloomfield  (N.  J.)  Indepen-  Camera  Co.,  of  Chicago.  Second  Daily  News  and  the  Forest  Lake 
dent  Press  and  the  Birmingham  and  third  places  and  plaques  went  (Minn.)  News  received  honorable 
(Mich.)  Eccentric  were  awarded  respectively  to  the  Evanston  (Ill.)  mention. 

honorable  mention.  Review  and  the  Houma  (La.)  First  place  in  the  job  printing 

The  Levittown  (N.  Y.)  Eagle  Terrebonne  Press.  The  Woonsock-  exhibit  was  won  by  the  West  Bend 
won  first  place  and  a  Ludlow  Typo-  et  (R.  1.)  Sunday  Star  and  the  (Wis.)  News.  The  Lake  Mills 
graph  Company  plaque  for  com-  Cody  (Wyo.)  Times  received  hon-  (Iowa)  Graphic  was  second  and 
munity  service.  Plaques  went  also  orable  mention.  the  Wellesley  (Mass.)  Townsman 

to  the  Frankenmuth  (Mich.)  For  best  use  of  illustrative  ma-  was  third.  Alt  received  plaques 
News,  second;  and  the  Gainesville  terial  by  newspapers  published  by  offered  by  NAS  Mat  Service. 

(Ga.)  Daily  Times,  third.  The  relief,  first  place  went  to  the  San  For  general  excellence  in  typog- 
Lapeer  (Mich.)  Lapeer  County  Rafael  (Calif.)  Independent  Jour-  raphy  (daily  division)  Mergen- 
Prm  and  the  M/nor  (N.  D.)  Ward  nal;  second  to  the  Fort  Myers  thaler  Linotype  Co.  plaques  were 
County  Independent  received  hon-  (Fla.)  News-Press;  and  third  to  won  by  the  San  Jose  (Calif)  Mer- 
orable  mention.  the  Weslaco  (Tex.)  News.  All  cury,  first;  the  Royal  Oak  (Mich.) 

In  the  service  to  agriculture  di-  received  General  Camera  Co.  Daily  Tribune,  second  and  the 
vision,  plaques  offered  by  the  C.  I.  plaques.  Honorable  mention  went  Rochester  (Minn.)  Post-Bulletin, 

Johnson  Manufacturing  Co.,  were  to  the  Bethesda,  (Md.)  Record  of  third.  In  the  weekly  division,  first 
yarded  to  the  Crowley  (La.)  Montgomery  County  and  the  place  went  to  the //i7/j/>oro  (Ore.)  Marietta,  Ga.  —  Chess  Aber- 
Daily  Signal,  first;  the  Elkin  (N,  Levittown  (N.  Y.)  Tribune.  Argus,  second  to  the  Heron  Lake  nathy,  Jr.,  prize-winning  editor,  has 

C.)  Tribune,  second:  and  the  Wes-  Plaques  offered  by  Graflex,  Inc.,  (Minn.)  News;  and  third  to  the  resigned  as  president  of  the  Times- 
(Tex.)  News,  third.  Honor-  for  the  best  news  picture  were  won  Williamsburg  (Va.)  Virginia  Ga-  Journal,  Inc.,  and  general  manager 
able  mention  went  to  the  Albany  by  the  Warwick  (N.  Y.)  Valley  zette.  In  the  suburban  weekly  of  Brumby  Press,  Inc.  He  did  not 
(Ore.)  Democrat-Herald  and  the  Dispatch,  first;  the  Salem  (Ind.)  division,  the  Evanston  (Ill.)  Re-  announce  his  plans. 
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Rorert  T.  Corbell,  65,  editor 
of  the  Leesburg  (Va.)  Weekly 
Times  Mirror,  June  13. 


Alfred  Cooper,  92,  founder  of 
the  Cape  May  County  (N.  J.) 
Gazette  in  1880  and  publisher  of 
it  until  1927,  at  Chestnut  Hill,  Pa., 
June  13. 

♦  ♦  * 

Frederick  G.  O’Connor,  76, 
criminal  courts  reporter  for  the 
S’ew  York  World-Telegram  and 
Sun  from  1909  until  he  retired  last 
year,  June  10. 

*  *  # 

^  Delbert  L.  Jones,  45,  assistant 
city  editor  of  the  Fort  Wayne 
(Ind.)  Journal-Gazette,  June  15. 
Previously  he  had  been  wire  editor 
of  the  Dubuque  (Iowa)  Tele¬ 
phone-Herald. 

«  ♦  ♦ 

William  McAleer.  36,  assist¬ 
ant  city  editor  of  the  Buffalo 
(N.  Y.)  Evening  News,  and  staffer 
since  1943,  June  11. 

*  «  * 

L.  R.  E.  Paulin,  88,  formerly 
Washington  correspondent  for  the 
San  Francisco  Chronicle  and  then 
with  the  Philadelphia  North 
American,  and  the  New  York 
World,  at  Boulder,  Colo.,  June  16. 

*  *  * 

Joseph  La  Brache,  66,  adver¬ 
tising  production  artist  for  the 
New  York  World-Telegram  and 
Sun  for  the  last  16  years,  June  13. 

*  ♦  ♦ 

Lt.  Hildreth  L.  Payne,  28,  an 
Associated  Press  newsman  from 
Charlotte  N.  C.,  in  a  plane  col¬ 
lision  over  Japan,  June  7. 

4!  3|c 

G.  Fred  DeBolt,  48,  a  vice- 
president  of  Ross  Roy,  Inc.,  ad¬ 
vertising  agency,  Detroit,  and  for¬ 
merly  with  the  Bay  City  (Mich.) 
Times  and  Detroit  News,  June  4. 
*  *  * 

James  Robertson  Burnett, 
81,  publisher  and  managing  editor 
of  the  Charlottetown  (P.  E.  1.) 
Guardian  and  one  of  the  founders 
of  the  Canadian  Press,  June  12. 

*  *  * 

Maurice  D.  Thames,  52,  city 
circulation  manager  of  the  San 
Antonio  (Tex.)  Express  and  Eve¬ 
ning  News,  was  fatally  stricken 
while  driving  his  automobile  June 
12. 

*  *  * 

R.  M.  Gilmore,  76,  a  pioneer 
newspaper  publisher  in  the  Lower 
Rio  Grande  Valley  of  Texas,  re¬ 
cently,  in  his  home  at  McAllen, 
Tex. 

♦  *  * 

John  G.  King,  91,  former  gen¬ 
eral  manager  of  the  Boston 
(Mass.)  Evening  Traveler  and  an 
Atlantic  Monthly  staffer  for  15 
years,  at  De  Leon  Springs,  Fla., 
June  6. 

*  *  * 

Wesley  Chalk,  44,  staff  mem¬ 
ber  and  former  sports  and  state 
-  editor  of  the  Pensacola  (F 1  a.) 
News-Journal,  June  2. 


Carl  Greenleaf  Beede,  81, 
who  retired  10  years  ago  as  a 
member  of  the  staff  of  the  Chris¬ 
tian  Science  Monitor,  Boston,  and 
writer  of  a  weekly  column  on  an¬ 
tiques  during  his  service  there,  in 
West  Hartford,  Conn.,  June  5. 

I  7~FW7W. 


Felix  Probandt,  89,  foimerly 
publisher  of  the  now  defunct  San 
Angelo  (Tex.)  Enterprise  and  San 
Angelo  Press,  and  the  last  survivor 
of  the  staff  that  put  out  the  first 
edition  of  the  San  Antonio  (Tex.) 
Light,  in  Dallas,  Tex.,  June  3. 


RATES — consecutive  insertions 
3  line  minimum. 


SITUATIONS  WANTBai 
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1  9.M 

2  .60 

4  and  over  .40 
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1  $1.00 
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3  .90 
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Times  Tower.  New  York  36.  N.  Y,  BRyant  9-3052 


ANNOUNCEMENTS 
_ New.spaper  Brokers _ 

MID-WKST  NEWSPAPERS 
Herman  H.  Koch 

2610  Nebraska  St.,  Sioux  City,  Iowa 
MAY  BROTHBiRS,  Binghamton,  N.  Y.  I 
Established  1914.  Newspapers  bought  ! 
and  sold  without  publicity. 

D.AILIBS  OR  WEEKLIES 
Ray  E.  Mohler  &  Associates 

312  Boston  Bldg. _ Denver,  Colo. 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  k  ODE'TT,  Brokers 
P.  O.  Box  527,  San  Fernando.  Calif. 
CALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  Snyder.  3570  Frances  Avenue 

_ Venice,  California 

★★  WE  are  not  as  much  interested  in 
sales  as  in  satisfaction.  Arthur  W. 
Stypes.  625  Market  Street,  San  Fran- 

cisco  5.  California. _ 

GOOD  Middle  West  papers  sold  right. 
No  other  kind  handled.  Larry  Towe 
.Agency,  1807  South  Shore,  Holland, 
Michigan. 

FOR  31  YEARS— We  have  dealt  in 
nothing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant.  Michigan 

OWN  A  NEA^^PER 
ON  Pacific  Coast  where  business  and 
climate  are  good  I 

J.  R.  GABBERT 

3937  Orange. _ Riverside.  Calif. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  California 

Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 
NEWSPAPER  APPRAISALS 
MAY  BROTHERS 
Binghamton.  New  York 
Appraisers. — Liquidators 
PRINTCRAFT  REPRBSENT.ATIVES 
277  Broadway.  New  York  7.  N.  Y. 
Publishing  and  Printing  Plants 
STANDARD  APPRAISAL  CO. 

6  Church  Street 

_ New  York.  N.  Y. _ 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  36.  N.  Y. 


ANNOUNCEMENTS 
_ Newspaper  Counselors _ 

FINANCING,  consolidations,  sales,  ap¬ 
praisals,  studies,  public  relations,  in-  \ 
vestigations.  P.  T.  Hines.  Publishers  j 
Service,  Box  3132,  Greensboro,  N.  C. 

Piihlications  for  Siite _ 

CALIFORNIA  .Daily  grossing  over 
$100,000  a  year  in  a  fast-growing  city. 
Unopposed.  Fine  plant  and  staff. 
$145,000  cash.  Principals  only.  C.  A. 
Hayward,  1111  Laguna  Road.  Pasa¬ 
dena  2,  California. 

SOUTHEASTERN  newspaper  —  radio 
property  for  sale.  Now  paying  ex¬ 
cellent  return  on  cash  price  of  $350,- 
000.  Potential  outstanding.  Write 
only  if  able  to  finance.  Box  2314.  Edi¬ 
tor  k  Publisher. 

WEEKLY  NEWISP.APER:  EXCEL¬ 
LENT  .lOB  potential;  city  of  10.000; 
good  equipment;  price  $15,000.  Wayne 
Peterson,  214  Nat’l  Loan  Bldg..  Moor¬ 
head,  Minnesota. 

WYOMING  $100,000  CLASS,  top 
earner.  Confidential.  Bailey-Kreh- 
biel  Newspaper  Service.  Box  396.  Sa- 
lina,  Kansas. 

FIjOKID.A  county  seat  wi-ekly  and 
job  printing  plant  including  tAvo  story 
briclf  liuilding.  only  pai)er  in  county, 
unusual  opportunity.  Price  $30,000 
with  .$25,000  cash.  Confidential  in¬ 
formation  to  responsitile  partii-s. 
Write  The  R.  If.  Berg  Co.,  Box  .'>5, 
Mel))ourne,  Florida. 

MISSOURI  GRO.SS  $30,000  Plus, 
emergency  sale  at  $20,000.  daily  com¬ 
petition  hut  big  town;  also  Missouri 
weeklies  from  $5,500  to  $31,000. 
Bailey-Kr4'hbiel  Newspaper  Service. 
Box  88.  Norton.  Kansas. 

OREGON:  GOOD  profitable  weekly  in 
fast  growing  area.  Gross  .$19,000. 
.$5,000  down,  .lack  L.  Stoll  &  Asso¬ 
ciates,  4958  Melrose  .Avenue,  Ijos  .An¬ 
geles  29.  California. 

WEEKLY  without  plant.  County  seat, 
excellent  potential,  established  1926. 
only  Aveekly  in  city  of  130,000.  East. 
Write  Box  2431,  Editor  &  Publisher. 

1-M.AN  lively  Shopper;  nets  $5,000; 
3d  year,  $3,000  cash.  Box  .jOu,  Se¬ 
pulveda,  California. 


ANNOUNCEMENTS 
_ Publications  Wanted 

ALL  OR  PART,  profitable  small  daib. 
Box  95,  Nowata,  Oklahoma,  bank  rtl- 

erence,  experienced. _ 

WILL  BUY  WIE'EKLY  or  part  intereit 
where  editorial  and  administratm 
ability  will  increase  circulation  sad 
advertising.  Will  consider  paper  wili- 
out  own  plant.  Box  2434,  Editor  k 

Publisher, _ _ 

TINY  D.IILY’.  Buy  now  or  workiai 
plan  leading  to  ownership.  Box  2443. 
Editor  &  Publisher.  | 

_ Business  Forms _ 

ONE-TIME  CARBON 
INTERLEAVED  FORMS 

2  TO  8  PARTS 

DE.ALERS — Increase  Profits  by  sellin 
•■Snap-i-Sets.”  With  the  installitiot 
of  newest  type  rotary  lithogrsph 
equipment,  we  offer  you  fast,  low-coit. 
tiigliesl  quality  work.  Easy  to  under¬ 
stand  price  list.  Write  for  information 
about  large  di.scoiints,  exclusive  terri¬ 
tory.  General  .Multi  Forms  Sales  Co. 
1*.  O.  Box  1094,  Nashville,  Tenneaiet. 

Business  Opportunities 

WIE  HAVE  THE  PAPER  BUT  NO 
PLANT.  A  going,  growing  wmUj  b 
outgrowing  its  printing  facilities^  » 
the  plant  of  another  weekly.  Here'll 
golden  opportunity  for  someone  wits 
the  capital  and  know’-how  to  go  into 
the  printing  business  in  Santa  Bir- 
bara,  California.  Write  to  Santa  Bar¬ 
bara  Star  for  details. 

_ Personals 

BKX  POUND  WANTKD — We  are  d«- 
Kirous  of  learning  the  whereabouts  of 
this  salesman.  Please  wire  collect  anj 
information  to  Fort  Myers,  Florida, 
News-Press. 


_ Printing  Services _ _ 

WEEKLIES,  shoppers,  circulars  print¬ 
ed  at  reasonable  prices.  Phone  Mr. 
Fondo.  Diamond  2-7373  (369  Essex 
St.,  Hackensack,  New  Jersey). 

Promotion  Services 


HOW  TO  STIR  MORE  LINAGE 
FROM  USED  CAR  DEALERS 

THE  Howard  Parish  Service  has J)i» 
pared  a  powerful  "Plus  Value  used 
Car”  promotion  to  help  you  atir  moM 
used  car  linage  by  helping  dealers  stir 
more  sales. 

Kit  Includes  cuts  of  -'Plus  Value  Used 
Oar”  emblem  in  sixes  from  1 -inch  to 
22-inch  pennant,  colorful  presentation 
folder,  8-ad  promotion  campaign  ^ 
suggestion-packed  “How  to*’  sectioa. 

Available  to  one  paper  at  foljowini 
fees  in  cities  without  a  subscriber  W 
the  Howard  Parish  Service:  Up  to  26.- 
000  .population,  $15;  25, 000-50, (W). 

$20;  50,000-100,000,  $25;  over  100,- 
000,  $30.00. 

Order  the  “Plug  Value  .Used  ^r’’ 
promotion  kit  by  wire  or  airmail  NO"- 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plana 
2900  NW.  79th  St.,  Miami  47,  Fla. 

r*lU).MOTE  ADVERTISI-N^lS^E 

by  issuing  your  own,  distinctive, 
monthly  public  relations  bulletin. 
conYaining  authoritative  reports  on 
current  trends  in  merchandising  plo* 

disi-i-rning.  dependable  analyses  of  eco- 

nomil-  inovemenis  alTi-cting  ret-ail  w*®' 
ageiiient.  All  textual  material  dic¬ 
tated  by  an  established  linsiness  con¬ 
sultant,  editor,  publisher  and  present¬ 
ing  data  of  paramount  value  to  jonr 
advertising  rlienls  engaged  in  oonstun' 
er  trade.  Fee,  $45  for  each  montn^ 
issue  (500  units)  with  ^ 

name  imprinted  on  each  copy. 
promptly  for  details  and  request  res¬ 
ervation  of  exclusive  distribntio 
area.  'Thi.s  offer  limited.  Rockwi^^ 
Publications,  Rutland  County  4"" 
vision.  Fair  Haven,  Vermont. 
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ANNOUNCEMENTS  ! 

MACHINERY  and  SUPPLIES 

Promotion  Services 

Composing  Room 

aeronautical  Services 

Gsio  Aviation  Support  Through  Arti* 
cIm  or  Columns.  For  further  informa¬ 
tion,  Box  2321,  Editor  &  Publisher. 

IP  YOU  can’t  afford  $8,000  for  a  pro¬ 
motion  manager  send  your  check  for 
$10  (full  year’s  service)  and  get  the 
many  sharp  ad  promotion  ideas  listed 
in  quarterly  Jay-Bee  Newspaper  Aid 
bulletins.  Start  with  the  sunuiier  issue 
and  beat  summer  ad  doldrums.  Jay-Bee 
.Vewspaper  Ads,  Spring  Park.  Minn. 

Our  Metal  Sides  enable  you  to 
BUILD  YOUR  OWN 

Galley  Cabinets — Type  Cabinets 

Send  for  Descriptive  Circular 

L.  Beecher,  1150  Diversey,  Chicago  14 

LINOTYPES  and  Intertypes,  Models 

5,  8,  14,  26.  Intertypes  B — C — OSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 

Press  Engineers 

NINETY  PER  CENT  of  North  Carolina 
daily  newspapers  are  using  L.  A  B. 
Heavy  Duty  Newspaper  Turtlea.  They 
are  sold  all  over  the  United  States. 
The  price  $68.50  to  $79.50.  The  qual¬ 
ity — none  better  on  the  market.  Write 
for  circnlar  giving  complete  informa¬ 
tion.  L.  A  B.  Sales  Company,  Box 
560,  Elkin,  North  Carolina. 

.\ATIO.\AL  PRINTING  EQUIPMJ<X\T  i 
CO.,  Printing  Machinery,  Dismantled 
— moved — erected.  Ridgewood,  New  1 
Jersey.  RI  6-4252.  1 

Cline  Systems  Serviced 

ALBERT  L.  PETERSON  , 

Registered  Professional  Engineer 
References  Furnished 

5723  W.  Superior,  Chicago  44,  Ill. 

1 

MODEL  eSM  INTERTYPE  1 

1 

FINE  condition.  3  main  magazines 
and  1  side  magazine,  with  motor,  60 
cycle,  3  phase,  220  volts  A.C.,  elec¬ 
tric  pot  and  3  molds. 

AVAILABLE  immediately,  as  is. 
where  is.  Meriden  Record,  Meriden, 
Connectient. 

Maintenance,  Service.  Repairs,  Erection 
SAM  S.  PUNTOLILLO 

311  Lincoln  Avenue,  Lyndhiirst,  N.  J. 
SPECIALIZING  in  Duplex  and 
Goss  Flat-Bed  Webs 

E.  P.  WALLMAN  A  CO. 
Maoliinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections,  all  types  of 
presses,  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  Street 
Rockford,  Illirois 

FUR  SALE — 4  Multiface  perforators, 
all  latest  attachments.  Good  condition. 
Replaced  by  Standard  perforators. 
Price  $1,800  each  inclnding  1  8  Pt. 
Regal  counting  magazine.  Contact  Eve¬ 
ning  Outlook,  Santa  Monica.  California. 

CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 

For  the  Allied  Printing  Tradea. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 
LOCAL  AND  LONG  DISTANCE 

575  Washington  St.,  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4  2010 

FOR  SALE;  3  Hamilton  48-Case  Steel 
Type  Cabinets  with  working  tops. 

Excellent  condition.  Thomas  W.  Hall 
Company,  Stamford,  Connecticut. 

TWXl-TON  electric  pot  for  casting 
Linotype  pigs.  Bottom  pour,  cast  steel 
criicihle.  8  water-cooled  Margach 
molds,  new  elements,  all  electrical 
equipment.  Composing  Room  Super¬ 
intendent,  Niagara  B’alls  (New  York) 
Gazette. 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

11164  Satiroy  St.,  Sun  Valley,  Calif. 
SUnaet  1-4575 

Newsprint 

MILL  CONTRACTS 

AVAILABLE 

FOR  standard  quality  Canadian  News¬ 
print  at  mill  contract  price. 

ANY  size  rolls  in  carload  and  pool  car 
qirantities. 

For  full  details  write 

Box  2250,  Editor  A  Publisher 

machinists — Dismantling,  moving, 
usetnbling,  entire  newspaper  plants. 
R^psirs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

**26 — 31  St.,  Long  Island  City  1,  N.Y. 
STillwell  6  0098-0099 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  3,  N.  Y. 
Phone  SPring  7-1740 

AMERICAN 

STANDARD  NEWSPRINT 

For  Sale 

Spot  Tonnage 

Good  Quality 

Direct  Mill  iShipmenta  at  reasonable 
prices.  No  Broker  involved.  Box  2130, 
Editor  A  Publisher. 

STANDARD  NEWSPRINT.  Rolls  — 

1  sheets.  All  sizes.  All  types  printing 
pspers.  Have  35",  5254".  70',  80" 

1  diameter.  Box  158,  Editor  A  Publisher. 

i  NEWSPRINT  AVAILABLE 

Box  9000. 

EDITOR  A  PUBLISHER 

machinery  and  SUPPLIF,S 

Binders — Files 

ROUTE  BOOK  COVERS 
NEWSPAPER  FILES 

Fit  sny  sise  newspaper 
Mannfactured  by 

IWARVIG  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave.,  Chicago  39,  Ill 

Composing  Room 

Press  Room 

LINOTYPES 

M  ■  ai  •  30  -  27  •  22  •  14  -  8  -  5 


GOSS 
2  UNIT  PRESS 


INTERTYPES 

G  -  H  .  D  -  OSM  -  C  -  B  -  X 

D**?*.'".  *'*®o'*d>t*oned,  “ae  is”,  or 
Kobuilt  •  Guaranteed,  as  desired. 


liEiNQTH  cnt-off  22K". 

FLOOR  nnits,  end  roll  feed. 
HEAVY  duty  doable  folder. 
OOTLER-Hotomer  conveyors. 

FOLL  autonratie  AC  motor  drive. 


machinery  and  SUPPLIES  | 

_ Press  Room _ j 

MODEL  AB  Duplex  flatbed  press. 

HOE  24  Page  single  width  H  fold. 

ROTOORAVIJRE  press  24  page 
TAB.  with  complete  accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


h OR  SALE:  96-page  Goss  Magazine 
pri^s.  delivering  signatures  844'  x 
Fine  for  publiration  work  or 
telephone  l>ooks.  A.  C.  Motor  equip¬ 
ment.  Very  reasonable.  Box  2426. 
Editor  &  Publi.sher. 


DUPLEX 
5  UNIT  PRESS 

Plus  Color  Cylinder 

LENGTH  eut-ofr  2214'.  Double  folder, 
rubber  rollers.  12.0  HI’  and  60  HP  mo- 
tors,  jojr  motors,  control  panels,  spare 
arniatiires.  extra  *fears.  etc.  Press  in 
excellent  operating  condition.  Avail* 
able  ininiediately. 

2  r.H.  conveyors.  Pony  Antoplate, 
8.700  Goss  Metal  Furnace.  9  G.R.  im¬ 
mersion  units,  attached  roll  rewinder, 
41  steel  chases. 

Lancaster  Newspapers,  Inc. 

Teh‘phnn*‘  .VJoI  Lancaster.  Pa. 

Mr.  Detwiler. 


3  UNIT  HOE 

22%”,  Reels,  tensions,  pasters,  color 
fountain,  rubber  rollers,  complete 
stereotype  equipment. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 


I  6  Kohler  paper  reels 
1  Flat  Shaver 

I  Metal  pot  and  pump  4..S00  lbs. 
j  Pony  .\utoplate  23-9/"  length 
Curved  routers  any  length 
40-.S0-60-7.O-100  Hp  motor  drives. 
George  C,.  Oxford 
Boise.  Box  903.  Idaho 


HOE 

5  UNIT  PRESS 


LENGTH  eut  off  23-9/16” 

5 — 16  PAGE  Balcony  type  units 
Rubber  Rollers,  Ink  Pumps 
Substructure  with  Roll  Stands 
2 — C-H-Conveyors,  1  double  Polder 
2 — 'AC  Motor  Drives  Pull  Automatic 

For  further  information  write 

JOHN  GRIFFITHS  CO.,  Inc. 

n  Weet  42nd  St..  New  York  36.  N.  Y. 


16-PAGE  Hoe  Rotary  Press,  eo(ni>Iete 
stereo  equipment  including  Hoe  mat 
roller,  all  AO  motors,  and  12  turtles. 
Rock  bottom  price  $11,000  cash.  Dis¬ 
mantled  ready  for  shipment.  George 
Roche,  Attorney.  402  Old  Colony 
Bnildicg,  Providence,  Rhode  Island. 


I  6  UNIT  HOE  PRESS 

VERTICAL  type  2154*  cnt-off.  2 
double  folders,  rnbber  rollers:  serial 
No.  2504.  Available  immediately.  Can 
!  be  divided. 


ben  SHULMAN  ASSOCIATES  i  John  W.  Griffiths  Co..  Inc.  j  BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenne,  New  York  36,  N.  Y.  11  West  42nd  St..  New  York  36,  N.  Y.  1  500  Fifth  Avenue.  New  York  36.  N.  Y. 
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MACHINERY  and  SUPPLIES 

PrcM  Room 


EXCEPTIONAL  BUY 

•  ★  ★  ★ 

SCOTT  HEAVY-DUTY 
32-PAGE  PRESS 


4  Two;page  wide  floor-fed  units 


Plate  and  impresaion  cylinders 
in  roller  bearings 


60  HP  A.  C.  Motor  Drive 


W'ith  stereotyping  equipment 


Formerly  used  to  print  the 
Elkhart  find.)  Truth,  replaced  by  a 
GOSS  Universal. 


IMMEDIATE  DELIVERY 

★  ★  ★ 

THE  GOSS 

PRINTING  PRESS  CO. 

1535  S.  Paulina  Street 
Chicago  8,  Illinois 


SCOTT 
4  UNIT  PRESS 

22%"  cut-off,  double  folder,  roller 
bearings,  steel  cylinders. 

BEN  SHULMAN  ASSOCIATES 

.•iOO  Fifth  Avenue,  New  York  36,  N.  Y. 


FOR  SALE: 

Cutler  Hammer  pa'per  conveyor 
E.  P.  Wallman  &  Co. 

975  N.  Church  Street 
Rockford,  Illinois 


24-PAQE  TUBULAR 

TWO-to-One  model  with  stereotype 
equipment.  $30,000  cash 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


Stereatype  _ _ 

F.XCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregister  machine 
Automatic  Autoplatea 
Junior  Autoplatea 
.tutoshavera 

8-10  Ton  furnaces:  gas  or  electric 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  36.  N.Y. 


HOE  single  cooled  curved  casting  box 
for  7/16  inch  thick  Stereotype 
plates  on  22'%  inch  cut-off. 

GOSS  Twin  Screw  adjustable  head 
flat  shaver  with  work  hold  down 
attachment,  5  HP  AC  Motor.  Both 
items  in  good  working  order,  make 
an  offer.  No  Dealers.  Write  Puh- 
iisher,  .trkansss  Gasette,  Little 
Rock.  Arkansas. 


I  TWO  DUPLEX  bandboxes,  complete 
with  pumps  A  spouts;  Duplex  tailpiece 
1  cutter  and  beading  saw;  Duplex  plate 
reamer;  all  for  22%”  cut-off  Metro- 
olitan  style  plates;  354  ton  round  Hoe 
metal  furnace,  46”  high,  complete 
with  hood.  The  foregoing  equipment 
has  been  in  stand-by  capacity  and  ie 
almost  like  new.  FOB,  Asbury  Park. 
,  N.  J.  Box  2306,  V.ditor  A  PuhHsher. 
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MACHINERY  and  SUPPLIES 


_  Stereotype 


FURNACES  and  PROOF  PRESSBiS 
FOR  SAlj; 

300  lb.  Combustion  Lino  Furnace. 
800  Ib.  Combustion  Furnace. 

1,000  lb.  Automatic  “Quick.” 

1.500  lb.  Monarch  Furnace. 

2,000  lb.  G.E.  Furnace  with  A.C.  elec¬ 
tric  heating  units. 

2  —  1-Ton  Kemp  Immersion  Fur¬ 
naces. 

2.500  lb.  No.  5  Hoe  Stereo.  Pot. 

5,000  lb.  No.  7  Hoe  Furnace. 

WESEL  Electric  Galley  Proof  Press. 
No.  14  Vandercook  Half-tone  Proof 

Press,  like  new. 

No.  23  Vandercook  full  page  Power 
Proof  Press. 

Ifl  X  2.5  Potter  Proof  Press. 

No.  25  Vandercook. 


HELP  WANTED 


Administnidvc 


HELP  WANTED 


HELP  WANTED 


Display  Adrcrtbdiic 


EXPERIENCED  DISPLAY  SALES-  MANAGING  EDITOR  four  weekUei; 


MAN  seeking  permanency,  excellent  must  be  fully  experienced  on  editinf, 
K.IU\A/CDA  DCD  ITI\/C  future,  ideal  coaat  liring  healthy  atari-  heads,  makeup.  Spokesman  Publiihiu 

INuWor/xrtK  tAtOU  live  Jnj  aalary.  Write  publisher  fully.  ABO,  Co.,  Inc.  New  Brunswick,  New  JerMr, 

semi -weekly  News -Times,  Morehead 
I  City.  North  OaroUna. 


Large  Metropolitan 
Newspaper 
Has  an  Opening 

AVAILABLE  TO 

Thoroughly  Trained 
NEWSPAPER  EXECUTIVE 


SMALL  New  England  daily  wanta 
proyen  producer  to  take  oyer  adyertii- 
ing  departmeut.  $100  weakly  and  bo¬ 
nus  to  man  with  at  Itast  ten  yeara' 
experience  between  SS  and  45  yeara 
old.  Submit  background,  employment 
record  and  referencea  to  Box  2206, 
Blditor  &  Pnbliaher. 


YOtTNG  ADVERTISING  man  wanted 
I  by  liyewire  midweatern  daily.  Modem 
MAY  presently  be  business  manager  plant,  excellent  working  conditiona. 


REPORTER — For  daily  in  meditia 
sited  midwest  city.  Excellent  working 
living  conditions.  Permanent  job  with 
fine  future  for  experienced  man  or 
woman.  Starting  salary  based  on  ex¬ 
perience  and  ability.  Write  Box  2400. 
Editor  &  Pnbliaher. 


or  assistant  general  manager  of  eimilsr  salary  and  opportunity.  Man  sought 
paper.  is  not  a  high  pressure  aaleamsn,  but 

a  friendly,  helpful  contact  between 
Also  Shavers — routers — Casting  Boxes  PREFER  MAN  about  forty,  fully  newspaper  and  advertisers,  who  can  do 

grounded  in  all  phases  newspaper  attractive  layouts,  write  effective  copy 
THOMAS  W.  HALL  COMPANY,  INC.  operation,  good  health  and  character,  and  service  accounts.  Write  Box  2316, 


120  W.  42nd  St.,  New  York  18 
(Plant  at  Stamford,  Conn.) 


METAL  POT — 3  ton-insulated.  7  elec¬ 
tric  heaters.  1  blowout.  Can  be  eco-  ALL  replies  held  cot 
nomically  changed  to  -AC  with  new  released  by  applicant, 
controls.  Good  deal.  Quick  sale.  New- 


,  care  of  Editor  &  Publisher,  giving  full 
GIVE  complete  data  including  salary  |  details  of  training  or  experience, 
range  expected. 


YOUNG  MAN  WITH  some  experience 
ALL  replies  held  confidential  unless  ““d  ability  who  wants  to  work  for  a 


future  in  fi-man  department.  Nebraska 
20,000  daily.  Write  all,  age,  family, 


ark  News,  Phone  MArket  2-8076  (New  NOT  a  replacement  for  any  presently  draft  status,  salary,  etc.  Box  2313, 
-  '  — ’  —  '  - -  '  Editor  &  Publisher. 


employed  executive. 

Box  2342,  Editor  &  Publisher 


Wanted  to  Riiv 


NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT  | 

WANTED 

COMPLETE  PLANTS 

ARTIST — Fast,  top-flight  layout  man 
BEN  SHULMAN  ASSOCIATES  retoucher  for  Eastern  daily.  Abil- 


W ANTED — By  central  West  newspa¬ 
per,  Advertising  Salesman  with  local 


REPORTER 


NEW  YORK  publishing  com¬ 
pany  producing  fortnightly 
trade  newspapers  in  food  and 
drug  fields  wants  full-time  re- 

Sorter  to  cover  Chicago  area. 

ewspaper  or  trade  paper 
experience  essential.  Write 
giving  age  and  full  details 
education  and  experience. 
Also  state  salary  desired. 
Replies  will  be  kept  confiden¬ 
tial. 

Box  2429,  Editor  &  Publisher 


REPORTER  WANTED  for  county  leit 
weekly.  Pho-tography  necessary.  Ver- 


Artists — Cartnonists 


display  experience.  Circulation  around  non  bounty  Censor,  Viroqua,  ’wiic, 
20,000.  Opportunity  for  person  with 


managerial  ability.  In  reply  state  ex¬ 
perience,  age,  references.  Box  2300, 
Editor  &  Publisher. 


A  NEWTSP.APER  in  a  city  of  100.000 


REWRITE  MAN — Reporter  for  reli¬ 
gious  news  agency.  Knowledge  ol 
Protestant  developments  desirable. 
Radio  newswriting  experience  helpful. 
Excellent  opportunity.  Write  full  de- 


bular  Press.  Want  good  press  with  AO  ADVEKflblNG  MANAGEK  ADVERTISING  MANAGER,  for  small  local  government  to  write  objective 

rpreqTren?.‘  “w"  nTn".pe‘^t.“'^Box  UkY  char”e^  otTus^fied  o^nT-  Y-^ 


500  Fifth  Avenue,  New  York  36,  N.  Y. 


POLLARD  ALUNG  K.X.  Addresser 
Pollard-Ailing  Reliefograph. 

Box  2213.  Editor  &  Pnblisher. 


WANT  16  OR  24  PAGE  Dnplex  Tu- 


motor  equipment  and  complete  stereo¬ 
type  equipment.  Will  inspect.  Box 
2119.  Editor  &  Publisher. _ 

WANTED  TO  BUT:  9  reels  with  ten¬ 
sions  to  install  on  rear  of  three  tubu¬ 
lar  presses.  Box  2303,  Editor  &  Pub¬ 
lisher^ _ 

STA-HI  Vacuum  back  scorcher  for 
over-all  page  size  17x21  ?4.  Star.  Shel- 

by.  North  Carolina. _ 

WANTED  TO  BUY:  800-ton  used 
direct-pressure  mat  press.  Box  2401, 
Editor  &  Publisher. 

WANTED  TO  BUY 
Standard  curved  plate  casting  b*K, 
hand  pump,  left  hand  lock-up,  water 
cooled.  7/16'  thick  plate.  41"  high, 
sheet  size  2154x16^1'.  14)4  across 

curved  width.  Plates  used  on  Goss 
11644  Press.  Sowth  St.  P-«’'l  Da-lv  Re¬ 
porter,  South  St.  Paul,  Minnesot*. 

_ HFI  P  wanted _ 

_ ClrcMlnrton _ 


CIROULATION  MANAGER  for  trade 
magazine.  Handle  office,  field  and  pro¬ 
motion.  Present  manager  drafted;  per¬ 
manent  position.  Salary  and  incentive 
arrangements.  Box  2322,  Editor  & 
Publisher. 

DISTRICT  SUPERVISOR  for  pro¬ 
gressive  northwest  daily  must  be  ex¬ 
perienced  circulation  builder.  $75.00 
and  commission.  Box  2309,  Editor  A 

Pnblisher. _ 

LARGEST  AM.  AND  SUNDAY  in 
state  has  opening  for  supervisor  in 
city  home  delivery.  Applicant  should 
be  promotion  minded,  possessing  vi- 


ity  on  lettering,  maps  desirable.  Box 
2201,  Editor  A  Publisher. 


Classified  AdvertisinK 


OLAjSSIFIED 

ADVERTISING  MANAGER 


in  the  middlcwest  has  an  opening  on  its  tails.  Box  2-430,  Editor  &  Publisher. 

display  staff  for  a  good  salesman.  This  - ; - 

is  a  permanent  position  on  a  fine  news-  YOUNG  DESK  MAN,  capable  of  work¬ 
paper  which  has  an  exceptionally  low  ing  self  quickly  into  sub-editor  poll- 
turnover  in  personnel.  Give  full  details  tion,  wanted.  Texas  or  Southwest  bick- 
in  first  letter.  A  personal  interview  ground  preferred.  State  starting  salirr 
may  be  arranged  if  your  qualifications  requirement.  Contact  Editor,  Sewi- 


are  adequate.  Box  2407,  Editor  A  Pub¬ 
lisher. 


Tribune,  Galveston,  Texas. 


YOUNG  MAN  interested  in  state  sad 


state  afternoon  daily  of  twelve  thou-  *>e  experienced  in  layout  and  selling,  search 
sand  circulation.  Real  opportunity  for  reasonably  young  and  able  to  pro-  resumt 
linage  gains.  Give  full  information  In  duce.  This  is  a  good  opportunity  for  a  Usher. 


search  institution  in  Chicago.  Send 
resume  to  Box  2408,  Editor  &  Pub- 


wriUng.  Box  2225,  Editor  A  Publisher.  man  who  wants  to  get  ahead. 

®  Mum  own  car.  Tell  all  first  letter  in- 


_ C  oirespondents _ 

EXPERIENCE 

PART  TIME 
CORRESPONDENT 

FOR  a  Newspaper  Syndicated 
column  pay  per  items  used. 

PLEASE  state  present  and 
past  jobs,  age.  education, 
type  of  dat.a  with  which  yon 
have  greatest  possible  con¬ 
tact. 

Box  2439,  Editor  A  Publisher 


nivpiav  AdvprHvinit 


Experienced 

DISPLAY 

ADVERTISING  SALESMAN 
WANTED  immediately  for  permanent 
staff  job  with  Eastern  Sunday  News¬ 
paper.  Good  opportunity.  Pleasant 
working  conditions.  Capable,  indns- 
triona.  write  giving  references,  person¬ 
al  history,  and  salary  desired.  Box 
2242,  Editor  A  Pnblisher. 

DO  YOU  WANT  a  good  job  with  a 
first-class  newspaper  in  the  30.000 
circulation  class!  We’re  located  in  the 


eluding  starting  salary  requirements. 
Box  2404,  Editor  A  Publisher. 


ADVERTISING  SALESMAN,  by  a 
leading  New  England  evening  daily. 


Promotion — Public  Relabons 


PRU .MOTION  MAN  with  limited  ex¬ 
perience  for  Midwest  newspaper  of  TO.- 
000  circulation.  One-man  operation  to 
start.  Real  future  for  someone  who  il 


Circulation  39,000,  metropolitan  mar-  aggressive.  Box  2420,  Editor  A  Pub- 
ket.  Must  be  fully  experienced  in  sell-  |  H^her. 
ing,  layouts,  with  qualified  background 
and  good  references.  Modern  plant. 

Excellent  working  conditions.  Friendly 
staff.  Full  details  first  letter.  Address 
Box  2413,  Editor  A  Pnblisher. 


INDIANA  WISE  man  to  handle  pub¬ 
lic  relations  campaign  in  that  itsti. 
Must  have  sound  newspaper  back¬ 
ground,  knowledge  of  state  goveru- 
ment  and  organizational  ability.  Good 
SOUTHWESTERN  daily-weekly  has  salary  with  opportunity  for  advinee- 
opening  for  display  salesman  who  can  ment  in  nationally  known  orgsmM- 
produce.  Excellent  future  for  right  tion.  Send_  details  to  Box  2440,  tdi- 
man.  Under  new  management.  Courier,  tor  A  Publisher. 

Prescott,  Arizona. 


YOUNG,  AMBITIOUS  Advertising 
Salesman  for  prize  winning  suburban 
weeklies  to  assist  advertising  manager 
of  display  and  classified  advertising. 
On  Lake  Michigan  in  Milwankee's 
finest  suburbs.  Salary-bonus.  Write: 
Wm.  Dale,  Advertising  Manager,  North 
Shore  Publishing  Co.,  3514  N.  Oak¬ 
land.  Milwaukee  11,  Wisconsin. 

AD  MAN  to  build  own  future  by 
taking  charge  this  departunent  on 
a  modern  5-year-old  weekly  now  in 
process  of  big  expansion.  No  big 
salary  to  start  but  future  earnings 
limited  only  by  capacity  to  produce. 
Write  Editor,  New  London  Life,  New 
London,  Connecticut. 


HIGH-GRADE  MAN  wanted 
to  sell  syndicated  newspaper 
mat  services  for  large  New 
York  Honse.  Commission 
basis.  $35  on  average  sale. 
If  engaged,  one  of  our  field 
men  will  sell  in  your  prei- 
ence  and  instruct  yon.  Splen¬ 
did  opportunity  for  man  who 
wants  to  build  a  prosperous 
future  from  a  well-paying 
present.  Act  quickly  or  the 
territory  yon  want  may  be 
gone.  Give  complete  details, 
including  phone  number. 
Box  2339,  Editor  A  Publisher 


Sion  and  Imagination  along  with  the 

ability  and  desire  to  advMce  in  an  ® 


aggressive  competitive  situation.  Must 
have  good  building  record  and  be 
qualified  to  train,  lead  and  tnpervise 
district  managers  and  carrier  sales¬ 
men.  We  can  advance  you  in  keeping 
with  ^our  ability.  $100.00  per  week 
inclnding  oar  allowance,  pins  generous 
bonus  override  on  cirralation  increase. 
Send  complete  resume  of  experience 
and  qnsliricatinns.  Write  Box  2228. 
Editor  A  Pnhlisber 


like.  The  pay  is  good,  working  con-  EXPERIENCED  Responsible  Deskmsn- 
ditions  ideal.  In  return  we  expect  a  reporter  for  swing  shift  work  on 
man  who  is  ambitious,  has  a  working  morning  edition;  forward  references 


knowledge  at  good  lay-ont  and  copy,  to  Sandor  Klein,  Executive  Editor, 
and  is  interested  in  being  a  contribn-  Idaho  Statesman,  Boise,  Idaho, 
ting  member  of  a  first-class  team.  - - 


Write  us  and  tell  us  -hniit  yourself. 
Box  2254.  Editor  A  Pabllsher. 


SPECIAL  PAGE  MEN:  Sell  WCRLD 

_ .  SERIES  promotion  around  Radio  A 

CIRCULATION  MANAG-ER  for  25  TV,  Annonncers  scoring  form.  Work 


year  old  30.000  weekly  newspaper,  in  yonr  locality.  Sell  two  pages  for  opening  for  experienced  salesman. 
Good  future,  bonus.  Write  fully  to  The  each  game.  For  details  WIELLS  PUB-  Give  age  and  salary  requirement.  Box 
Spectator,  Joliet.  Illinois.  LI8HING  CO.,  LEONIA,  N.  J.  .  2000,  Editor  A  Publisher. 


MECHANICAL  SUPHIRI.VTENDENT 
capable  of  assuming  charge  of 

xunmj  ...o.iv,. _  mechauical  departments,  includlni 

REPORTER  and  Newscaster  Some  prodncUo^  with” Ability”  • 


ex^rtence  in  both  College  edneated  ^  along  with  both  labor  and  m»^ 
i  °  ‘  B  *  agement  Man  not  over  45  years  of 

details.  CTty  Editor,  Free  Press.  Bnr-  ,  midweatern  newspapor 

lington,  Vermont. _  Give  all  particnlars  inclndlnf 

MAJOR  FEATURE  SYNDICATE  has  age.  experience  in  fnll.  references 
opening  for  experienced  salesman,  salary  range.  All  replies  nela  f 
Give  age  and  salary  requirement.  Box  dentlsl  until  released  by  sppue 
anno  Editor  A  Publisher.  Box  2807,  Editor  A  Publisher. 
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HELP  WANTED 


SITUATIONS  WANTED 


OOJIiBIN  ATION  Printer-Operator  and 
two  linotype  operators  for  work  in 
small  shop  publishing  city  directories 
and  newspaper.  Permanent,  good  sal¬ 
ary,  vacation,  etc.  Baldwin  Associated 
Newspapers,  40  W.  Water  St..  Ohilli- 
cothe,  Ohio. 


STEiBBOTYPING  FOREMAN  for  the 
sight  side  of  a  large  metropolitan 
M-E-S  newspaper.  Full  knowledge  of 
stereotyping  and  leadership  ability  es¬ 
sential.  Fine  plant  and  maximum  em¬ 
ploye  benefits.  Box  2442,  Editor  tc 
Pablisher. 


ADVERTISING  MANAGER  who  will 
be  a  credit  and  an  asset  to  your 
organization.  Has  qualifications  most 
sought  after  by  publishers  seeking 
linage  gains  and  a  strong,  co-ordinated 
department.  Young,  but  with  14  years 
competitive  advertising  experience  and 
full  working  knowledge  of  promotion 
and  circulation.  Sincere,  enthusiastic 
hard  worker  interested  in  joining  ag¬ 
gressive  newspaper  team  in  small  to 
medium  size  city.  Would  be  permanent, 
^lary  open.  Interview  can  be  arranged. 
Box  2423,  Editor  &  Publisher. 


ADVERTISING  MA,NAGER  and  Space 
Salesman  now  with  weekly  newspaper, 
3  Vi  years  newspaper  and  ad  agency 

MIDLAND  LINOTYPE  QOHOOL.  I  ®mataz^ne  ^any wheTe“in “iTs 

nh.rlp.  Oitv  Inwa  RpnHlrwn  Oi.iii...  paper  Or  magazine  anywnere  in  u.o. 


INSTRUCTION 


Linotype — Printiiif 


SITUATIONS  wanted 
_ Administrative _ 

SOUND,  hard-hitting  newspaper  man 
with  experience  on  dailies  from  ten  to 
ninety  thousand  circulation  (four  jobs 
in  twenty -two  years)  with  executive 
background  of  accomplishments  in  ad¬ 
vertising,  circulation  and  at  present 
general  management.  Available  on  rea¬ 
sonable  notice.  One  and  only  reason 
(or  change  is  on  advice  of  doctor  that 
health  of  wife  and  small  child  are  in 
jeopardy  in  midwest  lake  area.  Prefer 
place  in  midwest  or  south  where  en¬ 
tire  experience  gained.  In  middle  for¬ 
ties,  perfect  health,  congenial  and  co¬ 
operative.  Please  write  Box  2115, 
Editor  &  Publisher. 


EXPERIENCED.  CAPABLE  AD  MAN 
mature,  responsible;  skilled  in  copy, 
layout,  sales;  sound  merchandising 
sense;  managerial  experience;  wants 
major  job  with  far-^uth  small-city 
daily;  prefer  Florida  or  lower  Texas. 
Please  airmail  facts  for  quick  action. 
Box  2415,  Editor  &  Publisher. 

ADVERTISING  Manager  or  Salesman 
4-years  Metropolitan  and  small  dailies. 
Consistent  lineage  builder,  familiar 
with  diversified  accounts.  Research, 
Promotion,  and  Budgets.  Good  layout 
and  copy.  Married,  Veteran,  College. 
Prefer  We.st  or  West  Coast.  Box  2403. 
Editor  &  Publisher. 


Circulation _ 

ATTE.\TION  PLEASE  EXECUTIVES’ 
papers  25-100,000  class  I  Will  guaran¬ 
tee  increased  revenue  and  circulation 
almost  any  situation.  Records  and 
references  furnish  proof  of  ability. 
Now  handling  150,000.  Seeking  small¬ 
er  paper  on  equitable  compensation 
plus  percentage  revenue  increase.  Box 
2305,  Editor  &  Publisher. _ 

CIRCULATION  MANAGIIR,  Special¬ 
ist.  10  to  50,000  class.  This  statement 
based  on  results  I  19  years’  experience 
all  phases  of  circulation.  California 
preferrtd.  Married.  41,  available  30 
days.  Box  2422,  Editor  &  Publisher. 

A  rtists — Cartoonists _ 

editorial  cartoon  IST:  Seeks 

new  position.  Years  of  Newspaper 
experience.  Finest  quality  work,  re¬ 
published  nationally.  Box  2341,  Editor 
A  Pablisher. 

_ Classified  AdvertisiBg _ 

CLASSIFIED  MANAGER,  excellent 
^ord  and  references.  Thorough 
knowledge  all  phases  dailies,  with 
steady  lineage,  ad  count  increase 
Aval  able  at  once.  Box  2247,  Editor  & 
Publisher. 


f,  j  .  Box  2205, 

Correspondents - 

- - r-— - - -  REPORTEE 

"’fstern  Europe  years  city  i 

wu.M.X.N  WRITER,  four  years  eorre-  empt  veten 
^ond.-nt  in  European  capitals.  Fluent  able,  aocui 
rreneb.  Leaving  important  New  York  short  notice 
post  in  September  to  re-establish  per-  Please  stati 
Bianeni  lieadquarter.s  in  Paris.  Would  A  Publisher 
like  to  be  YOUR  personal  correspond-  !  „ 

ent  in  W'estern  Europe.  Available  in-  DESKMAN 
terview  New  York  area.  Box  2435,  '  ^penence 
Editor  &  Publisher.  I  desks— -seek 


Display  Advertising _  _ 

ADVERTISING  pniTOR 
Manager  small  daily,  35.  desires  EDITOR, 
staff  position  in  New  England  or  New  nrAV'Piert- 
York  State  city  of  50,000  up.  Profl-  ??•. 

cient  in  copy,  layout,  counsel.  Mar- 
«.‘®i  '■hild.  $85.  Box  2325,  Editor 
A  Publisher.  “b'e  organii 

GO-GE'TTER”  on  30.000  daily  and  !  a^"^aMble' 
^^^’^iKiNEB  pas-  aUo  d?es  b; 
eXriePe.”''*'®  background  7  years’  column  on 

tion,  P-1  P™*"®-  learn  your 

ons.  Proven  record:  30,  family  man.  to  von  anil 
midwest.  Address  “  ^  ’ 

pox  2301,  Editor  A  Publisher,  _ _  KNOWLED 

manager  in  thirties  graving;  c 
jyitii  experience  in  medium  sized  dsi-  vet,  eollegi 
^  seeks  change.  A  real  producer,  rates  A-X 
“’•’’vhere  in  the  East.  Box  ment.  Box 
Editor  A  Publisher. 

editor  &  PUBLISHER  for  June  21, 


NEWSMAN,  31  seeks  oi>ening  on  met¬ 
ropolitan  paper.  Four  years'  experi¬ 
ence  on  dailies.  College  J-grad,  mar¬ 
ried,  SDX  member,  and  draft-free. 
Available  immediately.  Box  2110,  Edi- 
tor  A  Publisher. _ 

YOUNG  MAN,  21,  June  graduate  of 
Wisconsin  School  of  Journalism,  wante 
reporter's  job  preferably  in  Arizona 
or  New  Mexico.  Experience  in  editing, 
layout,  head  and  eports  reporting.  Can 
handle  camera.  Box  2132,  Editor  A 
Publisher.  _  _  _ 

CITY  EDITOR  dally  19,000  circula¬ 
tion,  five  years’  experience  all  beats, 
copyreading,  layout,  married,  29, 
Seeka  desk  or  reporting  job  on  larger 
paper.  Box  2245,  Editor  A  Publisher. 

DR.ABT-FREE,  experienced  reporter; 
single,  travel,  knows  features,  edito¬ 
rials;  covert  public  events.  Box 
2230,  Editor  A  Publisher. _ 

EDITOR,  non-fiction,  experienced, 
presently  employed  large  New  York 
publisher.  Young  (30)  Press,  Maga¬ 
zine,  Public  Relations  background. 
Draft-exempt.  AB.  MA,  LIB.  Will  relo- 
cate.  Box  2246,  Editor  A  Publisher. 

EXPERT  HEADLLNE  WRITER,  fast, 
accurate  copyreader,  now  wire  editor 
on  well  known  midwest  daily,  4  years’ 
experience,  handling  local  and  rewrite, 
draft-free,  Missouri  grad,  married. 
Box  2205,  Editor  A  Publisher. _ 

REPORTER — REWRITE — DESK.  20 
years  city  and  rural  beats;  draft  ex¬ 
empt  veteran.  New  Yorker.  Depend¬ 
able,  accurate,  thorough.  Anywhere 
short  notice.  Prefer  medium-sized  city. 
Please  state  salary.  Box  2221.  Editor 
A  Publisher. _ 

I  DESKMAN  —  top-flight  metropolitan 
1  experience  on  copy,  wire  and  city 
desks— seeks  right  opportunity  on 
medium  or  large  daily.  Box  2331,  Edi- 
tor  A  Publisher. _ 

EDITOR.  EDITORIAL  ASSISTANT 

WANTED;  Magazine  or  book  pub¬ 
lisher,  house  organ  or  newspaper  edi¬ 
tor  or  similar  hiring  chief  of  reput¬ 
able  organization  in  "word  industry”. 
I  One  with  imagination  enough  to  hire 
'  a  capable  newspaper  reporter  who 
also  does  by-line  features,  news-humor 
column  on  tnbnrban  daily  and  will 
learn  yonr  business,  prove  bis  worth 
to  you  qniekly  and  intelligently. 

KNOWLEDGE  make-np,  printing,  en¬ 
graving;  creative  writing;  married, 
vet,  college  grad.  Present  employer 
rates  A-1  can  offer  little  advance¬ 
ment.  Box  3335,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Ldilorial 


EDITOR-CORRESPONDENT,  top  re¬ 
searcher,  lingniat,  wide  Eurofiean- 
American  experience,  available  as  En- 
ropean  News-Editor  here,  or  corre¬ 
spondent,  Britain,  Europe.  Box  2332, 
Editor  A  Publisher. 


NEW'S  EDITOR  —  Experienced  city 
desk,  slot,  telegraph,  makeup.  Reli¬ 
able.  Box  233'7,  Editor  A  Publisher. 


RBiPORTEai-COPTREADER,  available 
immediately,  27,  married,  1  child, 
draft-exempt.  B.S.  in  Jonmalism, 
presently  on  top  New  York  daily, 
wants  varied  work  on  out-of-town 
daily.  Willing  to  start  low,  but  within 
reason.  Box  2318,  Editor  A  Pnhlither. 


REPORTER-FEATURE  WRITER-TV 
Editor,  strong  on  humor,  one  year 
experience  medium  and  large  daily. 
Young,  veteran.  B.A.  Go  anywhere. 
Box  2338,  Editor  A  Publisher. 


REPORTER  OR  EDITOR  —  Wants 
sports  aipot  or  combination  news  and 
sports.  College,  25,  vet,  car,  two 
years  daily  experience.  Box  2340, 
Editor  A  Pnblisher, _ 

SEEKING  FUTURE  WITH  small  hut 
progressive  daily.  Journalism  grad, 
veteran,  29,  mainly  publishing  house 
background.  Box  2324,  Editor  A  Pub- 
lisher. _ 

YOUNG  DRAFT -Exempt  reporter,  ex¬ 
perienced,  desires  position  on  daily  or 
wire  service.  A.B.  in  science,  M.A.  in 
history.  Certificate  in  Journalism,  Uni¬ 
versity  of  Michigan.  Best  in  police, 
court,  science,  politics,  and  features. 
Prefer  Midwest  or  East.  Box  2323, 

Editor  A  Publisher. _ 

ALL  AROUND  Newspaperwoman.  25. 
seeks  snot  on  daily  or  weekly  in  New 
York,  New  Jersey  area.  2)4  years  as¬ 
sistant  editor  of  small  daily:  214 
years  reporting  New  York  City  dailies. 
Box  2347,  Editor  A  Pablisher. _ 

AGGRESSIVE  NEWSMAN,  22.  seeks 
sports  editorship  with  progressive 
daily  in  lively  sports  community. 
(Would  accept  sports  spot  on  metro¬ 
politan  daily  if  chance  for  advance¬ 
ment.)  Four  years’  experience  as  cir¬ 
culation  director,  photographer,  re¬ 
porter,  sports  editor  on  city  dailies. 
Accurate,  colorful  copy.  Married, 
draft-free,  college.  A  real  reporter  and 
qualified  sports  editor.  Make-up  expert. 
Excellent  references.  Write  Box  2418, 
Editor  A  Publisher. _ 

■AVAILABLE  IMMEDIATELY  is  draft- 
exempt  6-year  man,  24,  single,  with 
news  service,  weekly  and  daily  experi- 
enc,‘.  Included  is  weekly  and  sports 
desk  work  and  general  reporting.  Mid¬ 
west  or  far  west  preferred.  References. 
Apply  Box  2410,  Editor  A  Publisher. 
CAPABLE  REPORTER,  2  ye^s  on 
daily,  all  beats,  seeks  opening,  general 
or  sports,  40,000  paper  or  bigger  any¬ 
where.  BA  journalism.  Phi  Beta  Kap- 
pa.  Box  2419.  Editor  A  Publisher. 
CITY  AND  NEWS  desk  Editor,  expe¬ 
rienced  all  phases  news  room,  wishes 
location  eastern  or  southern  daily. 
Currently  employed  city  desk  but 
change  of  locale  only  reason  seeking 
new  post.  Box  2416,  Editor  A  Pub- 

lisher. _ 

CUB  REPORTER  —  Previous  trade 
journal  experience.  New  York  area. 
Sober,  Dependable.  Draft-exempt.  Box 
2411.  Editor  A  Publisher. 
EXPERIENCED  DAILY  BUREAU 
office  mansger.  29,  wants  writing  spot 
or  editorship  where  writing,  all-around 
ability,  good  public  relations  and  en¬ 
thusiasm  will  be  rewarded.  Family 
man,  vet.  Box  2409,  Editor  A  Pub- 

'  lisher. _ 

EXPERIENCED  REPORTER,  desk 
man.  29.  seeks  responsible  job  South, 
Southeast.  Single,  B.A.  Box  2433, 

Editor  A  Publisher. _ 

■  EXPERIENCED  reporter,  sports 
writer,  rewrite  and  makeup  man  now 
.  employed  by  Associated  Press  desires 
I  position  with  daily  newspaper  or  mag- 
azine.  Box  2437,  Editor  A  Publisher 
KORMER  AP  staffer,  available  imme¬ 
diately  for  spot  on  metropolitan  daily. 
Single,  vet,  25,  locate  anywhere.  Box 

2424,  Editor  A  Publisher. _ 

r  REPORTER  SIX  YEARS,  and  MU 
-  grad,  wants  good  beat,  working  condi¬ 
tions.  Married,  34.  Box  2414,  Editor  A 
I  Pablisher. 


SITUATIONS  WANTED 


Editorial 


STOP,  LOOK,  Linger  a  moment. 
Sportswriter  seeking  ’’big  inning” 

Susition  with  daily,  city  75,000  up. 

[ome  run  approach  to  all  sports.  Vst, 
employed  large  daily,  four  years’  expe¬ 
rience,  college  grad,  SDX,  Samples. 
Married — no  nomad.  Box  24‘27,  Editor 
A  Publisher.  _ _ 


SUMMER  REPLAOplENT  —  Experi¬ 
enced  3-wire  wire  editor  wants  summer 
job  New  York  City  area.  4  years  big, 
small  dailies.  Can  write,  edit  any  typo 
copy.  Bo3^  2405,  Editor  &  Publishera 
VERSATILE  NEWSMAN.  3  ye»«’ 
dailies,  strong  on  features,  seeks  job 
with  future.  Draft-exempt  vet,  26, 
B.A.  Box  2436,  Editor  A  Pu blisher. 
YOUNG  VETERA,N  Press-Photogra¬ 
pher  5  years’  experience  on  dailies. 
Excellent  references,  desires  change. 
Will  travel.  Box  2421,  Editor  A  Pub- 

lishcr. _ 

IP  YOU  can’t  pay  for  results  don’t 
bother.  If  you  can,  get  more  details 
on  experienced  newsman,  BA,  two-lime 
veteran  (thus  draft  proof).  28, 
Medium  or  large  daily.  West  or  ^uth- 
west.  Ready  September  1.  Box  2441, 
Editor  A  Publisher. 


PHOTOGRAPHER  —  Experience  in 
construction  industry  desires  »™lia- 
tioh  with  industrial  firm.  Widely 
travelled,  skilled  in  Color  stills  and 
movies  as  well  as  Black  and  Whlt^ 
High  references.  Box  2333  Editor  A 

Publisher. _ _ _ 

PHOTOGRAPHER  or  combination 
man,  emphasis  photos-features.  pres¬ 
ently  employed  medium 
more  ohallenging  position.  This  BS-J, 
expectant  father,  vet,  25,  seeks  per¬ 
manency  with  future.  Send  copies  of 
yonr  media.  Box  2320.  Editor  A 

Publisher _ — 

PHOTOGR.M’HEU  -  REPORTER  with 
4x5  Graphic,  dark  room.  Available 
weekend  assignments  vicinity  New 
I  York.  Have  B.S.  Journalism.  1  7®*^ 
I  newspaper.  2  years  U.P.  Box  2417, 
Editor  A  Publisher. 


PUBLIC  RELATIONS  PUBLICITY  3 
years  editorial-public  relations  exp^i- 
ence.  Engineering  background.  29. 
B.A.,  single.  New  York  area.  Box  224®, 

Editor  A  Publiaher, _ 

PUBLIC  RELATIONS,  publicity  and 
publications  experience  with  |*rge 
company  seeks  greater  opportunities 
Journalism  graduate,  newspaper  aim 
trade  magsiine  background.  Age  30. 

Box  2345.  Editor  A  Pablisher. _ 

PROMOTION  WRITER  with  intensive 
background  research  explores  field  ioT 
permanent  position.  Vet,  27.  MA  Col¬ 
umbia.  Box  2438.  Kditor  &  Publisher, 
BL'BIaIC  RKCaTIOXS  man  with  15 
years*  newspaper,  radio  news  experi- 
ence/»phis  graduate  study  seeks  position 
with  progressive  firm.  Box  2402,  Editor 

&  Publisher.  _ _ _ _ _ 

PUBLIC  RELATIONS — Writer  with 
12  years  total  experience  major  dailies, 
by-line  syndicate  and  national  maga¬ 
zine  articles,  foreign  reporting,  recent¬ 
ly  large  industry  public  relations  seeks 
bigger  position.  Box  2412,  Editor  a 
Publisher. 

_ Mcchaalcal _ 

SUPERINTENDENT— PRESS  ROOM 
Experienced,  large  and  small  preaa- 
rooms  os  superintendent.  Color  end 
iiersonnel  expert.  Young  family  man. 
Best  references.  Box  2209,  Editor  A 
Publisher. _ _ 

STEREOTYPER,  33  years’  experience, 
sober,  expert  workman  all  types  stereo 
equipment  desires  job  as  foreman  or 
workman  in  non-union  shop.  Versatile. 
Best  references.  Preminm  pay  expect- 
ed.  Box  2344,  Editor  A  Publisher. 

THINKING  ABOUT  TTSt  Don’t  stum¬ 
ble  into  a  complicated  and  inefficient 
operation.  5  year  record  of  successful 
achievement  in  the  industry  assures 
you  of  a  close-knit,  highly  productive 
department.  Age  30,  married,  college, 
presently  employed.  Pull  details  on  re¬ 
quest.  All  replies  held  in  strirtest  con¬ 
fidence.  Box  2406,  Editor  A  Pablisher. 
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*1^1-  *  A  cific  enactment  and  by  long- 

I  Mm^  fIT  I  standing  custom,  to  independent 

m  ^  ■  ■  ■■■  and  executive  offices  of  govern- 

_  ment,  where  no  such  protection 

By  nODGrt  U.  Brown  prevails.  The  powers  have  emi¬ 

grated  and  the  public’s  right  to 

Lieut.  Gen.  Albert  C.  Wede-  dom  of  information  to  a  nation  know  have  not  emigrated  with 
MEYER,  retired,  said  this  week:  which  professes  self-government  them. 

“During  the  last  war  information  lies  in  the  fact  that  without  one  “2.  A  second  erosion  of  the 
concerning  national  and  interna-  the  other  cannot  truly  exist.”  right  to  know  is  taking  place  as 
tional  policies  and  commitments  In  its  article,  “Access  to  Official  a  result  of  the  military  crisis  in 
was  at  times  withheld  from  every-  Information,”  which  subject  has  which  we  live.  The  full  disclosure 
one  except  the  highest  officials.  been  discussed  here  many  times,  of  all  information  about  the  state 
“Consequently,  the  American  the  Law  Journal  advocated  a  legal  of  our  defenses  would  be  folly 
people  and  even  their  representa-  constitutional  provision:  “Until  >n  the  present  state  of  things.  .  .  . 
tives  in  Congress  had  no  oppor-  freedom  of  information  is  accord-  We  ought  to  be  aware,  constantly, 
tunity  to  analyze  and  pass  judg-  ed  constitutional  stature,  there  is  that  we  have  consented  to  undergo 
ments  on  matters  which  proved  to  no  adequate  criterion  with  which  one  danger  in  order  to  avoid  an- 
be  of  vital  importance  to  the  future  to  evaluate  official  silence.  A  other.  We  should  not  forget  for 
of  our  nation.  moral  standard  is  not  suffici-  a  moment  that  it  is  a  dangerous 

“.  .  .  I  am  convinced  that  had  ent.  .  .  .”  thing  to  put  out  of  the  reach  of 

the  American  people  or  the  mem-  “it  is  not  enough  merely  to  democratic  citizens  the  facts  essen- 
bers  of  Congress  been  given  the  recognize  the  important  political  t'a*  to  the  formation  of  intelligent 
opportunity  to  consider  and  ex-  justification  for  freedom  of  infor-  opinion  on  governmental  policy, 
press  views  concerning  the  de-  mation.  Citizens  of  a  self-govern-  “Nor  should  we  forget  for  a 
cisions  secretly  made  at  Teheran,  ing  society  must  possess  the  legal  moment  that  the  habits  of  con- 
Yalta  and  Potsdam,  we  might  not  right  to  examine  and  investigate  cealment  that  this  emergency  en- 
now  be  engaged  in  a  costly  and  the  conduct  of  its  affairs,  subject  courages  may  corrupt  conceptions 
inconclusive  war  in  Korea.  We  only  to  those  limitations  imposed  of  democracy  hitherto  held  by 
might  not  be  sending  our  sons  and  by  the  most  urgent  public  neces-  American  public  servants.  The 
billions  of  dollars  in  supplies  to  sity.  This  right  must  be  elevated  withholding  of  military  informa- 
Western  Europe  and  other  far-  to  a  position  of  highest  sanctity  I'on,  justified  as  it  may  be,  may 
flung  places.  ,  jf  jt  is  to  constitute  an  effective  inspire  imitation  in  other  areas 

“While  I  realize  that  certain  bulwark  against  unresponsible  where  there  is  not  the  same  foun- 


By  Robert  U.  Brown 


military  information  cannot  be  leadership, 
given  to  all  of  us,  1  do  not  agree 
that  information  of  any  nature 

should  be  withheld  from  our  rep-  f''*  supp 
resentatives  in  Congress.  recall 

“I  recommended,  while  serving  Cr 


In  support  of  this  contention. 


dation  in  necessity. 

“3.  Perhaps  even  more  dis¬ 
quieting  than  the  erosion  of  the 
right  to  know  resulting  from  broad 


resentatives  in  Congress.  remarks  of  Dr.  changes  in  the  structure  of  govern- 

“I  recommended,  while  serving  ^ross  to  the  Arnencan  So-  anj  (he  military  situation  in 

in  Washington,  that  Congress  be  N^spaper  Editors  m  world  is  that  which  seems  to 

kept  informed  of  every  develop-  April.  Dr.  Cross  has  completed  resulting  from  a  widespread 

ment,  but  was  told  that  it  was  ^  two-year  study  of  legislation  and  change  of  popular  attitude  in  our 
dangerous  to  give  information  to  '^B^l  decisions  on  the  nght  of  (jjde_  \  few  decades  ago,  a  law 
the  members  of  Congress  because  public  access  to  official^  informa-  jjjj(  over  the  right  to  get  informa- 
inevitably,  there  would  be  a  leak  dou,  and  his  findings  will  appear  (jon,  in  the  form  of  records  or 
which  might  embarrass  a  foreign  book  form.  But  he  told  the  access  to  proceedings,  was  a  rarity, 
power.  I  suggest  it  is  better  to  ■  r  -c  Cross  told  the  ASNE  in  1951 

embarrass  a  foreign  power,  if  em-  absence  of  a  specific  act  (ha(  35  years  of  practice  in 

barra.ssment  is  necessary,  rather  Congress  creating  a  clear  legal  newspaper  law  he  had  seldom  en- 
than  embarrass  the  American  *’'8ht  to  inspect,  and  such  acts  are  countered  a  case  of  refusal  of 

people.”  numerous,  there  is  no  enforceable  access.  He  added:  ‘Now  scarcely 

*  *  *  legal  ^  inspect  any  federal  ^  week  goes  by  without  a  new  re- 

non-judicial  record,  and,  except  fusal.  The  last  five  years  brought 
Even  though  Gen.  Wedemeyer  where  such  an  act  is  applicable,  ^^re  newspaper  lawsuits  to  open 
was  making  a  political  speech  at  the  opportunity  of  the  people  to  records  than  any  previous  25 
a  political  luncheon  as  national  know,  hangs  dependently  on  favor-  years’. 

chairman  of  the  Citizens  Commit-  able  exercise  of  oflicial  discretion,  “Public  officials  at  every  level 
tee  for  Taft,  there  is  a  lot  of  grace  or  indulgence.  ^  ^  are  asserting  the  right  to  withhold 

truth  in  what  he  said  in  these  few  J.  R.  Wiggins,  managing  editor  information  with  greater  frequency 

ILas/i/ng/on  Post,  delivered  and  private  citizens  have  been 
ihc  people  CRnnot  govern  them-  a  scholarly  review  June  2  to  the  more  ouietlv  <iCQuiescinc  in  the 
selves  if  they  do  not  have  the  National  Conference  of  Farm  Bu-  ^  y  4  l. 

necessary  information  upon  which  reau  Editors  on  the  historic 


E  &  P  CALENDAR 

June  23-25 — Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion,  Summer  meeting,  Shera¬ 
ton  Plaza,  Daytona  Beach,  Fla. 

June  26-28 — New  York  As¬ 
sociated  Dailies,  Summer  meet¬ 
ing,  Rome,  N.  Y. 

June  27-29  —  Northwestern 
Daily  Press  Association,  Sum¬ 
mer  meeting.  Madden  Lodge. 
Brainerd,  Minn. 

June  27-28 — South  Carolina 
Press  Association,  mid-summer 
meeting,  Clemson  House. 
Clemson  College. 

June  29-July  3 — Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers  convention. 
Hotel  Claridge,  Atlantic  City. 


invasion  of  their  right  to  know." 

IS  *  * 

Mr.  Wiggins  doesn't  believe 
that  the  problem  can  be  solved 
“in  any  single  statute  or  sweeping 
enactment.”  But  he  says  that 
“Congress  certainly  ought  to  im¬ 
prove  the  provisions  of  the  .Ad¬ 
ministrative  Procedures  Act." 

Congress  also  ought  to  improve 
“the  laws  affecting  many  other 
agencies  if  secrecy  and  suppression 
of  information  to  which  the  people 
are  entitled  is  not  to  become  the 
rule  in  the  executive  departments 
generally,  and  especially  in  those 
executive  agencies  to  which  legis¬ 
lative  and  quasi-judicial  functions 
have  been  assigned.”  Mr.  Wiggins 
said. 

Certainly  the  place  to  start  is 
with  a  few  of  the  clear  thinkers 
in  Congress.  Perhaps  the  proper 
safeguards  can  be  obtained  without 
going  to  the  extreme  of  a  Con¬ 
stitutional  amendment. 

But  it  should  be  noted  that  even 
in  Congress  there  are  some  men 
who  would  side  with  the  propon¬ 
ents  of  secrecy.  Mr.  Wiggins 
noted:  “There  is  evidence  enough 
that  there  is  abroad  in  government 
at  every  level  a  spirit  of  secrecy 
that  is  inciting  public  men  to  at¬ 
titudes  toward  the  disclosure  of 
public  business  not  unlike  those 
exhibited  in  government  genera¬ 
tions  ago.” 


to  base  their  actions. 

The  Indiana  Law  Journal  in  its 
Winter,  1952,  edition,  put  it  this 
way: 

“Self-government  is  possible 
only  to  the  extent  that  the  leaders 
of  the  state  are  agents  responsive 
to  the  will  of  the  people.  If  the 
public  opinion  which  directs  con¬ 
duct  of  governmental  affairs  is  to 
have  any  validity;  if  the  people 
are  to  be  capable  of  real  self-rule, 
access  to  all  revelant  facts  upon 
which  rational  judgments  may  be 
based  must  be  provided.  A  thor¬ 
ough  knowledge  of  official  deport¬ 
ment  is  essential  to  protect  the 
electorate  from  inadvertently  con¬ 
doning  the  mistakes  of  those  in 
power.  The  importance  of  free- 


struggle  for  freedom  of  informa¬ 
tion  and  a  free  press  through 
English  and  colonial  American  his¬ 
tory.  “The  long  struggle  for  the 
right  to  know  succeeded,”  he  con¬ 
cluded.  “yet,  in  our  time,  despite 
all  that  has  been  done  to  safe¬ 
guard  it,  this  right  is  suffering  a 
diminution  of  which  every  sober 
student  of  public  affairs  must  be 
aware. 

“This  right  is  undergoing  a 
three-fold  erosion,”  Mr.  Wiggins 
stated. 

“1.  The  changing  character  of 
the  American  government  has 
transferred  many  legislative  and 
judicial  functions  from  the  courts 
and  the  Congress,  where  the  right 
to  know  was  safeguarded  by  spe- 


Path  Soto 

A  DIFFERENT  KIND  OF  MOTION  PICTURE 
DEDICATED  TO  AMERICAN  JOURNALISM 

SAMUEL  FULLER 

Productions 

RELEASED  THROUGH  UNITED  ARTISTS 
8741  SUNSET  BLVD.  HOLLYWOOD  44.  CALIF, 
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These . . .  may  become  part  of  you 

Bones,  tissues,  and  even  complex  joints  are  now 
being  strengthened  or  replaced  with  ‘"friendly”  metals 


Kvfryone  prelers  the  healthy  flesh  and  hlood  that 
nature  jjave  him.  Hut  sometimes  parts  ol  our  bodies 
weaken  or  Tail — and  life  itself  may  he  threaten  ‘d. 

DOCTORS  NEEDED  "FRIENDLY"  MATERIALS -Surgeons, 
>eeking  materials  that  could  replace  or  strengthen  fractures 
or  weakened  parts  of  the  body,  found  that  certain  alloy 
me  tals  are  “friendly”  to  flesh  and  bone.  They  neither  irri¬ 
tate  nor  harm  the  surrounding  tissue. 

S|H*cial  alloy  metals  that  are  strong,  enduring  and  non- 
corrosive  are  good  examples. 

NEW  PARTS  FOR  OLD  — When  used  to  replace  broken 
joints  or  to  strengthen  damaged  bone,  these  metal  parts 
usuulU  do  an  astonishing  job  of  fitting  right  in  with  the 
l>od\  s  functioning.  As  a  result,  many  p<*rsons  who  might 
otherwise  be  bed-ridden  or  crippled  are  n«»w  leading  nor¬ 
mal  lives. 


In  other  cases  these  metals  are  used  as  plates  to  replace 
parts  *)f  the  skull,  and  as  “screens”  to  reinforce  tissue  that 
has  become  weakened  or  torn. 

UCC  SERVES  MEDICINE  AND  INDUSTRY-Creating  and 

producing  more  than  50  different  alloys  that  go  into  metals 
to  serve  medicine  and  nearly  every  field  of  industry  is  cuie 
of  the  manv  important  jobs  of  the  people  of  I  nion  Carbide. 

FREE:  l.eiirn  more  about  the  inlerestinp  thinps  yon  //.sc  erery  day. 
II  rite  tor  the  iH.istruted  booklet  "l‘rndart.s  anil  I'roresses."  It  tells 
how  srienee  and  indastry  use  the  AlJ.OYS,  CaKHOMs,  (.11  f.MtC AI.S, 
Casi-.s,  and  l‘l..A;tTICS  made  by  I  nion  Carbide.  Ask  jor  booklet  C. 

Union  Carbide 

AJVI>  CARBON  CORPORATION 

30  EAST  4:ND  STREET  fTTH  NEW  TORS  17.  N.  T. 


- - - I  'CCs  Trade-marked  PriHlacts  of  .Alloys.  Carbons.  Chemicals,  Gases,  and  Plastics  include  — 

Ki.ectromet  Alloys  and  Metals  •  H.VYSES  STELLITE  Alloys  •  NATIONAL  Carbons  •  AcilESON  Electrodes  •  PvROFAX  Gas  •  F.VEREADY  Flashlights  and  Batteries 
Bakelite,  Krene,  and  V'iSYLITE  Plastics  •  Prest-O-Lite  Acetylene  •  l-INDE  Oxygen  •  Prestone  and  Trek  Anti-Freezes  •  SYNTHETIC  ORG.anic  Chemicals 


Pittsburgh  Market  Research 
at  the  Retail  Level 


More  than  just  plain  market  research, 
The  Pittsburgh  Press  Continuous 
Family  Panel  Survey  holds  its  finger 
on  the  pulse  of  today’s  consumer.  In 
these  studies  of  department  store  type 
merchandise  (plus  occasional  studies  of 
other  lines)  you  will  find  what  is  bought, 
the  prices  paid,  the  areas  shopped  and 


reading  preferences  ...  all  planned  to 
make  your  own  campaigns  in  Pitts¬ 
burgh  more  sales-productive! 

Ask  to  see  the  complete  studies  of 

The  Pittsburgh  Press 

f' _ fttM.iAiie  Consumer  Market  Surveys! 
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DENVER . Rocky  Mtn.  Now, 

BIRMINGHAM  ....  Port-Horold 

MEMPHIS ......  Preis-Scimitar 

MEMPHIS.  .  .  .Commorcfol  Appeal 
WASHINGTON . Now, 


EVANSVILLE . P'eet 

HOUSTON . Prou 

FORT  WORTH . reu 

ALBUQUERQUE . Tr'-iine 

EL  PASO . Herald  Pert 
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